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Digital Imaging 


We know. You don't care about digital imaging technology. You 
don’t know 8,000 line resolution from line dancing. You couldn't 
tell an RGB from the FBI. And could care less if your project is 
imaged using E-6 or an M-80. 


dis as the New Year was 
about to begin, and as we were 
putting the finishing touches on 
this annual Survival Guide issue, 
we received a sobering reminder 
that hard work is not enough, and 
that single-minded dedication does 
not ensure success. David Holmes, 
chairman of the board of the 
Princeton Chamber of the Com- 
merce, sent out an E-mail just be- 
fore Christmas to 
announce that El- 
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only president the 
chamber has ever | 
had, is out after 27 
years. 

Hodges sent an E-mail of her 
own hours later. “I was totally 
committed, working many seven- 
day weeks and 10 to 12 hours every 
day. Except for a bout with cancer, 
a broken foot, and one day of the 
flu, I have never taken a sick day.” 
She ended her message by saying, 
“after 27 years of dedicated serv- 
ice, this is not a happy ending for 
me.” 

Holmes, president and execu- 
tive director of the Eden Family of 
Services, freely admits that 
Hodges worked hard for the cham- 
ber. But the organization is losing 
members — down to about half of 
the 1,200 it reached in the early 
1990s — and is on shaky ground 
financially. He blames stagnant 
membership on a chamber frozen 
in the past. “It has been struggling 
for a decade,” he says. 

Holmes’ idea for revitalizing the 
chamber is to establish welcome 
centers to tout the attractions of the 
greater Princeton area — the ho- 
tels, restaurants, and cultural 
events. The chamber needs to dis- 
tance itself from its reputation as 
an “intellectual chamber,” he 
Says, speaking of its heavy sched- 
ule of lectures and workshops. It 
needs to engage the area’s big cor- 
porations, and its retailers too. 


The bottom line is you’ve got a message to communicate. You 
want “Amazing!” not, “Oops!” So, turn to the specialists at Slide 

Design, the area’s experts in presentation graphics and you can be 
sure that when it’s your turn in the spotlight we'll make you shine. 


Slide Design and Production. It’s all you need to know. 


SLIDES « POSTERS * OVERHEADS ¢ FIERY PRINTS * CD-ROMs 


== Suipe*DESIGN 6 PRODUCTION INC. 


The Presentation Professionals. 


609-737-1123 


Pennington, NJ * wwwslidedesign.com 


Holmes says it is imperative for 
the chamber to establish a presence 
in downtown Princeton. If it suc- 
ceeds in doing so, the chamber will 
have come full circle. Downtown 
is where the organization began its 
life in the years just before the 
Route | corridor began to fill up 
with corporate offices and shop 
ping malls. In fact, Hodges enjoys 
reminiscing about how she spent 
weekends work- 
ing side-by-side 
with shop owners 
on beautification 
projects. 

The chamber 
left downtown, 
Holmes says, only because it could 
not afford the rent. It still can’t, but 
he is hoping that a retailer will be 
persuaded to donate space. 
Wouldn’t Hodges, with her expe- 
rience in working with downtown 
merchants, be the perfect person to 
drum up space and launch the wel- 
come centers? 

Holmes replies that “over time 
we have been typecast as an intel- 
lectual chamber. It’s very hard for 
people to see beyond the typecast- 
ing. We have to do something sig- 
nificant. It was mutually agreed. 
We need new vision, new leader- 
ship, new energies.” 

The very survival of the cham- 
ber is on the line, Holmes says. 
Whether jettisoning Hodges will 
buoy the organization is still an 
unknown. The certainty is that in- 
dividuals and groups alike have to 
keep in mind that change is indeed 
the only constant. Success does not 
guarantee more success. In this, 
our annual Survival Guide issue, 
we look at ways to keep sharp, 
keep growing, and keep a weather 
eye out for both the big unexpected 
changes — like the one Hodges is 
facing — and the little changes that 
accumulate over time — like the 
ones the Princeton Chamber is fac- 
ing. a 
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N BX 100 Communications System 


Combining voice and data services for small businesses 
Feature-rich, easy-to-use business telephone system 
for growing businesses and enterprise branch offices. 


3 Com NBxX is a voice solution with everything you 
need to keep your business going and growing. 
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¢ LAN infrastructure 
¢ Single wire cabling for voice and data 
¢ Internet access Capability 
¢ Easy-to-use Web browser-based administration. "The merging of telephone and computer 
. © Caller ID support network technology in to a single cohesive unit.” 
¢ Easy add-ons, moves and changes 
¢ All at an affordable price for your small business “Today the focus is on comprehensive 


communications solutions and with PCSI 
businesses can get it all from one vendor.” 


“This technology means a real savings for 
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Productivity Potions 


D... Job, Long Hours, No Pay. Apply 
Within.” With this enticing sign, the 
Plainsboro fire department manages to draw 
a fresh flock of volunteers every year. Ex- 
actly what are they selling that gets people 
to race to the firehouse and excitedly polish 
engines while their bosses at work cannot 
even get them to put away their tools? 

If you, as an employer, 
would like to bottle a little of 
that elixir, you may want to 
listen to the words of Don 
Blohowiak, executive direc- 
tor of LeadWell, a West 
Windsor management con- 
sulting firm, who speaks 


It’s foolish to cre- 
ate frustration and 
bitterness among 
workers by insist- 


brain and back, into the company’s goals. 
(Notice he did not say “into the right task.” ) 
In corporate reality, productivity —real pro- 
ductivity — is an elusive quality. It cannot 
be measured by the time/motion study boys, 
nor narrowly defined by increased widget 


output. 
“Every person truly wants to work hard 


and to gain satisfaction from his work," 


insists Blohowiak. “If a man is ‘lazy’ it is 
because he’s in the wrong place.” To imple- 
ment this very individual problem of inspi- 
ration, Blohowiak trashes many of the mass- 
format methods most businesses use. 


Selection is all. Fitting the right person 
into the right position is Blohowiak’s num- 


ber one goal. “Forget about ‘chemistry, gy, 


about finding a good personnel match,” he 
warns. “Forget about whether you like the 
guy personally. And do not make the old 
managerial mistake of hiring an employee in 
your own image.” 

Instead, look at the qualities this person 
presents. Look at how this candidate would 
be spending his days in the position offered. 


: 


If you require a heads-down, nipickingsy | 


style clerk, hire Ebenezer Scrooge, no 

Cratchett. He may not be the hit of your 
office Christmas party, but 
he will labor long and hard 
for you. 

As a side note, Blo- 
howiak suggests employ- 
ers should pre-plan their in- 
terviews. Define a test and 


Thursday, January 3, at noon ing on rigidly sagem Peace 
the Doral Fortestal Coan BOxed Categories. — ii. canis scale 
$33. Call 609-520-1776. position that will inspire a 

Blohowiak says mes ec —_—_— Ey talented individual. 


and supervisors make choices 
for worker productivity daily — by action 
and inaction. A graduate of the University of 
Wisconsin (Class of 1985), he founded 
LeadWell six years ago. His clients have 
included Honda auto workers, United States 
Marines, United Airlines, the state of Dela- 
ware, and a host of smaller New Jersey busi- 
nesses. 

Productivity, says Blohowiak, is the right 
person energetically pouring his all, both 


It’s foolish to create frus- 
tration and bitterness among workers by in- 
sisting on rigidly boxed categories. 

Trash job descriptions. Most jobs go 
beyond a mere list of tasks. Employers who 
petrify a position as a written checklist are 
designing for failure. Invariably, the em- 
ployee will plunge ahead into the three most 
appealing requirements and will assume he 
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Advances in technology are causing us all to rethink the PS 
way we do business. The potential is immense, but the __ 
challenges are many. To fully take advantage of all that 


internetwork technology has to offer, you need a partner 
that can help you create a complete digital strategy. 


PInG is an architect of Intranet, extranet, e-commerce and 
Web solutions. With powerful and compelling graphics, and 
creative and interactive functionality, PInG’s solutions are 


built on a foundation of solid business strategy. 


That’s why over two hundred companies - from 
Fortune 100 firms to aggressive, young companies that 
are making internetwork technology the heart of their 


business - have turned to PInG. 


Because PInG delivers results. 


Princeton Internet Group, Inc. 
* Intranets * Extranets 
€-commerce * Web Solutions 


find out more at pingsite.com or give us a call at 609.452.1667 
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’ DiCosimo Capital Management L.L.C. 
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3679A Nottingham Way, Hamilton Square 609-587-9501 
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Kick up your sales: 
Direct mail moves people to action. 


Kick up your heels: 
Call KickStart! now for a 
free quote: 609-919-1980. 


‘43 Alexander Road, Suite 6 
Princeton, NJ 08540-6328 
Mailing Phone: 609-919-1980 
Fax: 609-919-1988 
Email: kickstart2@aol.com 


Kick off your shoes: 
KickStart! does all the work. 


Reality 101 


by Sandra Udasco, CLU, ChFC 


re you brave when your 

investments go up, but 

scared when they go 
down? Does it seem like there is 
no bottom? What should you do? 
Well, for one thing, if you can’t 
control results, try controlling 
your expectations. Don’t expect 
outrageous returns, and be pre- 
pared for negative returns. Of 
course, that’s not easy to do after 
a string of years when some in- 
vestments had double-digit posi- 
tive results. It’s easy to get 
spoiled, isn’t it? 

But it’s unrealistic, because 
stocks have NOT averaged 18% 
or 26% or 45% during the last 
century. According to Ibbotson 
Associates, equities from small 
companies have returned, on av- 
erage, 12.4%, and equities from 
large company stocks have re- 
turned 11% when averaged over 
75 years. (The time period stud- 
ied was 1925 to 2000.) Please 
keep in mind that’s an average, 
and past performance is not in- 
dicative of future results. There 
were times, during 75 years, 
when equities were deeply nega- 
tive and other times when they 
were strongly positive. 

For an investor holding on for 
the long-term, there will be posi- 
tive and negative periods. And 
there is no way of knowing when 
one ends and the other begins. 
So plan on being invested for the 
long term. Keep some money liq- 
uid and safe so you have cash in 
an emergency, to avoid selling in- 
vestments that are down. 

Try diversification, such as 
bonds, stocks, cash, balanced 
funds, blue-chips, index funds, 


etc. Cash is safe, but usually low 
yielding. Stocks have the poten- 
tial for growth, but are exposed to 
more risk. Bonds usually have a 
higher yield than cash, but could 
be worth less upon selling in an 
environment where interest rates 
are rising (relative to the interest 
on your bond.) Don’t put all your 
eggs in one basket! 

Another way to diversify is with 
dollar-cost averaging. Each 
month, you would invest the 
same amount of money in an in- 
vestment, usually a mutual fund. 
Because the fund usually 
changes value on a daily basis, 
the systematic purchase of the in- 
vestment means you would be 
buying at many different prices. 
Does this guarantee a profit or 
protect against a loss? No, it 
doesn’t. But it does allow you to 
diversify the prices at which you 
would be buying. Please note: to 
be effective, there must be a con- 
tinuous investment program re- 
gardless of fluctuating price lev- 
els. 

Life is not risk-free, and neither 
is investing. If you want absolute 
safety, keep your money in some- 
thing with guarantees. There’s 
nothing wrong with that. You 
don’t have to invest if you don’t 
want to. There are financial prod- 
ucts that can provide a guarantee 
as well as peace of mind. Tax-de- 
ferred annuities with a fixed inter- 
est rate can give you safety with 
some tax advantages, and they 
can bypass probate if you have 
named a beneficiary. You can de- 
cide when you want to withdraw 
the money and pay the tax. It is 
not compulsory that you withdraw 


the money by 70 and 1/2, as in 
an IRA. So you would have dis- 
cretion about taking money out. # 
(Please note that withdrawals 
may be subject to regular income 
tax and, if made prior to age 59 
and 1/2, may also be subject to a 
10% IRS penalty.) Also, tax de- 
ferred annuities can provide a life- 
time income stream, giving you 
assurance that you would not out- 
live its income. 

If you want investments but 
don’t want to manage them your- 
self, you may want to consider us- 
ing the services of a money man- 
ager. Through our Eagle Man- 
aged Asset Program (EMAP), 
you could have access to Money 
Managers such as Advest, Brown 
Brothers Harriman, Scudder Pri- # 
vate Investment Counsel, Brinker 
Capital and SE! Investments. | 
would be happy to talk to you 
about which program might be ap- 
propriate for you. For more infor- 
mation, please contact me soon. 


© 2002 Sandra Udasco 
CLU, ChFC, author of and 
sponsor of this column.In- ® 
vestment advisory services 
are offered through Eagle 
Strategies Corp., a Regis- 
tered Investment Adviser, 
399 Thornall Street, 7th Floor, 
Edison, N.J. 732-494-5300, 
ext. 3719. www.udasco.com 


Some financial products provide a guarantee as well as peace of mind. 
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is doing his job. His supervisor, on 
the other hand, can always unearth 
that one neglected item to prick the 
worker’s enthusiasm. If employees 
are saying “ ‘It’s not in my job de- 
scription,’” your approach is 
wrong. 

Of course, employers must be 
exactingly clear about expecta- 
tions, methods of suggestion, pay- 
roll, and the basics. Lack of precise 
direction de-motivates the most 
enthusiastic employee. Yet in- 
structions like, “ ‘What we are all 
trying to do here is...’ will produce 
a lot more labor and innovative 
thought out of a person than 
”*Your job is to stand here and 
push that...’" 


Smash the boss-as-answer- 
man icon. “The best boss,” says 
Blohowiak, “is not the man who 
has all the answers, but the person 
who seeks the right decisions.” 
Ideally, every employee should be 
asked and encouraged to add his 
input. Blohowiak warns against 


making such collaborative ses- 
sions a sham, in place only to give 
employees the illusion of empow- 
erment. 

He recalls sitting in on one such 
meeting where a vice president 
begged for solutions, and no one 
spoke up. Then, in the hallway, 
employees dissected the problem 
vociferously amongst themselves. 
Blohowiak learned that the pre- 
vious vice president typically con- 
ducted such “input meetings” only 
after his decision was already 
made. The employees all knew it 
was a show and reacted accord- 
ingly. 

Encourage information flow. 
Suggestions, problems, and news 
must not merely be accepted. They 
must be actively solicited. The 
needs and opinions of each indi- 
vidual and each group should be 
shared, not only up and down the 
ladder, or within the department, 
but throughout the plant. 

“By the way,” says Blohowiak, 
“Directing is not communicat- 
ing. 
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Foster doubt. The United 
States Marine Corps prides itself 
on instilling leadership. Members 


of the Corps act swiftly and with- @% 


Out reservation at every level. 
“The Marines build a legitimacy 
of command through explanation 
and understanding,” says Blo- 
howiak. “ Any Marine has the right 
to question any order and receive 
an answer. Within this incredibly 
hierarchical order, men are asked 


to obey not based on authority, @ 


rank, patriotism, or blind faith, but 
on a personal understanding of 
each goal.” 

Marines are not pumped up by 
uniforms and slogans. They are 
warriors armed powerfully with 
reason. Blohowiak reports that 
most Marine vets find their work- 
places less open to questions than 
was the Corps. 

Reward more frequently. The 
yearly trip to Tahiti for top sales- 
people and the annual bonus are 
too non-directive and too late. Peo- 
ple need to have their contribution 
recognized immediately, individu- 
ally, and specifically. This not only 
enhances their personal desire to 
produce, but keeps them on the 
right track. A quiet, genuine recog- 
nition of achievement will benefit 
a manager far more than all the 
credit he can steal for himself. 


In the end, creating a productive 
workplace involves the satisfac- 
tion of all individuals within a 
firm. Creating just the right mix of 


pride and incentive is an ongoing e 


quest for most managers. The 
Hightstown fire department pro- 
vides some guidance on getting 
_ Started. The sign out front merely 
“ states: Heroes Wanted. 


— Bart Jackson - 
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Best Careers for 2002 


Pleven decided on a good New 
Year's resolution yet? Forget about losing 
weight or spending more time with your 
Aunt Sally. Why not make this year’s reso- 
lution something that really changes your 
life for the better? Make a career change. 

Despite the gloomy prognostications of 
a weak job market for 2002, there are stil! 
plenty of career opportunities for those 
wishing to escape under-employment or job 
burn-out and land the job of their dreams. 
“There are still good career opportunities 
for job-seekers with all levels of educa 
tion,” says Jack Guarneri, a career coun- 
selor at Mercer County 


Guarneri. ‘A good way to start is to break 
down the educational requirements of the 
various Occupations One is interested in 
pursuing.” 

For example, according to a government 
survey recently published by the Occupa 
tional Outlook Quarterly, the top four ca 
reer opportunities that require up to an as 
sociate or vocational school degree are reg- 
istered nurse, Computer support specialist, 
licensed practical nurse, and automotive 
mechanic. “It’s kind of an interesting mix 
there,” says Guarneri. “Health care, com 
puter occupations, and the automotive in- 
dustry offer a lot-of jobs and many of them 
pay well.” 

A good proportion of the top careers for 
those with bachelor’s degrees center 
around educational and helping occupa- 
tions, and the world of finance. In the com- 


mums 1S Oocade, there will be 
Community College. The 


key is to take a systematic 


significant opportunities 
for secondary school teach- 


approach. Assess yourself 


and your prospects. And 
then take action. 


‘Health care, com- 
puter occupations, 
and the auto indus- 


ers, special-ed teachers, 
pre-school teachers, social 
workers, residential coun- 


Guarneri and his wife, 


Susan Guarneri, both |i- try offer a lot of 
censed career counselors, jobs and many of 
them pay well.’ 


host a series of five, free 
monthly seminars aimed at 


selors, financial managers, 
general managers and ex- 
ecutives, computer systems 
analysts, computer engi- 
neers, and computer pro- 


Doosting the employment (mm eammers. “Careers ori- 


prospects of those seeking 

to improve their workaday lot. The first, 
“Best Careers for 2002 Career Changes,” 
takes place on Monday, January 7, at 7:30 
p.m. at the Unitarian Church in Princeton. 
Call 609-771-1699. Other seminars include 
E-networking, roadblocks to career suc- 
cess, and the secrets to answering problem 
interview questions. 

Guarneri, a Lawrenceville resident, has 
been a career counselor at Mercer County 
Community College for 20 years. He ob- 
tained a master’s degree in counseling and 
psychology from C.W. Post in the 1970’s. 

Of course, merely handing out a list of 
careers that are hot and those that are not 
would be of little use to anybody. “It is 
important for those contemplating a career 
change to try to make sense of the world of 
work and where they may fit in,” says 


ented around computers 
have remained consistently 
good over the last 20 years,” says Guarneri. 

While many of the jobs requiring a 
bachelor’s degree pay quite well, some do 
not. “Residential counselors and pre- 
school teachers are in the lower 50 percent 
of the pay scale,” says Guarneri. “This is 
despite the fact that they require substantial 
education.” 

For those with master’s degrees or 
higher, Guarneri lists college or university 
faculty as showing the biggest growth in 
new jobs. “There will be 23 percent more 
college and university faculty positions by 
2008,” says Guarneri. “That’s roughly 
195,000 new jobs.” Not surprisingly, law- 
yers and physicians will also enjoy ample 
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Corporate Learning Group On-Site, Customized 
Providing Training Bandwidth, — Programs Available 


Princeton Course Schedule 


Team Building 
1/10 Business Writing 
Executive Coaching 1/17-18 Presentation Skills 
; 1/22 Listening Skills 
ae 1123-24 Management Skills 
Sales & Service Training | 4/28 Time Management 
1/30-31 Selling Skills 
Interpersonal Skills Training 
2/5 Project Management 
2/7 Coaching Skills 
Management Development 9/12 Interviewing Skills 
3 2/14-15 Customer Service 
Human Resource Services | 2/19-20 Team Leadership 
2/22 Change Management 


For program descriptions and to enroll: 


908.281.5245 
www.corporatelearninggroup.com 


Are your employees using 
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need to solve tough problems and make 
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throughout the Tri-State area since 1991. 
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VPN/ VIDEO Conferencing Solutions 
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Network Security Solutions 

Website development and hosting. 
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For more details call Dennis Schelton or Derek Cross: 


EXXIS 1-800-243-9947 
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How to Get A Good Deal in Real Estate 


Imost Buyers” lament 
the fact that they didn’t 
get in on the ground 


floor on good housing deals. 


They believe there are special op- 


portunities known only to a few 
people that guarantee great 

wealth in real estate. They think 
there’s a secret to making good 


| real estate deals. But they’re 
| wrong. 


The buying and selling of prop- 
erty is a straightforward transac- 
tion. Sellers put property on the 
market and try to sell it for the 
best price they can get. Buyers 


| want to get the property for the 


lowest price the seller will accept. 


| That's the way it works — 
| whether the property is a man- 


sion that costs millions, or a small 


f rental unit that costs $60,000. 


Unfortunately many people 


F miss out on good deals because 


they keep waiting for something 
better to come along. They re- 
member when they could have 
bought a fine house for less than 
a third of what it costs today. But 
they don’t remember that when 
that property was sold it probably 
went for what was considered a 
good price back in those days. 
People buying real estate now 
must buy it on today’s real estate 
market, not yesterday’s. An op- 
portunity that’s missed today is 
gone forever. 

If you want to get in on the 
ground floor of a great real estate 
investment you must take action 
now. People who keep waiting for 
a better deal before they make 
their move...generally don’t make 
the move. 


Freddie Lee Moorer’s col- 
umn appears every week. He is a 


Certified Residential Specialist as- 
sociated with Prudential Fox & 
Roach Realtors. For help to deter- 
mine the price your house will 
bring in today’s market, call Fred- 
die at 609-799-2022 x173 or E- 
mail f.moorer@woridnet.att.net 
for a market analysis. There is no 
charge or obligation for this serv- 
ice. 


Almost Buyers’ who keep waiting for a better deal before they make 
their move generally don’t make the move. 
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Career opportunities in the coming 
decade. 

Of course, changing careers is a 
big step for anyone, and finding the 
best career for any particular per- 
son is always a highly individual 
matter. Guarneri offers the follow- 
ing advice: 

Know thyself. It is important 
for anyone contemplating a career 
change to first do a thorough self- 
assessment by analyzing interests, 
abilities, skills, personality prefer- 
ences, and values. “Ask yourself 
what you enjoy doing, what you’re 
able to do well, where you’ll feel 
comfortable doing it, and which 
jobs will give you what you want 
out of life,” says Guarneri. By be- 
ing honest with oneself, it is possi- 
ble to begin to formulate a plan of 
action. 


Search and identify. Although 
it may sound deceptively simple, 
the next step is to apply the infor- 
mation learned from the self-as- 
sessment and begin to research ar- 
eas of employment that match 
abilities and needs. By identifying 
occupational areas that have good 
prospects and pay the kind of 
money that you wish to earn, it is 
next possible to begin a job search 
based on solid knowledge with a 
real chance to succeed. 


Use targeted resumes. The 
days of the generic resume are 
over. With the Internet now the 
prevalent method of applying for 
jobs, it is important to tailor a re- 
sume to each specific job applica- 
tion. “Most of the job recruiters I 
talk to are looking for quick-match 
resumes that are written to target 
that particular job. Due to sheer 
volume, hiring managers all need a 


quick way to identify job candi- 
dates and by submitting the whole 
can of worms at them you tend to 
get overlooked.” 


Don’t forget to add some meat 
to that resume. Due to the many 
templates available to help job- 
seekers create: attractive-looking 
resumes, Guarneri believes that 
many people using the Internet to 
find that next big job are operating 
under a false sense of security. 
“It’s still the content of your re- 
sume that’s going to get you the 
interview,” he says. “Just making 


The days of the ge- 
neric resume are 
over. It is important 
to tailor a resume to 
each specific job ap- 
plication. 


a pretty resume is like having a 
nice suit of clothing with nothing 
of substance inside of it.” 


The average American spends 
well over a third of his life work- 
ing, and most people contemplat- 
ing career changes do so with the 
hope of finding a job that is closer 
to their abilities and interests. Al- 
though the recent downturn in the 
economy has certainly made the 
prospect of a career change a bit 
more stressful for most people, 
there are still many opportunities 
out there. By taking a realistic ap- 
proach and planning carefully, it is 
possible to make that hope a real- 
ity, — Jack Florek 


Do You Have a "Honey-Do" List? 


R.A.H. HOME IMPROVEMENTS 


Custom Woodworking 


Entertainment Centers * Crown Moldings 
Mantle Pieces + Built-in Cabinetry 
* Fast, Reliable Service * Fully Insured 
* 2 Year Warranty on All Work * References Upon Request 


$40/Hour Handy Man Service witha 4-hour minimum 


Tuesday, January 8 


Contractor, 
Or Employee? 


Wire: Suzanne Rosenblum 
reported to Middlesex County 
Community College to begin 
teaching a course on taxes for 
small business, she was told she 
would be considered an employee. 
Taxes would be withheld from her 
check. This was a bit strange be- 
cause she was teaching exactly the 
same course at Mercer County 
Community College, where she 
was classified as an independent 
contractor. 

“It’s confusing,” the Lawrence- 
ville CPA says. Determining 
whether a worker is an employee 
or an independent contractor can 
be difficult, and the consequences 
for making an incorrect classifica- 
tion can be costly to a business. 

Rosenblum, principal in ac- 
counting firm S.P. Rosenblum, 
speaks on “Unravel the Mystery: 
Employee or Independent Con- 
tractor” on Tuesday, January 8, at 
6 p.m. at a NAJAWBO seminar/- 
dinner meeting at the Urban Word 
Cafe. John Thurman of Princeton 
law firm Farrell & Thurman also 
speaks. Cost: $33. Call 609-924- 
7975. 

There is no question in Rosen- 
blum’s mind that Mercer County 
Community College was correct in 
giving her independent contractor 
status. “I had no office space. I had 
no phone line,” she says. “I turned 
in attendance sheets at the end of 
the class.” 

These are important points. An 
independent contractor maintains 
his Own workspace (most of the 
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Institute of Fertility & Genetics 


Achieve A Healthy Weight for the New Year 


By Melissa Bennett, RD, CDE 


nknown to most 

women, being at a 

healthy weight can af- 
fect their chances of conceiving. 
My role as a medical nutrition 
therapist is to motivate patients to 
make lifestyle changes, specifi- 
cally related to exercise and meal 
planning. By doing so, they can 
optimize their health and also 
their ability to conceive. Re- 
search has shown that overall 
health can boost fertility. 

Medical nutrition therapy is an 
integral part of DVIF&G’s infertil- 
ity treatment plan. By helping a 
woman to learn to eat healthier, it 
can result in a healthier weight, 
improve metabolic control, and in- 
crease self-esteem. Medical nutri- 
tion therapy promotes overall 
good heaith, which is an impor- 
tant factor in conception. 

Being overweight can increase 
the risk of developing diabetes, 
heart disease, and high blood 
pressure, and other medical prob- 
lems. Being at a healthy weight 
decreases your chances of devel- 
oping these serious health prob- 
lems. Achieving and maintaining 
a healthy weight is important for 
all women, both before and after 
they conceive. Here are some 
tips to get you started: 


e Eat a well-balanced diet. 
Follow a low carbohydrate diet 
that includes plenty of fruits, 
vegetables, low-fat protein 
sources, including fish, skin- 


time), uses his own tools (most of 
the time), and works on a project 
basis (again, most of the time). 
“Look,” says Rosenblum, a viva- 
cious, animated woman, “some 
companies don’t have projects.” 
And some jobs require no tools. 
And sometimes, work needs to be 
done on the employer’s premises. 

There are official criteria for de- 
termining employment classifica- 
tion. But in a knowledge economy 
where not everyone drives a panel 
truck full of wrenches or paint 
brushes, there are gray areas. 

For Rosenblum, there are two 
cardinal determinants — risk and 
control. An independent contractor 
is never assured a paycheck. If his 
work is sub-par, he may not be 
paid, or may not be paid in full. 
Under the law, an employee must 
be paid. 

An independent contractor con- 
trols his work, generally setting his 
hours, the days he will work, and 
the length of time he is available. 
An employee is under his boss’s 
control. He works when and where 
his employer tells him to work. 

In a murky arena, there are some 
clear-cut ways to decide who is an 
employee. “If you’re sitting in an 
office answering a phone saying 
‘Hello, ABC Company,’ you’ re an 
employee,” says Rosenblum. “In- 
dependent contractors do not an- 
swer the phones.” And if you are 
transported to cleaning jobs by a 
person who provides mops, deter- 
gent, and furniture polish, you're 
an employee. 

Likewise, if you arrive at a shop 
every day at 4 p.m. and sell sneak- 
ers for the next six hours, you're an 
employee. “I’ve seen people in re- 
tail stores — opening, closing — 
and they were classified as inde- 
pendent contractors,” says Rosen- 
blum. Clearly, this is a no no. 

More difficult is the case of the 
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less chicken and turkey, and 
beans. Don’t say you don't 
have time to eat right. Grocery 
stores sell pre-washed salads, 
cooked chickens, and other 
healthy choices to make din- 
ner a snap. To stay on course, 
prepare weekly meal charts to 
keep you from resorting to fad- 
laden fast food cheeseburgers 
and fries when time is at a pre- 
mium. 


Find a fun way to exercise. 
In addition to relieving tension 
and stress and burning calo- 
ries to help you lose weight, ex- 
ercising makes you feel better 
about yourself. The possibili- 
ties are endless. From walking 
to swimming, exercise options 
abound. Too many people be- 
lieve they have to change their 
lives completely in order to ex- 
ercise regularly. That’s a myth. 
People who exercise have 
learned to fit it into their daily 
lives. Like brushing their teeth 
or getting enough sleep, exer- 
cising is something they do 


without question. Why? Be- 
cause it’s fun! 


e Create a support network. 
Get your spouse and friends in- 
volved in your fitness plan. It’s 
fun to exercise with others. By 
sharing your resolution to lose 
weight with others, they can 
help you stick to your plan. 


Melissa Bennett, a regis- 
tered dietitian and Certified Diabe- 
tes Educator, is a medical nutri- 
tion therapist with the Delaware 
Valley Institute of Fertility & Ge- 
netics in Princeton. To schedule 
a weight-management consult- 
ation with her, please call 609- 
895-0088. For more information 
on the Delaware Valley Institute 
of Fertility & Genetics, visit 
www. startfertility.com 
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corporate trainer. Some companies main- 
tain in-house training departments, but 


many others bring in outsiders to teach their 


workers how to communicate or sell or be- 
have at a business dinner. 


Rosenblum has seen any number of compa- 

nies that did not take the law seriously. 
“People tend to want to take the easiest 
route,” she says. “It’s easier with inde- 
pendent contractors. You just issue a flat 
check. There are no deductions, no payroll 
taxes.” There is no need to 


These trainers ae otter .__ 7 offer benefits, or to match 


Social Security contribu- 


Heart-pounding performance and exceptionally classified as independent pape si : parser aR gg 
: ; ut , a ; . tions,ortoco - 
low cost of ownership combine to make the SLP 38C watdeys onthe Baga alps foe ~ A employment and temporary 
the work group color laser printer to own. generally is done largely disability insurance. There 
cee —- and often WOrk, generally set- _ is less paperwork. 
© 1200x1200 dpi on premises and often bi i e ak 
x pl onatimescheduletheem- ting his hours. An Employers often shia 
¢ Fastest full color printer on the market ployers cod gal and employee is under iy ne ire sd 
: sometimes they bring no P ’ : : ; domes 
* No sticker shock tools of any kind, «MIS boss’s control. —_blum says that sometimes 
In a situation like this, when she tells clients their ® 
the employer might have en dependent contractors 
to prove independent con- really are employees, they 
tractor status for the trainers by showing Just get another accountant. She points out, 
they advertise for work, submit invoices on however, that having employees is not all 
printed letterhead, have other clients, and bad, and often is less Ape: Inde- 
pay rent on acommercial facility. This, says pendent contractors charge more, she says. 
Rosenblum is the sort of thing state auditors They have to cover their taxes and their 
look for. In her opinion, the state goes too overhead. 
While some employers seek to dodge the = 


far, and is not always grounded in the real 
world, but nevertheless, it does have the 
power to levy hefty fines. “It’s outrageous,” 
she says. “In this day and age, so many 
people have a home office, and print in- 
voices straight from their computers.” 
Outrageous it might be, but auditors from 


additional work of taking on employees, 
many others are in danger of failing a Labor 
Department audit because they sincerely — 
but wrongly — believe the people who do 
work for them are independent contractors. 
Says Rosenblum: “There’s a lot of confu- 
sion out there on who is what.” 


New Jersey’s Labor Department look for all 

of this, and more. “The state of New Jersey 

has requirements above and beyond the fed- z ' » 

eral government,” says Rosenblum. Business Meetings 
The state is out to find mis-classified 

independent contractors, says Rosenblum, ursd uary 

and auditors will keep digging to turn up Th ay, Jan 3 

evidence. If independent contractors are 11:30 a.m.: Princeton Chamber, “The Pro- 


- : ‘ ductivity Choice,” Don Blohowiak, execu- 
ounig 40 he evap ayers are Beet ee tive director, Lead Well Institute. $31. 


have to pay back taxes plus interest and Doral Forrestal, 609-520-1776. 
penalties. The assessments often are levied 


“for several years,” says Rosenblum. It can Friday January 4 
, 


add up to a substantial bill. The wise em- e 
ployer, therefore, will take the law seri- 8:30 a.m.: Wilson Consultants Corpora- 


ously, and will keep schedules and invoices, tion, “Inaugural New Jersey Youth En- 
and will even cut his independent contrac- Oe eee “Row dares Sauna 
tors’ advertisements out of the paper. of State. Free. Trenton War Memorial, 
With a specialty in tax preparation for 732-565-1020. 
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9:30 a.m.: Rutgers Office of Career Serv- 
ices, “Semi-annual New Jersey Colle- 
giate Career Day.” Free. College Avenue 
campus, New Brunswick, 732-932-8105. 


7 p.m.: Rutgers’ Center for Applied Com- 
puter Technologies, “Making the Move 
from HTML to XHTML with tyle 
Sheets,” Silvia Muller. Free. 1 Pos- 


sumtown Road, Piscataway, 732-748- 
8979. 


Monday, January 7 


8:30 a.m.: New Jersey Society of Public 
Accountants, “Preparing Corporate Tax 
Returns.” $275. Woodbridge Hilton, 973- 
226-4494. 


7:30 p.m.: The Job Club, “Best Careers 
for 2002 Career Changes. ” Free. Unitar- 
ian Church, 50 Cherry Hill Road, 609- 
771-1669. 


Tuesday, January 8 


Noon: Metropolitan Trenton African 
American Chamber of Commerce, $25. 
609-393-5933. 


11:30 a.m.: NJ CAMA, “Leading a Stress- 
less Life,” Loida Noriega- -Wilson, presi- 
dent of the Norwil Group. $35. Doral For- 
restal, 609-799-4900. 


11:45 a.m.: Mercer Chamber, Hamilton 
Division, Mayor Glen Gilmore. $35. 
Giovi's, Yardville, 609-585-2100. 


5 p.m.: Mercer County Bar Associa- 
tion, “Uncovering the Money Pit: In- 
spection Nightmares,” attorney/broker 
dinner seminar. Hyatt Regency, 
Princeton, 609-585-6200. 


5 p.m.: NJAWBO, Start Right; workshop 
for would-be business owners; also on 
January 15, 22, and 29. $15. Career and 
Life Planning Center, Flemington, 908- 
806-4810. 


6 p.m,: Business Marketing Association, 
“Direct Mail: A Shotgun Approach,” Mark 
Green, National Starch & Chemical. $30. 
Ramada Inn, Somerset, 609-409-5601. 


6 p.m.: NJAWBO, “Unravel the Mystery: 
Employee or Independent Contractor?” 
Suzanne Rosenblum, CPA. $38. Urban 
Word Cafe, 449 South Broad Street, 
Trenton, 609-924-7975. 


7 p.m.: Princeton Macintosh Users’ 
Group, Jadwin Hall, Washington Road, 
609-258-5730. 


7 p.m.: Princeton Public Library, Technol- 
ogy Talk, “Those Dark Hiding Places: 
e Hidden Internet Revealed,” Robert 
Lackie, Rider University. 609-924-9529. 


7:30 p.m.: Jobseekers, networking and 
support, no charge. Parish Hall entrance, 
Trinity Church, 33 Mercer Street, 609- 
924-2277. 


Werinesday, January 9 


8 a.m.: Mercer Chamber, Breakfast Club. 
$15. Conduit Music Club, Trenton, 609- 
656-1199. 


8 a.m.: Public Relations Society of Amer- 
ica, “Current Trends in Corporate Com- 
munications,” Michael Goodman, Fair- 
leigh Dickinson. Fairleigh Dickinson Uni- 
versity, Hartman Lounge, 973-984-6184. 


Noon: NJ Entrepreneurial Network, “Best 
of the Best,” Silicon Garden Angels. $45. 
Doral Forrestal, 609-279-0010. 


Noon: Mercer NJAWBO, Marketing 
Roundtable. 609-924-7975. 


Noon: American Society for Quality, “Opti- 
mizing Your Internal Audit Program,” 
Walt Murray, Alamo Learning Systems. 
tba, 609-730-9681. 


5:30 p.m.: Mercer Bar Association, Free 
15 minute consultation with an attorney 
on family law, real estate, landlord/ten- 
ant, personal injury, wills, bankruptcy. 
Quaker Bridge Mall, 609-585-6200. 


5:30 p.m.: American Society for Quality, 
“Optimizing Your Internal Audit Pro- 
gram,” Walt Murray, Alamo Learning Sys- 
tems. $25. 609-730-9681. 


5:30 p.m.: Mercer County Bar Associa- 
tion, Mercer County Inn of Court. Free. 
Stanley Van Ness Session, Masonic 
Temple, 609-585-6200. 


6 p.m.: Association of Internet Profession- 
als, Networking meeting. Rusty Scupper, 
Princeton, 215-369-4866. 


7 p.m.: State Bar Foundation, “Special 
Needs Trusts to Preserve Government 
Aid and Guardianships for People with 
Serious Disabilities and Mental Illness,” 
Thomas D. Begley, Begley & Begley. 
New Jersey Law Center, 732-937-7518. 


7:30 p.m.: South Brunswick Public Li- 
brary, Financial Management Work- 
shops, sponsored by Merrill Lynch. Free. 
110 Kingston Lane, Monmouth Junction, 
732-329-4000. 
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Easy Does It 


Easy Does Concept and Design. 

Where cutting-edge concepts and dynamic 
graphics come together to create dazzling 
design. Our award-winning graphic artists will 
imaginatively craft every piece of your project 
with unmatched perfection. 


Easy Does Printing. 

Where state-of-the-art technology and 
exceptionally skilled pressmen hook-up to 
guarantee an impeccable product. With colors 
so vivid, and type so crisp—always exceeding 
your expectations. 

Easy Does Fulfillment and Bindery. 

Where your job is finished to perfection — 


signed, sealed and delivered — where you need it, 
when you need it. Easy does it... Easy does tt all. 


€« Easy 


4 Graphics" 


CREATIVE 


741 Alexander Road, Princeton, NJ 08540 
609-799-3279 FAX 609-987-0185 


www.isthmusllc.com 


Development Engineers specializing in products and custom 


equipment for the Pharmaceutical and Healthcare industries. 
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Throwing away 
good money on 
bad design? 


Let’s face it. Your company can’t afford 
to waste money on advertising that ends 
up in the trash. by 


For ten years, iggybragg design has 
been providing businesses like yours 
with a wide range of graphic design 
services that communicate a clear 
message, produce positive results, 
and help your business look good. 


By guiding you through 
the design, production, 
and printing process, , 
iggybragg will help 4 
you communicate 
your message 

and connect : 
with your clients. | 


Stop throwing 
it all away. 
Call iggybragg today. 


iggybragg 

s 

““™ 609.'799.7409 
3 a> _ www.iggybragg.com 
design, Itd 
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UP IN CHARGE 
OF STUFFING 
ENVELOPES.” 


Building a Better Mosquito Trap: 
An Entrepreneurial Dream 


ake a really pesky prob- 
lem — biting insects like mosqui- 
toes and horseflies — and add two 
researchers who, though retired 
from senior positions, kept on us- 
ing their brains. They came up with 
the Bugjammer, a device that the 
United States Department of Agri- 
culture has said is the best fly and 
mosquito trap ever devised. 

Say that next spring, when you 
want to have a cookout, you find 
your backyard is filled with mos- 
quitoes. You don’t want to expose 
your guests to the West Nile Virus. 
Your solution last summer was to 
call in exterminators to spray the 
yard. Now the $150 Bugjammer 
device is an alternative to aerial 
spraying for mosquitoes in resi- 
dential areas. 

Roy Nelson and Lantz Crawley 
are fulfilling the quintessential en- 
trepreneurial dream, to invent “the 
better mousetrap” (in this case, a 
mosquito trap) and bring it to mar- 
ket. It was not a “get-rich-quick” 
endeavor, because they learned 
hard lessons along the way, but 
they still hope to “strike it rich.” 

Does their story follow the “Ten 
Steps to Start a Business” format, 
explained on the following pages? 
Let’s find out. 


1. Decide if you are ready. Nel- 
son, a former RCA scientist, used 
to work in the fiber optics arena at 
Greg Olson’s and Vladimir Ban’s 
former company Epitaxx. Before 
he retired, Crawley had been vice 
president of research at American 
Cyanamid, now American Home 
Products. They had plenty of expe- 
rience in both technical and mana- 
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gerial areas. They were more than 
ready. 

2. Find a market. They did their 
homework on market share and say 
the competition is paltry. “Citro- 
nella candles work, barely,” says 
Nelson, and the electronic zappers 
do not work at all against mosqui- 
toes. A device called a mosquito 
magnet works only against mos- 
quitoes (not flies) in a foot radius. 
It has a blinking light and a fan that 
sucks the mosquitoes into a bag. 
Not only does it cost from $700 to 
$1,300, but it is also ineffective 
during the day. 


3-5. Do your research and 
write a business plan. Nelson and 
Crawley used the premise that bit- 
ing flies and mosquitoes find their 
juicy targets — not by their sense 
of smell — but by listening for 
mammalian heartbeats. Nelson’s 
and Crawley’s work was based on 
research by Dan Kline, the mos- 
quito expert of the United States 
Department of Agriculture. 
“There IS a visual component, it 
can be up to’ 40 percent. But the 
number one thing that brings mos- 
quitoes in from long distances is 
low frequency sound, and it carries 
forever,” says Nelson. “Our dis- 


covery is that CO2 and heat and 


those chemicals are not as much of 


an attractant as a landing signal 
that says, ‘this is alive, start bit- 
ing.” They decided to make a de- 
vice, the Bugjammer, that works 
with flies, mosquitoes, and gnats 
and has an effective range as high 
as 100 to 300 yards. It looks like a 
camp lantern, sends out heartbeat- 
like sounds on a very low fre- 
quency. The sound lures the in- 
sects to their fate, a glue strip that 
can be changed once a week. 

The partners decided they could 
market the domestic version of this 
device, powered by batteries, for 
$150. The commercial version, for 
stables and commercial areas, 1s 
powered by CO2 cartridges and 
costs $200. 

“Believe it or not, mosquitoes 
can differentiate between birds and 
mammals, and we can change the 
mix of insects caught by changing 
the heartbeat rhythm,” says Nel- 
son. “Very few friendlies” is his 


. 


answer, when he is asked whether @ 


his device also catches hapless but- 
terflies. 

‘““We do not substitute for mu- 
nicipal spraying,’ Nelson says, 
“but we can substitute for aerial 
spraying when you are having a 
cookout.” 

6. Decide on your space. The 
Bugjammers company is virtual. It 
is owned by Nelson and Crawley 
plus Wayne Andrews, a field bi- 
ologist in Massachusetts; Randy 
Cooke of Ringoes, who provides 
compliance work and coordina- 
tion; and Keith Woodruff, an engi- 
neer in Mountainside. 


In many business and professional associations, 
officers have to do a lot of time-consuming 
detail work — because of a lack of volunteers. 
Publishing a newsletter, collecting dues, 
arranging meeting programs and many other 
duties fall on the leadership. The association 
can’t afford to staff a full-time headquarters 
office, so day-to-day administration remains a 
spare-time job for the elected officers. 

The cost-effective solution is Professional 
Management Associates. We do the “drudgery” 
for large and small associations, freeing their 
officers for policymaking and other leadership 


responsibilities. We’re not volunteers. We’re specialists in managing associations — efficiency 


experts with a personal touch. 


To make your organization more professional call PMA. A helpful information kit is yours 


for the asking. 


Managing associations is our business. 


e-mail: info@profmgmt.com * web: www.profmgmt.com 


PROFESSIONAL MANAGEMENT ASSOCIATES, LLC. 


203 Towne Center Drive 
Hillborough, NJ 08844 


908-359-1184 


We’re not volunteers. 
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7. Plan your budget. When the 
pair started out they thought they 
could manufacture and sell the de- 
vice on their own. But while look- 
ing for venture money or investors, 
they encountered multiple disap- 
pointments. “We were strapped 
for cash, and venture money was 
very tough to find last year — no- 
body was doing venture money in 
agriculture. At the time if you 
weren’t a dotcom, they weren’t in- 
terested. Or they wanted’so much 
of the company we said no 
thanks,” says Crawley. 

““We went to a lot of companies 
that turned us down, and we got 
turned down by the New Jersey 
Commission on Science & Tech- 
nology,” says Crawley. “I was 


Bugjammers: Roy 
Nelson, left, and 
Lantz Crawley think 
they have a better 
mosquito trap. 


bigtime disappointed in that.” He 
compares it to the time in World 
War II when, “the guy who came 
up with the idea of the jet engine 
had gone to military people and 
could not get it funded. It’s tough 
out there. We were really limping 
along.” 


Continued on page 17 


A US. 1 ADVERTISING FEATURE 
Taking Control of Your Business & Your Career 


Guarneri Associates 


Converting your New 
Year’s resolution into 
a new career reality 


ulling over your New 
Year's resolutions? If 
finding a new job or 
doing a career tune-up is near 
the top of the list, then success 
is only a phone call away — a 
phone call to Guarneri Associ- 
ates. 

“Actually, finding a new job is 
near the top of most lists,” says 
Susan Guarneri, president of 
Guarneri Associates (www.re- 
sume-magic.com). “The number 
two resolution is about getting a 
better job.” 

With 17 years of career and 
job search counseling experi- 
ence, Guarneri is well suited to 
provide much-needed advice to 
those who feel “stuck” in a job. 
Guarneri has worked as a career 
and management development 
professional in the corporate, 
government, education, and non- 
profit sectors. She holds a Mas- 
ter’s degree in Counseling from 
The Johns Hopkins University, 
and is a National Certified Ca- 
reer Counselor and a Certified 
Professional Resume Writer. 
Those are just a few of the many 
credentials, certifications, and 
memberships that distinguish her 
from other individuals and com- 


panies offering career “advice.” 

Guarneri explains, “Clients 
must check backgrounds — not 
everyone is equally qualified to 
guide you with your career life.” 
For example, in New Jersey a ca- 
reer counselor must be licensed 
and have. specific credentials. 

“Unfortunately, consultants 
and coaches do not hold these 
credentials. They may not be li- 
censed, and can come from any 
field or educational background.” 
Guarneri encourages those look- 
ing for counseling to search care- 
fully, starting with the National 
Board for Certified Counselors 
(www.nbcc.org). 

Guarneri’s clients are often 
people at “mid-life” who have a 
job that they no longer enjoy. 
“They may be trying to figure out 
what to do next. | assist and 
guide them in looking at all the 
components needed for a satisfy- 
ing career.” Guarneri delves into 
motivated skills, interests, per- 
sonality type, and career values 
using career assessments, and 
directs clients to careers that are 
professionally and personally sat- 
isfying. 

That may mean educating a 
client that a career change 
doesn’t have to be radical: it 
could be merely transitioning a 
current occupation into a new 
work setting. Guarneri recently 
counseled a corporate account- 
ant who hated going to work. 


“He didn’t hate accounting, per 
se, but the corporate mindset.” 
That client is now working hap- 
pily in a mid-sized not-for-profit, 
enjoying himself tremendously 
and making more money.” That's 
a win-win or, as Guarneri would 
say, “You can either choose to 
define your circumstances, or 
you can allow circumstances to 
define you.” 

The Bureau of Labor Statistics 
indicates most people change Ca- 
reers three to five times in a life- 
time. In one of his best sellers, 
management guru Tom Peters 
says, “Ninety percent of white 
collar jobs will disappear or be re- 
configured beyond recognition in 
the next 10 to 15 years.” Take 
control of your career future. 
Guarneri emphasizes, “You al- 
ways have choices in life. Your 
career choice is one of the most 
important — it profoundly im- 
pacts the rest of your life.” Per- 
haps it’s time to use a career de- 
velopment professional, like 
Susan Guarneri, to help you de- 
termine YOUR best career 
choices. 


Guarneri Associates, 1101 
Lawrence Road, Lawrence- 
ville. 609-771-1669. Fax: 609- 
637-0449. E-mail: Resu- 
magic @aol.com. Website: 
www.Resume-Magic.com 
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‘You always have choices in life. Your career choice is one of the most im- 
portant: it profoundly impacts the rest of your life,’ says Susan Guarneri. 
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Get the training you need, when 
you need it... from the best 
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* In-home portraits 
* Internet-ready photos 
* Corporate events 


Digital Memories 
FOREVER 
609-947-4779 + 201-370-5432 


East Windsor, NJ 
www.dmforever.com 


One of Paradigm’s strengths is ‘our thorough understanding of not only 
“ : . 4 
the software/hardware end, but of the accounting and finance end. 
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The most comprehensive dedicated line solutions. 
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superLink 
1-800-811-5888 


Serving NY, NJ, PA & DE markets 


Paradigm 
Technology 
Consulting, LLC 


New technology solu- 
tions for business 


ompanies that need a 

shot in the financial man- 

agement systems arm 
can make an easy resolution this 
year: to find quick and effective 
solutions at Paradigm Technology 
Consulting, LLC (PTC). 

PTC provides business proc- 
ess outsourcing, implementation, 
training and consultation. 
Founded in 1999, the Paradigm 
Team is comprised of individuals 
with diverse backgrounds in com- 
puterized business applications, fi- 
nance, public accounting, tax, op- 
erations, development and sys- 
tem engineering. This collective 
intelligence combined with broad 
technology skills enables PTC 


DSL SERVICE © $89/MO 


from T1 to OC3 plus DSLs. 


sales@superlink.net 


Business ISDN 
Business DSL 


Everything gets tied up to our 
new OC3 data centers 
in Pennsauken & Philadelphia 


The Smart Way to Keep You in Touch 


Southern Jersey, PA & DE 


Team Members to assist clients 
in leveraging technology to im- 
prove their business processes 
and gain competitive advantage. 

“One of our strengths is our 
strong background in the finance 
industry,” notes Solutions Engi- 
neer Michael Gummel. “This 
means that we can better help 
our clients because our Team 
Members have a thorough under- 
standing of not only the software/- 
hardware end, but of the account- 
ing and finance end.” 

PTC Team Members can pro- 
vide a wide range of services, 
from setting up an entire ERP sys- 
tem to training and consulting. A 
“one stop shop,” PTC also recom- 
mends and sells both the hard- 
ware and software, as well as the 
training to back it up. 

“Setting up an accounting sys- 
tem is a complicated process,” 
Gummel continues. “When com- 
panies work with PTC, it frees 
them up to concentrate on their 
other mission-critical issues. The 
same applies for companies look- 
ing to link satellite offices, or for 


* 


Now Available in 


T1/T3 


www.superlink.net 


companies acquiring other com- 
panies and a new accounting/fi- a 
nance system.” 

Recently, PTC did just that: cre- 
ated a unified accounting system 
for a company that had obtained 
another company with a different 
accounting system. Their mission 
required a quick rollout of the soft- 
ware used at headquarters into & 
the new remote site. “PTC went 
in and used Enterprise Reporting 
from Microsoft Great Plains, 
streamlined the process, and was 
able to roll out the required infor- 
mation to department managers, 
financial managers, and other top 
management in an extremely 
quick fashion utilizing business in- © 
telligence tools,” says Gummel. 

PTC is able to provide such a 
quick turnaround because of the 
many resources at hand. The 
company sells the hardware and 
software, including Microsoft 
Great Plains Business Solutions, 

FRx Forecaster Budgeting, Mi- 
crosoft Siebel eBusiness, Sage, @ 
ProClarity (OLAP), Uptrends Man- 
agement Software, Inc., Citrix, 
Compag and Cisco Systems. 

PTC also is a Microsoft Certified 
Partner. 

PTC Team Members also hold 
a plethora of critical certifications: 
Certified NetWare Engineers 
(CNEs), Microsoft Certified Sys- ¢e 
tems Engineers (MCSEs), Mi- 
crosoft Certified Professionals, 
(MCPs), Cisco Certified Network 
Associates (CCNAs), CPAs and 
others. “Our reps are CAE, CSM, 
CAAS, CIS & CHRP Great Plains 
certified professionals covering 
the New Jersey regional area. ” 
PTC also holds Great Plains 
authorizations in the following 
products: Dynamics, eEnterprise, 
Enterprise Reporting, Project Ac- 
counting, Manufacturing & Front 
Office. Our certifications also in- 
clude ACCPAC and Sage Busi- 
ness Works products,” Gummel 
explains. 

“We have grown tremendously 
since our start in 1999,” states 
Gummel, noting that the company 
has expanded from 7 to 20 em- 
ployees in three years, including 
three key vice president posts. 
“And we are bringing that same 
success to our clients.” 


Paradigm Technology Con- 
sulting, LLC, 2133 State High- 
way 33, Hamilton Square. 609- 
892-4150. Fax: 609-890-4154. 
Home page: www.ptclic.com. 
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Polygenesis 


Where ideas and new - 
technologies are born 


hat do you get when 

you band together a 

unique group of indi- 
viduals with a keen interest in 
product and process develop- 
ment? At Polygenesis, you get 
real-world solutions to technology ¢ 
challenges. 


to ply our trade and create new 
Products. We develop, investigate 
and dissect technologies of vari- 
Ous types to develop a unique so- 
lution or product.” Polygenesis is 
made up of physicists, electronic 
engineers, mechanical engineers : 
and the like. Wieck holds a Ph.D , 
in Analytical Chemistry from Rut- i 
gers University. ; 
Wieck, who had been working 
fur a local technical consulting 
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Polygenesis evaluates the technology, creates computer mod - 
els, and develops solid models right down to the software. 
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firm doing “cutting edge product and proc- 
ess development,” formed Polygenesis in 

# 1996. Prior to that, he had been leading 
the medical products research and devel- 
opment at a local start-up. He started his 
career teaching analytical chemistry at 
Kean University. 

Such a diverse background bodes well 
for Polygenesis and its clients. “We can 
take anything — literally from a drawing 

on a napkin or a crude model in a garage 
— and analyze it for potential,” Wieck 
says. Polygenesis’ clients are largely phar- 
maceutical, healthcare and diagnostic 
companies, but Wieck and crew often 
work for small, development-stage firms. 

One of Polygenesis’ strong suits is the 
ability to rapidly prototype devices. “We 
evaluate the technology, create computer 

“inodels, and develop solid models right 
down to the circuit boards and software. 
We can do it rather quickly, which helps 
the client move into the testing stage,” 
Wieck explains. 

Wieck continues: “We worked with a 
British inventor who had patented technol- 
ogy that allows the flowrate of fluids into a 
patient to be determined. By using heat 

*pulsed into a tube, and measuring the time 
it takes to go between two different points, 
the technology was able to measure 
flowrate using the thermal time of flight.” 
That technology was delivered to Poly- 
genesis in a very primitive model. Poly- 
genesis dissected it, refined it, developed 
the mechanical components, electronics, 
software and more to rapidly prototype the 

«@ technology in an attractive package. This 
enabled the client to test it and raise funds 
for further development. 

Other related products in Polygenesis’ 
portfolio are blood glucose monitors, blood 
cholesterol meters, blood bank analyzers, 
drug delivery, and drug discovery devices. 

In many cases, Polygenesis is the R&D 


arm for small or start-up companies. As 
such, the company handles a variety of as- 
signments. “We are nimble and flexible, so 
we can provide short- and long-term solu- 
tions,” Wieck states. “As technologists, we 
are finding ways of partnering with compa- 
nies of all sizes to develop these solu- 
tions.” Polygenesis can offer all this and 
more, including due diligence, project man- 
agement, vendor selection, and product 
and process validations. Visit them on the 
web at-www.polygenesis,com to see how 
your idea can be brought to life. 


Polygenesis Corporation, 4370 
Route 1, Monmouth Junction, 732- 
355-1001. Fax: 732-355-1002. Web- 
site: www.polygenesis.com 


Professional Manage- 
ment Associates, L.L.C. 


New concerns for trade 
groups after September 11 


he horrific events of September 

11th affected the activities of 

many trade and professional asso- 
ciations. Travel restrictions, individuals’ 
fears, and other factors combined to have 
a profound effect on the not-for-profit sec- 
tor as meetings, conventions, and trade 
shows were canceled or moved. 

“According to the International Associa- 

tion of Association Management Compa- 
nies, hotel attrition clauses have taken on 
added importance after the attacks, and it 
is likely that associations and hotels will 
agree that reduced attendance due to ter- 
rorist-related activity must be addressed.” 
says Joanne Cole, CAE, Managing Mem- 
ber of Professional Management Associ- 
ates, L.L.C., a Hillsborough firm specializ- 


Continued on following page 


Triangle Copy Center 
of East Windsor 


Fast service, customer focus 
sets this facility apart 


he motto of Triangle Copy Center 

of East Windsor could well be: “If 

you don’t look good, we don’t look 
good.” That philosophy is followed each 
and every day by the dedicated and experi- 
enced staff, who often works 24/7 to pro- 
vide quality, efficient service. 

“After more than 16 years in the printing 
and copying business, it was time to invest 
my knowledge and expertise in my own re- 
pro business,” says Mike Cocciolillo, 
owner of this Triangle franchise. Along 
with his wife, Michelle, vice president for 
sales, and a talented staff of five, Coc- 
ciolillo has owned and operated Triangle 
Copy Center of East Windsor for five years. 

“We are a complete reproduction facil- 
ity,” Cocciolillo adds. The emphasis is on 
complete: full/self copying, high speed 
copying, color Fiery outputs, typesetting, 
offset printing, finishing services, transpar- 
encies, ammonia free blueprints/engineer- 
ing copies, large format prints, laminating, 
dry mounting, digital output and more. 

Cocciolillo continues, “We specialize in 
digital B&W, digital color and engineering 
drawings/blueprinting. But what really sets 
us apart is our 24-hour service. We are on- 
call and will work through the night to meet 
our customers’ needs. You don’t find that 
in many places.” 

Cocciolillo prides himself on this turn- 
around. As an owner-operator, he person- 
ally sees to it that this is achieved, as he is 
on-site every day. “Some of our customers 
need their jobs shipped all over the world 


for business meetings. We'll get phone 
calls from California and Germany thank- 
ing us for a job well done. |’m very proud 
of that,” Cocciolillo says. 

Efficient and high-quality turnaround is 
produced on a wide range of state-of-the- 
art Canon equipment. “Our success for 
our customers comes from the output we 
achieve on our two high-end, high speed 
color copiers and five high-end, digital 
B&W copiers,” Cocciolillo states. Addition- 
ally, finishing services/bindery are avail- 
able on site, including folding, collating, in- 
serting, stapling, stitching — “virtually any 
type of bindery.” 

This is part and parcel of Cocciolillo’s 
customer-centered focus. In keeping with 
that, a growing part of the business is 
transmission of jobs via E-mail. “| have 
customers I’ve never even met!” Coc- 
ciolillo says. E-mail files can be accepted 
for both Mac and PC, in such popular ap- 
plications as PageMaker, Quark, Auto- 
CAD, Adobe Illustrator, Word and more. 
Files can be sent to info @trianglecopy.com 

Along with high-end output, Triangle 
Copy Center of East Windsor also offers 
pick-up and delivery. Corporate accounts 
are available, but the shop caters to a 
wide range of customers, right down to the 
consumer looking for great output on digi- 
tal photos. 


Want to get started on that pro- 
ject? Contact Triangle Copy Center 
of East Windsor, 222 Dutchneck Com- 
mons, Route 130, East Windsor. 609- 
448-8161. Fax: 609-448-9499. E-mail: 
info @trianglecopy.com. 


The regular store hours are Mon- 
day through Friday; 8:30 a.m. to 6 
p.m. Got an emergency? Give Coc- 
ciolillo a call — he’ll probably be 
there! 
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emer @ 3500 | 3900 | 4050 | 4250 | 4800 


Join in. 


\—"_ verizonwireless 


Regional SingleRate East Calling Plans Include: Voice Mail w/Mess. 
Waiting Indicator + Call Forwarding + 3-way Calling + Caller ID + Call Waiting 
No Answer/Busy Transfer +» Basic Mobile Messenger Service 
NO LONG DISTANCE OR ROAMING CHARGES THRU NORTHEAST 


Tota! TeleCom 


Your One-Stop Telecommunications Center. 


Monmouth’Junction 


South Brunswick Square 


2175 Route 35, Suite 3S 
Sea Girt 


732-329-1503 732-974-2414 


Subject to terms of Cellular Service Agreement & Price Plans. Annual contract required. $175 termination fee. Required credit approval. Cannot be combined with other offers. Usage rounded to next full minute. Unused 
allowances are lost. Alll calls subject to taxes, toll & other charges. CDMA phone required. Digital service not available in all areas. Phone offer good while supplies last. * Verizon Wireless network reliability studies based upon 
over 12,000 total call attempts among NY Metro/Northern NJ wireless carriers’ service while traveling over 6,000 miles of NY Metro/Northern NJ roadways based upon the New York & New Jersey Departments of 
Transportation frequently traveled routes. Comparison based upon ineffective & lost calls. * $30 activation fee. Activation fee waived on 2-year contract. 


What sets Triangle East Windsor apart is 24-hour service: 
‘We will work through the night to meet customers’ needs.’ 


Your One-Stop Telecommunications Center! 


¢ Free Cigarette ¢ 
Lighter Adapter 


¢ Free Leather Case « 
¢ Free Plantronic ¢ 


Headset 


On select plans only, Annual contract required. 


Exp. 1/15/02. 


Total TeleCom 
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Triangle Mercer Mall also offers the newest in color reproduction: the Xerox Docucolor, which can 
accommodate different weights & grades of paper, including heavier card stock & high-gloss paper. 
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ing in providing services to trade 
and professional associations. 


The point of discussion in drafting 
and negotiating contracts with ho- 
tels, she says, will be the breadth 
of the language. That is, should it 
be limited to direct terrorist ac- 
tions, as should it include less tan- 
gible concepts such as sus- 
pected terrorist activity or fear of 
travel. The following is sample 
language that might be included 
in a hotel contract attrition provi- 
sion: 

“If actual, threatened, or sus- 
pected terrorist activity, or war or 
similar hostilities, cause suspen- 
sion or restriction of travel, rea- 
sonable reluctance to travel (gen- 
erally or to a particular location), 
or suspend, restrict, materially af- 
fect, or cause a reasonable fear 
of a necessary daily activity, such 
as eating, drinking or breathing, 
the guest room and food and bev- 
erage attrition fees will be 
waived.” 

In addition, Cole reports, asso- 
ciations typically also purchase 


Convention Cancellation and In- 
terruption coverage for events 
which provide a significant in- 
come to the organization. Insur- 
ers have responded to the at- 
tacks by endorsing all such poli- 
cies with a Terrorism Exclusion 
and by defining the events of Sep- 
tember 11th as a “pre-existing 
condition.” 

“One of the other challenges to 
associations that we see,” Cole 
says, “is the effect of the reces- 
sion on line items such as mem- 
bership dues, education, and 
training.” According to Cole, 
these are items that are often 
eliminated from corporate budg- 
ets during a poor economy. 

Professional Management As- 
sociates recommends that profes- 
sional societies, membership or- 
ganizations, and trade associa- 
tions retain association manage- 
ment professionals to guide them 
through these tricky waters. 

Professional Management As- 


Bookkeepers Plus! 


We Allow You To Do What You Do Best... 
While We Do What We Do Best! 


Specializing in Quickbooks & Peachtree- 
Professional, Trained Staff 


Additional Services... 


¢ Individual & Corporate Tax Returns Thomas &. Perro 


* Financial Statement Preparation 


Ss ; 
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i: 


Certified Public Accountant 


609-989-1450 * 684 Whitehead Rd., Lawrenceville, NJ 


www.bookkeepersplus.web.once.com 


sociates, L.L.C. is a full-service 
association management com- 
pany, accredited by the 25,000- 
member American Society of As- 
sociation Executives. Www.- 
profmgmt.com. 


Professional Management 
Associates, L.L.C., 203 
Towne Center Drive, Hillsbor- 
ough 08844. 908-359-1184. E- 
mail: info@ profmgmt.com. 


Website: www.profmgmt.com. 


Triangle 
Mercer Mall 


New technology 
at newest outlet 


he Route 1 corridor is 
home to many busi- 
nesses, and Triangle — 


Your Creative Center, is no ex- 
ception. In addition to Lawrence- 
ville’s Darrah Lane superstore 
and the branch in South Bruns- 
wick between Ridge and Ray- 
mond roads, Triangle now boasts 
a third Route 1 location in the 
Mercer Mall. 

“Our strategy is to put our 
shops where they are convenient 
and accessible,” explains Joe 
Teti, president. This has always 
been the philosophy: Triangle 
has been responding to the 
needs of its client base since its 
founding in 1939. That includes 
expansion, which stands at 14 
centers in eight New Jersey mu- 
nicipalities: Lawrenceville, East 
Windsor, Hamilton Township, 
Pennington, Princeton, Robbins- 
ville, Monmouth Junction, Cherry 


Hill, Atlantic City, Flemington, 
Freehold, Toms River, Rocky Hill, 
and Somerville. Today Triangle is 
a fully integrated digital imaging 
provider specializing in large and 
small format color and black and 
white reproductions. 

“Our new Mercer Mall location 
is a completely 21st Century op- 
eration,” Teti continues. “We are 
totally digital there, and can take 
jobs from disk or E-mail.” Trian- 
gle Mercer Mall does offer con- 
ventional copying and duplica- 
tion, up to blueprint and engineer- 
ing-sized, but the convenience of 
E-mail and the quality of digital re- 
production helps Triangle stand 
head and shoulders above the 
rest. 

Triangle Mercer Mall also of- 
fers the newest in color reproduc- 
tion: the Xerox Docucolor. “This 
really is the highest quality avail- 
able because it’s brand new,” 
says Teti. “The color prints from 
this machine are crisp and clear. 
It’s outstanding.” A key feature of 
the Docucolor is that it can ac- 
commodate different weights and 
grades of paper, including heav- 
ier card stocks and high-gloss pa- 
pers, making it ideal for short-run 
color reproduction. 

As with most Triangle loca- 
tions, Mercer Mall also features a 
small assortment of office sup- 
plies. The shop is open Monday 
through Friday from 8:30 a.m. to 
7 p.m., and Saturdays 10 a.m. to 
5 p.m. For more information 
about the newest member of the 
Triangle family, call 609-452- 
0750. 


Creative Supplies 


As Triangle was developing its 
digital imaging capabilities, it si- 
multaneously was developing its 
creative supplies division. Over 
the years, that supply division 
has evolved into a 10,000 square 
foot retail store in Lawrenceville. 
The supplies for architects, engi- 
neers, and contractors have been 
expanded to all creative disci- 
plines with heavy emphasis on 
the arts. An extensive array of 
creative supplies is available for 
people of all ages. A special em- 
phasis centers on creative sup- 
plies for children. To support the 
notion of creativity, a classes and 
workshops for children and adults 
are compiled on a seasonal ba- 
sis. Youth Art Camp is a popular 
summer Offering. 

In further keeping with tradi- 
tion, every January the Darrah 
Lane location features “our fa- 
mous One-Day Sale,” Teti adds. 
“This year it’s January 12. Shop- 
pers will see drastic markdowns - 
on much of our merchandise, cer- 
tainly on our seasonal products.” 
Doors open at 8 a.m., and eager 
shoppers are advised to arrive 
early for the best selection. The 
sale ends at 6 p.m. 

Teti is proud to announce that 
in March, Triangle is going to be- 
gin E-commerce by offering on- 
line shopping. Check the website © 
at www.triangleart.com in early 
March to bring the convenience 
of Triangle right into your office or 
home. 

Triangle, Mercer Mall, Law- 
renceville. 609-452-0750. 


Confused about your career direction? 
Is your job search stalled? 


A career development professional can provide objectivity, 
guidance and motivation...along with practical solutions. 


/ Career Counseling and Coaching 
/ Customized Job Search Action Plan 
/ Affordable Corporate Outplacement 


Let us help you reach your goals. 


www.Resume-Magic.com 
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A Member of: 
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Susan Guarneri, MS, NCCC, CPRW, LPC, CEIP 
National Certified Career Counselors 
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Certified Employment interview Professional 


1101 Lawrence Road, Lawrenceville, NJ * Resumagic@aol.com * 609-771-1669 * Fax: 609-637-0449 
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Building Your Business 


Continued from page 13 


8 & 9. The next items in “Ten 
Steps to Start a Business” involve 
hiring an accountant (Law- 
renceville-based Ira Marks) and an 
attorney (Bacchus & Bacchus in 
Pennington did the incorporation 
papers and David Leason of Man- 
hattan-based Darby & Darby is the 
corporate attorney.) 


As for 10. Get a Mentor, 
Crawley and Nelson didn’t need 
any. “We have been through this a 
bunch of times,” says Nelson. 
“We're not babes in the woods.” 

Nelson says he gets his scientific 
interest from his mother’s side of 
the family. He went to UCLA, 
graduating in 1968, and has a mas- 
ter’s degree from Illinois State and 
a PhD from Penn State. After two 
years in the U.S. Army’s materials 
lab at Fort Belvoir, he worked for 
RCA until 1989 and then became a 
materials consultant, mostly for 
pharmaceutical companies. He is 
married and has two grown chil- 
dren, one grad student at Stanford, 
and the other attending Wittenberg 
College in Springfield, Ohio. 

Lantz Crawley, the son of a Dis- 
trict of Columbia taxi driver, went 
to American University, Class of 
1967, and did research at Walter 
REd Army Hospital. He earned his 
PhD from the University of Pitts- 
burgh and did postdoctoral work at 
Harvard. From 1971 to 1978 he 
worked on central nervous system 
drugs at Lederle, then moved to the 
consumer division and became di- 
rector of research there in 1981. 

In 1984 he began 15 years in the 
agricultural division as vice presi- 
dent of discovery research, work- 
ing on successful herbicides for 
soybeans, and an endectoside, 
moxidectin, that is still being used 
in American Home’s ProGuard 
product to prevent heartworms in 
dogs. 

Insect control has been always 
been a major focus in Crawley’s 
career, and his work on the Combat 
brand roach trap was probably the 
best preparation for his current 
venture. 

Only those with strong stom- 
achs will want to know how the 
Combat trap works: “We had a 
food source that the roaches were 
interested in, initially peanut butter 
with the active ingredient that is 
used to kill fire ants,” says 
Crawley, “a very slow acting and 
very safe compound. Because the 
roaches eat each other’s feces, and 
most of the compound would pass 


through, the roach that had eaten 
the peanut butter would deposit the 
bait all over the place and clean out 
a whole building.” 

To sell the trap required a sig- 
nificant change in consumer be- 
havior. At the time, people wanted 
to spray a bug and get it killed, and 
they didn’t like the idea of trapping 
a bug inside a little trap. The bugs 
weren't really going to be trapped 
— but explaining how it really 
worked was not going to win lots 
of buyers either. 

“The marketing group didn’t 
think it was going to work, but we 
were overwritten by the CEO,” 
says Crawley. 

So, to market these roach traps, 
Crawley found himself in unusual 
circumstances. “We were running 
around in roach outfits trying to get 
attention,” he says. A lobster cos- 
tume was modified to look roach- 
like. “I took my turn, standing in 
front of the Piggly Wiggly store 
looking like a roach.” 

The result of the roach shenani- 
gans was that Combat became the 
number | household brand. 
Crawley and Nelson have the same 
hopes for Bugjammer. 


So what is the outcome of their 
venture? 

Somehow they managed to get 
together enough money to get two 
thousand devices manufactured in 
Dover, Delaware. Unfortunately 
they weren’t finished in time for 
any meaningful sales this summer. 
Rosedale Mills sold a few, and 
Pennington Hardware has three of 
the Bugjammers on its shelves. 
Crawley and Nelson are trying to 
sell the rest of the manufacturing 
run in southern states, particularly 
the horse market in Florida, be- 
cause the Bugjammer is reported to 


be “only thing that works in an_ 


indoor situation for biting flies.” 
But they are almost ready to an- 
nounce that they have managed to 
license their patent to a major mul- 
tinational company. “As of De- 
cember 1, we are no longer in- 
volved in manufacturing, and once 
more we are back to doing R&D,” 
says Nelson. 

Their entrepreneurial dream has 
come true. From now on, the 
Bugjammer will carry the label of 
a public firm traded on the New 
York Stock Exchange. Look for 
the Bugjammer on shelves nation- 
wide. — Barbara Fox 


Bugjammer.inc, Box 81, Pen- 
nington 08534. Roy Nelson, 
vice president. 609-737- 
6836; fax, 609-737-7119. 
Home page: www.bugjam- 
mer.com 


Step 2. Find a Market 


Find out if you have a market for your idea. 
Just because you think it’s terrific doesn’t mean 
everyone does. Jim’ Lenskold of the Morristown- 


based Lenskold Marketing Group, 
has five principles for new compa- 
nies with a critical need to win cus- 
tomers, but with limited budgets: 


Don’t underestimate barriers 
to market share. “A lot of time, 
people say ‘Conservatively, we’ll 
get 10 percent of market share’,” 
Lenskold says. Start-ups get these 
numbers from benchmark studies, 
but forget, he says, that the bench- 
marks are for established compa- 


one lower down, he may worry about what could 
go wrong.” Tailor the pitch to customers’ concerns. 


Go after smaller markets. Aim at being a big 
fish in a little pond, or at most in two or three ponds. 
Target customers by age, geography, interests, or 
perhaps industry. An ideal target would be a group 
that spends money, requires little 
customer service, and where com- 
petition is weak. 

Once a target is selected, 
Lenskold says entrepreneurs’ strat- 
egy needs to be: “Let me make sure 
this group hears my message over 
and over.”’ Once the message does 
get through, there will be word of 
mouth. Soon, there will be momen- 


 U. and the new company has a 


shot at being a leader in its group. 


Benchmarks are 
for established 
companies. Start- 
ups are up against 
much greater odds. 


buy ty 


Building Your 
Business 


1. Decide: 
Are You Ready? 


Decide if you are an entrepre- 
neur and how independent you 
want to be. If you need hand hold- 
ing, consider buying a franchise. 


Try working as an employee 
in your target business, says 40- 
year business owner and corporate 
executive Martin Mosho, who 
teaches some of the SBDC’s 
“How to Start Your Own Success- 
ful Business” courses (U.S. 1, May 
30, 2001). He remembers one 
woman who was desperate to buy 
a Subway Sandwich Franchise. A 
month after she took a job there, 
she returned. She hated the work, 
hated food handling, and nixed the 
whole idea. Give yourself at least a 
few months on the front lines, 
Mosho suggests. 


Choose between inde- 
pendence or having a franchise. 
Purchasing a business franchise 


A COMPLETE MAILING SERVICE 


A Full Service Direct Mail Company 


D4) Ink Jet Addressing System 
64 Mechanized Wafer Sealing 


b4) Cheshire/PS. Labeling 


& Automatic Inserting - Including Jumbo 
&) Metering/Live Stamping 
&4 Folding/Collating/Stapling 


b) Manual Assembly/Packaging 
b<) Fulfillment 


b<) Polybagging 


b) Data Entry/List Maintenance 
&) Laser Printing/Mail Optimization 
b) Personalized Service 


PO. Box 7696, Princeton, NJ 08543-7696 
39 Everett Drive, Building D, Princeton Junction, NJ 08550-5307 


Michael J. Lang, Director of Sales 


E mail: SHMail@erols.com * www.shm-mailers.com 


609-799-1717 


All work done on premises. 


fax 609-799-9613 


nies. Start-ups are up against much greater odds. 
“As a new venture, you don’t have credibility.” 

To minimize a perception of risk, start-ups may 
need to offer their product for a very low cost. 
“Practically give it away to get sales,” 
says. Strategies for making customers comfortable 
enough to take a chance include entering into part- 
nerships with established companies. 


Understand the customer’s world. Entrepre- 
neurs are all convinced that all they have to do is 
open the door, wave the product, and people will 
Lenskold says. But it is not easy to cut 
through the buzz. Think carefully about your pros- 
pects’ priorities. “If it’s the top executive, he may 
look at profitability,” Lenskold says. “If it’s some- 
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Lenskold 


curve,’ 


the venture. 


may usher you into a very suppor- 
tive club, “but the initiation scru- 
tiny,” says Mosho, “will rival and 
exceed any bank loan inquiry.” 
Also consider the six percent fee, 
plus two percent advertising cost 
franchises typically take from the 
top of your profit each month. Do 
you really need the mother com- 
pany’s network and support? Is it 
worth eight percent of your prof- 
its? 

To get the lowdown on franchis- 
ing, attend the New Jersey Eco- 
nomic Development Authority’s 
conference for aspiring franchisees 
and franchisors on Wednesday, 
January 16, 8:30 a.m. to 1:30 p.m. 
in the Winfred Scott Ballroom in 
Elizabeth. Cost: $35 at the door. 
Call Judy Wilkinson at 609-341- 
2065. 


3. Do Your Research, 
Take Some Courses 


Gather information, maybe 
by taking small business courses. 
“To overcome the fear of failure, 
potential entrepreneurs make 
many milestones for themselves,” 


Budget smart. Especially with new products or 
in technology, the learning curve is steep. The more 
revolutionary the product, the more customers have 
to be educated, the more trial and error will have to 
go into marketing. “I’ve seen businesses run out of 
money just as they’re moving up the learning 
’ Lenskold says. 

Try test marketing. The natural tendency, 
Lenskold says, is for companies to go all out on one 
type of marketing, and then, when that doesn’t work 
well, start all over in another direction. This is not 
only expensive, but can be fatal to attempts to attract 
further funding. If investors see a company is not 
getting results, they hesitate to put more money into 


says Al Spiewak, director of the 
Trenton Business and Technology 
Center. Taking courses is one way 
to decide if you are ready. “Once 
you are ready, it doesn’t matter 
whether you have finished the 
courses or not,” he advises. “But 
education gives you a way that has 
worked. It is always a less expen- 
sive way of learning than trial and 
error. 


The Entrepreneurial Training 
Institute offers an eight-week 
training program sponsored by the 
New Jersey Development Author- 
ity for Small Businesses, Minori- 
ties, and Women’s Enterprises. 
The program covers such topics as 
goal setting, financing, and mar- 
keting. Students develop a busi- 
ness plan for their businesses, 
which is necessary for them to ob- 
tain financing. Once ETI class- 
room sessions are completed, pro- 
gram participants submit their 
business plans to a panel of bank- 
ing, accounting, law, marketing, 
and economic development pro- 
fessionals for review. 

The program is offered in 10 
locations throughout the state at a 


Continued on following page 
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Smart Ideas Seminars 


Smart Ideas For Tough Times— 


February 5, 2002 


Stress, Trauma and Healing in the Workplace and 
Are Corporations Really Serious About Diversity? 


Smart Ideas For Developing Your People 


and Yourself—March 5, 2002 


Coaching the Soul and The New Rules of Mentoring 


Smart Ideas For Increasing Your Business—April 2, 2002 
Bring your specific marketing challenges and get advice from experts in 


small group discussions. 


Smart Ideas For Building a Staff—May 7, 2002 
Hire People With The Right Stuff and Make Performance Evaluations Count 


Come join us at our Smart Ideas Seminars and enjoy a fabulous breakfast at 
Main Street Euro-American Bistro and Bar. 
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CONSULTING 


E-mail: 


For more information, contact: 


Phone: 609-730-1049 
info@lindenbergergroup.com 
Website: www .lindenbergergroup.com 
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Happy Holidays!! 


LE CAMERA & VIDEO 
Buy Sell Trade Repair 


Digital Video 
Editing System 


Film Camera 
Digital Camera 


Student Discounts on Supplies 


2781 Brunswick Pike (US1) Lawrenceville, NJ 08648 
Tues.-Sat. 10-6 Phone 609-771-8787 
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U.S. 1 


Stay Connected, Wherever You Are 


U.S. 1’s E-mail edition, Sneak Preview, provides links to the 
full text of U.S. 1’s stories, along with links to the home pages 
of the companies covered. 

Sneak Preview gives you a weekly dose 


of U.S. 1, whether you are on the road, 
on vacation, or just too busy to grab a 


copy from your reception desk. 


—— 


Go to www. princetoninfo.com to fill out an order form. 


Technology 
Development 
_« from Concept 


7 


: to Market 


cost of $295. Classes are held one 
evening a week at 6 p.m., and class 
size is limited to 20 students. The 
next session starts in March. Loca 

tions will be announced in January, 
but general inquiries are being ac 

cepted now through the NJ EDA’s 
website (www.njeda.com) or af 
609-292-9279. 

The textbook, “Business Plan 
ning Guide,” is by David H. Bangs 
Jr. and covers such topics as busi- 
ness planning, financing, and mar- 
keting. To graduate, students must 
attend six of the eight classes and 
complete all written work, includ- 
ing a business plan. These plans 
will be subjected to a “panel re- 
view’ by lawyers, bankers, and ac- 
countants on the last night. Gradu- 
ates are prime candidates to qualify 
for monies from a revolving loan 
fund established by the NJEDA. 
More than 400 people have gradu- 
ated from the training program in 
the past eight years. 


Mercer County Community 
College offers a certificate in small 
business management, designed 
for small business owners as well 
as for those planning to start a busi- 
ness. A series of four core courses 
and four electives, it takes entre- 
preneurs through the steps re- 
quired to create a business plan and 
get a business up and running. 
Core skills the program works on 
include business finance, market- 
ing, planning for growth, and using 
technology to advance the busi- 
ness. 

Classes for this session begin on 
Thursday, January 24, at 6:30 p.m. 
with Starting Your Own Business: 
A Business Plan ($90). This course 
is held on two consecutive Thurs- 
days, and will be held again on at 
the same time on Wednesday, Feb- 
ruary 6 and Wednesday, February 
13: : 


LEADING TECHN LOGY TO MARKET 
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Choices in Legal Formation 
($30) meets on Saturday, February 
23, at 9:30 a.m.; the Marketing 
Plan ($30) meets on Wednesday, 
March 6, at 6:30 p.m.; Financial 
and Accounting Systems for Small 
Business ($30) meets on Wednes- 
day, March 13, at 6:30 p.m.; Crea- 
tive Marketing and Advertising 
Techniques ($30) meets on Thurs- 
day, April 4 at 6:30 p.m.; Internet 
Marketing ($90) meets on 
Wednesday, April 24, and on 
Wednesday, May 8, at 6:30 p.m. 

Call 609-890-6338 or register 
online at www.mccc.edu. 


Are You an Entrepreneur? di- 
agnostic workshops are sponsored 
by the Mercer chapter of the New 
Jersey Association of Women 
Business Owners (NJAWBO). 
The next free workshop is on Tues- 
day, January 15, at 7 p.m. at Bor- 
ders Books in Nassau Park, led by 
Freda Howard, president of 
Howard Lane Gift Baskets. 

The workshop will help atten- 
dees decide if business ownership 
is right for them. Through a practi- 
cal exercise attendees will discover 
if they have the personality charac- 
teristics crucial to handling the ob- 
stacles a new owner can face. The 
exercise is designed to produce a 
down-to-earth look at personal 
strengths and weaknesses. 


4. Tap the SBDC 


F.. any standard, non techni- 
cal business, get free consulting 
services from Mercer/Middlesex 
SBDC, located in the New Jersey 
Chamber of Commerce building at 
216 West State Street in Trenton 
(609-989-5232; fax, 609-989- 
7638. Home page: www.your- 
bizpartner.com). 

Mari Galvez de Cerdas, the 
SBDC director, says that her net- 
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732.355.1001 


polygenesis 


Device and Instrumentation Innovation 
www.polygenesis.com 


work of consultants “is in the 
knowledge business, tapping best 
practices and business intelligence 
from the public and private sector 
to counsel, train and educate estab- 
lished and aspiring small business 
owners so that they can compete 
more effectively in the domestic 
and global economies.” 

She points out that SBDC con- 
sultants are not supposed to do the 
actual work of, say, the accountant 
or the lawyer, but instead can pro- 
vide advice an overall perspective. 
“We make the determination on 
services based on what the clients 
need and what our scope of serv- 
ices can provide,” she says. 

In other words, the consulting 
attorney can advise you on the le- 
gal format for your business but 
will not file your papers. For that, 
you need to pay your own attorney. 
“Someone embarking on en- 
trepreneurship has to plan for those 
reasonable costs of doing busi- 
ness,” says de Cerdas. 

For help with your high-tech 
business, go to Randy Harmon, 
director of the Technology Com- 
mercialization Center, part of the 
New Jersey Small Business Devel- 
opment Center (NJSBDC) of Rut- 
gers Graduate School of Manage- 
ment. 


TCC’s Technology Help Desk 
is a toll-free telephone counseling 
service. Call 800-432-1TEC (432- 
1832) to get one-stop access to 
business development informa- 
tion, guidance in commercializing 
new technologies, information on 
grants and financing, and referrals 
to a statewide and national re- 
source network. “We help clients 
identify and implement the steps 
required to take a technology con- 
cept and develop it into a sound 
business,” says Harmon. “Help is 
available on an ongoing basis, at 
each step of the development proc- 
ama: 


. 
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TCC’s Consulting Service 


helps entrepreneurs launch and fi- 
nance their technology-based busi- 


nesses and establish themselves in 
the marketplace. Needed services 
might be with market entry strat- 
egy, business plans and strategy, 
financing strategy and equity fi- 
nancing, approaching equity in- 
vestors, research and development 
grant proposals, financial projec- 
tions, and strategic business part- 
nering. 


0. Write Your 
Business Plan 


Wiitins out a business plan 
is Often a killer for entrepreneurs,” 
says Al Spiewak, director of the 
Trenton Business and Technology 
Center. Even if you write some- 
thing informally, putting it on pa- 
per is an exercise in self discipline. 


#* “A lot of business 


7 


requires paper- 
work,” he says, 
“And if you can’t do 
that, you may not be 
ready for business.” 

Almost every 
business applying to 
the Trenton Busi- 
ness and Technol- 


Whatever the busi- 
ness, figure out the 
obstacles. Then 
clearly state how 
you will overcome 


Then get an appointment with a 
consultant from the NJSBDC or 
SCORE to review and critique 
your business plan, identify steps 
that you can take to strengthen 
your plan, your strategies, and your 
business model. A good plan helps 
make a strong first impression on 
prospective investors. 

James Smith, director of the 
Skylands Small Business Devel- 
opment Center, has strategy for 
writing business plans that will im- 
press bankers (March 28, 2001). 

Get personal. When lenders 
make a decision on the chances a 
new business has for survival, they 
are looking at more than the pros- 
pects for pizza parlors in Princeton 
or hair salons in Hamilton. They 
look at the woman behind the busi- 
ness. Be sure your credit report and 
work history are in order, and try 
to get letters of recommendation. 

If personal finance is an issue, so 
is lifestyle. “If you’re a single 
mom with two 
kids, that’s an 
immediate con- 
cern,” Smith 
says. In prepar- 
ing a business 
plan, you have to 
state how much 
you will have to 
draw out of the 


ogy Incubator, Spie- them. business to live. 
wak says, has an in- Business own- 
adequate business crs with a work- 


plan. Consultants at 

the SBDC can help. For starters, go 
to the Small Business Administra- 
tion website. You will find a 50- 
page start-up kit with detailed in- 
structions on the business plan. 


Even better is ‘“‘BizPlanner,” a 


step by step fill-in-the blank hand- 
book for writing a business plan, 
available by sending a $20 check 
to the Mercer Middlesex SBDC, 
216 West State Street, Trenton 
08608. 


ing spouse whose 

job comes with 
benefits have an edge. Small busi- 
ness owners without cushions like 
this need to be prepared to explain 
to lenders how they will support 
themselves while the business is 
getting started, and should put that 
information into a business plan. 


Anticipate objections. Some 
businesses are just harder to fund. 
“Restaurants historically are very 
difficult,’ Smith says. “A lot of 


people think a restaurant is an easy 
way to make money. It isn’t. Mar- 
gins are razor thin.” Financing is 
also difficult for any business with 
environmental issues. Pool clean- 
ers, landscapers, dry cleaners, 
photo processors, and anyone else 
who plans to work with chemicals 
that are regulated under environ- 
mental protection laws needs to be 
prepared for lenders’ concerns 
over liability. 

Meet these concerns head on, 
Smith advises. Be prepared to 
show lenders how you plan to 
achieve above average margins in 
your restaurant or how you will 
handle pesticides safely in your 
landscaping business. Whatever 
the business, figure out the obsta- 
cles, then clearly state how you 
will overcome them. 


6. Find Your Space 


W.. your customers are will 
determine where your space 
should be. 

The time-honored tradition is to 
start your business at your kitchen 
table. Hiring the first employee 
often propels the young business 
into commercial space, perhaps a 
shared office space or maybe an 
incubator. In an effort to encourage 
technology businesses, New Jer- 
sey has sprinkled technology incu- 
bators around the state, and the 
closest one is in Trenton. 

Al Spiewak, the director of 
Trenton Business and Technology 
Center, has 16 tenants in more than 
12,000 square feet at 32 South 
Broad Street. Rent is $235 for the 
smallest space, 10 feet by 10 feet. 
One pharmaceutical tenant has 
taken six offices and created a 
mini-suite, including a wet lab. 

“Now we have a fairly solid se- 
lection of technology companies, 
whereas before we had mortgage 


companies and government agen- 
cies such as the SBDC and the 
Trenton Arts Connection,” says 
Spiewak. “We are looking for 
companies other than technology 
companies if they are from Tren- 
ton. Economic development is 
much more likely to happen if we 
have Trenton residents,” says 
Spiewak. One Trenton-based com- 
pany that is finding this company 
helpful is Carol JeanPierre of Jean- 
Pierre Computers, a consultant on 
Lotus Notes who wants to be an 
Internet Service Provider. 

Tenants have use of the confer- 
ence rooms, fax, and copier. They 
get 100 free copies a month and 
beyond that, they pay five cents per 
sheet. They do their own secretar- 
ial work, provide their own 
phones, and pay $35 a month if 
they want to use the incubator’s 
T-1 line. The incubator’s location 
in an Urban Enterprise Zone loca- 
tion means that tenants get certain 
exemptions on sales tax for their 
capital expenditures. 

The board evaluates applica- 
tions for admission. The main rea- 
son for rejection is that the busi- 
ness does not promise growth. “If 
you come in with two people and 
plan to grow to three, that is not 
good business for the incubator,” 
says Spiewak. 

Tenants get business mentoring 
from the board, which includes Joe 
Montemarano of Princeton Uni- 
versity, Greg Olson of Sensors Un- 
limited, Mark Feffer of Tramp 
Steamer Media, and repre- 
sentatives from Mercer County 
Community College, New Jersey 
Commission on Science and Tech- 
nology, Capital City Redevelop- 
ment Corporation, and the City of 
Trenton. Tenants also benefit from 
collaborative relationships with 


’ PPPL, Princeton University, and 


Sarnoff. 
For companies that don’t qual- 
ify for admission, virtual tenancy 


is available. Virtual tenants get a 
mailing address plus access to the 
conference rooms, copier, fax, and 
a resource room with an Internet 
access computer. Radiant Tech- 
nology, for instance, is operating 
out of a home in Jackson and pat- 
enting a new audio amplifier de- 
vice. “They rely on us to help find 
their funding. If successful, they 
will create a 10-person assembly 
plant here in Trenton,” says Spie- 
wak. 

Tenants are invited to stay be- 
tween a year and three years. “We 
have a month-to-month lease if 
they need to leave sooner,” says 
Spiewak. “ After three years we are 
wondering why they are here. We 
are expecting them to find success 
by them.” 


NonProfit Incubators 


Incubator space typically costs 
far below market rates. Tenants 
usually provide their own phone 
and Internet service but can use the 
copy machine, a computer with an 
Internet connection, and the con- 
ference rooms. 


Burlington County College 
High Technology Small 
Business Incubator, 900 
Briggs Road, Mount Laurel 
08054. Frank S. Keith, man- 
ager. 856-222-9311, exten- 
sion 7906; fax, 856-439- 
0154. E-mail: fkeith- 
@bcc.edu. Home page: 
www.bcc.edu A regional in- 
cubator with 23 physical ten- 
ants and 28 virtual tenants. A 
second incubator is planned, 
and there is a computer- 
equipped technology library. 


NJIT Enterprise Develop- 
ment Center, 240 Martin 
Luther King Boulevard, New- 


Continued on following page 


Direction 


www.ptclic.com 


Intelligence 


Business Services 
* Business Process Outsourcing (BPO) 


* Business Requirement Analysis 


* Project Management 


* M&A Integration Services 


* Business Analytical Tools (OLAP) 


* Technical Support 


* CPE Certified Classes 


2133 State Highway 33 * Hamilton Square, NJ 08690 
Ph: (609) 890-4150 * Fax: (609) 890-4154 

Bridgette Hobart-President * bhobart@ptclic.com 
Jason Pintinalli-Director of Marketing * jpintinalli@ptcllc.com 


Training & Conference Facility 
Daily * Weekly * Monthly Rentals Available 


* Implementation of Accounting and ERP Software 


* Customer Relationship Management (CRM) 


* Network Design, Implementation, Upgrade & Support 


A DIGM TECHNOLOGY 
CONSULTING, LLC 


Relationships 


¢ Internal Training Suite 
Equipped with high performance equipment. 


* Mobile Training Equipment 
Train at your facility utilizing our equipment. 


* Conference Suite 


Conferences * Courses * Meetings 


Microsoft 


CERTIFIED 


Partner 


COMPAQ iaity 


citrix 


SIEBE 


VALUE ADDED RESELLER 


Microsoft 


4 Great Plains 
Business Solutions Partner 
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THE GANDELMAN 
AGENCY 


INSURANCE « FINANCIAL SERVICES 
EMPLOYEE BENEFITS 


IS YOUR INSURANCE COMPANY 
PLANNING TO LEAVE 
NEW JERSEY? 


Then give US a call! 
609-695-1496 


The Right Direction to the Best Protection 


684 Whitehead Road, Lawrenceville, NJ 08648 
Fax 609-695-7889 
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COUPON 
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: Yes! We now carry Starbucks ‘ 
| & Bucks County Coffees 


i 

/ 

I 

¢ We roast the finest Columbian blends ; 
¢ Ask about our many gourmet flavors available | 
¢ Ask about our service and referral plans | 
l 

i 

i 

= 1 

Ba 


800-698-6656 
215-943-5977 
www.nebev.com 


nal 


rage 


Taylor Photo is setting a new standard for wide-format printing. 
With our new EPSON Stylus Pro 9500, you get outstanding 
photographic detail on a wide range of media. Your large 
prints can benefit from: 


* High resolution photographic quality from a 1440 dpi, 
6-color process. 

* Archival ink with a 200 year life span. 

* Media sizes from 13” to 44” in width. 

* Print media such as gloss, semi-gloss, matte, backlight 
film, 1.5 mm thick poster board, canvas, Tyvek.” viny! 
and watercolor paper. 


Whether it’s for trade show panels or reproducing your artwork, 
Taylor Photo will make your large prints look their best. 
For more information about wide format digital printing, visit 
our new Web site at www.taylorphoto.com 


#|—— TAYLOR PHOTO ——_4 


Excellence in Photography and Photographic Services 


743 Alexander Rd ¢ Princeton, NJ # 800.290.8371 * 609.452.9444 » Fax 609.452.9517 ® info@taylorphoto.com 


ark 07102. Stash Lisowski, 
director. 973-643-5740; fax, 
973-643-5839. E-mail: lis- 
owski @admin.njit.edu. 
Home page: www.njit- 
edc.org. Nonprofit technol- 
ogy oriented small business 
incubator with 20 tenants, 
plus 10 tenants at a second 
location on 105 Lock Street, 
973-643-4063; fax, 973-643- 
4502. E-mail: lougabu @ njit- 
edu.org. 


Picatinny Innovation Center, 
3159 Schrader Road, Dover 
07801. Patricia Milley, ex- 
ecutive director. 973-442- 
6400; fax, 973-442-6492. E- 
mail: pmilley@ccm.edu. In- 
cubator for technology firms 
that can have access to fed- 
eral laboratories, personnel, 
and critical technology. 


Stevens Technology Ven- 
tures Business Incubator, 
Castle Point on Hudson, 
Hoboken 07030. Gina M. 
Boesch, director. 201-216- 
5366; fax, 201-420-9568. 
Home page: 
http://tvi.stevens-tech.edu. 
Anon-profit incubator with 11 
tenants. 


Trenton Business and Tech- 
nology Center Inc., 36 
South Broad Street, Trenton 
08608-2102. Al Spiewak, di- 
rector. 609-396-8801; fax, 
609-396-8603. E-mail: Tren- 
tonBusiness @ aol.com. 
Home page: www.Trenton- 
Business.org. Economic 
development program assist- 
ing small businesses, provid- 
ing office space and services, 
and free small business 
counsel. 


Technology Center of New 


Put More 


In Your 


Viaterials 


Call us at 


nn Drive 


Jersey, Route 1 South, North 
Brunswick, c/o NJ EDA, CM 
990, Trenton 08625. Michael 
B. Francois, NJEDA. 609- 
292-0369; fax, 609-292- 
5722. Home page: 
www.njeda.com. Labora- 
tory and production facilities 
for emerging technology 
companies. Also, for start- 
ups, 800-square foot labs 
with benches and hoods. 


Shared Offices 


Carnegie Executive Center, 


212 Carnegie Center, Suite 
206, Princeton 08540. 609- 
452-0160; fax, 609-520- 
8731. 


D/J Business Service Inc., 


475 Wall Street, Princeton 
08540. Diane Morrison, 
owner. 609-924-0905; fax, 
609-683-9633. Shared of- 
fices and support services. 


Daily Plan It Executive Cen- 


ter, 707 Alexander Road, 
Suite 208, Princeton 08540. 
609-514-9494; fax, 609-243- 
0045. Office space, confer- 
ence space, copying facili- 
ties, and business ID, spon- 
sored by Community Options 
to employ those with disabili- 
ties. 


HQ Global Workplaces, 116 


Village Boulevard, Princeton 
Forrestal Village, Suite 200, 
Princeton 08540. Jim Lon- 
gon, chief executive officer. 
609-520-2144; fax, 609-520- 
1702. E-mail: prince- 
ton @hqoffice.com. Home 
page: www.hqglobal.com 
Shared office center and sup- 
port services, global cover- 
age. 


Office Concierge Inc., 993 


Lenox Drive, Building Two, 
Suite 200, Lawrenceville 


Sales And 


Marketing 


me ee 
_~ 
609'520'8666) * 

bh 


Vaughn Design 


5 Vaug 


08648. Stephen Sproviero, 
president. 609-895-2999; 
fax, 609-895-2666. Office 
space with support services. 


Princeton Office Gallery, 5 In- 


dependence Way, Suite 300, 
Third Floor, Princeton 08540. 
Gloria Bayes, vice president. 
609-452-8311; fax, 609-452- 
8464. E-mail: princeton @ of- 
ficegalleryinc.com. Home 
page: www.officegallery- 
inc.com Furnished offices 
and business support serv- 
ices. 


Regus (REGS), 100 Overlook 


Center, Second Floor, 
Princeton 08540. Christo- 
pher Perez, sales manager. 
610-727-3992; fax, 610-727- 
4005. E-mail: clperez @reg- 
ususa.com. Home page: 
www.regus.com. Global 
provider of flexible office 
space. 


Small Start-Up Space 


Here are some of the office 


parks and buildings in which start- 
up companies often find small and 
economical spaces: 


Kent Management, 7 Deer 


Park Drive, Princeton Corpo- 
rate Plaza, Monmouth Junc- 
tion 08852. Harold Kent AIA, 
owner, architect. 732-329- 
3655; fax, 732-329-9697. 
Space for young technology 
companies. 


Straube Center LLC, F-106 


West Franklin Avenue, Pen- 
nington 08534. Winn 
Thompson, leasing agent. 
609-737-3322; fax, 609-737- 
6829. E-mail: mgmt@- 
straube.com. Home page: 
www.straube.com. Tota! 
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Brochures 

Web Design 
Sales Collateral 
Graphic Identity 


Presentation Support 


Point Of Purchase Materials 
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DAY-BY-DAY EVENTS, JANUARY 2 TO 11 


Seeing Eyes, Montgomery Cen- 


Wednesday 
January 2 — 


ter for the Arts, 1860 House, 
124 Montgomery Road, 609-921- 
3272. First day for “Seeing Eyes 
on the Environment,” photo- 
graphs of the community by stu- 
dents of the Rock Brook School 
in Skillman. On exhibit in the Up- 
stairs Gallery to January. 31. 
Free. 10 a.m. 


Princeton Country Dancers, 
Princeton Friends School, 
Quaker Road, 609-683-7956. 
Featuring Bob Isaacs with band 
led by Michael Bell. $4. 8 p.m. 


Cuisine of Spain and Portugal. 
Reservations. 5 p.m. 


Trenton Band Showcase, Kat- 
ManDu, Waterfront Park, Route 
29, Trenton, 609-393-7300. 
Mood Seed, Sun Dog, and 
Chronic Fatigue. $5. 9 p.m. 


Township Library, Municipal 
Drive, 609-631-8955. Pat Mar- 
cattilio hosts monthly meetings 
of the New Jersey and Pennsyl- 
vania SETI and UFO group. 


Trenton Titans, Sovereign 
Bank Arena, 550 South Broad 
Street, Trenton, 609-520-8383. 
Hockey vs. Cincinatti. 7:05 p.m. 


tographer who becomes en- 
thralled with movies. Free. 6:30 
p.m. 


Salsa, Swing, and Hustle, 
Royal Ballroom, 6 Edgeboro 


month for one lesson a week; 
$99 for two lessons a week. 
Free practice after sessions. 
8:15 p.m. 


sor, 609-799-9401. “Death and 
Dying” presented by Joel Orland 
and Rabbi Laurie Kurs. $5. 7:30 
p.m. 


PREVIEW EDITOR 


NICOLE PLETT 


Broad, Trenton, 609-278-3500. 
College night features top-rated 
DJ Robbie Tronco with DJ 
Chuck Addis. $1 bottle beer spe- 
cial. 8 p.m. 


event ASAP. Announce- 

ments must be received be- 
fore 5 p.m. on Thursday to 
be considered for inclusion 


12 Roszel Road, Princeton 
08540; or fax to 609-452- 
0033, or E-mail to events- 
@ princetoninfo.com. 

All events are subject to 


Paradise Jazz Jam, Havana, 
105 South Main Street, New 
Hope, 215-862-9897. Jazz. 9 


55-Plus, Jewish Center of Prince- 
ton, 435 Nassau Street, 609- 
737-2001. Musical program of fa- 
vorite pieces sung by Don 


“Oklahoma,” and some Gilbert & 
Sullivan. Free. 10 a.m. 


Friday 


David Raymond: 
One of the first mem- 
bers of the Princeton 
Artists Alliance, the 
abstract artist, who 
died in 2007, will be 
remembered in a 
retrospective exhibit 
at the Montgomery 
Cultural Center in 
Skillman opening on 
January 6. See story, 
page 30. 


certo No. 1 in D Minor for Cla- 
vier and Orchestra.” Also on the 


7 i program, Stravinsky’s “Circus 
Literati Polka” and “Concerto for Piano 
Barnes & Noble, 869 Route 1 and Wind Instruments,” and 

South, North Brunswick, 732- Dvorak’s Symphony No. 7. $13 
545-7966. New writer’s forum to $45. 8 p.m. ” 
where writers meet to discuss = 
works in progress, get feedback, Foik Music 
and exchange ideas. 7:30 p.m. Cindy Mangsen & Steve Gil- 
lette, Minstrel Coffeehouse, 
~) Health & Wellness Morris Cultural Center, 300 
ae 2 Mendham Road, Morristown 
Visitor Day, Princeton Center : Abeer : 
for Yoga & Health, 113 Com- iit te thease speagh de ok 1 
mons Way, Montgomery Com- g g . $5. 8:30 p.m. 
mons, 609-924-7294. Free 
classes all day and evening for Art 
visitors. Through Saturday, Janu- ee oe 
ary 5. Call for schedule. 7:30 F Bi - fog ioe care Lae 
Mm. , 9 RS 
; ; : Trenton, 609-656-1199. First Fri- 
« cng ap oe Peleg on day night event includes open 
=e or Ww fc - studios hosted by the building's 
rk esas ba Se 5 SETA to d 26 resident artists: painters, 
ommons, 0U9-J24- ae sculptors, photographers, and 
by Michele Engoran. $15. 7:45 musicians. Free. 5 to 9 p.m. 
ie om Justin, Arts Council of 
rinceton, 102 Witherspoon 
Hot Spots Street, 609-924-8777. Opening 
Flamenco Dancing, Malaga pe oho Maa Wook” an ex 
Spanish Restaurant, 511 Lalor hibit of whimsical artwork made 
> Street, Hamilton, 609-396-8878. 


of recycled materials. The show 
also kicks off Justin's January 
hands-on workshops for school- 
children. Show runs to January 
30. Free. 6 to 8 p.m. See box, 
page 22. 


“As a boy | roamed the town 
dump seeking the scraps of soci- 
ety which | made into toys,” 


Lectures Road, East Brunswick, 732-432- p.m. says Justin. “Today my work- 
« ; 4220. Groups forming on Mon- Notify the U.S. 1 Preview Shop is in the midst of a 
UFO Study Group, Hamilton days and Thursdays. $65 per section of your upcoming For Seniors junk/scrapyard flea market 


where unusual reusables 
abound. Treasures are chosen 
because of their unusual tex- 
ture, shape, or sheer numbers 
and the mystery they exude 


Sports Fr fe ik Ghelhy-250 following Wednesday. a Swain at the piano. hte born. 
ongregation Be aim, bmit rel Its F ies are based on tunes from 
aa Village Road East, West Wind- Pate eens wie t “My Fair Lady,” “South Pacific,” Drama 


Peter Pan, Ritz Theater, 915 
White Horse Pike, Oaklyn, 856- 
858-5230. High-flying family mu- 
sical. Matinee interpreted in 


ya 4 American Sign Language. 
Tooesday Beek RRR Berepelee mee PM S200 810-730 pan 
Visitor tg oma ps eee ers should call to confirm. anua ry Over The River And Through 
January 3 SRR cafes) a iit seaieaireaan Theater, © South Grecrwood 
Classical Music 


mons, 609-924-7294. Free 


Avenue, Hopewell, 609-466- 


classes all day and evening for Yoaa for beginners and interme- 2766. Comedy about a single 
a ators, Trough Satur Jamu als. S20 for six week course, Raber Tob ecpetdeon” alan’ Amencan OW fom 
Shadow Magic, Trenton Public 2°. aA 7 p.m. Auditorium, Princeton, 800-AL- p.m. See review, pty ye . 
Library, 120 Academy Street, South Brunswick Public Li- Hot Spots LEGRO. William Eddins con- 
Trenton, 609-392-7188. A re- aa 110 Kingston Lane, Mon- 0 ducts the program featuring pian- 
cent movie from China about an ry, 9g y ist Robert Taub in Bach's “Con- Continued on following page 


mouth Junction, 732-329-4000. College Night, Envy, 730 South 


early 20th century Beijing pho- 
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wry 
Casa Rosaria’s 
Italian Restaurant 
i$ BYOR 
[revise Squad Business 


Accounts 


& ; 
Available 
if We Deliver 


PlainsboroRd. 


Catering 
Available On or 
Off Premises 


7] 
We feature full course dinner pasta dishes & gourmet pizza. 


es eee ee eee Oe ee oe oe oe oe 


i Every Day Pizza Special 
' 2 Large Pies 


Ss a 


i DINNER SPECIALS I 
i Buy One Dinner i 
& Get 2nd One 2 Price i 


Eat in, take out or deliver. Cannot be combined Lesser Value. Eat in, take out or deliver 
Exp. 1/31/02 Sun., Mon., Tues., Wed. Exp. 1/31/02 
(a peated 2 a OS eR UR, 


izza/Wing Comb 
see fn va : $2 Off i 
Any Large Pie I 


GREAT FOR SUNDAY 
AFTERNOON FOOTBALL! Eat in, take out or deliver, Cannot be combined i 
Exp. 1/31/02 


Cannot be combined. Exp. 1/31/02 
he ee ee ee eee se ee ee ee es ee ee ee ee ee od 


Mon-Thur 10:30am-10:30pm ¢ Fri & Sat 10:30-1 1:00pm 
Sunday 11:30am-10:00pm 
607 Plainsboro Road, Plainsboro, NJ 
609-799-9009 Fax: 609-799-9111 


ICHIBAN 


JAPANESE CUISINE 


Take Out ee Sit Down 


Catering © 


Over 25 Lunch Specials from $5. 50 


Daily. 


Limited Orders 
Available _ 


Spe 


66 Witherspoon St., Princeton 


Across from the Princeton Public Library 


609-683-8323 


Open 7 Days 


Castotis 
to Critters 


Justin. 


journey.” 


Good-Time Charley's 


4591 Main St. (Rt. 27) * Kingston * 609-924-7400 
2 miles from the center of Princeton 


$10 OFF DINNER $10 OFF DINNER} 


OR OR 


I | i 
1$5 OFF LUNCH | $5 OFF LUNCH | 


I One coupon per two adult entrees. I One coupon per two adult entrees. 
Max 3 coupons per table. i Max 3 coupons per table. 
i] Not for use in private rooms. ' Not for use in private rooms. 


I GOOD-TIME CHARLEY’S | GOOD-TIME CHARLEY’s ! 
609-924-7400 i 609-924-7400 


| Not valid on holidays or with other offers i Not valid on holidays or with other offers 


Not for take-out U S ] Not for take-out U Sly 


ee 


1$10 OFF DINNER ! $10 OFF DINNER! 
OR ! OR 
1 $5 OFF LUNCH | $5 OFF LUNCH 


One coupon per two adult entrees. | One coupon per two adult entrees. 


Max 3 coupons per table. i Max 3 coupons per table. I 
Not for use in private rooms. " Not for use in private rooms. ff 


} COOD-TIME CHARLEY’S ' GOOD-TIME CHARLEY’S 
609-924-7400 ' 609-924-7400 


Not valid on holidays or with other offers 


Not for take-out USIy 
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Dinner Theater 


Murder Mystery Dinner, 5th Ave- 
nue Bistro, Route 33, Hight- 
stown, 609-443-5598. Dinner 
and audience participation mys- 
tery. Reservations, $42. 7:30 
p.m. 


Lambertville Country Dancers, 
Princeton Friends School, 
Quaker Road, 609-882-7733. 
English Country Dance with mu- 
sic by TLC with JoAnne Rocke, 
$7. 8 p.m. 


Health & Wellness 


Visitor Day, Princeton Center 
for Yoga & Health, 113 Com- 
mons Way, Montgomery Com- 
mons, 609-924-7294. Free 
classes all day and evening for 
visitors. Through Saturday, Janu- 
ary 5. Call for schedule. 7:30 
a.m. 


Trenton Makes First Friday, 
Conduit, 439 South Broad 
Street, Trenton, 609-656-1188. 
Art sale, entertainment, recep- 
tion. Free. 5 p.m. 

Dance Party, Envy, 730 South 
Broad, Trenton, 609-278-3500. 
DJ Moe Green. No cover for la- 
dies. $1 bottle beer till 11 p.m. 8 


Roser: Justin, a popular New Jersey 
primitive and self-taught visionary, opens a 
solo show entitled “Man at Work” at the 
WPA Gallery of the Arts Council of Princeton 
with a reception, Friday, January 4, from 6 to 
8 p.m. His whimsical artworks made of recy- 
cled materials are enjoyed by viewers of all 
ages. The show also kicks off Justin’s January 
hands-on workshops for schoolchildren. 

“As a boy [roamed the town dump seeking 
the scraps of society which I made into toys,” 
says Justin. “Today my workshop is in the 
midst of a junk/scrapyard flea market where 
unusual reusables abound. Treasures are cho- 
sen because of their unusual texture, shape, or 
where numbers and the mystery they exude 
when combined together and reborn,” says 


“I was reborn myself when I made my first 
critter in 1993. I had never intended to create 
art or effigy, but to give form and substance 
to the many visions I have always seen in 
things. Children have always seen the essence 
and personality in my critters. They know all 
objects have another life awaiting the magic 
of discovery. I anxiously await participating 
through my critters in the beginning of their 


Robert Justin, Arts Council of Princeton, 102 
Witherspoon Street, 609-924-8777. Opening recep- 


tion for Robert Justin’s solo show “Man at Work.” 


6 to 8 p.m. 


Entrain, Conduit, 439 South 
Broad Street, Trenton, 609-656- 
1188. 9 p.m. 


Great North Special, Court Tav- 
ern, 124 Church Street, New 
Brunswick, 732-545-7265. 9 
p.m. 


John Gordon Quartet, the Cor- 
nerstone, New and Pearl 
streets, Metuchen, 732-549- 
5306. Jazz. 9 p.m. 


Dave Keys, Old Bay Restau- 
rant, New Brunswick, 732-246- 
3111. Blues. 10 p.m. 


Cool Spots 


Rick Fiori Trio, Borders Books, 
601 Nassau Park, 609-514- 
0040. Swing, jazz. Free. 8 p.m. 


For Families 


Holiday Light Show, Shady 
Brook Farm, 931 Stony Hill 
Road, Yardley, 215-968-1670. 
See half a million lights illumi- 
nate acres of farmland in whimsi- 
cal holiday displays from the 
comfort of your car. Daily 
through January 6. $10 per car- 
load benefits the Twin Towers 
Orphan Fund. 6 p.m. 


SingleFaces, American Hotel, 18 
East Main Street, Freehold, 732- 
817-9292. Upscale networking 
and dance party for singles 30s 
to 50s. $14. 9 p.m. 


Sports 


Trenton Titans, Sovereign 
Bank Arena, 550 South Broad 


Show runs to January 30. Free. Friday, January 4, 


Street, Trenton, 609-520-8383. 
Hockey vs. Johnstown. 7:35 
p.m. 


Saturday 
January 5 


Fusion 2002, Notre Dame High 
School, 601 Lawrence Road, 
Lawrenceville, 609-882-7900. 
Dance classes present an eve- 
ning of jazz, ballet, tap, and 
pointe. $8. 7:30 p.m. 


Peter Pan, Ritz Theater, 915 
White Horse Pike, Oaklyn, 856- 
858-5230. High-flying family mu- 
sical. $12.50 to $16. 1 and 7:30 
p.m. 


Over The River And Through 
the Woods, Off-Broadstreet 
Theater, 5 South Greenwood 
Avenue, Hopewell, 609-466- 
2766. Comedy about a single 
Italian-American guy from New 
Jersey and his family. $24. 8 
p.m. 


Open House, The Dance Cor- 
ner, Southfield Shopping Cen- 
ter, 335 Princeton Hightstown 
Road, 609-799-9677. The West 
Windsor Plainsboro Dance Com- 
pany, directed by Roni Wilityer 
and Amy Flood-DeCesare, of- 
fers classes for all ages and lev- 
els in ballet, tap, theater jazz, In- 


Fresh Made To Order Sushi 


Freshness is what matters in Sushi 
Comparable in quality & freshness to the 
finest restaurants in the area. 


Teriyaki Boy can't be beat for its combination of 
Well prepared food and inexpensive prices. 
Princeton Living 


Over 20 SUSHIL selections from "7:39 


Choose from Teriyaki, Tempura, Udon or Combos & Platters. 


Take-out & Catering 


Service Available. 


MARKETFAIR 


All food is Cooked 
to order in lOO% vegetable oil. 


609-897-7979 Fax: 609-897-1204 


Mon-Thurs. 10am-9pm, Fri-Sat 10am-!0pm, Sun | lam-7:30pm 
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In Philadelphia: Claire Owen is one of 12 artists 
chosen to participate in the annual Fleisher Chal- 
lenge administered by the Philadelphia Museum. 
Above: Owen’s oil on wood, ‘in dappled light.’ 


dian dance, swing, and tiny tots. 
9 a.m. to 2 p.m. 


Literati 


Gregory Frost, Prydonians of 
Prynceton, Lawrence Head- 
quarters Branch Library, Darrah 
Lane, 609-448-9062. Science fic- 
tion author Gregory Frost is 
guest speaker at the monthly 
meeting. Rescheduled from De- 
cember 1. His novels include 
“Crimson Spear,” “The Pure 
Cold Light,” and “Lyrec.” Short 
Stories include “How Meersh the 
Bedeviler Lost His Toes,” which 
was published in Asimov's 
magazine. Free. 2 p.m. 


Health & Wellness 


Visitor Day, Princeton Center 
for Yoga & Health, 113 Com- 
mons Way, Montgomery Com- 
mons, 609-924-7294. Free 
classes all day and evening for 
visitors. Call for schedule. 7:30 
a.m. 


Yoga For Kids, Princeton Cen- 
ter for Yoga & Health, 113 
Commons Way, Montgomery 
Commons, 609-924-7294. New 
class with Leslie Hadley. $15. 
10:30 a.m. 

Plainsboro Public Library, 641 
Plainsboro Road, 609-799-1200. 
Clutterers Anonymous meeting. 
Free. 7 p.m. 


History 


Brearley House Tour, Law- 
rence Historical Society, 
Meadow Lane, Lawrenceville, 
609-895-1728. Tour of the re- 
stored 1761 John Brearley 
House, an eight-room Georgian 
style brick farmhouse, are of- 
fered on the first Saturday of 
every month. Free. 10 a.m. to 
noon 


Hot Spots 


Dance Party, Envy, 730 South 
Broad, Trenton, 609-278-3500. 
DJ Jimmy Mac. No cover for la- 
dies. $1 bottle beer till 11 p.m. 8 
p.m. 

Bob Ackerman/Pam Purvis 
Quintet, the Cornerstone, New 
and Pearl streets, Metuchen, 
732-549-5306. Jazz. 9 p.m. 

Ron Kraemer & the Hurricanes, 
Havana, 105 South Main Street, 
New Hope, 215-862-9897. 
Blues. No cover. 9:30 p.m. 

Lil Bastard, Old Bay Restau- 
rant, New Brunswick, 732-246- 
3111. Blues. 10 p.m. 


Kids Stuff 


The Big Sneeze, Barnes & No- 


ble, 869 Route 1 South, North 
Brunswick, 732-545-7966. Pup- 
pet show and live music. Free. 
11 a.m. 
Olivia, Barnes & Noble, Market- 
Fair, 609-897-9250. Games and 
stories about Olivia. 11 a.m. 


For Families 


Tower Tours, Bucks County 
Historical Society, Fonthill, 
East Court Street & Route 313, 
Doylestown, 215-348-9461. 
Tours for families with children 
age 5 and up that take visitors 
from the Fonthill’s below-ground 
crypt to the top of the tower. By 
reservation. $7 adults; $2.50 chil- 
dren. 10:30 a.m. and 11:30 a.m. 


Open House, Princeton Public 
Library, Princeton Shopping 
Center, 301 North Harrison 
Street, 609-924-9529. Celebrate 
the opening of the new tempo- 
rary home with music, dance, 
author visits, story hours, re- 
freshments, giveaways, and 
prize raffles. Snow date: Satur- 
day, January 12. Free. 2 to5 
p.m. 


Outdoor Action 


Towpath Walk, Delaware & 
Raritan Canal State Park, Titus- 
ville, 609-397-2949. Fast-paced 
five-mile guided walk down the 
historic towpath to Scudders 
Fall. Free. 1 p.m. 


Continued on following page 


Eat-In & Take-Out 


The only Thai Restaurant 
in Princeton 


235C Nassau St., Princeton 
609-683-3896 
609-683-1981 


Mon-Sat 11:30am-10.30em 
Sun 12:00pm-10:00Pm 


‘ 
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RISTORANTE 
Fine Yratian Cuisine 


——e 


West Windsor - Village Square Shop. Ctr., 217 Clarksville Rd. 
(across from Stewards Watch) 


609-897-0091 © Fax: 609-897-9755 


East Windsor - Princeton Arms Shop. Ctr., 2025 Old Trenton Rd. 
(next to Litthe Szechuan) 


609-426-0020 © Fax: 609-426-0506 


Ask About Our Catering Menu and On or Off-Premises 
Gift Certificates Available 


Hours: Monday thru Thursday 10:30 am to 11 pm © Friday & Saturday 10:30 am to Midnight 


Sunday 11 am to 11 pm ® Lunch Served Until 3 pm 
A eT peer eee ee ead Nt ny ee gt a eee 7” 
SZ OFF | /o%Yy | 
| 
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Jarly Bird Dining Spectal 
Sunday-Thursday 3:30-6pm 
Up to $10 off * One coupon per table 
Cannot be combined with other offers 
Not valid on holidays * Offer expires 1-31-2002 


with this coupon ¢ Valid at both locations. 


Any Check of $30 or More {| 


One coupon per table. Not valid on holidays. 
Not valid with other offers. Offer expires 1-31-2002 


| FREE Sample Appetizer | | $4.50 OFF 


| With any Dinner Check over $25 | Large Puza | 
/ 


with this coupon © Valid at both locations. 
{| Up to 2 Pies 


One coupon per order. Not valid on holidays 
Not valid with other offers. Offer expires 1-31-2002 a 
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| One coupon per table. Not valid on holidays. 


20% OFF 


Orders Placed Between 
4-9 p.m. Mon-Fri. 
All Day Sat. & Sun. 


Good on Take-Out 
and Eat-In Only With Coupon. 
Expires 1-31-02 


SHOGU 


Japanese Cuisine & 


3376 Route 27 


Across from Franklin Town Ctr./Edwards | S 95 
| 


Kendall Park, NJ 
(732) 422-1117 


Business Hours 


Lunch: M-F 11:30am to 2:30pm | 


Dinner: M-Th 4:30-10em 
F&Sat 4:30-11 Pm 
Sun 4:00-9:30Pm 


Rooms for All Occasions: 


Business Meetings, 
Showers, Holidays, 
Birthdays 


Hibachi Rooms/Up to 50 Guests : 
Private Rooms/Up to 30 Guests 


T coms | ! 
atami R /Up to 20 Guests ' American Dream Roll + Beef Negimaki + Steamed Rice | 


Hibachi Steak House 


FORRESTAL VILLAGE 
609-734-0900 Fax: 609-734-0910 


GOOD FOOD - GOOD PRICTS 


Chicken Teriyaki && California Roth nenemenene 


Chicken Ketsu & Beef Dumpling $4.99 


Tuna Boy Tuna Roll & 4- PC. TU een 
Salmon Boy Salmon Roll & 4-Pc. Salmon...... $6.99 


! 

| 

1 

: 

2 FREE DELIVERY 
I 

| 

I 


< 2-8:30 p.m. (Minimum order $10) 
Store Hours: Mon-Sat. 10 a.m.-9 p.m. - Sunday 10 a.m.-6 p.m. 


MONDAY /TUESDAY SPECIAL 


HIBACHI DINNER FOR FOUR 
Steak, Chicken & Pork 


53 


Also Includes: Hibachi Shrimp Appetizer, 
Japanese Onion Soup, All-You-Can-Eat Salad Bar. 
Fried Rice, Fried Noodles, Hibachi Vegetables 


PLEASE PRESENT COUPON BEFORE ORDERING. Expires 1/29/02 
Not to be combined with any other offer * Offer good Mon. & Tues. only 
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| HIBACHI DINNER SPECIAL ! 
; FOR TWO 
| Steak ¢ Shrimp « Chicken 


| Includes: All-You-Can-Eat Salad Bar (except Friday) 
i Soup * Shrimp Appetizer + Hibachi Vegetables 
| Fried Rice + Noodles + Ice Cream 


PLEASE PRESENT COUPON BEFORE ORDERING. Expires 1/31/02 
‘eye: to be combined with any other offer * Not valid on Saturdays and Holidays. 


| SHOGUN DINNER FOR TWO | 


Menu D 
’ Seafood Teriyaki , 
| (Lobster Tail, Shrimp, Scallop and White Fish.) | 
! i 
| $36 Mae 

Includes: Miso Soup * Salad + Gyoza . 


PLEASE PRESENT COUPON BEFORE ORDERING. Expires 1/31/02 | 
Not to be combined with any other offer * Not valid on Saturdays and Holidays. 
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Restaurant 
and Pub 


Come Sample Our 
Winter Menu 
Open daily for Lunch from 11 a.m., 


Sy 
* throughout the day. 
Dinner: 4-9 p.m. Wednesday through Saturday 


Wednesdays - Prime Rib Night - $995 


Ke 20 Draught Beers on Tap aye 


Located on the grounds of the Cranbury Golf Club 


49 Southfield Road, West Windsor, NJ EC 


Between Princeton-Hightstown Road 
(Rt. 571) & Village Road 
CRANBURY 
GOLF-CLUB 


609-799-2715 


Sahara Restaurant 
Genuine Middie Eastern Food 


Falafel * Hommous « Stuffed Ze Ae 5 

Grape Leaves + Vegetarian Platters 7! 7" Zivcan 
Meat Kebab « Kibbe « Gyros « Baklava is ye A 4 

i i Pe 
Call Ahead For Take Out | ss HW OSE 
LW 

609-921-8336 * 609-921-3091 (fax) 

We Cater For All Occasions = 

Lad 


M-Th I lam-9:30pm, Fri. & Sat. | lam-lOpm 
Closed Sun » BYOB 


Montgomery Shopping Center of 
Next to World Class ShopRite 
ee ™“ 


Purchase One Dinner, 
Get '/, Off A 2nd Dinner 


of equal or lesser value. Valid after 5 p.m. 
Cannot be combined with any other offer. Expires 1-31-2002 


Lawrence Shopping Center, Lawrenceville, Nj 
Lunch Mon-Sat | 1:30-3:00 * Dinner Mon-Sat 5:00-9:00 


609-882-3760 


VN 


609-716-8983 


Free 
DELIVERY 


with minimum $25. 


The food is very good, service very good, 
ambiance beautiful & serene. _-The Times. 


a Site +, 


Enjoy Chinese cuisine in our 
elegant dining room or Takeout. 


». Lunch specials starTing at $5.35 
Hs Entree with vegetable, 
fried rice or steamed rice. 
Choice soup or soda. 


Served between HN: 30asn & 3pm. 


Catering fer private parties or 


corporate meeTings - minimum 1O persons 


217 Clarksville Road, West Windsor 


(located in Village Square Shopping Center) 
Mon.-Thur. 17:30am-9:30pm ¢ Fri. 11:30am-10:30pm 
Sat. Noon-10:30pm ¢ Sun. Noon-9:30pm 
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Fax 609-275-7268 2 


Dinner - Elegant Dining ~ CAKE.0UC ‘s 


Continued from preceding page 


Sports 


Freezing Cold Hash Trail Run, 
Hash House Harriers, Dismal 
Swamp, Triple C Ranch, Tyler 
Road, Edison, 732-906-2180. 
Non-competitive group run 
through the last remaining 
woods in Edison, a four to six- 
mile off-road course marked 
with baking flour. Must be over 
21. See the swamps, marsh, 
grass, and woods. A sense of 
humor is a must. No fee to run; 
$3 for the brews. 10:17 a.m. 


Princeton Indoor Tennis Cen- 
ter, 92 Washington Road, West 
Windsor, 609-799-8214. Round- 
robin format tennis party for cou- 
ples and singles. Preregister, 
$30. 7 p.m. 


Princeton Men’s Basketball, 
Jadwin Gym, 609-258-3538. 
Holy Cross. 7:30 p.m. 


Sunday 
January 6 


Classical Music 


Marja J. Kaisla, Lower Make- 
field Society for the Perform- 
ing Arts, Municipal Building, 
1100 Edgewood Road, Yardley, 
215-493-3010. The concert pian- 
ist was born in Helsinki, Finland, 
began piano studies at age 
three and made her public debut 
at age five. She studied music in 
Helsinki, Philadelphia, and the 
St. Petersburg Conservatory in 
Russia. $8; seniors and stu- 
dents, $7. 3 p.m. 


Katherine McClure, Westmin- 
ster Choir College, Bristol 
Chapel, 609-921-2663. Flutist 
Katherine McClure and pianist 
Esma Pasic-Filipovic perform 
20th century American tuneful, 
melodic, and lyrical works by 


Custom-Spiced Indi , , 
by the way Is wom 


. 1.#4 
restaurant has left mé 


_ Any walt, 


In High Bridge: Charles Nelson’s oil, ‘Finger 
Plays,’ is among the work on display at the gal- 
leryONEmain. Opening reception is January 6 
from 1 to 5 p.m. 908-638-3838. 


New York composer, Katherine 
Hoover and Indiana’s late Bern- 
hard Hayden. McClure is on the 
faculty of Westminster Conser- 
vatory and the Lawrenceville 
School. Pasic-Filipovic has won 
numerous piano competitions in 
Yugoslavia, Bosnia, and Herze- 
govina. $7. 4 p.m. 


Art 


David Raymond Retrospective, 


Montgomery Center for the 
Arts, 1860 House, 124 Mont- 
gomery Road, 609-921-3272. 
Opening reception for “A Collec- 
tion of Festive and Celebratory 
Art,” a retrospective show of 
works by David Raymond, who 
died last year. A Princeton resi- 
dent since 1970 with a doctorate 
in fine arts education from New 
York University, Raymond was 
an early member of the Prince- 
ton Artists Alliance whose work 
is found in many corporate and 
private collections. Reception in- 
cludes a 2 p.m. gallery talk by 
artist Pat Martin. Show runs to 
February 10. Free. 1 to 4 p.m. 
See story, page 30. 


Retro 2002, GalleryONEMain, 


High Bridge, 908-638-3838. Re- 
ception for the seventeen artists 
presenting new original works of 
art for the exhibit. Styles and 
subject matter include oils, acryl- 
ics, watercolor, pastel, collage, 
mixed media, and ink on paper. 
Free. 1 to 5 p.m. 


Watercolors from Grace Brace- 
girdle, Carl Burger, Walter Bill, 
Jenny Chiu, Judi Gilden, Kath- 
leen groom, Elsa Herrmann, 
Francis Mcllvain, and Joan 
McKinney. Oil artworks from 
Sonia Grineva and Charles Nel- 
son. Pastel animal art by Jerilyn 
Weber; collage works from 
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Lorna Farmer, and ink on paper 
from Renata Szurgyga. Mia Fet- 
terman presents abstract ce- 
ramic sculpture of the female 
form while Maya Bohler pre- 
sents custom functional ceram- 
ics. Www.galleryonemain.com. 


Peter Pan, Ritz Theater, 915 
White Horse Pike, Oaklyn, 856- 
858-5230. High-flying family mu- 
sical. Performance interpreted in 
American Sign Language. 
$12.50 to $16. 2 p.m. 


Over The River And Through 
the Woods, Off-Broadstreet 
Theater, 5 South Greenwood 
Avenue, Hopewell, 609-466- 
2766. Comedy about a single 
Italian-American guy from New 
Jersey and his family. $22.50. 
2:30 p.m. 


Film 


Precious Cargo, Global Cin- 
ema Cafe, Third World Center, 
Olden Lane & Prospect Avenue, 
609-924-0455. A one-hour docu- 
mentary by Janet Gardner that 
follows the bittersweet journey 
of a group of Vietnamese young 
people, adopted by American 
families during “Operation 
Babylift,” at the end of the Viet- 
nam War, who traveled back to 
their homeland in search of their 
personal histories. Guest 
speaker is producer and director 
Janet Gardner, an award-win- 
ning documentary film maker 
known for her work on South- 
east Asia. www.globaicine- 
ma.org. Free. 4 p.m. 


Continued on page 26 


The Oldest Indian Restaurant 
In Princeton ! 
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The New York Times, June 
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lunch buffet.dinner, take-out & catering everyday 
19 Chambers St. Princeton 
609-921-0500 
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am aman. I’m doing well for 
my woman and my children. I have 
a reason for being alive.” 

This is how Frank tries to ex- 
plain the concept of “Tengo Fa- 
miglia” to his ambitious young 
grandson Nick, in Joe DiPietro’s 
bittersweet comedy “Over the 
River and Through the Woods,” 
now onstage at The Off-Broad- 
street Theater through January 19. 
But for Nick, finding meaning in 
life by satisfying his family’s 
needs is a bit myopic. Like many 
modern Americans, he is inter- 
ested in some of the more tangible 
fruits of success — like fame, 
wealth, and power. 

Drama is built on conflict, and 
one of the more prevalent conflicts 
of modern life is balancing the de- 
mands of family and career. 
DiPietro’s script isn’t particularly 
innovative. But Off-Broadstreet 
turns a potentially hackneyed sto- 
ryline on its tail by filling it with 
some hardy performances that ring 
with fresh detail and subdued joy. 

Nick Cristano (Brendan 
Scullin), like many young people 
scurrying up the ladder of career 
success, takes his family for 
granted. In this case, his family 
consists of his four very-Italian 
grandparents, Frank and Aida 
Gianelli (Doug Kline and Carole 
Mancini) and Nunzio and Emma 
Cristano (Marty Sherman and 
Helen Stafford). He loves them, 
but paying them too much atten- 
tion is a bit of a chore. Like a bottle 
stored on a shelf, Nick treats them 
like they'll always there when he 
needs them. Although the rest of 
the family has moved away to 
more exotic places like Florida or 
the western United States, Nick 
has remained in his hometown of 
Hoboken, habitually visiting his 
lovable grandparents a week for 
Sunday dinner. 

But this particular Sunday is dif- 
ferent. Nick has just been offered a 
big promotion with his company 
and is set to announce the good 
news to his grandparents. Unfortu- 
nately, when they hear that the job 
is in Seattle, all four grandparents 
are less than enthusiastic. They 
concoct an unscrupulous, but well- 
intentioned, plan to keep their 
grandson home by setting him up 
with Caitlin O’Hare (Kristen 
Dabrowski), a lonely sharp- 
tongued Irish lass. 

But when love doesn’t immedi- 
ately blossom, Nick folds under 
the stress of it all, suffering a panic 
attack in his grandparents’ living 
room. While convalescing, Nick 
gets to know his grandparents 
more deeply through a series of 
heart-felt conversations about the 
good old days of their youth and 
vigor. But after his recovery, Nick 
continues his preparation to move 
west and the grandparents begin to 
reluctantly accept the inevitability 
of Nick’s move. 


Review: ‘Over the River’ 
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Through the Woods: Doug Kline, left, Brendan 
Scullin, & Carole Mancini star at Off-Broadstreet. 


But Grandpa Nunzio has a secret 
ace up his sleeve. He has recently 
learned he is suffering from ad- 
vanced cancer and is prepared to 
inform Nick of his grave condition, 
hoping to persuade his grandson to 
stay. Ethical or not, the play hinges 
on the difficult choices that people 
must make in the name of love. 

Brendan Scullin gives a nice 
performance as Nick Cristano. It is 
a difficult role in that Nick must 
remain likable to the audience even 


Brendan Scullin bol- 
sters his comic per- 
formance with 
winks, nods, and 
ironic eye-rolling 
reminiscent of Jerry 
Seinfeld and Dick 
Van Dyke. 


as he tries to escape from under- 
neath the weight of his equally lik- 
able grandparents. Scullin has a 
knack for wringing the most com- 
edy out of DiPietro’s script. He 
also bolsters his performance with 
arich array of good-natured winks, 
nods, and ironic eye-rolling remi- 
niscent of Jerry Seinfeld and Dick 
Van Dyke. His performance does 
clink and rattle a bit during some 
of his character’s more emotion- 
ally demanding moments, but 
Scullin is certainly a gifted actor. 
Although the parts of the grand- 
parents, as written, are nearly inter- 
changeable, Doug Kline, Carole 
Mancini, Marty Sherman, and 
Helen Stafford do extract enough 
quirky comedy out of their roles to 
avoid being labeled stereotypes. 


Stafford in particular, performing 
with a bad cold that left her voice 
as raspy as Peter Falk’s Columbo, 
was able to use her affliction to add 
some comic nuance. Kristen 
Dabrowski in a small part as the 
flighty Caitlin O’Hare has a 
unique, somewhat detached, stage 
presence that injects a sense of 
foreboding early on into the show. 
The fact that the actors are able 
to transmit their sheer pleasure of 
performing, even in the play’s sad- 
dest moments, is no doubt due to 
the carefully arranged direction of 
Robert Thick. He is an actor’s di- 
rector, and he empowers the cast, 
allowing them to concentrate on 
their craft while he takes care of 
details like blocking, pacing, and 
where to stand in order to be seen 
in the best light. The back and forth 
family banter and easy physical ac- 
tion that run throughout the play 
may seem unplanned, but in fact 
are very difficult to achieve. This 
is a big feather in Thick’s cap. 
Most people are not surprised to 
hear the statistics showing that 
Americans are spending more time 
working and less time with their 
families. It seems that one’s sense 
of family is getting to be one of 
those subjects you’ re not supposed 
to talk about in polite society, like 
sex, religion, and how much 
money you make. “‘Over the River 
and Through the Woods” is hardly 
profound, but it is a fun show, and 
it is certainly better than working. 
Gather up the family, including the 
grandparents, and check it out. 


— Jack Florek 
Over The River And Through 
the Woods, Off-Broadstreet 


Theater, 5 South Greenwood 
Avenue, Hopewell, 609-466- 
2766. Weekends through January 
19. $22.50 & $24. 
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Jast Pusiness SLunches 
or 
“Relaxed. Pleasing “inners 


‘Quick, 


Jeaturing 
Full Italian Menu & Wood Fire Grill, Brick 
Oven Pizza & Imported Italian Desserts 
Large Selection of Daily Specials. including: 


“Veal. Chicken. Seafood. Steak 


& Olomemade ‘fasta 


Open 7 Days a Week « Lunch & Dinner 
Mon-Thurs Ilam-lOpm « Fri & Sat Ilam-llpm + Sun. 12-9pm 


* Sandwich Platters for Offices 
Party Packages for All Occasions « Take Out 


335 Princeton-Hightstown Rd.. 
> 


Corporate Luncheons 


outhfield Shopping Center. W. Windsor 
609-936-0900 « Fax 609-936-3869 


1633 Big Oak Road 
Oxford Shopping Center. Yardley. PA 
| 215-321-9010 + Fax 215-321-9042 
| www.carluccisgrill.com * All major credit card accepted |} 


Chambers Walk 
Catering 


... above and beyond what 
you've ever expected 
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Chambers 
Walk 


CAF £4 CAD CR 1G 


Delivering amazingly delicious food & service that doesn’t miss 


609-896-5995 * www.chamberswalk.com 


AK 
VIEW 


U.S. 1 rr 


Stay Connected, Wherever You Are 


Get a preview of what’s coming in the next issue 
of U.S. 1 when you are on the road, on vacation, or just too 


busy to grab a copy from your reception desk. U.S. 1’s Sneak 
Preview offers nuggets from the newspaper's stories with links 


to full text and to the companies covered. ust 


It's E-mailed weekly for free.. 


Go to www. pnincetoninfo.comto fill out an order form. 


Pipers Pub & Restaurant 


HAPPY HOUR M-F 5-7 Food & Drink Specials 


Phone: 908-431-4233 


¢ $3 Appetizers 
¢ $2 Draft Beer 
¢ $3 Mixed Drinks 


are Homemade 


Happy Hour at Pipers Pub 


Relax with us after work and enjoy our 
Happy Hour Specials including: 


¢ Two Pool Tables in Our Game Room! 
All of Our Ice Creams and Desserts 


New at Pipers...Kids Eat Free! 


9,0(° 


American Irish Scottish Cuisine 


A flew Year, 
A Slew 
& % Beginning 


You'll Like | 
the Changes We've [lade 


oa? 


, 


1736 Route 206 South « Skillman, NJ 08558 


Fax: 908-431-4379 
Live Music... 


¢ Thur., Jan. 3 Karaoke Host, 

Arlen Mathewz, 

Man of 100 Voices 
To Be Announced 
Arlen Mathewz 
Acoustic Duo Duende. 


Last area appearance 
before their West Coast Tour 


Do You Have a Special Events... 
Banquet & Corporate Meeting 
Facilities up to 100 people 
Call 908-431-4233 for details 


* Fri., Jan. 4 
* Wed., Jan. 9 
* Thur., Jan., 10 


a 
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Open House 
for 2-5 year-olds. 
Parents welcome, too! 


Visit any weekday — THE ACCLAIMED RING NURSERY SCHOOL 
January 14 thru 25 AND FULL DAY KINDERGARTEN is far more 
9:30 — 11:30 am than day care — it’s certified teachers in a 


happy setting, nurturing each child. 
> 5-day, 3-day, and 2-day sessions 
> Full or half days 
> Before & after school care 

(7:45 -9 am, 3:45 - 5:30 pm) 
> Programs for children 6 months and up! 
Give your kids an early advantage that 
will last a lifetime! Facilities include a full 
gymnasium, classroom computers, 43-acre 
campus and more. 
CALL TODAY to schedule a time to visit 


during our open house. We're just 5 minutes 


from the Scudder Falls Bridge. 


Discover the wonderful program 
of learning through play that kids 
love and 
parents have 
trusted for 
more than 
50 years. 


Jewish Community Center of the Delaware Valley 


999 Lower Ferry Road © Ewing, NJ © Across from NJDOT 
609-883-9550 © 215-750-6676 © JCCtoday! @aol.com 
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Become a Pilot in 2002 


Fly to your next vacation spot by Summer 


START TODAY! 
Introductory 
Lesson 


G45 & Up 


Princeton Airport 


Rt. 206, Princeton, NJ, 609-921-3100 
Open Every Day From 8:00am to 6:00pm 


Continued from page 24 


Literati 


Celebrating Jewish-American 
Writers, Friends of Princeton 


University Library, Firestone Li- 


brary, 609-258-5049. Curators 
James Weinberger and Meg 
Rich lead a tour of “Not for My- 
self Alone: Celebrating Jewish- 
American Writers,” an exhibit of 
the Leonard Milberg Collection 
of books, manuscripts, and let- 
ters from the 18th century to the 
present. Free. 3 p.m. 


Good Causes 


A Beautiful Mind, NAMI Mercer, 
Garden Theater, Nassau Street, 
609-777-9766. Benefit featuring 
Ron Howard’s movie, “A Beauti- 
ful Mind,” about the life of John 
Forbes Nash Jr., 1994 Nobel 
Prize Laureate, starring Russell 
Crowe as Nash. John Nash, the 
mathematician featured in the 
movie, will attend the dinner and 
receive a NAMI Mercer award. 
Movie only $25; movie, dinner, 
and reception, $150. 2:30 p.m. 
See story page 36. 


Faith 


Princeton United Methodist 
Church, Nassau & Vandeventer 
Streets, 609-924-2613. William 
Ostrem presents T.S. Eliot’s 
“Four Quartets” in the first of five 
sessions. The classic work of 
Christian poetry, written be- 
tween 1935 and 1942, is a 900- 
line poem with themes including 
Christian faith. 9:30 a.m. 


Princeton United Methodist 
Church, Nassau & Vandeventer 
streets, 609-924-2613. Kevin 
Cunningham’s world religion 
study with visitors from the Cen- 
tral Jersey Sikh Association. 11 
a.m. 


Lutheran Church of the Mes- 


siah, 407 Nassau Street, 609- 
924-3642. Epiphany Celebration 


Treat Your TOOTSIES TO A 


Spa Pedicure at 


Salon & Spa 


LASIK SEMINAR 


Tuesday, January 15th at 7:00pm 


At Westminster: Flutist Katherine McClure, /eft, 


and pianist Esma Pasic-Filipovic perform at Bris- 
tol Chapel January 6. 609-921-2663. 


at Messiah features contempo- 
rary Christmas Cantata “Mary 
Danced” written by Will Ayton 
for Renaissance instruments 
and solo voice. Lyrics and narra- 
tion by Marcia Anderson. Engel- 
chor Consort, La Spirita and 
Friends perform. Goodwill offer- 
ing. 3 p.m. 


Inner Flight, Havana, 105 South 


Main Street, New Hope, 215- € 


862-9897. Blues. 7 p.m. 


Yomo Toro, Conduit, 439 South 
Broad Street, Trenton, 609-656- 
1188. 9 p.m. 


Continued on page 32 


Come To Our 


at the Howard Johnson in Lawrenceville on Route 


1 (call 609-896-1100 for directions) 


‘The Laser Refractive Surgery Center 


Lastk surgical fee 


== Luxuriate in A SOOTHING 


Ss, 


= whirlpool soak with an 


4 


exfoliation and relaxing 


MASQUE OR TO YOUR 
PREFERENCE, A WARM 


paraffin dip. 


We also offer 


Mini pedicures, 
pedicures and candlelight 
pedicures for two. 


“Best Color Salon” - Elle Magazine, Spring 2001 
“Best in Day Spas & Full Service Salons” - Elle Magazine, 1999 


609-584-5464 Route 33 * Mercerville, New Jersey (behind Applebees) 


Call Today To 
Reserve Your Spot 
(limited seating) 
Bring your 
glasses or 
contact lens 
prescription 


1-877-9-LASIK-9 


from 


$750 PER EYE 


At this seminar, 
we will announce our 


special New Year’s discount. 


Don’t Miss Out! 


HAROLD H. BYER, M.D... PH. D. 
More than 2,500 
Lasik procedures. 


More than 4,000 
refractive procedures. 


20 years refractive experience. 


| 
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Belle Mead to Broadway 


n September 10, 16- 
year-old Jason Marcus of Belle 
Mead sat in his classroom at 
Montgomery High School listen- 
ing to his history teacher and other 
students talk about historic events 
of their lifetime that were indelibly 
impressed in their minds. For the 
teacher, it was the sight of the 
Challenger exploding as it began 
its ill-fated voyage to outer space. 
Whatever historical events Marcus 
recalled in class were forever sup- 
planted the next day with the de- 
struction of New York’s twin tow- 
ers. 

Marcus is not only a high school 
student. He is also a young actor 
who plays the role of Benjie in 
“Summer of °42,” a new musical 


» adaptation of the novel and suc- 


cessful 1971 film which opened on 
Broadway in December (see re- 
view on following page). He 
stopped worrying about his ability 
to understand his fictional charac- 
ter — a teenager growing up dur- 
ing World War II. Now, he says, he 
has a pretty good handle on what 
life and love must have been like 
back then. And both he and his 
character know that “coming of 
age” isn’t as easy as it sounds. 

At the center of ““The Summer 
of ’42” is Hermie (played by Ryan 
Driscoll), a young man who dis- 
covers adulthood with Dorothy 
(Kate Jennings Grant), a beautiful 
young war bride. Marcus’s charac- 
ter, Benjie, is Hermie’s nerdy 
friend, also in hot pursuit of expe- 
rience. Oscy is third member of the 
trio of teen boys vacationing on a 
New England coastal island during 
the summer of °42. 

Area audiences have already 


PAINT-PRO 


had the pleasure of seeing an 11- 
year-old Jason Marcus in “Lost in 
Yonkers” at the George Street 
Playhouse. Before that, he played 
the boy Scrooge in ““A Christmas 
Carol” at McCarter Theater. 

Marcus has been part of the 
“Summer of °42” company since 
its premiere in 2000, in Chester, 
Connecticut. A two-week run in 
October in Dayton, Ohio, was fol- 
lowed by engagements in Palo 
Alto, California, and most recently 
at Connecticut’s Stamford Center 
for the Arts. But as every actor 
knows, even if you are cast in a 
new show trying out in regional 
theaters, there is no guarantee that 
the show will ever get to New York 
— or that you will still be wanted 
when it does. Today Marcus con- 
siders himself fortunate. 

“It really helps to learn what 
works for the audience,” says Mar- 
cus, in a phone conversation from 
New York during a rehearsal 
break. He says the show’s director 
and choreographer, Gabriel Barre, 
is “the best I ever worked with.” 

“Our emotions are the soul of 
the show,” says Marcus. “I like 
playing the small theaters because 
we don’t have to project our emo- 
tions so far. It’s more down to 
earth, and the audience can see our 
facial expressions.” He says he ex- 
perienced plenty of emotional un- 
certainty wondering, during the 
out-of-town runs, whether the 
show would ever get to New York. 
And the show has evolved during 
the process. 

“Except for changing my first 
scene at least a hundred times, my 
role is relatively the same,’ he 
says. Relieved that the show is fi- 


Rising Teen: At 16 
Jason Marcus has al- 
ready appeared at 
McCarter and 
George Street. Now 
he’s on Broadway. 


ee 


nally set, he says he still has the 


fear that he might forget which 


change the cast is supposed to per- 
form. He remembers with horror 
the night when a changed cue sent 
every actor off on a different ver- 
sion. 

Benjie is considered a support- 
ing role, except, of course, to his 
parents. And Marcus goes by the 
adage: “There are no small parts, 
only small actors.” 

I ask Marcus how closely he 
could relate to the role of Benjie. Is 
it so removed in time and spirit 
from what teenagers feel today? 


Continued on following page 


Joanne Dailey, LCSW 
166 Bunn Drive Suite 101 * Princeton * New Jersey 08540 


609-683-0002 


THERAPY FOR WOMEN 


Relationship Issues 
Sexual Trauma 
Depression 


Anxiety 


Ms. Dailey, a Princeton psychotherapist for 
15 years, has helped many women 

work through life obstacles and 

move toward wholeness. 


Traditional Insurance Plans Accepted 


Spiritual | wees 1A Rage 
Reader FY | NK All Negative 
& Advisor |—= Influences 


GIFTED WITH INNER VISION TO HELP OTHERS 


Love * Marriage « Career * Health 
Tarot Cards * Crystals * Chaukra & Aura readings 
Help Where Available for Parties & Gatherings 


Others Have ; 
Failed You 2 for the price of 1 


80 Nassau Street, Suite 20, Princeton, NJ * 609-688-9188 


Open 
9am-9pm 


Has the past year been 


a little ‘ruff’ on you? 


Don't worry! 
Things always 
20 more smoothly 


Residential/Commercial 
Homes * Offfices © Retail 
Now Is the Time 


to Give Your Home a Fresh Look. 


Interior/Exterior 


Brush - Spray - Roll 
Prompt & Reliable 
Fully Insured 


References Upon request 
Free Estimates 


Serving Mercer County 
Call 
609-96-PAINT-PRO 
(609-967-2468) 


when you're healthy! 


At Gold’s Gym we would like to wish you a happy and healthy New Year. Just imagine the rewards: better 
health, more energy — and an effective way to lose those extra pounds. We'll give you all the help and 
support you need to look and feel your best in the area's most comprehensive, all-inclusive facilities. 


Hurry in and take advantage of our New Year’s special and pay only... 


*20.02 


ENROLLMENT FEE! 


Make 2002 the year for YOU! Call or visit us today. 


O—2)) 

Sy 

Ben” PE RE, Se 
-BODYPUNMI 
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THE AUTHORITY SINCE 1965 


Route | S., Princeton Corporate Plaza 
between Raymond & Ridge Road 


1-800-57-GOLDS 


Visit us online at: www.goldsgym.com 


Your exclusive headquarters for BODYPUMP™ 
The fastest way in the universe to get in shape! 
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“Although I think we all learn 
things younger these days, the feel- 
ings of the teenagers in the show 
are almost identical and parallel to 
what teenagers feel today,” he 
says. “It’s astonishing that the 
events that are taking place in the 
show are like the events taking 
place now.” 

As a young man who is planning 
on staying with theater as a career, 
Marcus learned to keep reins on his 
hopes during the long waits be- 
tween each production of “Sum- 
mer of °42.” 

“We were lucky that so many of 
the original cast was able to stay 
with the show,” he says. “We de- 
veloped a strong sense of family.” 
His situation has been helped by 
the fact that he is to be able to live 
with his aunt in her Manhattan 
apartment during the show’s New 
York run. 

Professional training is a must 
for the budding actor. Marcus 
praises his New York acting 
coaches, Bob Luke and Ann Ra- 
tray, as well as his voice teacher 
Matt Farnsworth, and vocal coach 
Michael Roberts. Remembering 
the energy that Marcus brought to 
the stage in his role in “Lost in 
Yonkers,” I am not surprised when 
he mentions Robin Williams and 
Billy Crystal as his favorite male 
stars. 

This is just the kind of energy he 
enjoyed recently as an audience 
member at a performance of Mi- 
chael Frayn’s “Noises Off.” ““The 
physical comedy in that play is so 
incredible. I was amazed that these 
actors can perform the show eight 
times a week with all of the run- 
ning, falling, hitting, and energy it 
takes for every show,” he says. 


went 


924-7733 
362 Nassau Street 
Free Parking 


PRECISION CUT TING 


by our new york 
trained staff 


Whiter Teeth in 
40 minutes! 


Power Whitening — 
A revolutionary way to the whitest teeth! 


Cosmetic Bonding & 
Veneers 


Easy important right now 
is the prescribed educational pro- 
gram for Marcus at the Profes- 
sional Children’s School in Man- 
hattan. “I haven’t been there yet 
because of the rehearsals,” says 
Marcus who is currently doing 
what is called “ guided study” with 
a tutor. He will attend school every 
day now that the show is on a regu- 
lar schedule. 

He also hopes to get back to 
playing tennis, his favorite sport. 
Knowing how much discipline it 
takes to be an excellent tennis 
player, he says, “It takes just as 
much discipline to remember the 
exact spot on the stage where you 
have to be. We don’t have follow 
spots and the lighting is all com- 
puter programmed.” 

Evidently Marcus did not need 
any guidance to discover his love 


Halitosis Treatment! 
We use Oxyfresh 


Available at the Office of 
Melvin S. Babad, D.M.D. 


Fellow of the American Society for Dental Aesthetics 
International Lecturer on Power Whitening 


Call today for an appointment 


= 1941 South Broad Street, 
Hamilton, NJ 


\l 


Princeton Montessori School 


Infant through Eighth Grade 
confidence - respect - skills for life 


BS 


ee . 


93" 
Pal 


Come Experience it for Yourself 


OPEN HOUSE 


Thursday, January 10, 2002 - 9:00 am 
Sunday, January 13, 2002+ 1:00 pm 


Presentation begins promptly 


Please RSVP - 609-924-4594 487 Cherry Valley Road, Princeton, NJ 
Infant & Toddler Openings starting in June « Summer Programs through age 11 
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of acting and the theater. “I think I 
was born with it,” he says, even 
though his father is an optometrist 
and his mother works as an admin- 
istrative assistant. 

“You can see, I don’t have a 
show-business family,” he says. 
“But I was always performing for 
my family and relatives at holi- 
days, as well as taking part in plays 
in elementary and high school.” 

Since romance is at the heart of 
the story of “Summer of °42,” I 
ask Marcus if had started dating 
yet. 

“Not yet, but I’m on the verge. 
If I were in ‘42nd Street’ with all 
those chorus girls, I think my 
chances Would be better. Even in 
‘Summer of ’42,” the nerdy Benjie 


doesn’t get much, while the others . 


do.” I suggest that once the show 
opens and girls start waiting at the 
stage door things may begin to 
change. 

While dating is on every teen’s 
mind, Marcus makes it clear that he 
is also passionate about helping to 
effect a change and a cure for chil- 
dren who suffer from muscular 
dystrophy. He is one of a commit- 
ted group of young people in show 
business who travel to schools, or- 
ganizations, and even cabarets 
with “Kid for Kids,” a program 
designed to entertain, educate, and 
raise funds and awareness for the 
disease. Their performance in 
Washington, D.C., at a recent con- 
gressional reception was responsi- 
ble for getting a bill passed. All the 
proceeds from their album “Gen- 
eration for Change” go to help the 
project. www.thekidsforkidspro- 
ject.org. 

Is Marcus missing out on some 
fun during his teen years? 

“T don’t want to think about 
stuff that I may have missed. What 
I think about now is what is hap- 
pening now and what will happen 
next and it makes me a little tense,” 
he says. “There was a point soon 
after September 11 when the pro- 
ducers briefly considered postpon- 
ing the production. However a de- 
cision to move ahead was spurred 
by co-producer Mitchell Maxwell, 
who notes that, * Our show has ex- 
tra resonance because of recent 
events. We are living in a world on 
the edge of war, and our show deals 
with the fragility of life." 

After talking with the refresh- 
ingly bright and straightforward 
Marcus, I have little doubt that 
while he thinks about the uncer- 
tainty and fragility of life, as well 
as his own future as a young man 
just beginning to experience life, 
he mostly thinks about ways to 
help. — Simon Saltzman 


Summer of °42, Variety Arts 
Theater, 110 Third Avenue, New 
York. Tele-Charge at 800-432- 
7250 or 212-239-6200. 


Clumsy Romantics: 
Jason Marcus & Brett 
Tabisel are teens in 
pursuit of girls. 


Broadway Review: 
‘Summer of 42’ 


Wo War II is just six 


months old when three 16-year-old 
boys discover the pleasures of the 
opposite sex during a summer holi- 
day on a New England coastal is- 
land. As recalled in narrative fash- 
ion years later by a grown-up Her- 
mie, whose return to the island 
brings back memories of his sexual 
initiation, the new musical adapta- 
tion of the 1971 novel and success- 
ful film is a blatantly sentimental 
and purposefully bittersweet val- 
entine to first love. Poignancy re- 
ceives equal time with playful 
comedy and some flavorsome mu- 
sical numbers in this unpretentious 
new musical. 

A very likeable melodic score 
by David Kirshenbaum and a bet- 
ter than serviceable book by 
Hunter Foster propel the show. Al- 
though some may find the songs, 
as well as the dialogue, a trifle on 
the quaint side, they reflect their 
time as well as the temperament of 
the characters. Led by their raging 
hormones around set designer 
James Youmans’ artful sand and 
sky turf, the genially enthusiastic 
Hermie (Ryan Driscoll), his bolder 
buddy Oscy (Brett Tabisel,) and 
the nerdy bird-watching Benjie 
(Jason Marcus) are in hot pursuit 
of three teenaged girls. 

But things change for Hermie 
when he becomes infatuated with 
20-something Dorothy (Kate Jen- 
nings Grant), a recent bride whose 
husband, Pete (Greg Stone), has 
just left for military service. It is 
when that dreaded telegraph ar- 
rives in Act II that Hermie’s fan- 
tasy becomes a reality and 
Dorothy's grief is briefly as- 
suaged. Credit director Gabriel 
Barre for making a tasteful and 
tender scene of their intimacy: one 
that evolves as they hold each other 
and dance to a song being played 
on a record player. The musical’s 
strength is that it makes a point of 
stressing Dorothy’s emotional 
needs as well as it does Hermie’s 
insecure but strong feelings. 

While the three teen girls — Ag- 
gie (Celia Keenan-Bolger), 
Miriam (Megan Valerie Walker) 
and Gloria (Erin Webley) — are 
amusingly cast to complement the 
personalities of the boys, it is as a 
trio of Andrew Sisters-styled sing- 
ers that they make the biggest im- 
pact. This, as they period ically pop 
in and out of the action in costumer 
Pamela Schofield’s colorful and 
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cute period frocks, with their 
bouncy pastiches of ’40s pop mu- 
sic. 

At “The Movies,” in which 
Hermie and Oscy attempt to make 
out with their dates is one of many 
funnily addressed episodes. A par- 
ticularly winning scene is Her- 
mie’s awkward attempt to buy a 
condom at the local drugstore, try- 
ing the patience of the proprietor 
(given a nice New England reso- 
nance by Bill Kux) in the process. 
Barre’s wonderfully executed and 
antic jitterbug on the beach is the 
show’s principal dance number. 

A very appealing Grant, who 
has the look of the ’40s young war 
bride, could bring a tear to your eye 
with her lovely plaintive solo 
“Promise of the Morning.” The 
retro romantic songs may strike 
some as being quaint. But Grant 
and Driscoll’s duet “Someone to 
Dance with Me” is easy to swoon 
and sway to. And Grant and 
Stone’s only song, “Little Did I 
Dream,” is given a nostalgic fox- 
trot tempo. The youth are just 
about perfect in appearance and 
performance. 

With his immature good looks 
and invigorating presence, Dris- 
coll dominates the action and never 
ceases to be either endearing or 
convincing. Tabisel, a somewhat 
portly bundle of teenage lust, steals 
as many scenes as he is in. That 
doesn’t mean that Marcus, as the 
least aggressive and the boy most 
intimidated by sex of the trio, 
doesn’t win our affection. But 
what makes “Summer of 42” most 
appealing is the way Barre has, 
with great delicacy and finesse, 
created a dream-like vision of 
youth and a portrait of the time 
when America had just gone to 
war. It is rather refreshing to see a 
coming-of-age story that takes 
such pure unadulterated delight in 
its sentiments. k*** 

— Simon Saltzman 


Summer of 42, Variety Arts 
Theater, 110 Third Avenue at 14th 
Street, New York. For tickets call 
Tele-Charge at 800-432-7250 or 
212-239-6200. 


2002 ALASKA SEMINAR SERIES 


Back-Stabbers: Lisa Emery, left, Lynn Collins, 
Kristen Johnston, Cynthia Nixon, Jennifer Tilly, 
and Rue McClanahan star in ‘The Women.’ 


Broadway Review: 
The Women 


Gis Boothe Luce’s bitchy, 
biting, and back-stabber of a play 
“The Women” may have had a 
topical target in its sights in 1936. 
In 2001, in the Roundabout Thea- 
ter production and as directed by 
Scott Elliott, the play’s aim ap- 
pears unfocused and its purpose 
meretricious. A visually impres- 
sive opening tableau vivant has the 
all-female cast appearing as man- 
nequins within set designer Derek 
McLane’s modernist New York 
skyline. That they are sporting the 
first collection of costume designer 
Isaac Mizrahi’s creations might 
lead you to think that a stylish 
show was in the works. 

Unfortunately, ““The Women,” 
doesn’t unfold as a stylishly witty 
send-up of wealthy Park Avenue 
matrons but rather as an irritatingly 
campy valentine to the art of fe- 
male impersonating. Just as 
Mizrahi’s costumes tend to dete- 
riorate with more desperation than 
design, the play also deteriorates 
into a cheap and tacky parody of a 
once brittle and barbed satire. The 
performances, by some otherwise 
capable actors, also tend to be 
come infected by a concerted dis- 
integration of style. Only 
McLane’s mobile pastel hued set- 
tings attempted anything close to 
panache. 

Why Elliott, who did such good 
work staging “Present Laughter” 
and “The Three Sisters” (both for 
Roundabout), has pressed to actors 
to perform as if they were female 
impersonators, is unfathomable. 
But it is unconscionable to treat the 
play, dated, irrelevant, and grating, 
as it is today, as a disingenuous 
artifact. Everything that is said and 


SUNDAY, JAN. 13, 2002 1PM 


IF YOU ARE PLANNING A 2002 ALASKA CRUISE, 
THIS IS THE EVENT TO ATTEND. 


SPECIAL PRICING & AMENITIES FOR 
ALL ATTENDEES. CALL NOW!! LIMITED SEATING. 
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all that happens right down to the 
curtain call, in which the company 
is made to take their bows in under- 
garments (of the period), reveals a 
taste for tastelessness. One can feel 
only badly for the actors being 
herded through this fiasco. 

Some credit for attempting an 
honest performance must go to 
Cynthia Nixon, in the role of in- 
itially clueless and gullible Mary, 
who discovers from the big mouth 
of a manicurist that her husband is 
having an affair with Crystal (Jen- 
nifer Tilly) an unscrupulous hard- 
as-nails fortune-hunting shop girl. 
It is bad enough that the egre- 
giously miscast Tilly hardens her 
already abrasive voice so that it 
sounds like a nail clawing its way 
down a chalkboard. But she also 
made to stand facing the audience 
totally nude in a gratuitous shower 
scene that is notable only for its 
embarrassing awkwardness. 

You may find some respite from 
a stage full of fashion grotesquer- 
ies with the less offensive presence 
of Mary Louise Wilson, as Mary’s 
sensible advice-giving mother. 
When a short scene between an 
upstairs and a downstairs maid (ex- 
cellently played by Heather 
Matarazzo and Mary Band Davis), 
who are discussing the marital 
breakup of their employers, be- 
comes the most credible and perti- 


nent in the play, there is something » 


wrong. The only thing they failed 
to discuss was why anybody would 
want to spend time with “The 
Women.” * 

— Simon Saltzman 


The Women Roundabout at 
American Airlines Theater, 227 
West 42. Extended to January 13. 
For tickets call Tele-Charge at 
800-432-7250 or 212-239-6200. 
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Something For 
Every Cigar Lover 
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Ellsworth’s Center 


33 Princeton-Hightstown Road 
Princeton Junction 
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Fulfill Your New Year’s Resolutions... 


FREE CLASSES 


New Visitors 
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New Class Sessions 
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Princeton Center for Yoga & Health 
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(Near Princeton Airport) 
www.princetonyoga.com 
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A Raymond Retrospective 


bout 50 years ago, 
David Raymond’s first solo art ex- 
hibition in New York City was re- 
viewed positively in the New York 
Times. The critic wrote of having 
the impression of meeting a “host 
of artists, instead of one,” and went 
on to cite Raymond’s variety and 
inventiveness. That view was pro- 
phetic, a harbinger of the five dec- 
ades to follow. 

“A Collection of Festive and 
Celebratory Art,” a retrospective 
exhibition of the work of David 
Raymond, who died last Septem- 
ber at age 75, opens at the 
Montgomery Center for the Arts, 
Skillman, opens with a reception 
Sunday, January 6, and runs 
through February 10. Raymond, 
who painted for about 60 years and 
taught drawing and painting for 
half that time, lived in Princeton 
for 30 years, and was a member of 
the Princeton Artists Alliance 
(PAA) from around the time of its 
inception in 1989 to the end of his 
life. 

An admirer of Raymond’s work 
recently called him “‘a wonderer,” 
explaining that his habit of saying 
“what if” often led directly to the 
art he produced. To an art col- 
league, Raymond’s chief quality as 
an artist was that he was always 
searching, always trying different 
things. Would-be summaries of 
Raymond’s paintings as “chro- 
matic abstractions,” or “illusionis- 
tic trompe l’oeil” or even “the 
power of primary shapes on optical 
fields using acrylics on canvas” — 
don’t begin to explain the magnet- 
ism of his art. 

In an interview in his Princeton 
home studio a few years ago, Ray- 
mond talked about his life and his 
work — much of which was on 
view in his home and in his light- 
filled working space upstairs. A 
tall, fit man with white hair and 
thick eyebrows that overhung the 
frames of his glasses, he led a 
walking tour of his paintings, 
which in turn reflected his wide- 
ranging art interests. The studio’s 
white walls served perfectly for 
display of his exciting, colorful, 
abstract paintings. 

During one period, Raymond’s 
work featured conical shapes of 
different sizes, sometimes upright, 
or tilting; or even curving. Al- 
though their graduated colors 
could look airbrushed, the cones 
were actually defined by strips of 
tape and painted with rollers. Some 
color combinations nearly sizzled 
in intensity: tones of electric blue 
on ared ground. At the very least, 
they vibrated, and their futuristic 
titles, like “Zones and Sectors,” 
matched their otherworldly and 
slightly eerie look. 

Those paintings, Raymond said, 
were made in a time when he 
wanted to eliminate any sign of the 
painting process; he wanted the 


work to look “ manufactured.” Fit- 
tingly, he favored industrial and 
geometric shapes. Though he had 
started out years before as an artist 
who enjoyed manipulating paint, 
he said he “got conceptual and 
self-conscious” about the act of 
painting. “I think I was trying hard 
not to be emotional,” he added — 
despite the hot colors he was using. 


A. another time, his interest 
shifted to space. He played with 
jagged, irregular frames that pro- 
vided real depth — three dimen- 
sions on the outside. “That has you 
suspend your disbelief about the 
painting,” he explained, for the 
painting itself included trompe 


Raymond could 
‘wake up with a vi- 
sion of what I want 
to paint’ and spend 
the day working to- 
ward it. 


l’oeil elements that gave only the 
illusion of depth in a two-dimen- 
sional space. Showing how he had 
broken up the composition and 
shifted the space in another work 
in progress, Raymond said, “I’m 
not sure where my observing eye 
is” — and that was good because 
he wanted to create “ambiguous 
space that you can’t quite read,” 
with more than one point of view. 

At first glance, string seems to 
play a part in some of Raymond’s 
paintings, its bright line cutting 
across and above the planes below. 


It’s not string, though, but his con- 
tinued use of tape, coupled with his 
color sense, that facilitates creation 
of the faux string. Once more, 
there’s the suggestion of depth: a 
pronounced three-dimensional ef- 
fect in two dimensions. 

By the 1990s, Raymond was 
moving back toward “brushiness” 
and more painterly qualities. His 
newest work was “still refined and 
hard-edged, but it was getting to be 
a little more open about the space,” 
he said. “Even though there’s 
modeling and shadows, there’s no 
illusion of three-dimensionality. 
These pieces are more about paint 
than illusion.” 

Once more intent on paint-han- 
dling, as he had been much earlier 
in his career, he began to incorpo- 
rate images of buildings he liked 
into his work, sometimes via col- 
lage. This work in figuration led to 
his 1997 “Elegies” exhibition at 
New York’s Phoenix Gallery, 
which had long represented him. 
The show included nocturnal 
boardwalk scenes that were both 
representational and haunting. 

Agreeing with a visitor that 
some of his later work suggests a 
time after everything’s gone, Ray- 
mond laughingly declared, 
“That’s very much my world: un- 
peopled and post-something!”” The 
melancholy, elegaic qualities in 
music, poetry, life appealed to him, 
he said, agreeing on “ poignant” as 
an apt word for the CDs he listened 
to in his studio — works by Satie, 
Faure, Chopin, Rachmaninoff. Al- 
ready on record for enjoying con- 
tradictions, Raymond would have 
seen no incongruity between his 
preferred mood and his vibrant 
chromatic abstracts. 

“T want to bring together contra- 
dictions,” he said. “Maybe if I 
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“What If?’: Friends 
remember David Ray- 
mond as a wonderer, 
searching for differ- 
ent effects in his ab- 
stract art. The photo 
at left is by Mark 
Beckelman. 
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paint big enough, I may be able to 
put them all together — everything 
I'm interested in: photo-realist and 
heavy painterly quality; some ref- 
erence to reality and no reference 
to reality; color and no color. If I 
could do that, I’d be satisfied — 
maybe.” 

Born in Brooklyn and raised in 
New York City, Raymond saw van 
Gogh’s “Starry Night” at the Mu- 
seum of Modern Art at age 16, and 
decided then on painting as his way 
to express feelings. His scholar- 
ship study at the Art Students 
League was interrupted by World 
War II, though even while in the 
Army Air Corps, he used wall 
paint for murals of B-24’s in com- 
bat. He returned to the Art Students 
League for study with German art- 
ist George Grosz. 

From the mid-1940s until 
around 1960, Raymond lived in the 
Village, starting out in a $12-a- 
month cold-water flat. His neigh- 
bors included Paul Newman, then 
just beginning to be noticed; Nor- 
man Mailer was often sighted on 
the street. Raymond worked as a 
tennis pro and held down other 
jobs to support his art, and he 
earned academic credentials for 
making and teaching art: a bache- 
lor’s from Brooklyn College; mas- 
ter’s from Hunter College, and 
PhD from New York University, 
where he also taught for a while, 
besides writing art criticism. Ray- 
mond taught college drawing and 
painting for about 30 years in all, 
most of that time at New Jersey’s 
William Paterson University. 

Raymond realized after a show 
in 1989 that he was finally free to 
do only the kind of work he wanted 
to do, with no need to worry about 
producing art to sell. He retired 
from teaching in 1991. On the 
good days from then on, he could 
“wake up with a vision of what I 
want to paint, and spend all day 
working toward that dimly remem- 
bered dream picture.” 

His work, he said, allowed him 
to “dip into my private world that 
is accessible through painting. 
When I paint, I access the commu- 
nity of painters, those who came 
before me, my contemporaries, 
and sometimes, I imagine, those to 
come.” — Pat Summers 


David Raymond Retrospec- 
tive, Montgomery Center for the 
Arts, 1860 House, 124 Mont- 
gomery Road, Skillman, 609-921- 
3272. Opening reception for “A 
Collection of Festive and Celebra- 
tory Art,” on view to February 10. 
Pat Martin, an abstract artist based 
in New Hope and a member of the 
Princeton Artists Alliance, gives a 
gallery talk at 2 p.m. Martin’s 
video of her visit with David Ray- 
mond in his studio was among the 
sources consulted for this story. 
Free. Sunday, January 6, 1 to 4 
p.m. 


Art in Town 


Marsha Child Contemporary, 
220 Alexander Street, 609-497- 
7330. “Facing the Truth: The Art 
of the Portrait,” an international 
group exhibition of paintings, 
drawings, photographs, and prints 
by more than a dozen artists from 
Europe and the U.S. To January 
12. Open Tuesday to Saturday, 
10:30 a.m. to 5:30 p.m. 


Numina Gallery, Princeton 
High School, Moore Street, 609- 
806-4280. Mel Leipzig, paintings 
and studies, a show curated by stu- 
dents. All proceeds go directly to 
PHS art programs. Monday to Fri- 
day, 3'to 5 p-m. To January 14. 


Triumph Brewing Company, 
138 Nassau Street, 609-924-7855. 
“Artista Cuba,” contemporary 
Cuban folk art from the collection 
of Jorge Armenteros who has been 
studying and collecting Cuban art 
since 1996. Works from the fine art 
world as well as rustic art made of 
found materials. “At its best, Cu- 
ban folk art is vivid, symbolic, sen- 
sual, and inspiring. In it, you will 
find a purity of appreciation for 
light, color, and life’s simple pleas- 
ures,” says Armenteros. 


Campus Arts 


Art Museum, Princeton Uni- 
versity, 609-258-3788. “Empire 
of Stone: Roman Sculpture in the 
Art Museum” and “Pliny’s Cup: 
Roman Silver in the Age of Augus- 
tus; to January 20. Tuesday to 
Saturday, 10 a.m. to 5 p.m.; Sun- 
day | to 5 p.m. Free tours of the 
collection every Saturday at 2 p.m. 

Also “Camera Women,” a se- 
lective survey of the history of 
photography from the perspective 
of the woman photographer, or- 
ganized by Carol Armstrong. It in- 
cludes works by Julia Margaret 
Cameron, Anna Atkins, Gertrude 
Kasebier, Tina Modotti, Sherrie 
Levine, Cindy Sherman, and oth- 
ers. And “Contemporary Photo- 
graphs.” Both shows to January 6. 


Firestone Library, Milberg 
Gallery, Princeton University, 
609-258-3184. “Not for Myself 
Alone: A Celebration of Jewish- 
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BARBER SHOP 


¢ Men’s Haircut ¢ Boy’s 12 and Under 
¢ Senior Men 60 & Over 


33 Hightstown Rd., Princeton Jct. 
ELLSWORTH’S CENTER (Near Train Station) 
Hrs: Tues - Fri: 10am - 5:45pm 
Sat: 8:30am - 2:30pm 


American Writers,” the debut 
show for the Leonard L. Milberg 
°53 Collection of Jewish-Ameri- 
can Writers that ranges from the 
early 19th century to the present. 
Monday to Friday, 9.a.m. to 5 p.m.; 
Saturday and. Sunday, noon to 5. 
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Furopean 
Hair Cutting 
& Hair Color 


Full Service 
Salon 


Phillip & Joanne De Vito 
609-844-0028 


2687 Main Street - Lawrenceville 


An Eye for Rejuvenation 


Dr. Brunner, a fellowship trained Facial Plastic and Reconstructive 
Surgeon, will personally develop a treatment plan to help you recap- 
ture your youthful appearance. Her wide range of treatments include 
state-ofthe-art face & neck lifts, eyelifts, liposuction, nose reshaping, 
laser wrinkle removal, chemical peels, Botox, collagen, and introduc- 


ing, MICRODERMABRASION. 


Our goal is to provide the highest quality care, for both men & women, 
so you can put your best face forward. 


Eugenie Brunner, MD, PA 
609-921-9497 


www.brunnermd.com 
Woodlands Professional Building 
256 Bunn Drive, Suite 4, Princeton 


A Woman’s Touch in Facial Plastic Surgery 
Fellowship trained in Facial Plastic and Reconstructive Surgery; Certified by the American 


Board of Otolaryngology; Clinical Instructor, New York University Medical Center 


Art from the Baltics: 
This ink and colored 
pencil on paper work 
by Peteris Smagins 
is at the Zimmerii in 
New Brunswick. 
Through March 17. 
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For Families 


Summer Camp Fair, Women’s 
American ORT, Freehold Gar- 
dens Conference Center, Route 
537 and Gibson Place, 732-469- 
8910. Camp directors and staff 
meet parents and children and 
provide information and bro- 
chures on camp programs from 
Maine to Florida. Traditional, 
specialized, residential, and day 
programs are represented. 
Older teens and adults seeking 
a summer camp job also wel- 
come. Free. Noon to 4 p.m. 


Passport to Art, Zimmerli Art 
Museum, George and Hamilton 
streets, New Brunswick, 732- 
932-7237. “Winter Wonder- 
lands” self-guided tour with Zim- 
merli passport; create your own 
masterpiece in education room. 
Free. 1 to 4 p.m. 


Outdoor Action 


Using Native Landscapes in 
Successful Water, Bowman’s 
Hill Wildflower Preserve, River 
Road, New Hope, 215-862- 
2924. Leslie Sauer presents a 
number of innovative strategies 
for establishing native habitats. 
She is the author of “The Once 
and Future Forest,” a guidebook 
for restoring and managing natu- 
ral landscapes. Register. $8. 2 
p.m. 


Somerset Hills Single Hikers, 
Willie’s Tavern, Route 202, Bed- 
minster, 732-863-4909. Hike at 
Catfish Pond, Delaware Water 
Gap. Meet in parking lot across 
from Willie’s, $6. 11:30 a.m. 


Weekend Racquets, Brunswick 
Hills Racquet Club, Route 18, 
East Brunswick, 732-432-7728. 
Tennis party for intermediate 
players. Cold buffet, drinks, ten- 
nis balls. By reservation. $24 
players; $12 non-players. Online 
at www.weekendracquets.com. 
6 p.m. 


SingleFaces, Woodbridge Hilton, 
120 Wood Avenue South, Iselin, 
732-817-9292. Networking and 
dance party for singles 30s to 
50s, $12. 8 p.m. 


you're stronger than 


featuring edged-weapons 
defense classes 


RICK TUCCI, DIRECTOR, HEAD INSTRUCTOR, 
personally trained and certified by Dan Inosanto, Bruce Lee's #1 protégé 


"1 strongly recommend that anyone interested 
in learning from one of the best train with 
Rick Tucci.” Dan Inosanto 


get in the best shape of your life while learning effective self defense 
FEATURED ARTS INCLUDE: 


AUTHENTIC KICKBOXING, THAI BOXING, 


GRAPPLING, CAPOEIRA, KALI, SILAT 
- call for free trial class - 


you think | 


452.2208 
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Sports - 


WWF Live, Sovereign Bank 
Arena, 550 South Broad Street, 
Trenton, 609-520-8383. The 
league’s regional event. 7 p.m. 


_ Monday 


_ January 7. 
Classical Music 


Hopewell Valley Chorus, 
Hopewell Valley Regional High 
School, West Delaware Avenue, 
Pennington, 609-737-3177. 
Opening rehearsal for winter- 
spring season. All voice parts 
welcome, open audition. Dues 
per season are $25. 7 p.m. 


Art 


Wear It, Extension Gallery, 60 
Ward Avenue, Mercerville, 609- 
890-7777. First day for show of 
wearable art by Atelier mem- 
bers. Show runs to January 31. 
Free. 10 a.m. 


Literati 


Barnes & Noble, MarketFair, 
Route 1 South, 609-897-9250. 
Writers’ exchange for writers of 
all genres facilitated by Ed Lee- 
feldt. 7 p.m. 


Plough Monday Celebration, 
Terhune Orchards, 330 Cold 
Soil Road, 609-924-2310. Tradi- 
tional English country dances 
from Princeton’s Handsome 
Molly and other ritual dance 
teams. Dancers carry a wooden 
plough to mark the season in 
the same way that the rural peo- 
ples of East Anglia used to do 
on this last day of mid-winter. 
They also sing traditional songs 
asking for food, drink, and 
money. Free. 5:30 p.m. 


Tuesday 


January 8 


Classical Music 


RALPH LAUREN + ELLEN TRACY - 


CONSIGNMENT 


The Best Winter Fashions Ever! 


Tom Moore and Laura Ronai, 


Friends of Music at Princeton, 
Princeton University Chapel, 
609-258-5000. Baroque flute 
players Tom Moore and Laura 
Ronai present “Brasil/Estados 
Unidos: New Music for Flutes,” 
with works by Sergio de 


Oliveira, Paulo Costa Lima, Con- 


tance Cooper and others. Free. 
7:30 p.m. 


Princeton Recorder Society, 
Kingston Presbyterian Church, 
Main Street, 908-874-5267. 
John Burkhalter conducts the 
bite in music from new 

pain, Peru, Mexico City, An- 
tigua, and Guatemala. He has 
studied early music and lectured 
on the ancient musical cultures 
of Mexico, Central and South 
America. New members wel- 
come. 7:30 p.m. 


Drama 
Waiting for Tadashi, George 


Street PLayhouse, 9 Livingston 
Avenue, New Brunswick, 732- 
246-7717. Velina Hasu Hous- 
ton’s story of maternal love that 
is also a poetic tribute to chil- 
dren born of Japanese women 
and U.S. servicemen after World 
War Il. Show runs through Feb- 
ruary 3. $18 to $45. 8 p.m. 


Dancing 


Princeton Folk Dance Group, 
Riverside School, Riverside 
Drive, 609-924-6930. Interna- 
tional dancing and instruction. 
No partner needed. $1. 7:30 
p.m. 


Literati 


Barnes & Noble, MarketFair, 
Route 1 South, 609-897-9250. 
Movie discussion group features 
“Harry Potter and the Sorcerer's 
Stone.” Costumes invited, 
prizes, all ages. Free. 8 p.m. 


ESCADA 


Drinceton 


Boutique 


teal 


At Consignment Prices. 


1378 Route 206, Village Shopper Skillman, N] 08558 
609-924-2288 + Hours: Mon-Sat 10-6; Thurs until 8; Sun 1-4 
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Health & Wellness 


Yoga For Beginners, Princeton 
Center for Yoga & Health, 113 
Commons Way, Montgomery 
Commons, 609-924-7294. New 
class with Sally Jenkins. $15. 
1:30 p.m. 


Plainsboro Public Library, 641 
Plainsboro Road, 609-799-1200. 
Clutterers Anonymous meeting. 
Free. 7 p.m. 


Breast Cancer Resource Cen- 
ter, Bramwell House, YWCA 
Princeton, 609-252-2005. 
“Hands on Healthy Eating” pre- 
sented by Sue McNulty, clinical 
dietitian. Free. 7:30 p.m. 


Hot Spots 


Adam Brodsky, Conduit, 439 
South Broad Street, Trenton, 
609-656-1188. In the Inde- 
pendent Music Series, Philly 
“anti-folk singer’ Adam Brodsky, 
part folk, part punk rock. Winner 
of City Paper’s best performer 
award, one critic-writes: “More 
often than not, Adam Brodsky is 
not offensive because he’s vul- 
gar, he’s offensive because he’s 
right.” 9 p.m. 


Lectures 


David A. Harris, American Jew- 
ish Committee, The Jewish 


At the Philadelphia Museum: Thomas Eakins’ 
1871 masterpiece, ‘Max Schmitt in a Single 
Skull,’ is part of the current exhibition. 


Center of Princeton, Nassau 
Street, 973-379-7844. “Ameri- 
can Jews, Israel, and the New 
Terrorism” is the topic of the 
town hall meeting with David 
Harris, National Executive Direc- 
tor of the American Jewish Com- 
mittee. A policy analyst, he pre- 
sents opinions and strategies of 
the American, Israeli, and Euro- 
pean government, the UN, 
global terrorism network, and 
what this means for supporters 
of Israel and American Jews. 
Free. 7:30 p.m. 


Harris has recently returned 
from a year in Europe where he 
served in Geneva as chairman 
of the U.N. Watch that monitors 
the treatment of Israel at the 


United Nations. As part of his ex- 
tensive career in Jewish commu- 


nal work, he has traveled 
through Europe, the Middle 
East, Africa, Asia, and Latin 
America to monitor the condition 
of Jewish communities, combat 
anti-Semitism, advance Israel's 
diplomatic standing, and pro- 
mote international human rights 
and interreligious and interethnic 
understanding. 
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Drama 
Waiting for Tadashi, George 


Street PLayhouse, 9 Livingston 
Avenue, New Brunswick, 732- 
246-7717. Velina Hasu Hous- 
ton’s story of maternal love. Pre- 
view. $18 to $45. 8 p.m. 


Continued on following page 


Quakerbridge 
587-8088 


Hamilton 
890-1442 


New Brunswick 
732-828-6828 


Lakeview 
Child Center 


Affiliate, RWJ Health Care Corp at Hamilton 


West Windsor 
987-0977 


www.lakeviewchildcenter.org 


HOPEWELL 
CONSIGNMENT SHOP 


aay 
Hours: Tues. - Fri. 10-6 
Sat. 12-6 


Jennifer Clark, Owner 


48 West Broad St. 
(on the corner of Mercer St.) 
Hopewell, NJ 08525 


609-466-9640 


hopewellconsignment@hotmail.com 


Lawrenceville 
896-0500 


Horizon 
587-8002 


Manalapan 
732-536-8181 


Aunt Lis’™ Gourmet 
Sweetbread, Inc. 


Experience a difference in 
breads. Aunt Lis uses a 
select blend of spices. 
Each sweetbread is 
packed with fresh fruits. 
And it’s sweet to boot. 


Hit www.866swbread.com 


Dr. Jill Hazen 


is pleased to announce 
the opening of her solo practice 


611 Executive Dr. 


Hazen Plastic Surgery, PA. 


for all previous, current 
and future patients. 


¢ Facial Rejuvenation 
° Body Contouring 

© Breast Enhancement 
© Botox & Collagen 


e Breast Reconstruction 


Board Certified 
in Plastic & 


Montgomery Commons Reconstructive Surgery 


by American College 


Princeton, NJ 08540 of Osteopathic Surgeons 
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TIME FOR KIDS’ 
SEASONAL 
PROGRAMS 


SKI 
PACKAGE 


STARTING AT 


Sgg°5 


DEPOSIT REQUIRED 


new 


LAWRENCEVILLE 


LOCATION 
Route 1 North 


SNOWBOARD 
PACKAGE 


STARTING AT 


$429°5 


DEPOSIT REQUIRED 


~ Re IE RRS TIO Ss cae 


DADS WELCOME 
BROWSE THE STORE, 


BUT DON’T MISS THE GAMES. 
OUR TV’S WILL BE ON! 


just South of 295 
Gust north of Mrs G's) 


NOBODY HANDLES WINTER BETTER 


(609) 530-1666 


Visit us at: www.skibarn.com 
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Our Name Doesn’t Tell 
the Whole Story! 


* Quality of Our Workmanship ... UNLIMITED 
© Selection of Frames & Mats ..... UNLIMITED 
¢ Needlepoint & Cross Stitch ...... UNLIMITED 


¢ Unique Framing & Finishing .... UNLIMITED 
© Personal Customer Service UNLIMITED 


Free Parking at the Store 


2663 Nottingham Way, Hamilton, NJ 
609-890-1155 


This Year, Send Them a 


Massage Therapy 
Gift Certificates: 


$65 
$189 


Single Session: 
Three Sessions: 


Fe) vim yo, 


...live and be well 


Rt. 206 Skillman 
(across from Montgomery Center) 


609-279-1339 


* Weddings ¢ Showers ° Pretty Parties ¢ 


1LOOIN 


Fernbrook 
Bed & Breakfast 
circa 1750 
A SPECIAL PLACE 
FOR A SPECIAL TIME 


Weddings ¢ Showers @ Rehearsal Dinners 
Engagement Parties ¢ Enchanting Overnights 
Pretty Parties ¢ Corporate Parties 
Catering by Jimmy Duffy & Sons, Inc. 


Please call for further information. 


Fernbrook Bed & Breakfast 
Bordentown, NJ 08505 * 609-298-3868 
Only 20 minutes from Princeton, off 1-295 


* Enchanting Overnights ° 


1Z4lg S9}eAOdI0OyD . shu 


Bar/Bat Mitzvahs °* Meetings * Engagement Parties 


siduuig jesseousay. so 


Philomusica Choir an- 
nounces auditions for all voice 
parts on Mondays, January 7 and 
14, 7:30 to 10 p.m., by appoint- 
ment. Audition is at the Unitarian 
Church, Tices Road and Ryders 
Lane, East Brunswick. Works in- 
clude Baroque through modern 
with performances in the area, 
Lincoln Center, and abroad. Call 
Elizabeth Dixon at 732-545- 
8434. 

Pierrot Productions seeks ac- 
tors for the musical, “Grease” for 
performances late April and early 
May at Kelsey Theater in West 
Windsor. The age range for cast 
members is upper teens to twen- 
ties with a principal role for an 
adult female in her forties. 
Smaller parts available for adults 
ranging from 30s to 50s. For ap- 
pointment call 609-730-9099 or 
e-mail pierrotinfo @aol.com. 


New Jersey Theatre Alliance 
has auditions for equity and non- 
equity performers for jobs in 
many of the state’s theaters on 
Monday, February 18, 10 a.m. to 
6 p.m., in New Brunswick. Entry 
is by lottery and must be post- 
marked by Friday, January 11. 
Guidelines are online at www.nj- 


NJTA, Box 21, Florham Park 
07932. 


Participate Please 
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Princeton Adult School is 
registering students for the new 
semester that begins Thursday, 
January 31. Classes are held 
Tuesday and Thursday evenings 
at Princeton High School and 
other locations throughout the 
community. Twenty new courses 
have been added to the school’s 
array some 125 courses. New this 
year is “ The New Reality,” a lec- 
ture series in which noted schol- 
ars examine international hot 
spots in India and Pakistan, the 
Middle East, the Balkans, and be- 
yond. There are 16 courses for 
business and professional needs. 
Old favorites include a weekly 
movie series, Swing dance, lan- 
guage, cooking, and upholstery 
classes. Catalog available in all 
public libraries or online at 
www.princetonadultschool.org. 


Wilderness Medical Associ- 
ates offers ‘“‘How to Handle Back 
Country Emergencies,” an inten- 
sive backcountry medical train- 
ing course in Princeton from Sat- 
urday, January 26, to Sunday, 
February 3. Graduates receive 


Health a Wellness 


The Dinner Party, Paper Mill, 


Brookside Drive, Millburn, 973- 
376-4343. Neil Simon’s Broad- 
way hit comedy begins today, 
set in a Paris restaurant, where 
three divorced couples have 
been invited to dine. Cast fea- 
tures Catherine Lloyd Burns, 
Meg Foster, Elizabeth Heflin, Mi- 
chael Mastro, Greg Mullavey, 
and Steve Vinovich. John 
Rando directs the show that 
runs to February 10. $29 to $59. 
8 p.m. 


Barnes & Noble, 869 Route 1 
South, North Brunswick, 732- 
545-7966. Movie discussion 
group focuses on Stanley 
Kubrick’s “2001: A Space Odys- 
sey.” Clips of film will be shown. 
8 p.m. 


Princeton Country Dancers, 
Princeton Friends School, 
Quaker Road, 609-683-7956. 
Featuring Sue Dupre and Trish 
Petzold with John MacDonald 
and Pete Soloway. $4. 8 p.m. 


Barnes & Noble, 869 Route 1 
‘South, North Brunswick, 732- 
545-7966. Discuss “How to Be: 
A Guide to Contemporary Living 
for African Americans.” 7:30 


Pre-Natal Yoga, Princeton Cen- 
ter for Yoga & Health, 113 
Commons Way, Montgomery 
Commons, 609-924-7294. New 
class with Linda Berkowitz. 
$120 for six weeks. 1:45 p.m. 


Pilates Abs Class, Princeton 
Center for Yoga & Health, 113 
Commons Way, Montgomery 
Commons, 609-924-7294. New 
class with Caryl Field. $10. 7:30 
p.m. 


Hot Spots 


Kenny Davern Quartet, the Cor- 
nerstone, New and Pearl 
streets, Metuchen, 732-549- 
5306. Jazz. 7:30 p.m. 


For Families 


Emerging Artists Exhibition, 
Zimmerli Art Museum, George 
and Hamilton streets, New 
Brunswick, 732-932-7237. 14th 
annual high school art exhibit 
features juried exhibition of work 
by young artists around the 
state. Awardees named on 
January 20. 1 p.m. 


Thursday 


January 10 
Classical Music 


Strauss Festival, New Jersey 
Symphony Orchestra, State 
Theater, New Brunswick, 800- 


WER, BLS level CPR, and ana- 
phylaxis certification, Call 609- 
258-6230 or website: www.wild- 
med.com. 


Princeton Repertory Com- 
pany has announced the Ameri- 
can Classics Series, designed to 
expose middle and high school 
students to American dramatic 
literature. Acting exercises, thea- 
ter games, and physical and vocal 
warm-ups, are included in the 
Saturday sessions to be held in 
May. Also announced is the Rep 
Apprentice Program, a pre-pro- 
fessional acting training program 
to be held for 10 weeks in the 
summer. Tuition is $1,000. Bard 
Card tickets range from $25 to 
$1,000, and include priority re- 
served seating, discounts, and 
gifts. Call 609-921-3682. 


Cali for Entries 


New Jersey Poetry Society 
seeks entries for the Winter 
Spring 2002 contest. The theme 
“Crisis,” may be in any form of 
poetry with a 32-line limit post- 
marked by March 1, 2002. Prizes 
range from $12 to $50 U.S. 
Bonds. Call 609-882-4784 for 


complete contest rules and infor- 


mation. 


theatrealliance.com or write 
__ danuary 9 


Continued from preceding page 


ALLEGRO. Soloist Viadimir 
Feltsman, piano, is featured on 
the first Strauss Festival pro- 
gram performing the “Burleske 
in D minor for Piano and Orches- 
tra,” on a program with the Suite 
from “Der Rosenkavalier” and 
“Ein Heldenleben.” Zdenek Ma- 
cal conducts. Prelude Concert 
at 7 p.m., “Strauss and the Pi- 
ano,” with Viadimir Feltsman. 
$17 to $65. 8 p.m. 


Music 210 Concert, Princeton 
University Concerts, Taplin 
Auditorium, 609-258-5000. 
Works composed and per- 
formed by students, coached by 
Paul Lansky and Reuben de 
Lautour. Free. 8 p.m. 


Becket, Actors’ NET, 635 North 
Deimorr Avenue, Morrisville, 
215-295-3694. First play in “The 
Four Kings” series. Runs 
through January 27. $10. 8 p.m. 


Waiting for Tadashi, George 
Street PLayhouse, 9 Livingston 
Avenue, New Brunswick, 732- 
246-7717. Velina Hasu Hous- 
ton’s story of maternal love. Pre- 
view. $18 to $45. 8 p.m. 


Yellowman, McCarter Theater, 
91 Scare Place, 609-258- 
2787. Dael Orlandersmith’s po- 
etic memory play about her 
Southern upbringing, directed 
by Blanka Zizka, begins today 
and runs to January 27. $20. 8 
p.m. 


The Dinner Party, Paper Mill, 
Brookside Drive, Millburn, 973- 
376-4343. Neil Simon's hit com- 
edy directed by John Rando. 
$29 to $59. 8 p.m. 


Massage Therapeutics 
Rosina Valvo, CMT 
609-902-8429 by Appt. Only 


| have been practicing massage for over |5 yrs., the last four in 
the Princeton area, and have recently designed a Feng Shui style 
massage room that has a wood-burning fireplace, and is 
surrounded by a bird preserve. It offers the client maximum 
relaxation, and a chance for me to truly help you with your 
problem areas, and discuss what treatments will bring you to 
your optimum well-being. | will be specializing 


in Swedish Massage, CranioSacral Therapy, 
Trigger Point Therapy, Aromatherapy, and Skin 


Repair Treatments. 


4475 Rt. 27 South « Kingston, NJ 08528 (next to Summit Bank) 


i 
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Dancing 
Dancing by Peddie Lake, Swig 


Arts Center, Peddie School, 
Hightstown, 609-443-8990. 
Seven-week series of classes in 
waltz, fox trot, swing, and Latin 
dancing begins today taught by 
Candace Woodward-Clough. Be- 
ginners at 7:30 p.m.; intermedi- 
ates at 8:30 p.m. No partner re- 
quired. Pre-register, $1 10 per 
couple. 7:30 p.m. 


Health & Wellness 


Blood Drive, American Red 
Cross, Adath Israel, 1958 
Lawrence Road, Lawrenceville, 
800-448-3543. 2 to 7:30 p.m. 


History 


Monthly Trip, Historical Society 
of Princeton, 609-921-6748. 
Trip to the Brooklyn Art Mu- 
seum. $55. 8 a.m. 


Hot Spots 


College Night, Envy, 730 South 
Broad, Trenton, 609-278-3500. 
College night features top-rated 
DJ Robbie Tronco with DJ 
Chuck Addis. $1 bottle beer spe- 
cial. 8 p.m. 


Paradise Jazz Jam, Havana, 
105 South Main Street, New 
Hope, 215-862-9897. Jazz. 9 
p.m. 


Emily Says, Old Bay Restau- 
rant, New Brunswick, 732-246- 
3111. Blues. 10 p.m. 


Kids Stuff 


Dr. Bones, Barnes & Noble, 869 
Route 1 South, North Bruns- 
wick, 732-545-7966. Don Muel- 
ler discusses ideas for school 
science fair projects. 7 p.m. 


Friday 


January 11 
Classical Music 


Strauss Festival, New Jersey 
Symphony Orchestra, War Me- 
morial, Trenton, 800-ALLEGRO. 
Soloist Viadimir Feltsman, pi- 
ano, is featured on the first 
Strauss Festival program per- 
forming the “Burleske in D minor 
for Piano and Orchestra,” on a 
program with the Suite from 
“Der Rosenkavalier’ and “Ein 
Heldenleben.” Zdenek Macal 
conducts. Prelude Concert at 7 
p.m., “Strauss and the Piano,” 
with Vladimir Feltsman. $17 to 
$65. 8 p.m. See story page 40. 


Di Zauberflote, Princeton Uni- 
versity Opera Theater, Richard- 
son Auditorium, 609-258-5000. 
Students present a vocal per- 
formance of Mozart’s life-affirm- 
ing fantasy, “The Magic Flute,” 
sung in German, with English 
dialogue. Richard Tang Yuk, 
David Kellett, and Michael Pratt 
direct. Also Sunday, January 13. 
Free. 8 p.m. 


Floral Interpretations, Gallery 
14, 14 Mercer Street, Hopewell, 
609-333-8511. Opening recep- 
tion for a show featuring photo- 
graphs of flowers by Jay Ander- 
son, The black and white photos 
emphasize the shape and tex- 
ture of the flowers. Show runs to 
February 3. Free. 6 to 9 p.m. 


Afghanistan, Before..., Galle 
14, 14 Mercer Street, Hopewell, 
609-333-8511. Opening recep- 
tion for an exhibit presenting a 
unique view of a society that has 
disappeared. David Miller's pho- 

raphs, taken during the later 
19806, show peace and coop- 
eration. He and his wife were 
Peace Corps Volunteers in 
Kabul. Show runs to February 3. 
Free. 6 to 9 p.m. 


Photographic Memoirs: The 
Princeton Public Schools, Nu- 
mina Gallery, Princeton High 
School, Moore Street, 609-806- 
4280. Opening reception for a 
student-curated show featuring 
photographs of teachers and stu- 
fords the Princeton Regional 
School System from the 1880s 
to the 1940s. Free. 6 to 9 p.m. 


Dance 

The Parsons Dance Company, 
State Theater, 15 Livingston 
Avenue, New Brunswick, 877- 
782-8311. The athletic, some- 
times witty, and always popular 
modern dance company makes 
its State Theater debut. David 
Parsons’ works are in the reper- 
tory of American Ballet Theater, 
New York City Ballet, and Paul 
Taylor Dance Company, among 
others. $20 to $32. 8 p.m. 


Waiting for Tadashi, George 
Street PLayhouse, 9 Livingston 
Avenue, New Brunswick, 732- 
246-7717. Opening night for 
Velina Hasu Houston’s story of 
maternal love that is also a po- 
etic tribute to the children born 
of Japanese women and U.S. 
servicemen after World War II. 
$18 to $45. 8 p.m. 


A Midsummer Night’s Dream, 
Kelsey Theater, Mercer County 
College, 609-584-9444. A faerie 
kingdom, playful spirits, and ro- 
mantic magic with special ef- 
fects to enhance the dreamlike 
quality of the four lovers. Dan 
Spalluto directs the cast of 35 in 
the “Like 40 Production.” Open- 
ing night gala follows. $12; $10 
seniors and children. 8 p.m. 

Yellowman, McCarter Theater, 
91 University Place, 609-258- 
2787. Dael Orlandersmith in her 
poetic memory play. $20. 8 p.m. 


Acne Works 24-7 ... 


icy ASHE 


| ig, a la 
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Student Special - 3 Treatments for 199 | 


All Treatments Must Be Completed by 1/2/02 + Student Rate $199 « Adult Rate $225 
| Education + Treatments « Maintenance » A Complete Approach to ACNE Management | 


The Aesthetics Center at Princeton Dermatology Associates 
with Gina Castrovinci, Licensed Aesthetician 
Princeton Dermatology Associates 
301 North Harrison Street, Suite 1E, Princeton, NJ 


609-683-4999 


We couldn't do it without you. 


_ Because of your support, United Way has been making your community 


stronger for more than 50 years. In the days and months since September 


11, you have shown the world just how much Americans care. Thank you 


for your immediate and generous response to the recovery efforts. 


Your help 1s also needed to meet the urgent needs of your friends, neighbors 
and co-workers, here in greater Mercer County. To ensure that all those in 
need continue to recetve the vital services necessary to sustain their well- 
being, please support United Way of Greater Mercer County. 


United Way of Creater Mercer County 
3131 Princeton Pike Building 4 
Lawrenceville, NJ 08648 
609.637.4900 WWww.uwemc.org 


36 U.S. 1 JANUARY 2, 2002 


BLR BINANCIAL SERVICES 


—— Finaneiat Planning 


Divorce Planning 


vorce Mediation 


\ BARBARA L. RUSSO, CFP, CDP 
| 609-921-3017 


www. birfinancialservices.com 


Senior Care Management® 


Assessment, Case Management and Home Care 


HOME CARE 


Aides * Companions © Live-Ins 


Narsing Supervision 


CARE MANAGEMENT 


Client Assessment ® Services @ Ongoing Monitoring 


Assistance for Long Distance Caregivers 


23 Route 31 N, Suite A-30, Pennington, NJ 
(609) 737-8398 = www.seniorcaremgt.com 


January Invento 


CLEARANCE 


SALE! 


Sale Ends January 13,2002 


es 
° EVERY PROJECTION TV-On Sale 


e EVERY APPLIANCE -On Sale 
Plus: HUGE REDUCTIONS ON OVERSTOCKS, 


Insights of a Beautiful Mind 


n the movie, “A Beautiful 
Mind,” Princeton graduate student 
John Nash gets the inspiration that 
will win him the Nobel prize when 
he persuades his three buddies not 
to compete for the same knockout 
blonde. They spot the buxom 
blonde standing with four other 
women in a Princeton bar. Nash 
cautions against all of them going 
for the blonde, on the theory that, 
by competing, none would get her, 
and none would get any girl that 
night, because the others would 
know they were second choice. 

So the four men pursue the ordi- 
nary-looking women and ignore 
the blonde. She is dumbfounded. 
On his way out, Nash turns and 
says “Thank you” to the blonde. 
According to the screenwriter, the 
light bulb has flashed inside 
Nash’s brain, and Nash has had an 
inspiration about “game theory,” 
the way mathematicians describe 
situations in which people have to 
worry about what other people are 
going to do. 

The anecdote is hokum, of 
course, and much of the movie em- 
bellishes, even fictionalizes, the 
facts. The truth can be found in 
Nash’s biography, “A Beautiful 
Mind,” written by Sylvia Nasar, 
and “The Essential John Nash,” an 
annotated anthology edited by 
Harold W. Kuhn and Sylvia Nasar 
(Princeton University Press, 
$29.95). 

Nash received his bachelor’s 
and master’s degrees from 
Carnegie Institute of Technology, 
and when he received his Ph.D. 
from Princeton University he was 
just 21 years old. He taught at 


FLOOR SAIVIPLES, CLOSE-OUTS. 


Every* Appliance Is On Sale Over 70 Brand Names In 
Plus: Factory rebates on many products Our Showroom Including: 
(limited time offers) res aca emg ede ene mo 
ae > “BOSCH KITCHEN AID -SUB-ZERO 
Sorrell Fa 9 -DACOR “LYNX THERMADOR 


"MONOGRAM -WEBER 
* PANASONIC “WHIRLPOOL 
>WOLF 


Family Owned for Three Generations 
Over 70 Brand Names In Our Showroom 


Lawrenceville, NJ wef 8 
609-882-1444 Sun 1 1lam-Spm 
609-883-3063 fax Moat Major Credit Cards 


and Financing Available 


Princeton, New York University, 


and Massachusetts Institute of 


Technology. He worked at several 
research institutions including the 
Institute for Advanced Study, 
Rand Corporation, and Courant In- 


Nash’s prize was for 
introducing the dis- 
tinction between co- 
operative games (in 
which binding agree- 
ments can be made) 
and non-coopera- 
tive games. 


stitute. Although Nash had na- 
tional security clearance for a time, 
he never really worked in the code- 
breaking field of mathematics that 
is featured in the movie. 

Because of mental illness he 
dropped out of sight in 1959 and 
was virtually unknown outside of 
the academic community until he 
received the Nobel Prize for Eco- 
nomics in 1994 for game theory. 
His prize was for introducing the 
distinction between cooperative 
games (in which binding agree- 
ments can be made) and non-coop- 
erative games, (where binding 
agreements are not feasible). Nash 
proposed a way to predict what 
will happen in a situation where 
one person’s gain is not the second 
person’s loss, a concept that later 
came to be called the “Nash equi- 
librium.” 


B.. why is game theory so 
valuable that the British govern- 
ment called in game theory experts 
for its high-stakes mobile phone 
line auction? We asked a Princeton 
University historian, Edward Ten- 
ner, to discuss Nash’s work with an 
Institute for Advanced Study 
scholar, Eric S. Maskin. 


Eric Maskin, the Albert O. 
Hirschman Professor in the School 
of Social Science at the Institute, is 
an economic theorist with wide- 
ranging interests, including game 
theory, the economics of incen- 
tives, and social choice theory, 
Among his current projects is a 
comparison of electoral rules such 
as majority voting, understanding 
the role of monetary policy, and 
studying the advantages and draw- 
backs of protecting intellectual 
property. 

A fellow of the American Acad- 
emy of Arts and Sciences, Maskin 
majored in mathematics at Harvard 
University, Class of 1972. He has 
master’s and Ph.D. degrees in ap- 
plied mathematics from Harvard 
and an honorary master’s from 
Cambridge University. He taught 
at the MIT and Harvard before 
joining the faculty of the Institute 
for Advanced Study in 2000. In 
addition to numerous journal arti- 
cles and book chapters, he has ed- 
ited three books: most recently, 
“Planning, Shortage, and Trans- 
formation” (with A. Simonovits, 


MIT Press, 2000). 


Interviewer Edward Tenner, 
the author of “Why Things Bite 
Back: Technology and the Re- 
venge of Unintended Conse- 
quences” (Vintage Books), is a 
visiting scholar in the English de- 
partment at Princeton University. 
His essays and reviews have ap- 
peared in the New York Times, the 
Wall Street Journal, the Wilson 
Quarterly, U.S. News & World Re- 
port, and Technology Review. He 
has held visiting appointments ‘at 


the Institute for Advanced Study, 
Rutgers, and the Woodrow Wilson 
Center for Scholars. 


Tenner: Let’s start with the ori- 
gin of the theory of games and the 
1944 treatise theory of games and 
economic behavior by John von 
Neumann and Oskar Morgenstern. 
Before John Nash arrived on the 
scene, what were von Neumann 
and Morgenstern trying to do with 
game theory, and to what extent 
did their theory achieve it? 


Miaskin: A game, as formu- 
lated by von Neumann and Mor- 
genstern in their 1944 book, is sim- 
ply any situation in which each 
participant (called a “player” ) can 
affect the other players’ payoffs 
significantly through his or her ac- 
tions. This is a general formulation 
that applies to an enormous variety 
of circumstances arising in social 
and economic life. In particular, it 
applies to industries that consist of 
only a few big firms. The breakfast 
cereal industry, in which Kellogg, 
Post, and General Mills are the 
principal players, is a case in point. 
In such an industry, a firm must 
anticipate what its rivals are going 
to do in order to figure out what it 
should do itself. But to make this 
forecast, the firm must take ac- 
count of the effect its own actions 
will have on its rivals, since their 
behavior will depend on this im- 
pact. 


Tenner: Was this something 
that economists had written about 
extensively before or was this a 
new realization of von Neumann’s 
and Morgenstern’s? 


Maskin: It was well appreciated 
that in industries with smal] num- 
bers of firms, firms would have to 
take account of their impact on one 
another. There was, in fact, litera- 
ture in the 19th century about this, 
including work by the French 
economists Cournot and Bertrand. 
So the idea of strategic interaction 
was not original to von Neumann 
and Morgenstern. But they pro- 
vided a general methodology for 
studying such situations. Previous 
work was limited to particular ex- 
amples. 

A major result reported in the 
1944 book was the “Minimax 
Theorem,” discovered by von 
Neumann in 1928. Von Neumann 
was looking at games in which 
there are only two players and in 
which one player’s gain is equal to 
the other’s loss (the formal term for 
this gain/loss property is “zero- 
sum’). He showed that, in such 
games, each player has a strategy 
— a mode of behavior she can 
follow — that will guarantee her a 
reasonable payoff regardless of 
how the other player behaves. 
Such a strategy is called “mini- 
max.” Minimax strategies are so 
good that they constitute a plausi- 
ble prediction of how experienced 
or smart players will behave in a 
two-player zero-sum game. 

The major drawback of the 
Minimax Theorem is that many, if 
not most, situations of interest in 
human affairs either involve more 
than two players or violate the 
zero-sum property (or both). For 
example, the cereal industry con- 
sists of three players and is not 
zero-sum — e.g., the players could 
form a cartel (which would in- 
crease all their payoffs) or conduct 
a price war (which would harm 
them all). 

What Nash did was to propose a 
way of predicting what will hap- 
pen in games to which the Mini- 
max Theorem does not apply. As it 
turns out, his prediction concept 
(now called “Nash equilibrium” ) 
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Competitive prices 
PLUS 
over 50 years 
of knowledge and 
experience of wine. 
We’ll share our long wine 
experience with you! 


Service is our specialty! 
234 Nassau Street 
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amounts to the concept Cournot Sunday 1Zpm-Spm 
himself proposed over 100 years 
earlier for the particular industrial 
game Cournot was examining. 


However, the great advantage of 


Fact vs. Fiction: John Nash today continues his 
mathematical pursuits, while actor Russell Crowe 


lionizes Nash’s earlier days as an insane genius. Fine Wines Affordably Priced 


the Nash equilibrium is that it is 
completely general. It is applicable 
to ANY game. 

To understand Nash’s concept, 
let’s consider a two-player game. 
In such a game, a Nash equilibrium 
consists of a pair of strategies, one 
for each player, with the property 
that neither player has the incen- 
tive to deviate from his strategy 
unilaterally and play another strat- 
egy (i.e. neither player would get a 
higher payoff from doing some- 
thing else, given that the other 
player sticks with his Nash equilib- 
rium strategy). For example, we 
can think of driving on the high- 
way as a game in which each driver 
decides whether to drive on the 
right or the left. Notice that every- 
body driving on the right consti- 
tutes a Nash equilibrium; a unilat- 
eral deviation by any single driver 
could lead to disaster. 


Tenner: There is that element of 
knowing something that you don’t 
consciously know, common to 
most professions. To take a differ- 
ent tack, do you think the rise of 
mainframes and PCs was neces- 
sary to exploit the Nash equilib- 
rium in widely practical applica- 
tions or were there already many 
things that could be done with slide 
rules and early mainframes. 


Maskin: With some exceptions 
such as auctions, Nash equilibrium 
has been a tool more for theoretical 
work, that is, for making theoreti- 
cal predictions (whether in eco- 
nomics, political science, or biol- 
ogy) than for highly practical ap- 
plications. And economic theorists 
don’t make much use of computers 
even now. As a theorist, my prin- 
cipal use of the computer is for 
word processing. 


big part of economics until the 
’*70s, a surprisingly long lag. The 
authors had hoped their subject 
would take economics by storm. It 
did, finally, but only after 30 years. 


Tenner: Any single personality 
who began this? 


Maskin: I think that game the- 
ory caught on in the ’70s because 
economists at that point got inter- 
ested in certain topics for which 
game theory provided ready tools 
for analysis. For example, econo- 
mists became fascinated with in- 
teractions that unfold over time, 
i.e., with “dynamic” interactions. 
Before then, economists had often 
studied situations to which game 
theory was in principle applicable, 
but these were usually so simple 
that you didn’t have to bother 
learning the formal theory to ana- 
lyze them. Dynamic interactions 


For more than twenty years, we have been providing 
safe, comfortable surroundings for you and your family, 


while protecting our earth and its family. 


Why would you shop anywhere else? 


Tenner: A lot of people reading Tenner: I wasn’t aware of that. _ proved to be sufficiently complex J , 
a eete tone Nath will be Maskin: Many economists use that game theory came in very 
surprised at the range of brilliant hand 
computers for analyzing large vol- is ninca an 


ideas he had and also at the brevity 
of his thesis. For something so mo- 
mentous, including the bibliog- 
raphy, it is 27 pages. That says 
something about the leverage that 
a profound mathematical idea can 
have in the real world. Is that fair 
to say? 

Maskin: One thing that is true 
about mathematics in general is 
that you can say the same thing 
mathematically in 27 pages that it 
would take 270 pages to say in 
ordinary English. Mathematics 
confers an economy of expression. 
Furthermore, the best ideas in 
mathematical economics are usu- 
ally quite simple, and don’t require 
pages and pages for their exposi- 
tion. 

The concept of Nash equilib- 
rium has been immensely fruitful. 
It remains far and away the most 
common method for making pre- 
dictions in games that arise in eco- 
nomics. 

Tenner: I see from the book that 
he was a player of games. Do you 
think his experience as a poker 
player contributed to his insights? 


Maskin: Put it this way. I don’t 
see much reason why being a good 
poker player would make you a 
good game theorist or vice versa. 

Parlor games like poker or chess 
are actually immensely compli- 

cated. In fact, they are so compli- 
cated that, except in highly simpli- 
fied versions, they really can’t be 
analyzed very well using game 
theoretic methods. The best chess 
players, for example, would prob- 
ably learn little by studying game 
theory. They practice an art rather 
than a science. 


umes of data, for number crunch- 
ing. But those activities aren’t 
theoretical. 


Tenner: Let’s turn to the ap- 
plied side. I know that John Nash 
worked at the Rand Corp, which 
took an interest in his thesis. Ac- 
cording to the “Essential John 


The great advan- 
tage of the Nash 
Equilibrium is that it 
is completely gen- 
eral. It is applicable 
to any game. 


Nash,” his model was felt to be a 
more realistic representation of the 
realities of the nuclear balance of 
terror than von Neumann’s. 


Maskin: This question goes 
back to the zero-sum/non-zero- 
sum distinction. During the Cold 
War, it was simply not the case that 
a gain for us would necessarily 
constitute a loss for the Soviets; 
there were instances where both 
sides could gain, for instance, by 
signing a treaty. 

Wars — whether cold or hot — 
are not typically zero-sum games, 
and so the methods that von Neu- 
mann developed are not always ap- 
plicable to them. Nash equilibrium 
applies more often. 

Military strategy was really the 
first major application of game the- 
ory. Ironically, in view of von Neu- 
mann and Morgenstern’s book ti- 
tle, game theory did not become a 


Another kind of situation that 
economists got interested in was 
one in which incomplete informa- 
tion is important, i.e., where Player 
1 doesn’t know pertinent informa- 
tion that Player 2 has, and vice 
versa. To give an example, sup- 
pose that a Van Gogh painting is 
being sold at auction and two po- 
tential buyers are bidding against 
each other. The rules of the auction 
specify that each buyer will submit 
a sealed bid, and the winner will be 
the high bidder. Presumably nei- 
ther buyer knows how much the 
other buyer is willing to bid. Each 
buyer has to make a prediction 
about the likelihood that the other 
is willing to bid $3 million or $5 
million or whatever. This is very 
much a game of incomplete infor- 
mation. 

Once again, game theory had 
developed tools which allowed 
people interested in auctions — 
and there were lots of such people 
by the late ’70s — to make predic- 
tions about what would happen. 

Thus, with dynamic games and 
games of incomplete information, 
game theory finally came into its 
own. You go from a landscape in 
the early to mid *70s, where none 
of the leading economics depart- 
ments in the country had game the- 
ory courses in their graduate cata- 
logs on a regular basis, if at all, to 
one 15 years later where every self- 
respecting department made game 
theory a central part of the curricu- 
lum. I think von Neumann and 
Morgenstern, and for that matter 
Nash, were too much ahead of their 
time to have an immediate effect. 
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SALE 


Now in Progress 


www.riderfurniture.com 


Dining, Bedroom, Occasional * Custom Upholstery 
Lamps & Accessories * Prints * Leather Furniture 


Hundreds of Manufacturers 


Shop & Compare for Quality, Price & Service 


Rider 4 Hurniture 


Mon-Fri 10-6; Thurs. 10-8 » Sat. 10-5: Sun. 12-4 


609-924-0147 


4621 Main Street (Route 27) * Kingston, NJ 
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Suburban Wrench 


Ever get burned buying 


a used car? Maybe you should 
have had it checked out by a professional. 
For $70.00 we will do a complete 
inspection and prepare an estimate of all 
needed repairs. This could be the best 
$70.00 you ever spent. 


609-737-1235 


108 Rt. 31 North, Pennington, NJ 08534 
We service all Japanese cars 


PATRIOTS TH EATER 


\S 


y, March 6 at 8pm 


Viadimir Feltsman, pia 


with New Jersey Symphony Orchestra 


The celebration of Strauss begins with performances of Suite from Der 
Rosenkavalier, Burleske for Piano and Orchestra, and Ein 
Heldenleben, with conductor Zdenek Macal and pianist Vladimir Feltsman. 


Friday, January 11, 8pm — 


Blues legend B.B. KING 
Thursday, January 24, 7:30pm 


JOHN PRINE 


Saturday, March 2, 8pm 


GORDON LIGHTFOOT 


Thursday, April’4,7:30pm 


Comedian KEVINJAMES 


Saturday, April 20; 8pm 


Information: 609-984-8400 Tickets: By phone 
at 800-955-5566, Online at www.tickets.com, or 
In person at the Patriots Theater box office 


www. thewarmemorial.com 


j ’ 
Ihe War Memorial is located on Memorial Drive in Trenton, New Jersey s 


historic Capitol Complex along the Delaware River. The War Memorial is 


ywned by the State of New Jersey and operated by the Department of State 
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Tenner: Let’s jump ahead to 
another 25 years or so and 2000. 
Last year [ attended the lecture of 
Ken Binmore, the economist from 
University College, London, who 
is a visiting scholar at the Institute. 
He was an advisor to the British 
government for the $34 billion 
auction of third generation mobile 
phone lines. It may have been the 
most spectacular auction ever. 

Maskin: You described it very 
well. It involved huge sums of 
money. All the parties involved — 
the government running the auc- 
tion and the participants bidding in 
it — paid a great deal of attention 
to game theory because it was so 
important to get things right. 

Tenner: Is it possible to de- 
scribe for a lay audience how 
Nash’s theory helped construct the 
auction and why so many rounds 
were needed to get the highest bid 
from among 13 bidders? 


Maskin: There are basically 
two main types of auctions: 
Sealed-bid auctions, where each 
buyer makes a bid by writing it on 
a piece of paper and sealing it in an 
envelope; and open auctions, 
where successively higher bids are 
called out openly, until no one 
wants to raise the bid any further. 
The British auction was of the sec- 
ond type. The reason why there 
were sO many rounds is that bid- 
ding started out low, and it took 
time for the bids to work their way 
up to the stratosphere. The concept 
of Nash equilibrium was a crucial 
tool in enabling the government to 
predict how companies would bid 
in this auction. It was also crucial 
to individual companies for pre- 
dicting how their competitors 
would behave. 

Tenner: I’m not sure if it bears 
on Nash equilibrium, but, experi- 
mentally, has it been shown one 
way or another that the open auc- 
tion achieves higher prices for the 
seller consistently than the sealed 
auction? 


Maskin: There is no general 
conclusion about that. Both theory 
and experiment suggest it depends 
on the circumstances. 


Tenner: Are there ways for or- 
dinary small and medium sized 
companies to use game theory in 
their daily operations? 


Maskin: | think anybody get- 
ting an MBA these days is going to 
be exposed to a fair amount of 
game theory. It is now part of the 
standard MBA curriculum. Even if 


LASER HAIR REMO 


an MBA-trained manager doesn’t 
sit down and formally analyze a 
strategic situation as a game, he or 
she is likely to invoke game- 
theoretic considerations infor- 
mally in making strategic deci- 
sions. Game theory is used all the 
time in practice on an informal 
level. And when stakes are high 
enough, as they were in the spec- 
trum auctions, there is a fair 
amount of formal analysis as well. 

Tenner: Are there particular 
situations, for instance in real es- 
tate, where consultants will for- 
mally apply these methods in ana- 
lyzing situations or consulting at 
auctions? 

Maskin: There is quite a boom- 
ing business in auction consult- 
ation these days. Consultants give 
advice both on how to design auc- 
tions and how to bid in them. 


Tenner: Turning back to strate- 
gic beginnings of modern game 
theory, can game theory be applied 
to issues like nuclear proliferation 
and terrorism in ways that are simi- 
lar or different from those that the 
Rand Corporation was using in the 
1950s? 


Maskin: There have been major 
advances in the formal side of 
game theory since the °SOs, e.g., 
the development of tools to deal 
with dynamic games and games of 
incomplete information. So I think 
game theorists are better equipped 
today to analyze issues such as nu- 
clear proliferation and terrorism 
than they were in the *50Qs. 


Tenner: [ appreciate your time 
and your great understanding of 
the history and the present status of 
game theory. x 


Mainstream Movies 


Confirm titles with theaters. 


A Beautiful Mind. Drama, 
based on Sylvia Nasar’s biography 
featuring West Windsor’s Nobel 
Prize winning mathematician John 
Nash Jr., stars Russell Crowe and 
Jennifer Connelly. AMC, Garden, 
Loews. 


Ali. Will Smith portrays the leg- 
endary Muhammad Ali. AMC, 
Destinta, Loews, MarketFair, Re- 
gal. 


Amelie. French comedy about a 
young Parisian waitress who trans- 
forms lives. Montgomery. 


Behind Enemy Lines. Action 
film starring Owen Wilson as a 
Navy pilot, with Gene Hackman as 


his commanding officer. AMC, — 


Loews, Regal. 


1450 Parkside Ave, Suite 20, Trenton NJ 08638 


MEN & WOMEN, REMOVE UNWANTED HAIR FROM 
--- Face, Bikini Line, Legs, Arms, Back, and more... 


Permanent and 
Economical 
Hair Removal 

from larger areas: 
Exclusively in this 
area. We have the 
latest technology; the 
Cynosure Apogee 6400 
Scanning laser system. 


one: 609-530-1450 


Business of Strangers. Drama 


about corporate executive life fea- 
turing Stockard Channing and 
Julia Stiles. Destinta. 


Domestic Disturbance. John 
Travolta on a mission to save his 
son from his stepfather. Loews. 


Harry Potter and the Sor- 
cerer’s Stone. The blockbuster 
debut movie. AMC, Destinta, 
Loews, MarketFair, Regal. 


How High. Rappers Redman 
and Method Man become Harvard 
students after smoking. AMC, 
Destinta, Loews. 


Jimmy Neutron, Boy Genius. 
Voices of Martin Short and Patrick 
Stewart. AMC, Destinta, Loews, 
MarketFair, Regal. 


Joe Somebody. Comedy star- 
ring Tim Allen as a divorced cor- 
porate guy. AMC, Destinta, 
Loews, MarketFair, Regal. 


Kate and Leopold. Meg Ryan 
and Hugh Jackson span centuries. 
AMC, Destinta, Loews, Market- 
Fair, Regal. 


Life as a House. Kevin Kline is 
an architect who plans to reunite 
his family. Montgomery. 

The Fellowship of the Ring. 
First film of trilogy based on J.R. 
Tolkien’s epic ‘Lord of the Rings.’ 
AMC, Destinta, Garden, Loews, 
MarketFair, Regal. 


The Majestic. Romantic com- 
edy starring Jim Carrey as a young 
Hollywood screenwriter of the 
1950s. AMC, Destinta, Loews, 
Montgomery, Regal. 


The Man Who Wasn’t There. 
The Coen brothers’ light and dark 
detective story stars Billy Bob 
Thornton and Frances McDor- 
mand. Montgomery. 


Monsters. Comedy featuring 
John Goodman and Billy Crystal. 
AMC, Destinta, Regal. 


Not Another Teen Movie. 
Spoof of all those teen movies you 
love to hate. AMC, Destinta, 
Loews, MarketFair, Regal. 


Novocaine. Once again, Steve 
Martin plays a troubled dentist. 
Montgomery. 


Ocean’s Eleven. George 
Clooney, Andy Garcia, and Julia 
Roberts in a remake of the Brat 
Pack’s casino heist. AMC, Destin- 
ta, Loews, MarketFair, Regal. 


Royal Tenenbaums. Reunion 
portrayed by Gene Hackman, An- 
gelica Huston, Ben Stiller, Luke 
Wilson, and Gwyneth Paltrow. 
AMC, Loews, Montgomery, Regal. 


Sidewalks of New York. Ed 
Burns’ drama about love in the 
21st century. Montgomery. 


Vanilla Sky. Much talked about 
romantic thriller with Tom Cruise 
and Penelope Cruz. AMC, Destin- 
ta, Loews, MarketFair, Regal. 


Waking Life. Animated drama 
with strange characters featuring 
Ethan Hawke. Destinta. 


AMC Hamilton, 325 Sioan Ave- 
nue, |-295 Exit 65-A, 609-890- 
8307. 24-screen, stadium-seating. 
$7; $5 matinees; $5 twilight. 


Destinta, Independence Plaza, 
2465 South Broad Street, Hamil- 
ton, 609-888-4500. Stadium-seat- 
ing 12-screen. $6.75; $5 matinees. 

Garden Theater, 160 Nassau 
Street, 609-683-7595. Two 
screens. $8; $5 seniors & children; 
and $5 for shows before 6 p.m. 


Loews Theaters, Route 1 South, 
New Brunswick, 732-846-9200. Sta- 
dium-seating multiplex. $8.50 
adults; $5.25 matinees. 


MarketFair-UA, Route 1, 609- 
520-8700. $7.50; $4.75 matinees. 


Montgomery Center Theater, 
Routes 206 and 518, Rocky Hill, 
609-924-7444. $7; $4.25 matinees. 


Regal Cinemas, 319 Route 130 
North, East Windsor, 609-371- 
8473. Stadium seating, 15 screens. 
$7.50; $5.25 matinees. * 
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U.S. 1 Singles Exchange 
12 Roszel Road : 
Princeton, N} 0854 


\ MEET 


AY ON 
VEN 


TO RESPOND simply write out your reply, put it in an envelope marked with the box number you are 
responding to, and mail that with $1 in cash to U.S. 1 Singles Exchange, 12 Roszel Road, Princeton 08540. 


U.S. 1 Singles Exchange, 12 Roszel Road, Princeton 08540 
Fax: 609-452-0033 ¢ E-mail: info@princetoninfo.com 


Questions? Call us at 609-452-7000. 


SOMEONE 


Now is the time to try U.S. 1’s free 
Singles By Mail classifieds, with a charge of 
* just $1 for anyone seeking to reply to your ad. 
Submit your personal ad to U.S. 1 and let us 

forward replies in confidence to you. 


T4 It’s low-tech but highly selective. 


you can’t participate in the U.S. 1 Singles Exchange. 
It’s geographically targeted — respondents are people 
who live or work in the U.S. 1 circulation area and read U.S. 1. 
And best of all, it costs just $1 to respond. No hidden charges. 


TO SUBMIT your ad simply send it by mail or fax or E-mail to U.S. 1. Include your name and the address 
to which we should send responses (we will keep that information confidential). We will assign a box 
number, print the ad in forthcoming issues of U.S. 1 and forward all responses to you ASAP. Remember: 
it’s free, and people can respond to you for just $1. Good luck and have fun. 
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M. CHATFIELD LTD. 
Social Agents, Est. 1992 


In these uncertain times, alone seems lonelier. 
Let us help you find your kindred spirit. 


We R present the People of Style and Substance. 


609 688 9222 


t aureen: Chattield has appeared on 
wel 7 News, CNN News, WOR Joan Hamburg, 


www.mchatfield.com 


MEN SEEKING WOMEN WOMEN SEEKING MEN WOMEN SEEKING MEN 


Asian Professional Male: 47 years 
old, handsome, inspiring, communica- 
tive and caring, seeks to share inter- 
ests-movies, museums, walking, parks, 
hand-holding, romance and candlelight 
dinners with a special lady. Race open. 
Box 218546. 


Bring It On Home To Me: Hi! Ladies. 
| am a tall dark and handsome 36 year 
old SBM who is D/D free, childless, 
employed with a car. My baby face 
makes me look closer to 26 but believe 
me | act my age. | am positive, intelli- 
gent, respectful and sensitive, but not 
weak! I’m looking for an attractive SBF 
who’s D/D free, 25 to 40, slim, medium 
or thick in the right places, someone 
who is femmine with a pleasant person- 
ality and preferably childless. | like go- 
ing to the movies, long walks, long 
drives, cool conversations and most 
definitely those quit moments alone. If 
interested just bring your sweet luvin’, 
bring it on home to me! 218625 . 


Imagine: Would we imagine each 
other as the perfect one? I’m a DWM, 
early fifties, 6ft and 190lbs in great con- 
dition. | read a lot, have been caught 
thinking, adore good movies and am 
curious. I’ve cut my dosages of NYC to 
allow room for the mountains and rivers 
of PA. | imagine a slim woman with 
courage, curiosity and kindness who is 
comfortable in libraries, love and linge- 
rie. Box 217220. 


WOMEN SEEKING MEN 


Attractive, Energetic and Bright: 
This DWF in her early 50’s with warm 
heart, sense of humor and upbeat atti- 
tude, enjoys varied interests and a de- 
sire to be introduced to new ones. Drop 
a line and maybe we could find out if we 
have something in common. Looking 
forward to hearing from you. | will gladly 
include a photo. Box 218601. 


Down To Earth:Petite JPF, enjoys 
movies, dining, conversing and humor. 
seeking 55+ male with warmth and in- 
tegrity. For LTR and happiness. 218641 


DWF 52 Years Young!: 5'4" 118 Ibs. 
Non-smoker, non drinker. Professional 
secretary. Lawrenceville, NJ. ISO kind, 
sensitive compassionate, caring, 
knows how to treat a lady. Would like to 
start as friends - if sparks should ignite 
between us-would like to move into a 
LTR. | enjoy reading, movies, music, 
crafts, and love the beach. Occasion- 
ally like my own space. | am a loving, 
caring, compassionate person looking 
for someone to fill that void I’ve had for 
a long, long time. E-mail: Susan- 
Schaf@aol.com Or snail mail to Box 
217441. 


Forty Something: Petite woman 
wants friendship etc. with forty some- 
thing guy with no ex-spouse, ex-mar- 
riage and holiday blues syndrome. Nice 
people and you know who you are, 
should only reply. And, if you smoke 


anything, read on! Each person will re- 
ceive a reply back. Box 218553. 


if Your Are Alone: Lonely, still young 
at heart, in fairly good health, 65-75, in 
need of a friend, companion, to talk, to 
walk, to share happy and sad moments 
especially this time of the year, let’s get 
together. | am a good listener, kind, 
compassionate, easy going. I'll be wait- 
ing for your reply! Box 218562. 


Last Of A Kind: SWF, 50ish, 5’6", 
green eyes, blond hair. Youthful look- 
ing/acting, energetic, active, adventur- 
ous and spontaneous. | have a variety 
of interests that include, but are not 
limited to, the theatre, movies, outdoors 
(hiking in the woods or a park or just 
walking on the beach with a special 
someone), NYC, sports, dining and 
dancing. | love oldies, listening to a 
good jazz or blues band, anything ex- 
cept rap or heavy metal. | am a kind 
hearted, sincere person, honest and 
trustworthy (yes, there are a few still out 
there!) Would love to meet someone 
with similar interests and qualities for 
dating and then who knows! A picture 
would be nice butitis not a requirement. 
| can provide same. Thanks for taking 
the time to read my ad, and | look 
forward to hearing from you! Box 
218488. 


Snow Means Time: for fireplace 
watching, skiing, ice skating, more 
reading, doing and seeing artwork. The 
weather doesn’t stop me from much! If 
you’re a DWM, 40-52, sports oriented, 
kids ok, | am an easygoing non-seden- 
tary SWM, 40, auburn H, hazel E, who 
loves music in, and out live, adventur- 
ous jaunts, someone not afraid to jump 
in with both feet. Looking for LTR. Pic 
preferred and will send same. Box 
218587. 


Star Crossed: 38, 5’5", 118, brown 
hair, blue eyes, easy going, healthy, 
vegetarian, cross Bridgit Fonda 
w/Kristy McNichol earth Rabbit Taurus 
heated by fiery Venus in Aries, 
live+Work in Hunterdon at Bucks & 
Mercer borders, self-employed fine ar- 
tisan, returned from 8 yrs. out west. You 


be 30-45, stable yet edgy and fiery, lean 
and firm with a full head of preferable 
dark hair. (no face or back hair). I’m 
attracted to Johnny Depp-how close do 
you come? Send photo. Recently di- 
vorced a type A - turned triple A, 
stressed out workaholic, jockaholic, 
dictator Tiger Virgo and am looking for 
a successful, balanced renaissance 
man. Box 218556. 


SWF, 44: Independent, outgoing, col- 
lege grad, petite (5’2", physically fit), 
attractive, neat appearance. My inter- 
ests vary from volunteer work to most 
types of music, the arts, films, dance, 
walks, rides, drives, day trips, NYC, 
Broadway, dining out, cooking in. Will- 
ing to experience new ventures within 
reason (no sky diving, cliff-hanging, 
etc.). | was raised in a peaceful, re- 
spectful, fun-loving home. Should we 
be able to share our common interests, 
| would like to speak/meet with an intel- 
ligent, professional, attractive gentle- 
man. Thank you. Box 218622. 


Warm, Affectionate: Attractive, trim 
5’5" D/W redhead, 56 non-smoker 
would enjoy meeting a kind, caring, in- 
telligent man who is physically fit, well- 
groomed, active and n/s for LTR. | am 
educated, professional, healthy, lively 
and fun-loving with a sense of humor 
and a lust for life. If you feel we might 
have something in common, | would 
love to hear from you. Box 218559. 


HOW TO ORDER 


Singles By Mail: To place your free 
ad in this section mail it to U.S. 1, 12 
Roszel Road, Princeton 08540, fax it to 
609-452-0033, or E-mail it to info- 
@princetoninfo.com. Be sure to include 
a physical address to which we can 
send responses. 


HOW TO RESPOND 


To Respond: Place your note in an 
envelope, write the box number on the 
envelope, and mail it with $1 cash to 
U.S. 1 Singles at 12 Roszel Road, 
Princeton 08540 


Begin the 
New Year 
with a 


New Face 


Micro-dermabrasion 
European Technology 


Eliminate Fine Lines & Wrinkles 
Eliminate Sun Spots * Minimize Pores 


___- Highly Effective & Safe 
_ Approved by Board of Dermatology 


No Chemicals or Alcohol ="@® 
$ 12 5 /Treatment or $45 O for 5 Sessions 


Conveniently located off Rt. 1 
behind the Princeton Hyatt at By June Sweeney Sa 


: BOARD CERTIFIED ELECTROLOGIST 
12 Roszel Road, West Windsor \CENSED ESTHETICIAN 


Who Are You Spending Valentine’s Day With? 4 
Don’t Spend It Alone. 


Let Us Introduce You! 


Fogether 


Over 25 Years of Success! Doylestown (215) 230-1976 
hernj.com _ Toll Free: 1-800-555-4320 


Call Sogether 


For A Free Consultation 


20% off 


Any pertpucreneP 
with this ad 


Lawrencville (609) 895-1969 


Creating 
Healthy and 


Beautiful 
Smiles 


Call for a “Complimentary Cosmetic 
Consultation” ($75.00 value) 


609-586-6688 


Advanced Cosmetic, Implant and 


General Dentistry 


Gary S. Klein, D.M.D., P.A. 


3705 Quakerbridge Road, Suite 203, Hamilton 
gskleindmd@sprintmail.com 
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Richard Strauss’s Cultural & Musical Context 


he music of Richard 
Strauss, like that of Richard Wag- 
ner, is unwelcome in Israel. Under- 
standably. Both composers were 
darlings of the Nazis. As a haven 
from the Nazi Holocaust, Israel is 
home to many who cannot listen to 
the music of either composer with 
ears only. The distinctive chord 
that opens “Tristan und Isolde” 
announces Wagner, a composer as 
well known for his rabid anti- 
Semitism as for his contribution to 
sending musical harmony off in 
new directions. The lush, yet stri- 
dent, sounds of Strauss usher in a 
composer with Nazi connections. 

Born in 1864, Strauss was Ger- 
many’s most illustrious composer 
when Hitler came to power in 
1933. Surviving until 1949, he 
stayed in Germany throughout the 
war. He served as president of the 
Nazi Reichsmusikkammer (Na- 
tional Music Council), appointed 
by Propaganda Minister Joseph 
Goebbels. He composed occa- 
sional music for the Nazis — a 
hymn for the 1936 Olympic 
Games in Berlin, and festival mu- 
sic to commemorate the 2600th an- 
niversary of the Japanese imperial 
dynasty in 1940. He managed to 
overlook the Nazis’ indiscriminate 
taking of innocent lives, although 
he decried the damage they did to 
German cultural life. 

And yet, his loyalty to the Nazis 
was not complete. He spoke out for 
the right of composers to be free of 
government interference. He at- 
tempted to intercede at Theresien- 
stadt, the concentration camp out- 
side of Prague, where his Jewish 
daughter-in-law and two dozen 
relatives were being held. His 
daughter-in-law managed to sur- 
vive; all of her relatives perished. 
By war’s end he was disenchanted 
and in 1945 he welcomed the end 
of what he called “the most terrible 
period in human history . . . the 
12-year reign of bestiality, igno- 
rance and anti-culture under the 
greatest criminals, during which 
Germany’s 2000 years of cultural 
evolution were destroyed by crimi- 
nal soldiery,” and concluded, 
“Accursed be technology!” After 
the war he was accused of collabo- 
ration with the Nazis, and eventu- 
ally cleared. 

And yet. And yet. Should acom- 
poser be guided by a higher moral- 
ity than his fellow citizens? Just 
how much leeway does an artist 
have under totalitarianism? Ex- 
actly what is the political effect of 
music? 

Post-September 11 experiences 
may clarify the meaning of music. 
Which Americans can listen to 
“God Bless America” without 
seeing in their minds the crisp flut- 
ter of American flags mounted on 
moving vehicles or the twin towers 
going down, as they share in the 
common feelings that exploded af- 
ter the attack on the World Trade 
Center? Who can doubt that in Af- 
ghanistan, listeners wept when the 
Afghan national anthem was 
played during the inauguration of 
the interim government at the end 
of December? 


Turning the spotlight on Rich- 
ard Strauss, the New Jersey Sym- 
phony Orchestra’s three-week 
January festival presents a broad 
swathe of his music ranging from 
the Horn Concerto of 1882 to the 
“Four Last Songs” of 1948. Re- 
nowned as an orchestrator, Strauss 


[no relation to this writer] wrote 


music that was originally suspect 
for its modernism. The festival 
also considers the composer’s 
mentality; surveys his orchestral 
and chamber output; and looks irito 
his place in music history. 

New York critic W. J. Hender- 
son, reacting to seeing Strauss’ op- 
era “Salome” for the first time in 
1907, wrote, ‘Strauss has a mania 
for writing ugly music.” By the 
time of his death, listeners’ ears 
had become used to his style and 
other composers had developed 
Strauss’ taste for dissonance. The 
use of his tone poem “Thus Spake 
Zarathustra” as theme music for 
the movie “2001” brought Strauss 
to the ears of the American public. 

The NJSO festival calls itself 
“Richard Strauss: a Hero’s Life?” 
The name derives from “‘ Ein Held- 
enleben” (“A Hero’s Life’), a 
more or less autobiographical 
Strauss composition of 1898, in 
which 10 minutes are devoted to 
quotations from earlier Strauss 
pieces. Strauss’ ego was generally 
acknowledged to be larger than his 
moral sense. 

The musical core of the NJSO 
festival is 10 statewide orchestral 
concerts with soloists. Another 
Strauss work, the melodrama 
““Tennyson’s Enoch Arden”, is in- 
cluded in the Princeton concert se- 
ries program on Thursday, January 
17, with Alan Feinberg, piano, and 
Nathan Randall, narrator. 


A number of NJSO Strauss 
festival programs look into musi- 
cal and historical contexts. Schol- 
ars distinguished for their histori- 
cal studies of music in Nazi Ger- 
many participate. The integration 
of three educational institutions in 
north Jersey into the festival is an 
expansion of earlier outreach pro- 
grams. 

Music scholar, educator, and ad- 
ministrator Joseph Horowitz coor- 
dinates the humanities and out- 
reach efforts of the festival. As ex- 
ecutive director of the Brooklyn 
Philharmonic Orchestra, he insti- 
tuted a new programming concept 
that went beyond music and con- 
sidered context. He presently 
teaches at Rochester’s Eastman 
School of Music and directs his- 
torical projects for the American 
Symphony Orchestra League. 
Horowitz came on board at the 
NJSO in 1999, when he helped 
shape the NJSO Wagner festival. 
Subsequent festivals, focusing on 
Rachmaninoff and Tchaikovsky, 
emphasized the musical and his- 


torical settings of the composers’ 
Careers. 

The evolution of festivals with 
wide intellectual and institutional 
reach has gained the enthusiasm of 
participants in this season’s 
Strauss festival. At a recent press 
conference Robert Aldridge, pro- 
fessor of music at Montclair State 
University; Robert Wagner, 
NJSO’s principal bassoon; Max 
Kleinman, executive director of 
United Jewish Federation of Metro 
West (UJF); and Charles Olton, 
president of the American Sym- 
phony Orchestra League (ASOL), 
let their views be known. 

Educator Aldridge sees a direct 
link between the exposure of music 
teachers to classical music and the 
well-being of professional quality 
orchestras. He is well-positioned 
to have an effect. Montclair, with 
its 16,000 students, second in size 
in New Jersey after Rutgers, tends 
to produce 200 music majors each 
year. Among the 150 music educa- 
tion majors who graduate, job 
placements run to 100 percent. 
Aldridge considers participation in 
the NJSO festivals an essential in- 
gredient in expanding the horizons 
of the music majors. Of the 50 he 
brought to last year’s NJSO festi- 
val, many had never attended a 
symphony orchestra concert be- 
fore. 

NJSO bassoonist Robert Wag- 
ner welcomes the opportunity to 
establish a two-way street between 
orchestra personnel and students 
participating in-school programs. 
“On stage,” he says, “with the 
bright lights focused on us, we 
don’t see the reactions of listeners. 
And it’s good for the kids to see us 
first before the concert.” 


ee Director Klein- 
man, of the UJF, a sponsor of the 
festival, endorses the chance to en- 
gage in dialogue about moral di- 
lemmas, as well as the opportunity 
to engage with the music. “Exam- 
ining Strauss,” he says, “is an ob- 
ject lesson: What people must do 
under a totalitarian regime is to 
survive.” 

Olton, of the ASOL, which rep- 
resents 900 orchestras, lauds the 
NJSO both for its imagination in 


Spotlight on Strauss: Soprano Alessandra 
Marc, French horn player Hermann Baumann, 
and piano soloist Vladimir Feltsman, right, per- 
form as part of the three-week festival. 


establishing a festival that goes be- 
yond music, and for its singularly 
warm relations among manage- 
ment, players and governing board 
enabling it to realize the project 
smoothly. “This is not a festival 
just about music, but about how 
music works ina cultural context,” 
he says. “I know of no other 
American orchestra doing this 
kind of thing at this level. At the 
New Jersey Symphony Orchestra 
they’re all rowing in the same di- 
rection.” 

The ASOL and NJSO have an- 
nounced their collaboration on a 
three-year project, “Dvorak in 
America,” to dovetail with a 
Dvorak festival planned for 2004, 
the centenary year of Dvorak’s 
death. A National Endowment for 
the Humanities grant of $190,000 
supports the creation of a DVD- 
ROM and a young reader’s book 
dealing with Dvorak’s three years 
in the United States. 

Laying the groundwork in 2003 
is a festival entitled “American 
Roots,” devoted to native Ameri- 
can and African-American music 
and culture as a starting point for 
American concert performances. 
The Dvorak festival narrows the 
scope of the inquiry. 

While the American festivals of 
2003 and 2004 may have a larger 
sweep historically than the Strauss 
festival, their material will be eas- 
ier to handle emotionally than the 
substance of this month’s festival. 
Musical matters aside, Strauss’ ne- 
gotiating his way through life in 
the Germany of the ’30s and *40s 
resonates with the experiences of 
individuals who experienced the 
dilemmas of life under Hitler. 

I think of a friend who spent her 
junior year abroad in Germany 
shortly before 1939. Knowing 
about the management of informa- 
tion under Hitler, she and a fellow- 
student determined to look for and 
resist Nazi propaganda. When they 
returned to the United States, they 


Should a composer be guided by a higher morality than his fellow citizens? 
Just how much leeway does an artist have under totalitarianism? 
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were astounded at the misinforma- 
tion that, despite their best efforts, 
they had unwittingly accepted. 
They are just two of many for 
whom the dilemmas of life under 
totalitarianism are still relatively 
fresh. — Elaine Strauss 


Strauss Festival, New Jersey 
Symphony Orchestra, 800-AL- 
LEGRO. $17 to $65. Zdenec Ma- 
cal conducts. At the State Theater 
in New Brunswick, soloist 
Vladimir Feltsman performs the 
“Burleske in D minor for Piano 
and Orchestra,” on a program with 
the Suite from “Der Rosenkava- 
lier” and “Ein Heldenleben.” 
Prelude Concert at 7 p.m. Thurs- 
day, January 10, 8 p.m. The pro- 
gram repeats at the War Memorial 
in Trenton, Friday, January 11,8 
p.m. 


Victoria Theater, NJPAC, 
Newark. Recital features Meagan 
Miller, soprano, singing lieder by 
Strauss, Poulenc, Debussy, and 
Larsen. $15. Monday, January 
14, 7:30 p.m. 


Strauss Festival Symposium, 
Robeson Center, Rutgers Univer- 
sity, Newark. Joseph Horowitz 
hosts “Who Was Richard 
Strauss?” with Meagan Miller, so- 
prano. Michael Kater speaks on 
“Strauss and the Third Reich” and 
Alex Ross speaks on “Strauss and 
the 20th Century.” $5. Saturday, 
January 19, 2 p.m. 

State Theater, New Bruns- 
wick. Soprano Alessandra Marc 
is featured in Strauss’ “ Metamor- 
phosen,” “Four Last Songs,” and 
“Symphonic Fragment from 
Josephs Legende.” Prelude Con- 
cert at 2 p.m. features music critic 
Alex Ross with Mare on “Strauss 
and the Soprano Voice.” Sunday, 
January 20, 3 p.m. 

War Memorial, Trenton. 
French hornist Hermann Bau- 
mann is featured soloist in 
Strauss’ “Concerto No. | in E-flat 
major for Horn and Orchestra,” 
with “Don Juan,” “Intermezzo,” 
and “Alpine Symphony.” Prelude 
Concert at 7 p.m., Hermann Bau- 
mann and Joseph Horowitz on 


+ “Strauss and the Horn.” Satur- 


day, January 26, 8 p.m. 
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A Website Tour of 
Funding Sources 


A relative, in for a holiday 
visit, asked why New Jersey is 
called the Garden State. The ques- 
tion came during one of our day 
trips, all to Manhattan or Philadel- 
phia. She was polite, and put no 
mean twist on the question. But she 
was turned toward the window in 
the back seat — facing four lanes 
of anonymous highway — as the 
question came to her. 

Quickly, the spouse and I spoke 
of truck farms, of New Jersey’s 
agrarian past, of the lovely coun- 
tryside just a few miles in from 
many of the highways. (At least the 
pig farms that used to grace upper 
stretches of the Turnpike are 
gone.) Then I remembered a glossy 
ad I had seen not long before. It 
showed a brilliantly green field of 
corn in which scientists stood with 
— I thought I recalled — micro- 
chips and test tubes. 

“Oh, and New Jersey is starting 
to market itself as the Innovation 
Garden State,” I informed our 
guest, explaining that our state is 
number one in pharmaceutical 
firms in all the world, and is fertile 
ground for start-ups in exciting 
fields like identification technol- 
ogy and next generation consumer 
electronics. 

Whew. New Jersey can be a 
hard sell. Great state, but as any 
casual viewer of late night talk 
shows knows, something went 
badly awry with its image a long 
time ago. 

Prosperity New Jersey, the pub- 
lic/private partnership responsible 
for that field-of-corn ad, is work- 
ing to change that image, to cast the 
state as the high tech hot house that 
it is. Its Innovation Garden State 

marketing campaign is in full 
swing. In addition to advertise- 
ments — including quarter-page 
spots in the likes of The Wall Street 
Journal — Innovation Garden 
State has its own website at 
http://innovationgarden.org. 

The website exists to market, 
devoting pages to touting the 
state’s demographics — “New 
Jersey ranks fourth in the country 
for patent grants.” and “New Jer- 
sey companies and research insti- 
tutions have produced over 30 No- 
bel Prize winners.” But it also ca- 
ters to the technical community. 

One of the coolest features of the 
site is a scrolling stock ticker, 
which shows the fortunes of New 
Jersey’s technology companies in 


Opportunities in Our Backyard 


Princeton, capital of the Innovation Garden State? 


almost real time. While watching 
stock prices, visitors to the site can 
scan breaking news stories on the 
state’s technology companies. 
News content comes from Tech- 
SourceNJ.com. 

There is an impressive job 
search engine. Job hunters search 
by keyword and location, specify- 
ing how far from a given city they 
are willing to work. Listings in- 
clude posting date, extensive job 
descriptions, and contact informa- 
tion. 

Those who would rather run 
their own shows can go to the In- 
novation Garden State’s funding 
database. Searches can use any or 
all of seven criteria, including 
funding source (bank, city agency, 
etc.), type of funding (bond, equity 
investment, loan guarantee, grant, 
etc.), funding purpose (fixed as- 
sets, new employees, real estate, 
etc.), and stage of investment 
(seed, mezzanine, buyout, etc.) 

I played around with the funding 
database to see, just for fun, if I 
could get backing to start an In- 
ternet company. In doing so, I 
found that using multiple criteria 
leads to frustration. I monkeyed 
around with several variables, in- 
cluding the funding amount — go- 
ing as low as $1,000, and as high 
as $500,000 — and the funding 
purpose, for which I chose “new 
product development” one time 
and “new employees” another. 
None of my scenarios yielded any 
funding options at all. 

Thinking that perhaps all lend- 
ing entities have programmed in a 
“go away” response whenever the 
word “Internet” appears, I thought 
bigger, and looked for funding for 
a growing biotechnology company 
seeking a credit line for big bucks. 
Still, the database turned up no op- 
tions. About to conclude that the 
thing was broken, I went to the top 
of the funding page and chose 
“funding options.” There I clicked 
on one category after another — 
banks, city agencies, the Economic 
Development Organization. That 
was the ticket. Under each cate- 
gory there were multiple entries, 


SURVIVAL GUIDE 


and each gave comprehensive in- 
formation about the type of fund- 
ing it provides, and contact infor- 
mation for applying for a piece of 
the action. 

Checking to see if I could have 
searched the other way, I took the 
lending criteria institutions listed 
and plugged the variables into the 
search engine. Sure enough, I did 
come up with options. But I do 
think it is easier to search the other 
way, because, for instance, one en- 
tity might fund a $25,000 fixed 
asset, but not $30,000 in real estate. 
It is easy to miss opportunites by 
starting with a narrow search. 

In addition to job and funding 
searches, the site provides full list- 
ings for all of the state’s technol- 
ogy incubators, and posts notices 
of meetings of interest to technol- 
ogy workers and entrepreneurs. 

For out-of-state technology 
companies considering making a 
home in the Garden State — de- 
spite the ribbing it gets from Let- 
terman et al. — the site has exten- 
sive demographic information and 
maps listing technology compa- 
nies by county and industry. It 
even has a relocation expert, An- 
gela DiDomenico of Ber- 
nardsville-based Professional 
Presentations, who answers E-mail 
queries about life in the state. 

Even those outside the technol- 
ogy community would do well to 
visit the site in advance of visits 
from out-of-state friends and rela- 
tives. Did you know that New Jer- 
sey contains 700 fresh water lakes? 
Or that it has more scientists per 
capita than any other state? Hmm. 
Science and technology and busi- 
ness — perfect together? 


— Kathleen McGinn Spring 


innovation Garden 
State Holds First 
Ever Conference 


I. all about perception. New 
Jersey doesn’t get the respect it 
deserves when the talk turns to top 
locations for technology compa- 
nies. Innovation Garden State, an 
initiative of Prosperity New Jer- 
sey, was formed to counter the per- 
ception. A public/private initia- 
tive, it has been boasting of the 
state’s high-tech attributes on tele- 
vision, in print, and on the Internet 
since the summer of 2000. Another 
prong has just been added to the 
publicity campaign with the for- 
mation of the Innovation Garden 
State Alliance. 

Steve Sasala, president and 
CEO of Prosperity New Jersey, 
says it was the publicity campaign, 
and especially the Internet site 
(www.innovationgarden.org), 
which caught the notice of institu- 
tions. “The real guts is the 
website,” says Sasala. “People 
spend an average of 12 minutes on 
it.” In fact, print and television ads 
are now useful largely because 
they drive traffic to the website. 

Innovation Garden State Alli- 
ance partners include the New Jer- 
sey Technology Council, the 
Foundation of the University of 
Medicine & Dentistry of New Jer- 
sey, HealthCare Institute of New 
Jersey, the New Jersey Commis- 
sion on Science and Technology, 
the New Jersey Chamber of Com- 
merce, and the Liberty Science 
Center. 

Initially publicity efforts fo- 
cused on raising awareness out of 
state. Now, the campaign is adding 
an in-state component with its first 
public event. The Innovators Con- 
ference takes place on Friday, 
January 11, at 9 a.m. at McDonnell 
Hall on the Princeton University 
campus. Speakers include John 
Marburger III, science advisor to 
President Bush; Ira Flatow, host 
of NPR’s Science Friday; Con- 


Innovation Garden State is about attracting knowledge-based businesses, 
and the most effective lure is a technically savvy workforce. 


gressman Rush Holt; and Shirley 
Tighman, president of Princeton 
University. Cost: $60. Call 609- 
984-4924, 

Innovation Garden State is 
about attracting knowledge-based 
businesses, and, says Sasala, far 
and away the most effective lure is 
an educated, technically savvy 
workforce. Directly going after 
companies is a goal, but he says 
that a more realistic approach to 
building up the state’s roster of 
high-tech companies is to make the 
state attractive to knowledge 
workers. Get a good base of 
highly-skilled workers, he says, 
and companies will follow. 

The organization’s publicity 
campaign to date has been aimed at 
those workers throughout the 
country and around the world. The 
Innovators Conference is a first 
step toward nurturing home-grown 
talent. In addition to the speakers, 
there will be activities for children. 

“We want to get kids’ atten- 
tion,” says Sasala. “We want to 
create home-grown knowledge 
workers.” Liberty Science Center 
and the New Jersey Network will 
be on hand with interactive attrac- 
tions to show the youngsters that 
science can be fun. 

Lighting a spark under potential 
technology workers is an impor- 
tant aim of the Innovators Confer- 
ence, and luring technology work- 
ers one-by-one is the first goal of 
Innovation Garden State. But the 
organization is not shy about its 
desire to scoop up large numbers 
of the workers by persuading their 
employers to relocate in New Jer- 
sey. Lately, Sasala has taken some 
criticism for what has been seen by 
some as inappropriate opportun- 
ism on the latter front. 

Prosperity New Jersey, parent of 
Innovation Garden State, has been 
running television ads offering 
free, temporary office space and 
services to businesses displaced by 
the attack on the World Trade Cen- 
ter. After taking some calls from 
New Yorkers who sense poaching, 
Sasala declares that no such thing 
was on his mind. 

“T’ve always traded on two 
things, integrity and truth,” he 
says. “I know what my intentions 
are. We’re offering what we say 
we’re offering, temporary space.” 
His organization has been “par- 
ticularly careful” with New York, 
he says, avoiding running any ads 
extolling New Jersey in the city. 

Treading carefully in the Big 
Apple, at least for now, Prosperity 
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New Jersey is busy talking to com- 
panies elsewhere. “Quite frankly, 
outside New York City, our posi- 
tion is full tilt, let’s go,” says 
Sasala. 

A native of western Pennsylva- 
nia and graduate of Duquesne 
(Class of 1971), Sasala holds a 
master’s degree in urban and re- 
gional+planning from the Univer- 
sity of Pittsburgh and a master’s in 
businéss management from R.P.1. 
After four years in the Air Force 
and 15 years working for mid- 
sized consulting firms in Connecti- 
cut and Pennsylvania, Sasala came 
to New Jersey 12 years ago to work 
in former Governor Christie Whit- 
man’s administration. He was de- 
partment commissioner in the cor- 
rections, insurance, and commu- 
nity affairs offices. 

Asked to name the single big- 
gest obstacle to attract business to 
New Jersey, Sasala does not name 
traffic or sky-high housing prices. 
Instead, with absolutely no hesita- 
tion. “Perception,” he says. Areas 
with which New Jersey competes 
for technology companies — Bos- 
ton, northern California, and 
Washington D.C.’s suburbs, for 
example — also have high housing 
prices and traffic. Companies will 
deal with those variables, he says. 
It is perception that tends to be the 
deal breaker. 

“There is a sense,” Sasala says, 
“that New Jersey is not the most 
sophisticated, environmentally 
friendly state.” He himself had a 
somewhat negative view of the 
State before relocating to bucolic 
Sergeantsville. With the exception 
of trips to Atlantic City when he 
was growing up, his view of New 
Jersey had been all-Turnpike. 

Now it is Sasala’s job to per- 
suade the most desirable workers 
and their bosses that New Jersey is 


the place to be. The Innovators 
Conference will hedge the bet by 
preaching the message in-state and 
to children. This, Innovation Gar- 
den State’s first such event, is a 
test. Sasala says that if it is success- 
ful, the next conference will seek 
an international audience. 


High Tech 
At Old Nassau 


A. Princeton University, the 
Center for Photonics and Op- 
toelectronic Materials (POEM) 
is an often-tapped resource for 
technical assistance and valuable 
technology, says Joseph X. Monte- 
marano, director of industrial liai- 


son for Princeton. Montemarano 


works with POEM and the other 
scientific programs at Princeton 
University to set up entrepreneur- 
ial and corporate opportunities 
(U.S. 1, August 22, 2001). POEM 
members can use the fabrication 
labs and clean room at Princeton’s 
Engineering Quadrangle as part of 
sponsored research collaborations. 

“At POEM, our organizing 
principle is to surround ourselves 
with a user community,” says 
Montemarano. “From where we 
began — in photonic materials and 
spectroscopy — we surrounded 
ourselves with the telecommunica- 
tions world, and we started to have 
people come to us with other real 
world problems, such as how to 
use IR night vision to see in the 
dark or to do environmental detec- 
tion.” 

POEM’ first official industry 
partner was Sensors Unlimited, 
(www.sensorsinc.com). Among 
those collaborating at POEM are 
Pennsylvania-based Global Pho- 
tonic Energy Corporation, Hopew- 
ell-based PD-LD (with Vladimir 
Ban, www.pd-ld.com) Princeton 


Optronics (www.princetonoptron- 
ics.com), Universal Display Cor- 
poration (www.ultrafastopti- 
cal.com), and Applications Spe- 
cific Integrated Photonics 
(WwWw.asipinc.com). 

POEM is directed by James 
Sturm, who also directs the Center 
for Biomolecular Applications 
for Nanoscale Structures, with 
two state-funded laboratories in 
the J-wing of the engineering quad, 
connected by a clean room. Scien- 
tists here take procedures formerly 
done with test tubes and shrink 
them so they can be performed by 
microscopic vessels on mi- 
crofluidic computer chips. Among 
the corporate collaborators are 
College Road-based Orchid Bios- 
ciences, and Pharmaseq, at Prince- 
ton Corporate Plaza. 

Compared to POEM, the con- 
nection between science and appli- 
cation at Princeton Materials In- 
stitute is less tightly coupled; it 
focuses on fundamental science, 
though it does progress to applica- 
tions. Directed by Anthony Evans, 
it offers facilities and staff to help 
organize proposals, find produc- 
tive partners, and manage grants 
and intellectual properties. 

The building for the Lewis 
Sigler Institute of Integrative 
Genomics is under construction. 
In the pharmaceutical area, univer- 
sity faculty members have founded 
Cellular Genomics Inc. and Quo- 
rex Pharmaceuticals, which is try- 
ing to develop a new class of 
broad-spectrum anti-infective 
drugs. 

Princeton University’s Center 
for the Study of Brain, Mind, 
and Behavior (www.csbmb.- 
princeton.edu) does interdiscipli- 
nary research on brain function and 
how it gives rise to human function 
and cognition. Among its projects 
are using an MRI machine to study 
neural economics — brain mecha- 
nisms that underlie decisions. 


High Tech at Rutgers 


A. Rutgers, students work 
side-by-side with renowned pro- 
fessors, conducting research in a 
wide range of intriguing areas, 
says Joseph Blumberg, manager of 
science communications at the uni- 
versity, who lists just a few of the 
many research areas: 


Researchers at the W.M. Keck 
Center for Collaborative Neuro- 
science focus on moving scientific 
discoveries in neurological and 
mental diseases from the research 
stage to the clinical stage as rapidly 
as possible. A major initiative is 
concentrating on worldwide col- 
laborative research on therapies to 
restore function to spinal cord in- 
jured people. 

Using the world’s largest cell 
repository from families affected 
with psychiatric disorders, Rutgers 
geneticists are exploring the com- 
plex genetic basis of diseases such 
as schizophrenia, manic depres- 
sion, Alzheimer’s, autism and al- 
coholism. 

Rutgers is also home to the Pro- 
tein Data Bank, a computer- 
based, three-dimensional “atlas” 
of biological macromolecules, ac- 
cessible to scientists searching for 
effective new drugs with few or no 
side effects. 

Researchers in the Division of 
Computer and Information Sci- 
ence are working to create technol- 


“ogy and expand its role in 21st- 


century life in such things as life- 
like human-computer interaction, 
new Internet search engines and 
user-friendly wireless information 
dispensers distributed throughout 
the environment. 

The Center for Advanced In- 
formation Processing supports 
research with a focus on industry- 
academic interactions. Its most re- 
cent initiative identified issues in 


homeland security and encouraged 
research, particularly those areas 
that may benefit from university- 
industry cooperation. 

Astronomers are participating 
in the South African Large Tele- 
scope project (to become the larg- 
est optical telescope in the world) 
and use the Hubble Space Tele- 
scope, the orbital Chandra X-ray 
Observatory and ground-based 
systems to study phenomena in- 
cluding black holes, dark matter, 
supernovae and the evolution of 
galaxies and star systems. 

The Center for Advanced 
Biotechnology and Medicine is a 
joint initiative with UMDNJ that 
pursues basic research in cell and 
developmental biology, molecular 
genetics and structural biology as 
well as potentia] applications in 
cancer and AIDS. 

At the New Jersey Center for 
Biomaterials, a consortium with 
UMDNJ and NJIT, scientists are 
working to improve health care 
and the quality of life by develop- 
ing advanced biomedical products 
for tissue repair and replacement, 
and the delivery of drugs. The cen- 
ter has just been awarded $150,000 
from the New Jersey Commission 
on Science and Technology. 

Its School of Engineering re- 
searchers explore technologies and 
methods ranging from biomedical 
devices that can save and trans- 
form lives; to wireless internet 
available anytime, anywhere; to 
roads, bridges and buildings that 
are safer, longer lasting, and cost 
less to build. 

Whether studying volcanic 
vents at the bottom of the ocean or 
using satellites and submersibles 
to provide “underwater weather 
reports” for vacationers and the 
fishing industry, scientists at the 
Institute of Marine and Coastal 
Sciences are at a worldwide focal 
point of ocean-related education, 
research, and service. cs 
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When you've been around as long as we 
have, people do get to know you. 
Chances are, you've even hired us to do 
some of your traditional photography or 
photo lab work. 


But if you think you really know us, look 
again. Because as technology has 
changed, so have we. We still offer the 
same, outstanding traditional photogra- 
phy services that we have for over fifty 
years. But we also have far more — 
including full service digital imaging 
capabities. From digital photography for 
your web sites, ads and brochures to 
slides, presentations and posters, we of- 
fer all you need to give your marketing 
programs new impact! 


Because your image is important. 


‘|Leigh 


Princeton, New Jersey 
800-354-3839 
Fax 609-799-8673 


4 to learn more and to view our portfolio, come visit us at www.robinnallydesign.com 
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Building Your Business 


Continued from page 20 


business service center, for 
companies to design, de- 
velop, produce, market, serv- 
ice, and export products and 
services. 


Larken Associates, 249 
Homestead Road, Building 5, 
Unit 11, Box 957, Belle Mead 
08502-0957. Larry Gardner, 
president. 908-874-8686; 
fax, 908-874-5438. Small of- 
fice and warehouse spaces 
with short-term leases at 129 
Stryker Lane, Hillsborough. 


The Offices at Twin Rivers 
Ltd., Box 867, Freehold 
O7728.. Charies.. P. 
Kaempffer, president. 732- 
625-1055; fax, 732-625- 
1060. 


120 Jersey Avenue Business 
Complex, 120 Jersey Ave- 
nue, New Brunswick 08901. 
Sandy Newman, owner. 732- 
246-0015; fax, 732-246- 
4942. E-mail: rar- 
con @aol.com. 


Research Park, 351 Wall 
Street, Princeton 08540. 
Mark Hill, leasing agent. 609- 
924-6551; fax, 609-924- 
6559. 


Rujim Inc., 3490 Route 1, 
Princeton Service Center, 
Building 14, Box 2242, 
Princeton 08543-2242. 
Dorothea S. Potts, secretary- 
treasurer. 609-452-8008; 
fax, 609-452-8008. 


Twenty Nassau Professional 
Buildings, 20 Nassau 
Street, Suite 309, Princeton 
08540. Fred Miller. 609-924- 
7027; fax, 609-924-8075. 


7. Plan Your Budget 
And Get Funding 


N., businesses have a hard 
time getting loans because they 
have no track record. And potential 
lenders want to see some “skin in 
the game.” They want you to in- 
vest some of your own savings — 
25 to 50 percent of the loan you are 
looking for — and to tap the re- 
sources of friends and relatives 
with low-cost loans before you 
come to their doorstep, hat in hand. 

So prepare well. Know how 
much money do you need, why do 
you need it, and how will you be 
able to pay it back. 

James Scott, founder of The 
CFO.com and a virtual CFO tech 
Start-ups, suggests ways entrepre- 
neurs can pull in the cash to get 
their start-ups to the next level. 


Turn those pockets inside out. 
“T won’t work with someone who 
hasn’t put in his own time and his 
own money,” says Scott. Investors 
have the same criteria, so the 
owner of a new business has to be 
prepared to dig into his own sav- 
ings, and perhaps even mortgage 
his house or sell some assets to get 
the business going before he asks 
outsiders to provide funding. 


Review all of the company’s 
assets. Some can be used as capi- 
tal, and they also might be useful 
collateral. That is the case with Ex- 
pertPlan, one of Scott’s clients, lo- 
cated at Windsor Corporate Park. 
“They have about 100 plans,” he 
says of the 401(k) plans the com- 
pany administers. “They’re add- 
ing about 10 or 20a month.” These 
plans have value to anyone who 
might consider purchasing Expert- 
Plan, Scott explains, in the same 
way that each cable subscriber 
adds value to a cable company, and 


each water customer adds value to 


a water company. In the case of 


ExpertPlan, Scott figures each 
401(k) plan adds $10,000 to the 
company’s value. 

Choose landlords, vendors, 
and alliance partners carefully. 
“There are landlords in New Jer- 
sey no one should work with,” 
says Scott. These are the landlords 
that require personal guarantees on 


The owner of a new 
business has to dig 
into his own sav- 
ings before he asks 
outsiders to pro- 
vide funding. 


office leases, and show no inclina- 
tion to bend with the winds of eco- 
nomic change. Others will work 
with tenants, perhaps helping them 
through a cash crunch. “You want 
to do business with good people,” 
says Scott. Establish a network of 
vendors, customers, business part- 
ners, and landlords, and do your 
part by helping them out — per- 
haps by sending business their 
way. 

Network like crazy. Let abso- 
lutely everyone know you are 
working at funding your company. 
“Tell vendors, customers, your ac- 
countant, everyone in the family. 
No source should be overlooked.” 


Know where to find angels. 
Many entrepreneurs spend their 
days going to meetings and fund- 
ing fairs to meet angel investors. A 
better tactic, says Scott, is to re- 
search your company’s industry so 
well that you are aware of all of the 
players. Among them are recently 
retired executives, some of whom 
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work environments 


Give us a call and let us show 
you what adding a little ICI vision 
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may want to stay in the game. With 
luck, one might decide to fund 
your company. 


SBA Funds 


SBA loan programs enhance 
your chances of getting money, be- 
cause they relieve some of the 
lender’s risk. 

The 7(a) Loan Guaranty Pro- 
gram. If the borrower defaults, the 
government makes good the major 
portion of the loan. The SBA can 
guarantee as much as 85 percent on 
loans of up to $150,000 and 75 
percent on loans of more than 
$100,000. The loans can be five to 
10 years for working capital, and 
up to 25 years for fixed assets such 
as real estate or equipment pur- 
chase. 


SBALowDoc has a simple, one- 
page SBA application form and 
rapid turnaround on approvals for 
loans up to $150,000. The SBA 
will guarantee up to 85 percent of 
the loan and usually turns the ap- 
plications around within 36 hours. 
Eligible: Start-ups and businesses 
with average annual sales for the 
past three years not exceeding $5 
million and with 100 or fewer em- 
ployees, including affiliates. 


SBAExpress loans let the 
lender skirt the SBA process. The 
SBA will guarantee up 50 percent 
of the loan, which can be up to 
$150,000. 


CapLines, an umbrella loan 
program, provides a 75 percent 
guarantee for short-term and sea- 
sonal working capital needs: mate- 
rial and labor needs for a contract, 
seasonal inventory increases, fi- 
nancing for a small general con- 
tractor. It can be an advance 
against accounts receivable. 


SBA 504 loan is for any kind of 
for-profit small business that will 


grow to create jobs. This national . 


program offers a low down pay- 
ment (just 10 percent of the total 
project cost) and a fixed interest 
rate, usually below market. It can 
cover all costs, including “soft 
costs” like appraisals and fees. 

The 7(M) Microloan Program 
can be from $100 to $35,000 for 
capital expenditures and working 
capital. This is a “last resort” loan 
available to nearly any company. 
They are available from the Tren- 
ton Business Assistance Corpora- 
tion. 


Trenton Business Assis- 
tance Corporation, 209 
East Front Street, Trenton 
08608-2102. Deborah Os- 
good, executive director. 
609-396-8271; fax, 609-396- 
0559. Home page: 
http://community.nj.com/ 
cc/tbac. A community devel- 
opment small business loan 
fund providing financing and 
technical assistance to busi- 
ness in Mercer County. 


Other Private and 
Public Funding 


New Jersey Community Loan 
Fund, 16-18 West Lafayette 
Street, Trenton 08608-2088. 
David M. Scheck, executive 
director. 609-989-7766; fax, 
609-393-9401. Home page: 
www.njclf@njcif.com a 
statewide, nonprofit commu- 
nity development financial in- 
stitution providing loans and 
technical assistance for low 
income housing and eco- 
nomic development. 


New Jersey Economic Devel- 
opment Authority, 36 West 
State Street, Box 990, Tren- 
ton 08625-0990. Caren S. 
Franzini, executive director. 


Continued on following page 


ON DEMAND 
DIGITAL PRINTING 
SOLUTIONS 


Poster and Banner printer. 
Free pick-up and delivery. 


609.771.4000 


ALLEGRA 


The best kept secret. 


on the Route | Corridor! 


Allegra Print & Imaging offers total print 
management including graphic design 
services, desktop publishing and 
electronic imaging and printing in 

B&W and Full Color. We can expand 
your business ideas too, with our 

6 foot wide full color Mach 12, 


Get us involved in your next project. 


2850 US Highway 1 
Lawrenceville, NJ 08648 
GoDigital@AllegraNJ.net 
www.AllegraNJ.net 
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= DocumentDepot 


Full Service Digital Print Shop 


* High Volume Copying - Color Copying - Binding Services 
: Graphic Design - Wide Format Color Output - Letterhead 
- Business Cards - Newsletters - Variable Data Output 

- Computer Rental Stations 

- Print from/to disk 


- Corporate Accounts 
- Volume Discounts 
- Free Pickup & Delivery ~ 


Princeton Forrestal Village 
Princeton, N.J. 08540 


Tel. 609-520-0094 | 
Fax 609-520-1294 


Great location: 3 miles from 
Princeton in Princeton Forrestal 
Village. Just drive into the 
village and park next to the 
security house. 


INNERSANCIUM 


Lego Design 
Corporate identity 
Booklets 
Brochures 
Sales Sheets 
Catalogues 
Annual Reports 
Direct Mail 
Promotions 
Package Design 
Trade Show Graphics 
Art 


Photography 


23 Stockton Avenue, Princeton, NJ 08540 
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BUY ¢ SELL 


New & Used Equipment 


TURN YOUR UNUSED OFFICE 
EQUIPMENT INTO CASH 


HEWLETT 
PACKARD 


| @ 


Current Need: 
IBM 4317 Network Printers 
Hp 4000, 5Si, 5P, 4+ 


COMPUTER 


, SRESOURCE 
TTT [inte 


Phone: 609-730-9200 


Fax: 609-730-9205 24 ° 


E-mail: sales@computerresourceinc.com 
1595 Reed Rd. Suite & - Pennington,’ NJ 08534 


izF: LEXMARK. 


609-292-1800; fax, 609-292- 
5722. Home page: 
www.njeda.com. A self-sup- 
porting, independent state fi- 
nancing and development 
agency. 

Though the NJEDA operates 
under the supervision of the New 
Jersey Economic Development 
Authority, the NJEDA has its own 
funds derived from casino reve- 
nues. It offers loans for start-up and 
micro businesses to spend on real 
estate, fixed assets, and working 
capital. For fixed assets and work- 
ing capital, the same pool can pro- 
vide loan guarantees. 


Venture Capital 
Resources 


M cvies capitalists will want 
an equity share of your business, 
and they will look over your shoul- 
der to supervise management. 
Some of the VCs that make small 
to medium-sized investments: 


Accel Partners, 1 Palmer 
Square, Suite 402, Princeton 
08542. Jim Breyer, manag- 
ing general partner. 609-683- 
4500; fax, 609-683-0384. 
Home page: www.ac- 
cel.com Focus on communi- 
cations and Internet/intranet 
firms, headquarters in Palo 
Alto with $3 billion under 
management. 


Adams Capital/Strategic 
Technologies LLC, 947 
State Road, Suite 104, 
Princeton 08540. Anthony C. 
Warren. 609-688-9990; fax, 
609-688-9988. E-mail: 
tonytekbank @ aol.com. 


Cardinal Partners, 221 Nas- 
sau Street, Third Floor, 
Princeton 08542. John K. 
Clarke, managing general 
partner. 609-924-6452; fax, 
609-683-0174. Home page: 
www.cardinalpartners.c 
om. Venture capital, with 
$185 million under manage- 
ment, investing $6 to $8 mil- 
lion per company in health- 
care, life sciences, medical 
products, and healthcare 
services. 


Domain Associates LLC, 1 
Palmer Square East, Suite 
515, Princeton 08542. James 
C. Blair, general partner. 
609-683-5656; fax, 609-683- 
9789. E-mail: domain @do- 
mainvc.com. Home page: 
www.domainvec.com. Ven- 
ture capital investments in life 
science companies. Pro- 
vides $30 to $40 million an- 
nually to U.S.-based ven- 
tures concentrated in the life 
sciences. 


Early Stage Enterprises LP, 
995 Route 518, Skillman 
08558. Ron Hahn/Jim Millar, 
general managers. 609-921- 
8896; fax, 609-921-8703. E- 
mail: ron@esevc.com, 
jim@esevc.com. Home 
page: www.esevc.com 
Venture capital investor in 
seed and early stage compa- 
nies, with $44 million in as- 
sets, an SBIC company. 


Edison Venture Fund, 1009 
Lenox Drive, Building 4, Suite 
200, Lawrenceville 08648. 
John H. Martinson, manag- 
ing partner. 609-896-1900; 
fax, 609-896-0066. E-mail: 
info @ edisonventure.com. 
Home page: www.edison- 
venture.com Equity financ- 
ing and guidance to growing 
companies with proprietary 
technologies or unique serv- 
ices in emerging markets, 
with $300 million under man- 
agement. 


Healthcare Ventures LLC, 44 
Nassau Street, Princeton 
08542. James H. Cavan- 
augh, president, general 
partner. 609-430-3900; fax, 
609-430-9525. Healthcare 
investments, with $838 mil- 
lion under management. 


InHealth Venture Manage- 
ment LLC, 125 Village 
Boulevard, Suite 310, Prince- 
ton 08540. Ted Stack, co- 
managing director. 609-452- 
7100; fax, 609-452-7134. 
Home page: www.in- 
healthventuremgmt.com 
Business acceleration serv- 
ices for start-up companies in 
the healthcare, healthcare 
risk services, and technology 
sectors. 


Johnston Associates Inc., 
181 Cherry Valley Road, 
Princeton 08540-7645. 
Robert F. Johnston, presi- 
dent. 609-924-3131; fax, 
609-683-7524. E-mail: jain- 
corp@aol.com. Venture 
capital and investment bank- 
ing with focus on seed capital 
for healthcare and biotech- 
nology. 


Kemper Ventures, 155 Village 
Boulevard, Princeton Forre- 
Stal Village, Princeton 08540. 
Richard Secchia, partner. 
609-936-3013; fax, 609-936- 
3051. Home page: www.- 
kemperventures.com — |n- 
vests $1 to $5 million in early 
stage technology-oriented 
companies. 


Penny Lane Partners LP, 1 
Palmer Square, Suite 309, 

- Princeton 08542. Stephen 
Shaffer, partner. 609-497- 
4646; fax, 609-497-0611. E- 
mail: pennylanepart- 
ner@msn.com. Expansion fi- 
nancing for early to mid- 
stage companies, a partici- 
pating security SBIC, with 
$30 million under manage- 
ment. 


Plimpton Yang, 34 Chambers 
Street, Princeton 08542. 
David C.A. Plimpton, manag- 
ing partner and president. 
609-924-8244; fax, 609-924- 
8236. E-mail: info@plimp- 
ton.com. Home page: 
www.plimpton.com Ven- 
ture capital, with $200 million 
under management 


Proquest Investments, 600 
Alexander Park, Suite 204, 
Princeton 08540. Pasquale 
DeAngelis, chief financial of- 
ficer. 609-919-3560; fax, 
609-919-3570. E-mail: 
pato @ proquestvc.com. 
Home page: www.pro- 
questvc.com Venture capi- 
tal firm with a focus on cancer 
research with $200 million 
under management. 


Silicon Garden Angels + In- 
vestors Network, 32 Cedar 
Brook Drive, Silicon Garden, 
Somerset 08873. Daniel J. 
Conley, venture catalyst. 
732-873-1955; fax, 732-873- 
3237. E-mail: OnCall- 
CFO@aol.com. Home 
page: www.OnCallCFO.- 
com Expansion capital, ven- 
ture capital, creative leasing 
to business owners, coach- 
ing entrepreneurs and busi- 
ness Owners in business 
plans. 


Sycamore Ventures, 845 Al- 
exander Road, Princeton 
08540 (until mid January, 
2002, at 989 Lenox Drive, 
Building One, Room 208). 
John Whitman, Kilin To, and 
Peter Gerry, managing part- 
ners. 609-759-8888; fax, 
609-759-8900. Home page: 
www.sycamorevc.com 
Venture capital with $500 mil- 
lion under management, for 


second stage companies 
through IPO. 


VMS Group, 47 Hulfish Street, 
Suite 300, Princeton 08542. 
Dominick B. Turiano, general 
partner. 609-430-8422; fax, 
609-430-1711. E-mail: 
domt @ vmsgroup.com. 
Home page: www.vms- 
group.com. Venture man- 
agement services with three 
venture capital funds has 
raised $350 million since 
1992 and invested in more 
than 60 companies in the In- 
ternet and communications 
industries. Limited partners 
include Lucent and AT&T. 


Whitestone Capital LLC, 47 
Hulfish Street, Suite 505-C, 
Princeton 08542. James RF. 
Utaski, partner. 609-806- 
0002; fax, 609-806-0004. 
Home page: www.white- 
stonecapital.com. Seed 
and expansion stage private 
equity. 


Technical Funding 


[. you have a technology busi- 
ness, you will be looking for gov- 
ernment grants to develop your 
technology so that you can limit 
your risk. Your best chance at get- 
ting “almost free” money is 
through the Small Business Inno- 
vation Research (SBIR) program. 
It is the federal government's larg- 
est R&D grants program targeted 
to the small business community, 
says Randy Harmon, director of 
the Technology Commercializa- 
tion Center, part of the New Jersey 
Small Business Development Cen- 
ter (NJSBDC) of Rutgers Graduate 
School of Management. 

“The odds for the SBIR grants 
are very good, one in eight for 
Phase I and two in five for Phase 
II,” says Harmon. Under Phase | 
you can get up to $100,000 for 
‘proof of concept’ work. For Phase 
II, some agencies go up as high as 
$750,000 for proof of concept and 
developing a prototype. A daylong 
workshop for writing Phase II 
grants is Tuesday, February 5, at 
Rutgers’ Cook College, for $60. 

In contrast, Small Business 
Technology Transfer (STTR) 
grants cap at $500,000, but they 
often work better for academic re- 
searchers who can’t meet the SBIR 
requirement that the principal in- 
vestigator spend at least 50 percent 
of his or her time on the grant pro- 
ject. STTR grants require, never- 
theless, that 30 percent of the funds 
must go for a collaboration with a 
nonprofit institution. 

Randy Harmon at the TCC has 
monies under a federal and state 
program so that the young high- 
tech business can: 


Use the services of a proposal 
writing consultant to help write 
consultants to help write strong 
SBIR proposals. “This will result 
in stronger business models and 
business plans for the companies 
that submit proposals and improve 
the likelihood that the technology 
developed under SBIR will be 
commercialized,” Harmon says. 

Get technical marketing serv- 
ices to help you get your grant. 
Working from the company level 
up, the consultant will assess a 
company’s technologies and core 
technical competencies and then 
identify federal research programs 
and laboratories that participate in 
SBIR and are interested in these 
areas. Then the consultant will 
help the entrepreneur contact the 
research program. 

Working from the government 
agency “down,” the consultant 
will try to match any future SBIR 
grant solicitations with the tech- 
nologies and capabilities of firms 


. registered in this state. 
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Ea, on, Margery S. David- 
son, a CPA and owner of Aber- 
deen-based Business Develop- 
ment Team, a consulting business, 
began to detect a common thread 
among those who own businesses. 
“There so much they don’t know,” 
she says. “Simple things, like how 
to keep books, and what things are 
tax deductible.” She found herself 
spending a great deal of time pro- 
viding tutorials, and then decided 
to build a business around teaching 
accounting basics to new business 
owners. Among the most impor- 
tant issues: 


Beware the partnership. 
“When businesses fail, most of the 
time it doesn’t even have to do with 
financials,” she says. “Most times 
it doesn’t work out because people 
go into partnerships.” Whether it’s 
a spouse, a friend, or a stranger, 
inviting someone to share your 
business dream can be a disaster. 
The problem, she says, is simple, 
and oh-so-human: “I want to take 
it One way, and you want to take it 
another.” 

Asked how her business has 
avoided the pitfalls of partnership, 
she reveals the second key: 
“There’s one boss, and that’s me.” 
Just one person can be in charge, 
she says. The job can rotate, with 
each partner taking the helm for six 
months or a year, but for each time 
period only one person should be 
making decisions for the business. 


Learn to keep the books. Three 
to five years after a business opens, 
its owner is working 12-hour days. 
That, Davidson says, is no time to 
learn accounting. By contrast, 
“new business owners have more 
time than money,” she says, and 
need to be spend- 
ing some of that 
time on learning 
bookkeeping ba- 
sics. Having seen 
her fair share of 
shoe boxes 
crammed with a 
melange of re- 
ceipts, bills, and 
canceled checks, 
Davidson observes 


Technology Groups 
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GetContactx, 247 High 
Street, Pottstown 19464. 
Steve Sroczynski, presi- 
dent. 610-718-9810; fax, 
610-718-9811. E-mail: 
info @ getcontactx.com. 
Home page: www.get- 
contactx.com. Promotion 
of sales, marketing, and 
contact building for technol- 
ogy-oriented businesses. 


New Jersey Technology 
Council, 1001 Briggs 
Road, Suite 280, Mt. Laurel 
08054. Maxine Ballen, 
president. 856-787-9700; 
fax, 856-787-9800. E-mail: 
mballen @njtc.org. Home 
page: www.NJTC.org. 
Statewide group that pro- 
vides recognition, network- 


Consider how part- 
ners will divide up 
profit and loss, 
how they will pay 
salaries, how they 
will resolve dis- 
putes, and who 


a couple of counts, Davidson says. 
“What’s left over is profit,” she 
says. “That is what you use when 
you want to buy a new computer.” 
Business owners who do not write 
themselves a paycheck often end 
up resenting their company, she 
says. “Pay yourself, even if it’s 
only $25,” she says. “It feels so 
good to get a paycheck.” 


§. Choose a Lawyer 


Wie you pay in legal fees 
depends on whether you structure 
your company as a sole proprietor- 
ship, partnership, or corporation. 
There are tax advantages to each. 
Consider the type of business you 
have, how you will distribute prof- 
its, what capital you need, what 
liabilities you will have, how many 


es (YOKE you will 


have, and how 
long you expect to 
operate the busi- 
ness. 

In the 1980s, 
many small firms 
were swept into 
the prestige of in- 
corporating their 
companies, which 
added substantial 


= ——— gets what if the set-up and book- 
of the financia . . keeping fees, and 
, iness is sold. eeping fees, 

side of runnimg a bus in the end afforded 
Dusiness {S (0. mmm | |ittle in the way of 


pant. The shoe box 
non-filing system 
costs all business 
owners big, she says, particularly 
at tax time. 

Bookkeeping is especially im- 
portant for businesses with sea- 
sonal dips. By writing down all 
expenses in categories and keeping 
track of what checks come in when 
“they can know a bad season is 
coming,” Davidson says. Keeping 
track of financials will also allow 
busy entrepreneurs to see if their 
businesses are growing from year 
to year, and by how much. 


Outsource bookkeeping as 
you grow. Davidson suggests 
business owners do their own 
bookkeeping in the beginning, and 
outsource it as they reach that busy 
three to five year mark. 


Then bring bookkeeping back 
in house again. When cash flow 
grows to a point where there is 
enough for support staff, it is time 
to bring accounting back in-house. 
Even then, however, she urges 
business owners to retain control 
over bookkeeping functions. The 
bookkeeper should not have access 
to all the company’s funds, she 
says, but only to the amount that is 
required for the month’s operating 
expenses. — 

Take a paycheck. Some busi- 
ness owners put every cent back 
into the business, thinking ‘I'll 
take what’s left over.’ Bad idea on 


practical tax or li- 
ability protection. 


Sole Proprietorship. Just open 
your door. Attorney’s costs will be 
minimal. 


Partnership. Consider how 
partners will divide up profit and 
loss, how they will pay salaries, 
how they will resolve disputes, 
who has the authority to spend 
funds, and who would get what 
when the business is sold. 

A General Partnership is useful 
in solving disputes but you are re- 
sponsible for your partner’s busi- 
ness actions. You must file an As- 
sumed Name Certificate with clerk 
of the counties in which your part- 
nership conducts business. 

A Limited Partnership requires 
filing certificates and affidavits 
with the Department of State and 
publishing a Notice of Formation 
in newspapers. 

Corporation. The most compli- 
cated format incurs the largest at- 
torney fees. Whoever owns the 
most stock controls the corpora- 
tion. Decisions made by a board of 
directors must be recorded, and of- 
ficers are liable to stockholders. 
For a regular corporation, file a 
certificate of corporation with the 
Department of State. For a Limited 
Liability Corporation (LLC), file 
Articles of Organization. 


‘ 


ing, information, and serv- 
ices for the state’s technol- 
ogy businesses. 


Princeton Technology Alli- 
ance Inc., 863 State Road, 
Princeton 08540. Cathryn 
A. Mitchell, president. 609- 
921-3322; fax, 609-921- 
0459. E-mail: cmitchell@- 
millermitchell.com. Non- 
profit technology in the 
greater Princeton area. 


Research and Development 
Council of New Jersey, 
400 Morris Avenue, Suite 
222, Denville 07834. John 
Daghlian, executive direc- 
tor. 973-627-5330; fax, 
973-627-8410. E-mail: 
apatrick @rdnj.org. Home 
page: www.rdnj.org. Sup- 
port for continued growth of 
technology-based organi- 
zations in the state. 


10. Find a Mentor 


Visi will need somebody you 
can talk to. Find a business mentor, 
preferably not a direct competitor. 
“Those words of wisdom will 
carry you through many hard 
times,” say Spiewak. 


SCORE 


S.C.O.R.E., the Service Corps 
of Retired Executives, offers free 
counseling to small business own- 
ers, and to those considering start- 
ing a small business. In the greater 
Princeton area, S.C.O.R.E. works 
from the offices of the Chamber of 
Commerce of the Princeton area 
(609-520-1776). A national or- 
ganization, S.C.O.R.E. is a re- 
source partner with the Small Busi- 
ness Administration. 

Extended mentoring is avail- 
able, but those who prefer a 
quicker answer to a problem can 
now visit S.C.O.R.E.’s website 
(www.score.org) and pose ques- 
tions by E-mail. Counselors in 
most states, including New Jersey, 
provide personal answers. 


Entrepreneur's Groups 


Business Entrepreneurs Net- 
work of New Jersey, 48 


West Lafayette Street, Tren- | 


ton 08608. Greg Williams, 
president. 609-883-2424; 
fax, 609-278-9500. 


Networking and support group 
for small business owners and op- 
erators, formerly Mercer County 
Black Business Association. 


Employers Association of 
New Jersey, 799 Bloomfield 
Avenue, Suite 312, Verona 
07044-1399. John Sarno, ex- 
ecutive director. 609-393- 
7100; fax, 973-239-0904. 
Home page: www.eanj.org 


A nonprofit that provides em- 
ployee relations services including 
salary and wage benchmark data. 


New Jersey Entrepreneurs 
Forum Inc., Box 313, West- 
field 07090. Jeff Milanette, 
president. 908-789-3424; 
fax, 908-789-9761. Home 
page: www.njef.org 


Assistance in formation and 
growth of young technology-based 
enterprises in the state, meeting 
second Thursdays, 6 p.m., at 
McAteers, September to June. 


New Jersey Entrepreneurial 
Network, 600 College Road 
East, Suite 4200, Princeton 
08540. Robert Frawley, 
president. 609-279-0010 and 
609-987-6656; fax, 609-987- 
6651. Home page: www.- 
njen.com 


Continued on following page 


Don’t Let Change Get You 
Down. Make It e__ 
Your Opportunity 
To Succeed. 


Market Entry 
may be just what 
you need to help 
you redirect your 
resources, open new 

markets, raise revenues, invigorate 
your staff and increase profits. 


Take charge of change. Call today. 


Katherine Kish 
President 


info@MarketEntryInc.com 


| 
Market Entry 609-799-8898 


SS 
Princeton Air 


A LINC Service’ Contractor Since 1971 


“Commercial 


ommercial 
Industrial 


Residential 
Heating, Air Conditioning & Controls 


» Maintenance Agreements 
» Equipment installations 
>» Air Duct Cleaning 


Princeton Air Conditioning, Inc. 


www.princetonair.com 


a | 


Are computers ordered 
_ as supplies or as 


strategic tools at 


your company? 


iTactionPLAN.COM 


Complete computer and network support PLUS 
management and operations for companies that 
want their network to really work for their busi- 
ness. We address what's missing; standards, 
continuity and methodology. Call for a free 
IT department guide for your company. 


877 707 7737 


Cascade Media Group, Inc. 
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ORGANIZED 
LIBRARY 


The Professional Library Consultants 
for Corporate, Business and 
Special Library Collections 


Our Services Include: 
* Library Start-Up or Reorganization * Strategic Planning for Libraries 


* Library Automation 
* Records/Files Management 
* Staff Development 


* Library Budgets 
* Marketing Strategies for Libraries 
* Space Planning 


“We don’t just have ideas; we implement them!’ 


Call for a free brochure. 


Judith Tapiero 
609-799-5065 * Fax 609-799-6560 
P.O. Box 7403, Princeton, NJ 08543-7403 
e-mail: jtapiero@erols.com 
www.theorganizedlibrary.com 


90 Days Warranty 


We sell refurbished copiers & fax machines 
for a fraction of the original price. 


Kawase, Inc. 


410 Princeton-Hightstown Rd. 


Princeton Junction, NJ 08550 


609-448-2800 
Fax: 609-448-0448 


We Can Help You Unstack It 


D/J Business Service @ The Office Complex 
475 Wall Street, Princeton * 609-924-0905 


OFFICE RENTALS - Executive Office Suites, 
Desk Space, Virtual Office Services 


PERSONALIZED SECRETARIAL SERVICES 


including Reports, Studies, Letters, MS 
Office Suite, Transcriptions, & More! 


SN BAK 
PR bee VIEW 


U.S. 1 


Stay Connected, 
Wherever You Are 


Sneak Preview gives you 
a weekly dose of U.S. 1, 
whether you are on the 
road, on vacation, or just 
too busy to grab a copy 


yst 


from your 
reception 
desk. 


Go to www.princetoninfo.com 
to fill out an order form. 


Continued from preceding page 


For entrepreneurs, angels, and 
venture capitalists, monthly meet- 
ings on first Wednesdays, Septem- 
ber through June at the Doral. 


The Princeton Council, Box 
101, Princeton 08542. 
Helene Mazur, facilitator. 
609-924-9399; fax, 609-924- 
9533. 


Structured networking for leads, 
and referrals, usually every other 
Thursday at 8 a.m. at the Hyatt. 


Rutgers Center for En- 
trepreneurial Management, 
111 Washington Street, 
Newark 07102. Sharon Gif- 
ford. 973-353-1646; fax, 973- 
353-1233. 


Rutgers Family Business Fo- 
rum, 41 Gordon Road, Suite 
Ac/o Center for Applied Psy- 
chology, Piscataway 08854- 
8067. David Niemeyer, direc- 
tor. 732-445-7504; fax, 732- 
445-7970. Home page: 
www.rci.rutgers.edu/ngs 
app/center/family.htm 


Women's Networking 
Groups 


American Association of Uni- 
versity Women, 710 Pros- 
pect Avenue, Princeton 
08540. 609-921-7458; fax, 
609-258-2158. E-mail: giord- 
maine @att.net. 


Meets second Tuesdays at Stark 
& Stark, Lenox Drive. 


Association for Women in 
Science, Central Jersey 
Chapter, c/o Sandra Carson, 
Box 400, Princeton 08543. 
Mary Jo Donovan, president. 
732-519-3071; fax, 732-519- 
2063. Home page: www.- 
geocities.com/cjcawis 


Forum for women in, or consid- 
ering careers in, science and tech- 
nology. 


Business and Professional 
Women of the United Jew- 
ish Federation, 3131 
Princeton Pike, Lawrence- 
ville 08648. Linda Cohen, di- 
rector. 609-219-0555; fax, 
609-219-9040. E-mail: 
ujfpmb @ bellatlantic.net. 


Central Jersey Network of 
Black Women, Box 217, 
Hightstown 08520. Ruth 
Rainford Timins, president 
2001. 609-799-7143; fax. E- 
mail: cjnbw @ hotmail.com. 


Meets at Hickory Corner Road 
Library on second Tuesdays, 7:30 
p.m., September to June. 


1320 PARKWAY AVENUE 


EWING TOWNSHIP, NEW JERSEY 


8,300 SQUARE FEE OF DIVIDABLE OFFICE SPACE 
IN A FREESTANDING, ONE-STORY BUILDING 


Now 
Available 


Strategically located near 
Trenton and Princeton. 
Great off-street parking. 
Recent exterior renovation. 
Serviced by all utilities. 
Commission to Brokers. 
Served by mass transit. 
Adjacent to a neighborhood 
shopping center and a park. 


PENNMARK MANAGEMENT COMPANY, INC, 


1000 Germantown Pike, Suite A-2, Plymouth Meeting, PA 19462 
PHONE 610-272-6500 TOLL FREE 800-929-0607 FAX 610-272-9450 
Ask for Chris McHenry (ext. 123) 


Central Jersey Women’s Net- 
work, Box 222, Plainsboro 
08536-0222. Marj Stivers, di- 
rector. 908-281-9234; fax, 
609-799-1874. E-mail: 
princeton @cjwn.org. Home 
page: www.cjwn.org 
Member of the National Asso- 

ciation for Female Executives, 

meetings at Holiday Inn in Prince- 
ton and Cherry Hill. 


Executive Women of New 
Jersey, Box 42, Little Falls 
07424. Marguerite Schaffer, 
president 2001. 973-812- 
7272; fax, 973-812-0124. E- 
mail: execwomennj@- 
aol.com. Home page: www.- 
ewnj.org. 

Monthly forum for senior level 
executive members for sharing in- 
formation and business experi- 
ences, biennial dinner for graduate 
scholarship fund. 


Hightstown East Windsor 
Business and Professional 
Women, Box 224, Hight- 
stown 08520. 609-426-4490; 
fax, 609-426-4772. 


Dinner meetings on second 
Tuesdays, 6:15 p.m., September to 
June — call for location. 


Industrial/Commercial Real 
Estate Women, 244 Broad 
Street, Red Bank 07701. 
Gerri Hopkins, Executive Di- 
rector. 732-842-5070; fax, 
732-219-1938. E-mail: 
icrewnj@nncrew.org. Home 
page: www.icrewnj.org 
For full-time professionals in 

commercial real estate and related 

fields. Monthly meetings usually 
on Thursday. Call for time. 


Junior League of Greater 
Princeton, 27 Federal City 
Road, Trenton 08638. 609- 
771-0525; fax, 609-406- 
9255. Home page: 
www.jigp. 

Women’s organization commit- 
ted to voluntarism and leadership 
of trained volunteers. 


Leadership Institute for 
Women of Asia & the Pa- 
cific Islands, 26 Nichol Ave- 
nue, 213 Davison Hall, New 
Brunswick 08901 -2882. Mar- 
garet Varma, director. 732- 
932-6521; fax, 732-932- 
6522. 


New Jersey Association of 
Women Business Owners, 
225 Hamilton Street, Bound 
Brook 08805. 732-560-9607; 
fax, 732-560-9687. E-mail: 
njawbo @njawbo.org. Home 
page: www.njawbo.org 


New Jersey Association of 
Women Business Owners, 
Mercer chapter, Box 5443, 
Trenton 08638. Arlene 
Schragger, president 2000- 
2001. 609-924-7975; fax, 
609-771-4390. 


New Jersey Association of 
Women Business Owners, 
Middiesex chapter, 8 Out- 
look Lane, Freehold 07728. 
732-308-3442; fax. Home 
page: www.njawbo.org/- 
middlesex. Meetings sec- 
ond Monday at 6 p.m. at the 
Clarion Hotel and Towers. 


Princeton Business and Pro- 
fessional Women, Box 
8267, Princeton 08543-8267. 
Maria (Charo) Juega, co- 
president. 732-843-7484; 
fax, 732-519-4225. E-mail: 
akosco @ att.com. 


Princeton Newcomers Club, 
YWCA, Paul Robeson Place, 
Princeton 08540. 609-497- 
2100; fax. Home page: 
www.ywcaprinceton.org. 
Meetings on second Fridays 
at 11:45 a.m. at the Princeton 
YWCA. 


Society of Women Environ- 
mental Professionals, Box 
5218, Princeton 08543- 
5218. 609-683-1023; E-mail: 
njswep @ dechert.com. 


Soroptimist International of 
Princeton, 734 Estates 
Bivd., Apt. 123, Mercerville 
08619. Lorraine Rose, presi- 
dent. 609-586-8187; fax, 
908-281-7745. E-mail: Moth- 
erCute4 @home.com. 


Professional and business 
women working worldwide to pro- 
mote causes that benefit women 
and children. 


Women in Development of 
Mercer County, Box 55482, 
Trenton 08638. 609-895- 
5775; fax, 609-896-5366. E- 
mail: nawrocik @ rider.edu. 


Education and support for 
women fundraising professionals, 
annual dues $25. 


Women’s American ORT: 
New Jersey Region, 1620 
Route 22, Third Floor, Union 
07083. Judi Dill, director. 
888-675-2678; fax, 908-686- 
9120. E-mail: Jdill@- 
waort.org. Home page: 
www.waort.org 


Support for worldwide voca- 
tional education and technical 
training centers — advocacy for 
Jewish community values. 


Chambers 
of Commerce 


Chamber of Commerce of the 
Princeton Area, 216 Rock- 
ingham Row, Princeton For- 
restal Village, Box 431, 
Princeton 08542. 609-520- 
1776; fax, 609-520-9107. 
Home page: www.prince- 
tonchamber.org. 


Greater Mercer County 
Chamber of Commerce, 
214 West State Street, Tren- 
ton 08608. Cathy Frank 
White, president/CEO. 609- 
393-4143; fax, 609-393- 
1032. Home page: www.- 
mercerchamber.org. 


Hightstown/East Windsor 
Chamber of Commerce, 
Box 87, Hightstown 08520. 
Patricia Lee, chamber ad- 
ministrator. 609-448-4412: 
fax, 609-448-1672. 


Metropolitan Trenton African 
American Chamber of 
Commerce, 260 East State 
Street, Second Floor, Tren- 
ton 08608. John E. Harmon, 
president. 609-393-5933; 
fax, 609-393-9166. E-mail: 
info@mtaacc.org. Home 
page: www.mtaacc.org. 


Division of Mercer County 
Chamber. 


Middiesex County Regional 
Chamber of Commerce, 1 
Distribution Way, Monmouth 
Junction 08852. Nancy M. 
Ostin, executive director. 
732-821-1700; fax, 732-821- 
5852. E-mail: info@- 
mercec.org. Home page: 
www.imercc.org. 


New Jersey Business & In- 
dustry Association, 102 
West State Street, Box 230, 
Trenton 08602. Joseph Gon- 
zalez, president. 609-393- 
7707; fax, 609-989-7371. 
Home page: www.nibia.- 
org. 

Business advocate representing 
over 16,000 New Jersey compa- 
nies. 


New Jersey Chamber of 
Commerce, 216 West State 
Street, Trenton 08608. Joan 
Verplanck, president. 609- 
989-7888; fax, 609-989- 
9696. Home page: www.- 
njchamber.com. * 
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Rebuilding Your Career 


8 Steps to Landing a Job, Powering Up Your Career 


his year’s record spate of 
lay-offs has reminded us all that 
job security is a phantom concept. 
In the giddy years just passed, em- 
ployers all but begged for someone 
— anyone! — to accept their jobs. 
No more. As 2002 gets underway, 
business is off in sectors as dispa- 
rate as telecommunications, adver- 
tising, and travel. A number of em- 
ployees have lost their jobs, and 
many, many more are nervous. For 
everyone, employed or not, this is 
the time to get back to job scouting 
basics. 

Here’s how: 


1. Bounce Back 
From a Lay-Off 


Di. Lichtman was a senior 
executive in the human resources 
department of a medical equip- 
ment rental company. She had 
been with the company for nearly 
16 years when a group of venture 
capital investors took it private. 
The new investors decided on sub- 
stantial changes. “One year ago 
today, everyone from the CEO 
through senior vice presidents was 
let go,” she says. “I was the victim 
of a downsizing.” 

Happily re-settled as vice presi- 
dent of career management at 
Right Management Consultants, a 
global career transition firm with 
offices in Forrestal Village, Licht- 
man has not forgotten how it felt to 
be tossed from a job she had held 
so long that her children, ages 22 
and 24, had no memory of her do- 
ing anything else. “I couldn’t get 
past it,” she says. “I kept saying 
‘This was 16 years.’ It was a shock, 
a trauma. It was hard telling peo- 
pie:” 

“Tt wasn’t even financial,” 
Lichtman says of her lay-off. She 
had been given a substantial sever- 
ance package and didn’t need to 
work right away to pay the bills, 
but even so, she found it difficult 
to get over the dismissal. “I kept 
looking behind me,” she says. “I 
kept wondering if I should have 
done anything differently, if I 
should have been more aggressive 
with the new management.” It was 
six months before she began a job 
search in earnest. 

Now Lichtman works with peo- 
ple like herself, executives who 
find themselves out of a job. She 
urges them to take time to think 
about what parts of their former 
jobs they liked, and what parts they 
would be happy never to have to do 
again. That is how she arrived at 
her current job, which she landed 
just two months ago. 

A “poor kid from Philadel- 
phia,” Lichtman attended Temple 
University on scholarship, earning 
a bachelor’s degree in secondary 
education (Class of 1969) and a 
master’s degree and doctorate in 
psycho-educational process, now 
called educational psychology. 
She had worked as a psychologist 
as well as a human resources ex- 
ecutive, and after her-lay-off she 
realized she did not want to “shuf- 
fle paper” anymore. No more gov- 
ernment reporting forms for her, 
she decided. What she liked about 
her work was human interaction, 
“role playing, interviewing, ex- 
ecutive coaching.” She narrowed 
her job search to concentrate on 
positions full of client contact, and 
short on paperwork. 

Her new employer works for 
corporations, giving their down- 
sized executives coaching in find- 
ing a new job, and business is up. 


A lot. Right Management is seeing 
30 to 50 percent more people this 
spring than it did last spring as a 
number of industries, telecommu- 
nication and the Internet among 
them, trim employees. Lichtman 
says, even now, a good two dec- 
ades after “downsizing” first en- 
tered corporate lingo, employees 
often are shocked to find that hard 
work and longevity are not enough 
to guarantee a spot on the company 
roster. 

“It used to be a social contract,” 
Lichtman says. “I do a good job, 
and you'll keep me forever.” Not 
only is that contract out the win- 
dow, but length of service as an 
anchor is gone too. Newly laid-off 
executives, still in shock, tell 
Lichtman how long they had been 
with their employer as if the years 
were charms they believed would 
keep the axe away. “It doesn’t 
matter anymore,” she says. “There 
are no guarantees.” 

The result, Lichtman says, is 
that the laid-off people she sees are 
no longer willing to make work 
their life. Many thought a short- 
term sacrifice of family, outside 


Rushing into a job 
hunt before the 
shock of a lay-off 
has worn off is rarely 
the way to find a re- 
ally good new job. 


interests, and personal time 
couldn’t help but make them stars, 
forever valued at work. When, in- 
stead, they were shown the door, 
many vow not to repeat the mis- 
take. Lichtman says, “More and 
more, people say, ‘I'll do a good 
job, but equally, if not more, I will 
value family time, community 
time, and personal time.’” 

But no matter how they decide 
to work, the jobless executives 
need to get to work, and Licht- 
man’s job to help them find one. 
Here is her advice for conducting a 
job search after a lay-off, and using 
the event to build a stronger, more 
resilient career: 


Take a deep breath. “Don’t do 
anything right away,” Lichtman 
advises. “Step back, reflect a bit, 
take seminars, decompress.” 
Rushing into a job hunt before the 
shock of a lay-off has worn off, 
sending off hundreds of resumes 
willy-nilly, and going into inter- 
views unprepared is rarely the way 
to find a really good fit in a new 
job. “I had a young woman this 
morning,” Lichtman says. “She 
reported she had just gone on an 
interview.” This job candidate had 
summed up her skills by telling the 


Are you about to explode over: 


¢ the chaos that is your office 
¢ bank account statements 

¢ monthly invoicing/payables 
¢ medical claims follow-up 


prospective employer “‘I can do 
everything!’” Bad move, Licht- 
man says. “No one wants someone 
who can do everything.” 


Get to know yourself. A little 
reflection might have helped the 
hapless interviewee understand 
what strengths she could bring to a 
job, and what she wanted the job to 
do for her. Right, like many firms 
that work with downsized employ- 
ees, offers a range of tests to assess 
clients’ talents, personalities, and 
preferences. And a new test is be- 
ing added. Lichtman says her firm 
will soon start offering a tool to 
measure Clients’ tolerance for 
stress. She says all job hunters 
should think about what it is they 
want in a job, besides, of course, a 
manageable stress level. “Is it 
money, time, leadership?” she 
urges them to ask. Being unem- 
ployed for a time can be an oppor- 
tunity to find a better job fit, but 
only if the laid-off employee takes 
the time to think about what would 
make a job ideal for him. 

And that is not as easy as it 
sounds. “Very senior folks hide 
behind the jobs,” Lichtman says. 
“To be out there and have to look 
at what you really like, it’s hard.” 


Forget pre-conceptions. Many 
of Lichtman’s clients are embar- 
rassed about their lay-off, thinking 
others will assume it was somehow 
their fault. Relax, she says, there is 
no longer a stigma attached to los- 
ing a job. Neither, she is finding, is 
there is much of a stigma attached 
to age as there was. “I think it’s 
changing,” she says. “Employers 
are looking for wisdom and expe- 
rience.” Older job hunters — like 
their young competitors — need to 
demonstrate creativity, energy, 
competence, and an ability to 
adapt. If they do so, they may find 
age is not much of a problem for 
recruiters. “I was offered a job by 
a 30-year-old at an Internet com- 
pany,” Lichtman says by way of 
example. Her firm has clients who 
are in their early-60s, and she says 
they are doing well in finding good 
jobs. 


Design a marketing cam- 
paign. While Lichtman says re- 
cently laid-off workers need time 
to adjust, she also says they like to 
have “a tangible product” in their 
hands. Working up a first-rate re- 
sume, not a historical document, 
but an embodiment of who they 
are, is a confidence builder, and an 
important first step in a self-mar- 
keting campaign. Work on inter- 
view skills also is important, as is 
polishing a personal presence, but 
the most essential part of the cam- 
paign is networking. 

Up to 85 percent of jobs are 
never advertised, Lichtman says. 
She has her clients ferret them out 
by listing 100 people they know. 
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Call Linda Richter + 609/371-1466 
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Ae Specialized Services for Busy Professionals & Seniors 
PERSONAL PAPERWORK 


SOLUTIONS...AND MOR 


Ye Ad “ 


HAVE YOU EVER WANTED TO BEA_FLY ON THE WALL 


. 


-SURVEILLANCETECHNOLOGIES.CO 


Please call us 10 Get our larest catalog and discuss how we CAN find the 
proper solution for your Current equipment for your business or home. 


We provide Free Consultations. 


-SURVEILLANCETECHNOLOGIES.CO 


We carry A full line of the latest technology in security Equipment 
CAMERAS 
OBSERVATION SYSTEMS 
DIGITAL VIDEO RECORDERS 
REMOTE SURVEILLANCE SYSTEMS 


Surveillance TechnoloGies 


100 CANAL POINTE BLVD. PRINCETON, NJ O8540 
CALL TOLL FREE: 877-393-0999 
EMAIL:SALES@SURVEILLANCETECHNOLOGIES.COM 


ADVANTAGE INSURANCE Assoc. 
AUTO @ HOME @ BUSINESS @ LIFE @ HEALTH 


MAXINE MILLSTEIN 


4444 Route 27, Kingston, NJ 08528 
Phone 609-279-9919 Fax 609-279-9920 
email: advantins@aol.com 


Providing you with the same experience 
and quality you have come to expect. 


LICENSED IN NJ & PA 


20 YEARS EXPERIENCE 


NEP Technician Certification 
Essentials of 
Neuro-Linguistic Programming 
One weekend a month - January to June 


in 
a 


The Princeton | Starting January 26-27 
Center for NLP Coaching & Training 
| \ LP Registration required 
a2 | Call for Brochure - 609-689-3748 
bao a 


E-mail: nlpprinc@optonline.net 
www.nipprinceton.com 


Coffee House Taste 


By the Cup.™ 


Why You'll Love the Keurig System 


* Great Taste 

* Green Mountain, 
Diedrich & Gloria 
Jean’s Gourmet 
Coffees 

Compact Size 

Easy to Use 

No Clean-Up 
Optional Coin Control 


+ + + 


Call today for your FREE 
in-office demonstration! 


Carefree Coffee, Inc. 
800-427-2350 


KEURIG 


BREWED 
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Yes, she says, absolutely everyone 
knows at least 100 people. Count 
the hairdresser, and her reception- 
ist too. Then get in touch with each 
and every one. Tips, she says, can 
come from anywhere. 


Negotiate for a great package. 
“People are petrified to ask for 
more money,” Lichtman says. 
“There’s areason professional ath- 
letes have agents.” She has been 
amused to find that top sales- 
people, pros who can sell anything, 
choke when it comes time to nego- 


mediate Occupancy 
Office Professional Space 


RS Mee res 


West Windsor Professional Center: 


tiate their own salaries. 
41 i . Keep on managing your ca- 
00-2200 SF Corner Suite reer. Gaining ground after the up- 
PROPERTY - Clarksville Road at Everett Drive, WW set of a lay-off does not end with 


landing a good job. The lay-off 
should serve as a wake-up call, 
alerting the executive to a changed 


- Two 16,800/SF buildings 
- 6.4 acre landscaped site 


LOCATION see Route 1, Train, Hyatt, work environment. Mergers, ac- 
eee & Hotels quisitions, falling profits, changed 

= Walking distance to restaurants priorities, plant closings; any or all 

BENEFITS - Total HVAC contro! of the above could cause the new 


job to crater. Or the new job could 
prove to be unsatisfying. Employ- 
ees need to take charge, keep their 
resumes up to date, scan the hori- 
zon for new opportunities, and, 
most important of all, keep on net- 
working. 


“Ultimately,” says Lichtman, 
who is both happier and wiser after 
her own lay-off, “you are in charge 
of your own destiny.” 


Job Clubs 


Central Jersey Job Develop- 
ers Association, Box 533, 
New Brunswick 08903. 
Dorna Silverman, chair. 732- 
745-5300; fax, 732-745- 
5325. E-mail: dorna_silver- 
man @ndps.k12.nj.us. Client 
service and professional or- 
ganization, monthly meet- 
ings, annual job fair. 


- Expansion potential 
- Separate tenant entry 


Offered Exclusively through Commercial Property Network, 
Inc. For additional information, call William Barish 
609-921-8844 or visit our website @ CPNRealestate.com 


Our readers want to know 
about your next meeting, 
fund raiser, seminar, 
concert ... 


Send us your information! 


Short On Help? 


Our Personalized Secretarial Services 
are designed to help the small to medium 


U.S. 1 Events: sized businesses fill in the gaps. 

12 Roszel Road, Princeton 08540 Executive Suites * Desk Space * Virtual Jobseekers, 33 Mercer Street, 

Fax: 609-452-0033 Office Services + Reports » Presentations c/o Trinity Church, Princeton 

princetoninfo.com usb Transcriptions * MS Office Suite & More... 08540, 609-924-2277; fax, 
| 


info@princetoninfo.com 609-924-9140. Home page: 


www.trinityprinceton.org 
Instruction, networking, and 
support group for people 
changing jobs or careers, 
free, Tuesdays at 7:30 p.m 
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HQ Videoconferencing 


is the right destination 


for your next meeting. 
We can't be everywhere at once. We are compelled to work smarter 
and communicate more efficiently and effectively. 


D/J Business Service at The Office Complex 
475 Wall Street, Princeton * 609-924-0905 


“| left for the airport at 
_ 5 a.m., had two flight 

three clients, rode in 5, 

four taxis, jumped back 

on a plane, and got 
home at 12:30 a.m. .. 


hexttime Ulluse / {ff 
HQ Videoconferencing. 


The need to meet with distant customers, colleagues, and a world of other 
associates has never been greater. But the cost of business travel is staggering. 
HQ Global Workplaces delivers the highest quality videoconferencing services in the 
public room industry. We're not only a service provider, we add value to your event. 


It’s time for your business to rethink meeting strategy. 
It’s time for videoconferencing at the HQ Global Workplaces. 
WORKPLACES 


™ www.hq.com 


Princeton Center ¢ Princeton Forrestal Village 


609-520-2144 


GLOBAL 


8, 


Professional Service Alumni 
Association, Box 941, East 
Brunswick 08816-9998. Mur- 
ray Meiseles, treasurer. 609- 
655-3804; fax, 609-860- 
2891. Non-profit self-help as- 
sociation of professionals, ir- 
regular meetings at East 
Brunswick library 


The Job Club, c/o Princeton 
Unitarian Church, 50 Cherry 
Hill Road, Princeton 08540. 
Susan and Jack Guarneri, 
co-facilitators. 609-771- 
1669; fax, 609-637-0449. E- 
mail: careers @mccc.edu. 
Seminars on first Mondays at 
7:30 p.m. for those seeking 
information on careers and 
jobs, free. 


Unemployment E-Filing 


F iting for — and collecting — 
unemployment insurance is get- 
ting easier. After receiving a pink 
slip, call 732-761-2020. Registra- 
tion for most people can be con- 
ducted over the phone, and in fact 
in-person registration generally is 
not allowed. Sometimes, however, 
there are long waits in phone 
queues. The state’s Employment 
Department says Monday is the 
busiest day, and suggests callers 
dial-in later in the week. 

There is now an even easier way 
to file for benefits. The department 
has begun to accept claims via the 
Internet. The address is www.njui- 
file.net. After logging on, you will 
be asked for your social security 
number, address, phone number, 
date of birth, alien registration 
number (if you are an alien), recall 
date (if you expect to be re-hired), 
union hiring hall information (if 
applicable), contact information 
for your last two employers, and 
the beginning and ending dates of 
each period of employment and the 
reason for separation from your 
two most recent employers. 


2. Determine What 
Employers Want 


M.., Jane Stofik, regional 
sales manager for Bryant Staffing 
and Bryant Technology, says there 
is no doubt that a technology re- 
trenchment is underway. 

A veteran of two lay-offs, she is 
philosophical about the ups and 
downs of the hiring game. “It goes 
in waves,” she says. “Everyone 
should be downsized once. What it 
teaches is that, while employers 
hold great power over individuals, 
their pink slips “don’t kill you.” 

Stofik, a native of Union who 
studied business at Rutgers, now 
lives in Ocean Grove, a seaside 
town in Monmouth County. It’s 
Lucent country, she says, and it is 
“seeing a lot of that terror.” The 
end result, though, she predicts, 
will be a lot of creativity migrating 
to other fields. “Those people 
aren’t going away,” she says. “It’s 
like a mattress. You push a lump 
down, and it pops up in another 
spot.” 

Despite the layoffs, and an eco- 
nomic uncertainty that is leading to 
what she calls a certain “ paralysis” 
in many industry sectors, employ- 
ers still are looking for good peo- 
ple. The definition of “good peo- 
ple” has changed over the years, 
however. This is what the employ- 
ers Stofik visits are asking for now: 


Flexibility, but not necessarily 
loyalty. One of the biggest 
changes in the job market, Stofik 
says, is that employers no longen 
Stress loyalty as a top quality in 
their hires. “The vice president I 
report to has been in the industry 
for 15 years,” Stofik says. “She 
struggles with this.” Given her 
own, possibly record breaking, 
history in recently-acquired com- 


panies, she understands why the 
promise of long-term service is not 
uppermost on employers’ minds as 
they search for new employees. 
Flexibility — the ability to move 
around and adapt quickly — is 
now more important, by far. 

“It used to be that you would 
look at a resume with a lot of jobs, 
and ask ‘Where’s the stability?’” 
says Stofik. “ Now, if someone has 
been there more than five years, 
you say ‘Weren’t you good enough 
to get another job?” 

Maturity. “Old is in,” says 
Stofik. “Employers are looking for 
experience, maturity.” The men- 


tality not long ago, she says, was 
“We'll get rid of you, and hire two 
20-year-olds for less money.” No 


more. 

Cultural sensitivity. Employ- 
ers have gotten the message that 
off-color jokes and teasing co- 
workers about their religion, gen- 
der, ethnicity, religion — or just 
about anything else — is not 
funny. At least not if it lands them 
in court. Hiring individuals who 
respect others from a wide variety 
of backgrounds has become in- 
creasingly important. 

Technological savvy. “We're 
seeing long-term employees who 
haven’t kept up with technology,” 
Stofik says. This is no good, from 
an employer’s point of view. Ex- 
pertise at a wide range of software 
applications is a must for the ad- 
ministrative assistant, and for the 
manager too. Stofik gets people 
who give “I made lots of money at 
AT&T” as their main job qualifi- 
cation; and storm out when they 
are told it is a good idea to brush 
up on their computer skills. Often, 
“They come back in six months,” 
she says. Humbled by a no-excep- 
tions rule of technology literacy, 
many take advantage of her 
agency’s offer to use its computers 
and software to learn now-basic 
skills like Access, Excel, and Pow- 
erpoint. 

Cultivating the qualities em- 
ployers are looking for is a good 
idea. So, says Stofik, is “keeping a 
resume current, as though it’s your 
last day on the job.” As two of her 
friends just found out, it very well 
could be. 


J. Mine Directories 


N.. a week goes by that this 
newspaper does not get a call ask- 
ing for an equivalent directory to 
the U.S. 1 Business Directory for 
Central New Jersey. Don’t you 
publish one for north Jersey, call- 
ers implore? What about Dela- 
ware? Our quick answer is to call 
the reference librarian of the big- 
gest library in the area you wish to 
cover. 

Here is an overview of useful 
directories: 


The New Jersey Directory — 
the Insider Guide to New Jersey 
Leaders, costs $86 plus shipping 
and tax or $129 on a CD-ROM. It 
is also available online (www.njin- 
sider.com). The Insider Guide to 
New Jersey Movers and Shakers, 
the new version due in April lists 
over 1,000 of the state’s top gov- 
ernment, education, and industry 
leaders. It will cost $59 in hard 
copy, $99 on disk. 

The Insider Guide to New Jer- 
sey Healthcare, with hospitals, 
nursing homes, and other health 
care services and facilities for eve- 
ryone from consumers to industry 
suppliers, costs $49 and $89 on a 
CD. For a copy of any of these 
books, call 609-452-7799; fax 
609-452-2803. The mailing ad- 
dress is: Joshua Communications, 
Box 7183, Princeton 08543-7183. 
E-mail: njlink@aol.com. Home 

The U.S. 1 Business Directory, 
available at bookstores for $13.95, 
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check to K-Slaw Inc., Box 375, Belmar 07719. Or 
call 888-529-6090 (www.okulicz.com). 

She recommends that when jobseekers encounter 
helpful friends, that they act like a colander, that 
handy perforated pan for draining liquids. ‘* Drain 
out what is not necessary and to save what is.” 

“Listen,” she writes, “because someone’ s obser- 


Surviving Unemployment 


OFFICE SPACE 


NOW AVAILABLE 


A. any time, when you are looking for a job, 
people around you will blurt out unsolicited advice 
— what you should be doing, how you should be 
doing it, when you should be doing 


= it, where you should be doinc it ; ee ee vation of you may give you an in- Princeton Pike Office Park 
why van ennale he ag — sight of your hidden talents. Listen | kaa ae 
} iar ory z ' ' to what you’ve been telling your- ee 
cic ast Okulicz. “This bar- When job hunting self for ee ‘I hate to aie or 
oe On sevice can seem. endless. It ‘listen to what commute over an hour. I hate wear- 
es a lot of patience not to scream . x sem atiit Mirch nik leices aaa’ in 
‘I’m working on looking for work. you ve been telling beet oe vite Soha people’s com- 
enh me alone. Mind your own yourself for years. ments will offer insights. Just carry 
° oe You know what is the colander!” 


Most people are trying to be 
helpful, she says. “But it can be 
overwhelming in the beginning 
when you are so new and you really 
haven't a clue of what you’re going 
to do, what you want to do, when you want to do it, 
where, or why. And it’s hard to listen to advice 


Once you know which kind of 
work you are looking for right now 
it is easier to start the process of 
going after it. Okulicz defines three 
kinds of work: 


best for you.’ 
AT RT ee 


A job: Something to pay the bills. “It helps to 


when you've been out for a ‘while’ and are at your Cover expenses. It may be mentally pr physically Mountain 
wit’s end with rejections and opportunities falling demanding, but its rewards are financial only. It’s View 
¢ apart.” Take people’s questions and advice with a doin’ what you gotta do to get you through.” 
grain of salt, she advises. Soe A career: “Something you go to school for, Office 
A graduate of Fairleigh Dickinson, Okulicz training or apprenticeship. A specialty, a trade. You Park 


worked for 15 years in the medical field and then 
lost her job twice in three years. “I sent out 978 
resumes, had 70 face-to-face interviews, and 80 
telephone interviews,” she says. “I knew the way 
of looking for work had to-be viewed and handled 
differently from ‘just send the resume’.” 

. Okulicz mined her experience to write “Try —a 
Survival Guide to Unemployment.” It is available 
for $13.10, including shipping and sales tax, with a 


may be in a career because it was suggested to you. 
It may be challenging for you, but you think there 
could always be something better. You may like 
your career and are comfortable with the choice but 
will be glad to retire someday.” 


A life’s work. “The pinnacle of all employment! 
To do something you love. To lose yourself in this 
work totally. The rewards may not be financial but 
it may be pure joy.” 


NSE HCE MTN TRIN HRT Ge TREN IE DRT Parkway 
is particularly pertinent for the population and expenditure trends ber, $200. The Rapid Finder Corporate 
greater Princeton area because it and breakdowns, and tons of other Weekly Tax Deduction Tables, 


includes more than 5,400 company 
listings from all the area codes, 
including contact names, fax num- 
bers, number of employees, E-mail 
and URL addresses, and revenues 
where available. It’s particularly 
useful for jobhunters, sales reps, 
and small business owners. The 
2002 edition will be available in 
March and will sell for $17.95, in- 
cluding postage. Send check pay- 
able to U.S. 1 Directory, 12 Roszel 
Road, Princeton 08540. Or stop by 
the office and pick it up in person 
for $14.95. 

Also check business news and 
listings of business meetings for 
networking information in the pa- 
per’s weekly editions. At the U.S. 
1 home page, www.princeton- 
info.com, you can create your own 
customized directories sorted by 
business types, Online information 
is limited to the basics — street 


stuff for every municipality in the 
state, one to a page. It’s all avail- 
able elsewhere, but this is pack- 
aged in a neat, parallel format. The 
names and phone numbers of pub- 
lic officials are especially handy. 

To be updated during the first 
quarter, it will cost $114.50 in one 
perfect-bound volume. New for 
this year, the CD-ROM version has 
been replaced with an online sub- 
scription, which carries an intro- 
ductory price of $262.50. Call 800- 
242-5511 or 732-643-1212. Look 
for a sample page at www.town- 
data.com. 


The New Jersey Business and 
Industry Association publica- 
tions include the Pocket Guide Di- 
rectory to the 209th New Jersey 
Legislature, published in March, 
$6 for non-members with free up- 
dates, and the NJBIA Compensa- 
tion Report, published in Septem- 


published in January, provides 
payroll processing assistance to 
small businesses, $34 for non- 
members. 

A Practical Guide to New Jersey 
Employment Law: The Em- 
ployer’s Resource (2001-2002) 
covers New Jersey employment- 
related laws, regulations, and best 
practices. There are descriptions of 
the laws, contact information, HR 
tips, frequently asked questions, 
and forms ($60 and $85, respec- 
tively, for members and non-mem- 
bers.) 

Call 609-393-7707, extension 
239 or go online at www.njbia.org. 


The New Jersey Chamber 
Business Directory is combined 
with a hefty spiral-bound appoint- 
ment calendar. Listed alphabeti- 


Continued on following page 


Center § 


- Conveniently Located off I-95 

- Less than an hour from Philadelphia 

- Well maintained buildings and landscape 

- Only minutes from Trenton-Mercer Airport 


JINGOLI ORGANIZATION 


For Lease Information 
Phone 609-896-1558 


www.jingoliorganization.com 


3131 Princeton Pike 
Building 4, Suite 209 
Lawrenceville, NJ 08648 


Meeting the Office Space Needs of Mercer County. 


address, phone, and fax. For details 
such as descriptions, contact 
names, and company size, you will 


need a hard copy of the directories. Ba @ ‘ 
A The Dalton Philadelphia 
Metro Business Directory could l 
be the answer to marketing to 
South Jersey. In New Jersey it cov- ; 
ers Burlington, Camden, Store your Records in this Two Drawer Lateral File 
Gloucester, Mercer, and Salem Clip and Save with Your Important Documents 
, t t oes Licas? aise age SRE ERE BORE PSG Se aT Ra - Reece ae 
et oes tad vert Dela. | Storing Tax Documents and Real Estate Records g Ss 
ware with at total of 13,600 com- Record Where toKeep How Long : ; 
_ panies in all. Locally produced, it || TaxReturns Current file 8 years 
* has reliable data and lots of ‘gene Sg Sore ad storage years 
names. The book costs $159. The ance : : 
2000 edition CD-ROM is available | mena Current file 6 years 
for $200. It’s editors say it is still check registery forever) Dead storage 2 years 
95 percent accurate. The qupea : Credit card numbers Oust file i Keep current : 
ROM, which will be out in June, and fire proof box 
will cost about $300. Youcan also Contracts Safe-deposit box & lawyer Until expiration 
purchase a CD that lists -7,000 Household inventory Current file & 
companies with over 20 employ- | (videotape home every 2yrs) safety deposit box Update yearly i 
4 ees for $200. E-mail: info @dalton- Insurance policies Current file: policy Until expiration : 
directory.com or call 800-221- (including homeowner's) #'s in safe-deposit box life insurance forever : 
1050 of visit www.daltondirec- Loan & promissory notes Current file Until 6 yrs after paid a = s S ] 
tory.com. | Local tax statement Current file 6 years . oben eee PFALie 
intriguing but lesser | Mortgage interest statments Current file Keep current . So 4 9acC 
Screen von re Municipal | Mortgage records, settle- Current file and Until 6 years Et = aD > Zz g Q 
7 b ment sheets, home safe-deposit box selling your last home x ye Leet 84n) 
Reference Guide: New Jersey by ~— hn yw List ‘451 
Eapoomren-based ho nape pee | Personal records; marriage,  Safe-deposit box Forever OFFICE FURNITURE BY 
ee divorce, birth, military service Rammer eres 
4 Resource Directories). It a Woe numbers, Few [wT oT ete he) 4 | 
* names of key officials, real estate passpo: Tew 
values, aa profiles, school | Real estate deed Safe-deposit box Until property is sold The Instant Office People 
system budgets, demographic Vehicle titles Safe-deposit box As long as you own vehicle 2811 Business Route 1 South, Lawrenceville, NJ 
break-outs, housing data, library | Warranties Current file Unitl expiration 2 miles so. of Quaker Bridge Mall 
data, summaries of leading occu- Theta te ty hme Ks org profesional tx consultant. Acurrentfleis — | 6Q9-882-0009 or 215-493-9828 Fax 609-882-1933 
pations and industries, average |_ A safe-deposit box or fire-proof box at home is } used to keep important papers together, _| www.barrin com 
work commute times, municipal | — gers 
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| Plainsboro Office For Lease 


LOCATION: - 501 Plainsboro Road 


Plainsboro, NJ (corner of Plainsboro 
Road and Schalks Crossing Road) 


SPACE: 
TERM: 


UTILITIES: 
PARKING: 
COMMENTS: 


- 2,800 SF+, first floor, will divide 
- 3-5 years 


- Separately metered 
- Ample on site 


- Reception area, storage area, 
five offices, kitchen, work room, 
conference room, mail room, 
basement storage 


- Immediate cccupancy, subject to 
modifications 


- Easy access to Route 1 
- Walking distance to major shopping, 
bank, and restaurants 
- Well-maintained property with 
old world charm 
CONTACT: - Al Toto, Assistant Vice President 
Offered Exclusively through Commercial Property Network, Inc. 
609-921-8844 or visit our website @ CPNRealestate.com 


Commercial Property Network, Inc. 
We Have a Place For Your Company 


Continued from preceding page 


DIVORCES299 


PLUS COURT FEE $160 


Spouse’s Signature Not Needed - Final In 4-8 Weeks 
Guaranteed Lowest Price - No Hidden Attorney Fees 
24 Years in Business - 250 Locations - Se Habla Espanol 


www. TheDivorceCenter.com 


EAST BRUNSWICK - 735 RT 18 SO. see 
BRICK - 2715 OitD HOOPER AVE. Ey was § 
ELIZABETH - 103 BROAD STREET 


DIVORCE CENTER 1-800-762-3111 


cally and by SIC code are the ad- 
dress, fax, telephone, and princi- 
pals for members of the chamber. 
Each week lists the legislators’ 
birthdays. The guide is $60 for 
members; $120 for non-members. 
The state chamber legislative ros 
ter is $6. Call 609-989-7888. An 
employment law reference manual 
is $99 for nonmembers (888-2 16- 
7680) and the wage and hour hand- 
book is $69. State and federal em- 
ployment law posters are $18 or 
free with the employment law 
manual. Search the website using 
name, location, or SIC codes for 
basic facts on chamber members 
(www.njchamber.com). 

Corfacts guides include the 
New Jersey Business to Business 
Directory, listing 27,000 compa- 
nies in 21 counties including 6,000 
web sites and 4,000 e-mail ad- 
dresses. The listings are done al- 
phabetically, geographically, and 
by industry. The cost is $275 the 
print version, and $325 for the CD- 
ROM. 

The New Jersey Directory of 
Small Businesses lists companies 
with under 10 employees and is 
available in print for $245. Cor- 
facts also publishes directories for 
each of New Jersey’s 21 counties, 
plus the Delaware Valley Business 
to Business Directory, and the 
TriState Plus Directory, each for 
$145. Directory of Human Re- 
sources Top Executives, lists 
4,250 human resource contacts. 
You can choose between print or 
CD-ROM. To order a Corfacts di- 
rectory, call 973-394-2990 or E- 
mail: info@corfacts.com. At the 
website (www.corfacts.com) you 
will be able to create your own 
customized directory based on the 
criteria you select. 


Continued on page 52 


Legacy of a Layoff: — 
Bittersweet Memories 


ost people underesti- 
mate the effect of a lay-off,” says 
Rachel Weitzenkorn, the coordina- 
tor of Project ReEmployment, 
which is offered through the Jew- 


ish Family & Children’s Service of 


Greater Mercer County (609-987- 
8100). This workshop, where par- 
ticipants are required to attend all 
four half-day sessions, is designed 
to get people through all of this 
while helping them set up a game 
plan for finding a good, new job. 

Weitzenkorn says the effects of 
job loss can include isolation, de- 
pression, anger, and grief, along 
with financial distress and family 
upset (U.S. 1, August 8, 2001). I 
can attest to the truth of her state- 
ment. While I still don’t fully un- 
derstand why, I do know that even 
the arrival of a 
welcome pink slip 
can precipitate a 
blue funk. 

The call came 
early on a Monday 
morning in De- 
cember, 2000, just 
as I was settling in 
for a day’s work in 
my home office. 
An employee of a 
dot-com that re- 
ported on business 
news in the high 
tech, mostly Internet, sector, I was 
just getting started on a quarterly 
summary of top tech companies in 
New York City and Philadelphia. 
These companies had become in- 
creasingly hard to find during the 
eight months I reported on them. 
Stock prices were being quoted in 
pennies, and every week brought 


The effects of job 
loss can include 
isolation, depres- 
sion, anger, and 
grief, along with fi- 
nancial distress 
and family upset. 


the cancellation of three or four 
IPO offerings. The CEO of one of 
the top Internet sites catering to 
brides had told me months before 
that he was sure no consumer-ori- 
ented Internet company would go 
public again — not ever. 

Even béfote I picked up the 
phone, I suspected what the news 
would be. The caller ID announced 
the Florida number of my com- 
pany’s headquarters, where the top 
executives and the IT guys 
worked. The rest of us — editors 
and reporters — worked from 
home offices and knew each other 
mostly through Instant Messaging. 
The voice on the other end of the 
line confirmed my hunch. It was 
the online publication’s top editor, 
my big boss. There had been some 
talk that I would 
start a New Jersey 
beat, and for a 
nanosecond I 
thought maybe 
that was what he 
was Calling to dis- 
cuss. But no, I re- 
ally knew. 

The exact words 
my editor, a decent 
man and a good 
boss, used were a 
blur. My impres- 
sion was that he 
was having a much 
harder time with the call than I was. 
His message, transparently re- 
hearsed, almost certainly with a 
lawyer, was clear enough: Stop 
typing this second. You have been 
laid off. 

In the flurry of E-mails and In- 
stant Messages that followed, I 
learned that reporters and editors 


If Office Rents 


Office Extension Plans as low as $275/mo. 


The Part-Time Office Plan for Princeton Business. Why pay full-time 
office rents when there’s HQ’s flexible Office Extension Plan? 


HQ provides you with a Princeton address and you simply pay 
for the office or conference room time and services you use. 


Included in our costs: receptionist, telephones answered in your 
company name, availability of secretarial services, fax and more. 


Full-time offices are also immediately available on short-term leases. 


Call for complete details today. 


King of Prussia Center 
Freedom Business Center 
610-768-7700 


Newtown Center 
Silver Lake Executive Campus 
888-486-7058 


www.hq.com 


Philadelphia Center 
Centre Square 
215-246-3400 


Shock You, 


Let HQ 
Surprise You. 


HQ 


Over 500 Centers 
Worldwide 


™ 


GLOBAL 
WORKPLACES 


Princeton Center 
Princeton Forrestal Village 


609-520-2144 


Cherry Hill Center 
East Gate Center 
856-642-4000 
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around the country were getting 
the same call. Most, incredibly 
enough, were surprised, something 
I found hard to understand given 
that our jobs were to report-on dot- 
coms, Companies very much like 
ours. And for months the news had 
been unremittingly bad. 

Others were angry. They had 
been lied to! Misled! Well, yes, 
there had been statements to the 
effect that more venture capital 
money — enough to carry us to 
profitability — was due to roll in 
any minute. Strange, I thought, that 
any of them, a pretty good bunch 
of news people overall, had be- 
lieved those statements to be any- 
thing more than wishful thinking. 

Me, I was neither surprised nor 
angry, or even unhappy. Quite the 
opposite. In Christmas cards 
mailed just two days before the 
mass lay-off, I had told friends I 
was quite sure I would be free to 
get together with them soon. I ex- 
pected to be laid off before New 
Year’s. Getting a virtual pink slip 
a week before my older son was 
due home for the holidays and my 
husband was scheduled to take va- 
cation was a bonus. On top of that, 
I was given far more severance pay 
than I ever would have expected, 
and I was in the early stages of 
talking about taking an excellent 
new job. (This one.) 

The dot-com job, which had tied 
me to a desk in my home office 
from before 8 a.m. until at least 


6:30 p.m. had proved to be way too 
isolating for my taste. There had 
been talk, early on, of renting a 
satellite office in Manhattan where 
I could work off and on. There had 
been talk of staffing up so that I, 
and my reporting partner, who 
lived in Brooklyn, could get out in 
the field to do face-to-face inter- 
views. But dwindling capital made 
it necessary for us to stick close to 
our desks, turning out news stories 
based on telephone interviews as 
fast as we could to fill up the site. 

So, to review, I didn’t particu- 
larly like the job, knew a layoff had 
to be coming, had a good shot at a 
better job, knew a good-sized sev- 
erance check was on the way, and 
was looking forward to time off at 
the holidays. Elation would have 
been the proper reaction to that call 
from Florida. But here is the odd 
part. I was depressed. 

For me, a brisk walk through 
Manhattan — all around Central 
Park and then down through Chel- 
sea, the far west Village, Soho, and 
Tribeca — is a sure cure for a little 
depression. I headed there on the 
day after the Florida phone call. 
Instead of its usual magic, all Man- 
hattan held for me was streets full 
of purposeful people. Every one of 
them heading for work, or so it 
seemed. I was the only person on 
earth who did not have a job! 


Waa nonsense, what rub- 
bish, I kept telling myself. But the 
internal lectures did not work. All 
through that day, and on the three 
days that followed, I was inexpli- 
cably down. The weekend brought 
relief. Come Saturday, I was part 
of a normal group of bookstore- 
browsing loafers, not the only per- 
son on the street with nowhere to 
go. 

Given my reaction to an abso- 
lutely welcome lay-off, imagine 


what Weitzenkorn’s clients are go- 
ing through. “Most of the indi- 
viduals we see are being down- 
sized from major companies,” she 
says. ‘They had been working for 
their companies for 10, 15 years. 
They come to us asking, ‘What do 
Ido now?” 

Class size in Project ReEEmploy- 
ment ranges from five to 20. Par- 
ticipants tend to be corporate em- 


| didn’t particularly 
like the job, knew a 
layoff had to be 
coming, and | had a 
good shot at a bet- 
ter job. But here is 
the odd part: | was 
still depressed. 


ployees. “We had a vice president 
last time,” says Weitzenkorn, who 
has been running the programs for 
one year. Right now, a number of 
IT professionals are coming in. 
Classes often feature guest speak- 
ers, including representatives from 
local corporations, experts on 
budgeting, counselors from tem- 
porary placement firms, and job 
search advisors from area colleges. 
Discussion is encouraged, and par- 
ticipants often pick up leads, 
search strategies, and tips on cop- 
ing with family and financial con- 
cerns from one another. Some 
classes become close, and form a 
sort of alumni group to keep the 
communication going after the 
sessions end. 

Weitzenkorn also is available 
after the formal program to provide 
counseling. Among her advice to 
job seekers — and their fami- 
lies:Know it is normal to grieve. 


Most people, told they are no 
longer needed at their jobs, are go- 
ing to go through a process that is 
very much like grieving the loss of 
a family member or close friend. 
“There is shock, anger, depres- 
sion, guilt,” Weitzenkorn says. No 
serious job search can begin until 
these emotions are out of the way, 
she says. It may take a month, or 
six months. There are people who 
are still unable to come to grips 
with the loss after a year. If work- 
ing through the emotions sur- 
rounding a lay-off takes this long, 
however, counseling may be in or- 
der. Some of her advice: 


Shed the shame, and reach 
out. “People are so ashamed when 
they lose a job,” says Weitzenk- 
orn. “It’s so embarrassing.” A 
natural reaction is to hide out, but 
that is precisely the worst thing to 
do when a good new job is the goal. 
“Almost everyone gets a job 
through networking,” she says. 
Try to swallow hard, realize that 
the stigma once attached to a lay- 
off is now gone, and tell absolutely 
everyone that you are looking for a 
good employment opportunity. 

‘““We teach people how to say 
this,” says Weitzenkorn. While 
many ex-execs choke on announc- 
ing to near-strangers that they need 
a job, saying something like, “ ‘I’m 
interested in getting into export lo- 
gistics, do you know anyone in the 
field I might be able to talk to?’” 
can be much easier. Remember 
that people, almost universally, en- 
joy helping if they themselves do 
not feel pressured. 


Think of shifting gears. Hard 
as it is for many of the newly-laid- 
off to accept, for a good number of 
people the event is a positive career 
milestone. Weitzenkorn has seen a 
number of corporate employees, 
who, while missing their pay- 
checks, are happy to be freed from 
jobs they didn’t like all that well. 
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Many decide a change is in order. 
Work at a non-profit looks attrac- 
tive to some clients, and teaching 
is gaining in popularity among 
mathematicians and scientists. 

Make an interim plan. Some of 
Weitzenkorn’s clients need an in- 
come right away to keep up on 
their financial obligations. To help 
out, Project REEmployment brings 
in credit counselors to teach budg- 
eting. “When we ask new partici- 
pants if they are interested in a 
course on budgeting, they say no,” 
says Weitzenkorn. “ But that is one 
of our most popular classes. People 
always stay around to ask ques- 
tions.” Project ReEmployment 
also brings in reps from staffing 
agencies to discuss short term em- 
ployment possibilities to help keep 
the mortgage money flowing while 
the search for a good, permanent 
job is in the works. 


Be patient with your unem- 
ployed spouse, parent, or child. 
Families need to listen, and go easy 
on advice to their unemployed 
relative, says Weitzenkorn. Cop- 
ing with an empty mailbox weeks 
after sending out 200 resumes is a 
strain. Putting yourself on the line 
at interviews where the other can- 
didate gets the nod is demoraliz- 
ing. At home, the lay-off victim 
needs support. 


Even in the best of circum- 
stances — like mine — a lay-off is 
a jolt, especially in a society where 
the first question we ask one an- 
other invariably is: “So, what do 
you do for a living?” An aim of 
Project ReEmployment is to show 
the unemployed that lots of people 
are hunting for their next jobs, and 
that the experience, painful though 
it may be, is often a stepping stone 
to a better job — and maybe a 
better life. That’s the way it 
worked out for me. 


— Kathleen McGinn Spring 
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Keller, Dodds & Woodworth Inc. 


Commercial Real Estate Advisors 
163 Nassau Street, Princeton, NJ 08542 
Contact Peter M. Dodds 
609-924-2408 ext 101 © Fax 609-924-9778 


U S 1 SN BAK Stay Connected, 
s/s | PRie VIEWS Wherever You Are 


U.S. 1’s E-mail edition, Sneak Preview, provides links to the full text of 
U.S. 1’s stories, along with links to the home pages of the companies 


covered. 


Sneak Preview gives you a weekly dose of U.S. 1, 
whether you are on the road, on vacation, or just 
too busy to grab a copy from your reception desk. 


Go to www.princetoninfo.com to fill out an order form. 


Research Communications 
Group publishes the New Jersey 
Business Source Book, which 
ranks the top 500 employers in 
New Jersey in terms of size. The 
ninth edition will be published in 
late-January, 2001, and will in- 
clude chapters covering web sites, 
professional trade associations, 
and business assistance programs. 
The price is $149.95. The disk ver- 
sion is $495, 

Networking in New Jersey was 
published at the end of December, 
2001. It lists all the trade and pro- 
fessional associations in New Jer- 
sey. Price: $59.95; Disk:$199. 
New Jersey Labor Unions offers 
the name, address, local number, 
and telephone number of more 
than 1,000 unions, indexed alpha- 
betically and by town and county. 
Price: $59.95; Disk: $199. Direc- 
tory of Official New Jersey in- 
cludes towns, counties, elected of- 
ficials, and government functions. 
Price: $49.95; Disk: $199. 

New Jersey Media Guide covers 
television, cable, print media, col- 
lege publications, new syndicates, 
directories, and state guides. Price: 
$94.95; Disk: $295. All disk pur- 
chases include a free hard copy of 
the book. RCG also publishes New 
Jersey Internships, which tells you 
where and how to apply. Price: 
$24.95; Disk not available. For 
more information, visit RCG’s 
website (www.researchcomm.- 
com). Call 800-331-5076 or fax 
512-458-2059. 
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Burrelle’s New Jersey Media 
Directory, is a subscription serv- 
ice that lists all newspapers, maga- 
zines, and broadcast media in the 
state. Regional directories will be 
available in February, 2002. The 
New Jersey Directory is $100. For 
information on other regional di- 
rectories go to www.burrelles.com 
or call 800-766-5114. Burrelle’s 
Broadcast Database offers online 
scripts to influential news and pub- 
lic affairs programming on CBS, 
NBC, CNBC, NSNBC, FNN, 
some of ABC, and National Public 
Radio. You can search by index 
terms or by date or program name. 
The database is available through 
BRS/Search software or by a menu 
driven front-end software. Call 
Janice Hyman at 800-631-1160, 
ext. 3036. 


The Business News Book of 
Lists for New Jersey has more than 
50 Top Ten lists with addresses, 
phone numbers and fax numbers, 
$39.95 plus tax and shipping, on 
disk for $149.95. The new version 
is due in July. Call 732-246-5721. 


The New Jersey Manufactur- 
ers Register, published in Febru- 
ary in Evanston, Illinois, by Manu- 
facturers News’ Inc. profiles 
11,104 industrial firms in New Jer- 
sey, with SIC codes, and lists 
19,915 executives. The print ver- 
sion costs $114; the diskettes and 
CD-ROM version cost $157 to 
$535, depending on the size of the 
businesses you are looking for. 
Call 847-864-7000 or go to 
(www.manufacturersnews.com). 
This company has similar informa- 
tion on every state in the union and 
profiles each state in words. For 
New Jersey, it notes that 11 New 
Jersey plants employ more than 
2,000 people. 


The New Jersey Business 
Credit Directory, published by 
American Business Directories, 
has credit ratings and other infor- 
mation on 352,000 businesses in 
the state. The cost is $175 and in- 
cludes both the print version and 
CD-ROM. You can also purchase 
a “watch dog” service on a par- 
ticular business for 50 cents per 
month. E-mail: sales @busi- 
nesscreditusa.com or call 888-274- 
5325. Also available, the New Jer- 
sey Business Directory with 
341,000 businesses for $520, in- 
cluding both print and CD-ROM. 
Individual reports can be pur- 
chased online for $3 at www.busi- 
nesscreditusa.com. E-mail: direc- 
tory @infoUSA.com or 888-274- 
5325. 
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212 Carnegie Center, Suite 206, Princeton, NJ 
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How-To Books 


The Mercer/Middlesex SBDC 
Feasibility Workbook, $20, has 
Lotus and Excel templates that can 
be used to make an excellent busi- 
ness plan. It also asks the questions 
that a would-be entrepreneur needs 
to answer. Call 609-989-5232. 


The New Jersey Corporation 
Handbook, a comprehensive 
guide to New Jersey corporations 
by Robert D. Frawley, who is of 
counsel to the College Road-based 
Smith, Stratton, Heher, and Bren- 
nan. The softbound volume with 
approximately 475 pages, includes 
information regarding choosing a 
corporate entity, the importance of 
maintaining and filing proper busi- 
ness records, resolving share- 
holder disputes, and the duties of 
officers and directors. Published 
by West Group, the 1999 edition 
costs $60. To order, call 800-344- 
5009, fax 800-213-2323, or order 
online at www.westgroup.com. 


The New Jersey Small Busi- 
ness Resource Guide is available 
from the SBA district office by 
calling Harry Menta at 973-645- 
2434 (or by E-mail: barbara.sturdi- 
vant@sba.gov). Visit their web 
site at www.sba.gov. The free 38- 
page guide has sections on starting 
and financing a business, govern- 
ment regulations, financial and 
technical assistance programs, and 
local sources of help. 


The Department of Labor’s 
Employer Update provides infor- 
mation employers need on new 
regulations, laws, form filing, and 
Department of Labor seminars. 
You can print the pamphlet free 
from their website at 
www-.state.nj.us/labor/update.ht 
m. To request a mailed copy, call 
609-292-6562. 


4. Hone Your 
Networking Skills 


iS hospitality suite is full of 
laughter. Groups of well-dressed 
men and women, sporting name 
tags on their lapels, lean close to 
hear one another’s jokes and indus- 
try gossip. Waiters circulate with 
trays of bacon-wrapped water 
chestnuts and liquor flows at an 
open bar. However inviting the 
scene might look to a passerby, 
actually walking in scares the pin- 
stripes off a good many otherwise 
confident executives. 

“A huge part of working a room 
is getting your fear under control,” 
says Lisa Westerfield, executive 
vice president of SRE Inc., an en- 
vironmental consulting firm based 
in Nutley. 

Westerfield makes a good 70 
solo entrances into crowded rooms 
each year. Finding the experience 
unnerving, she spent four months 
researching the dynamics at play, 
and how to use them to overcome 
fear. She now helps others cope 
with a situation many find as in- 
timidating as public speaking. 

Not always comfortable with 
plunging into a situation where 
everyone else seems to be sur- 
rounded by lifelong buddies, 
Westerfield sometimes pretends 
that she is an eagle — strong, inde- 
pendent, and free — as she sizes up 
the room and prepares to plunge 
into conversation with strangers. 
Visualizations like this are just one 
of several tricks she has found ef- 
fective in working a room: 


Give yourself time. Upon en- 
tering a room, whether for a busi- 
ness function or a social occasion, 
it is okay to wait a while before 
striking up a conversation. “We 
get so focused on ourselves that we 
are Our OWN worst enemy,” 
Westerfield says. “What people 
are most afraid of is sticking out 
like a sore thumb.” Be easy on 


e 
tie 


JANUARY 2, 2002 U.S. 1 53 


yourself, she suggests. “Learn to 
be alone for a while, and be com- 
fortable. Let the dynamic of the 
room take place.” 

Those who have trouble stand- 
ing alone comfortably might try 
another of Westerfield’s visualiza- 
tion techniques. “Pretend you’re 
invisible,” she says. Enjoy the art 


# onthe walls, the buzz of conversa- 


a 


tion, a glass of wine, and take away 
the pressure by imaging that no 
one can see you. 


Move in gradually. Get a drink, 
fill a plate with food, and then per- 
haps drift over to a congenial- 
looking group. Listen to what they 
are saying. If it is personal, move 
on. If the topic is general, wait for 
an Opportunity to add a comment. 
“Small groups are tough,” 
Westerfield says, suggesting a 
large group as a better initial tar- 
get, because “If there are 10 peo- 
ple, everyone will assume you 
know one of them.” 


Become good at small talk. 
You warm up before you work out, 
Westerfield says. Use the same 
philosophy in working a room. 
The warm-up for networking is 
small talk. “When you mention 
weather, people take your tem- 
perature,” she says. Chatter about 
an impending blizzard, or the Os- 


» cars, or Bush’s latest gaffe gives 


. 


>» 


- 


people a chance to decide whether 
you’re funny, smart, pleasant. It 
gives them a chance to begin to 
know you. People who barge right 
into a sales pitch without engaging 
in some light banter are unlikely to 
do well.at working a room. 


Chum the waters. Striking up 
a conversation with a stranger you 
might want to do business with is 
like fishing, Westerfield says. 
“You could say ‘This is my first 
time here. I’ ve heard this is a great 
place to meet small business peo- 
ple. I just started a small busi- 
ness.’” The idea is to “ give people 
several pieces of bait.” With luck, 
she says, “They’ll pick up on 
one.” If not, you can ask your con- 
versation-challenged companion 
if anyone else at the event is in 
your situation. 


Prepare to move on. Finding 
someone — anyone — to talk to is 
the goal of most crowd-phobic 
people. But that is just the first step 
in working a room. Cling to the 
first person who says hello, 
Westerfield says, and you will be 
perceived as needy. Besides, the 
goal of attending a gathering gen- 
erally is to make a number of busi- 
ness or social contacts, and that is 
hard to do while rooted to one spot. 
“You want to mingle in, and min- 
gle out,” Westerfield says. 

Set goals for the event in ad- 
vance, Westerfield says, and let 
them help you to move around. 
Perhaps you want to meet three 
editors of large circulation outdoor 
magazines. Memorize their 
names, and then you can ask your 
initial contact if he knows any of 
them. If so, he may take you over 
and introduce you. If not, asking 
him to keep an eye out for them 
and let you know if one arrives will 
give him something to do. “People 
appreciate this,” Westerfield says. 
It’s fair to assume that many, if not 
most, of your fellow event atten- 
dees are at least somewhat uncom- 
fortable. Giving one of them a job 
to do will help him circulate, too. 


Play host. A good way to work 
a room is to seek out people who 
are standing alone. You can intro- 
duce yourself, find out why they 
are attending the event, and then 
offer to introduce them to someone 
they might want to meet. “If you 
walk in to aroom and you’re only 
there to take, people will pick up 
on that,” Westerfield says. “ If 
you’re a person who gives, it’ 's 
easy for others to give to you.” 
Helping someone else ease into a 
room may win you a friend, and, 
besides, “introducing him may 


help you meet people with whom 
you don’t have an obvious connec- 
tion.” 


Despite all the preparation and 
visualization in the world, some 
rooms just can’t be easily worked, 
Westerfield says. Her husband ran 
into that situation when he accom- 
panied her to a homecoming. “He 
said no one wanted to talk to him,” 
she recounts. “* He was right.” Eve- 
ryone was there to reminisce with 
old pals. The best advice she could 
give her husband was “don’t take 
it personally.” Even in less chal- 
lenging gatherings, working a 
room can be far from business con- 
tact nirvana. It is most often a first 
step in a relationship. “Some- 
times,”’ Westerfield says, “the best 
thing you can do is take a business 
card, and call later.” 


i Monee the area, there are 
people who are ready and willing 
to share job leads, giving others 
tips on open jobs that are not right 
for them. 

Turn back to page 45 of this 
issue, for listings of entre- 
preneurial groups, networking or- 
ganizationns, and chambers of 
commerce, all good places to find 
people who share your business 
concerns. 


6. Brand Yourself 


ae of yourself as milk, or 
maybe a travel destination, or even 
a detergent. “ This is the advice of 
Gwen Moran, the owner of Ocean- 
based alternative marketing 
agency Moran Marketing Associ- 
ates, who says we all are products 
in need of branding. “Marketers 
have spent billions — maybe tril- 
lions — on perfecting marketing,” 
she points out. Why not use their 
tricks to sell ourselves in the em- 
ployment marketplace? 

It works for milk, and it will 
work for career advancement too, 
if only we are willing to look at 
ourselves as just another product. 
Here is her advice for doing just 
that: 


Take a Look at Your Product. 
“What is the inventory? What are 
the benefits? The features?” These 
are the questions we, just like any- 
one peddling soda pop or saltines, 
must ask. “Take a personal inven- 
tory of the good things you bring 
to the table,” she says. “And list 
weaknesses, too.” Any product 
worth marketing has “significant 
strengths and benefits,” she says. 
And, of course, a drawback or two. 
Identify each and every selling 
point, and work on shoring up 
weaknesses. 


Examine Your Market. In 
selling yourself, Moran says, the 
market will be a function of what 
you want. Whether your goal is a 
new job, a promotion, or the acqui- 


sition of a desirable client, you will 


need to identify the decision 
maker, and then “try to get inside 
the head of that person.” Just as 
agencies stirring up lust for sports 
cars or home furnishings dissect 
consumer desires, you need to 
tease out decision makers’ unmet 
needs. 


Craft Key Messages. “ You 
have to explain why you are the 
right choice,” Moran says. She 
finds many people hesitant to pro- 
mote themselves. Thinking like a 
marketer can help here. Does Coke 
hesitate to sing its praises? Does 
Pepsi expect that its products will 
make it into consumers’ hearts — 
and shopping carts — without a 
little help? 


Perfect Your Packaging. 
“This doesn’t mean hauling out 
your old copy of Dress for Suc- 
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cess,’ Moran says. But it does 
mean “looking the part.” Observe 
those who have achieved your 
goal, whether they be supervisors 
at your company or small busi- 
nesses Owners with an impressive 
stable of clients. How do they 
dress? How do they present them- 
selves? This is a trickier question 
than it once was. “Over-dressing 
can be as damaging as under- 
dressing,” Moran says. “Too for- 
mal can also be negative.” 

Just as filling consumers’ only- 
half-recognized desire to scoot 
into the outback at a moment’s no- 
tice is the best way to sell an over- 
sized vehicle to suburbanites, so 
too is plumbing the psyches of cor- 
porate decision makers the best 
way to land a dream job. 


1. Move Carefully 
in the New Job 


e like the first week of 
school, but trickier. Being the new 
kid in the cubicle — or even in the 
executive suite — can be a mine 
field. Should you wear khaki or 
serge? Call the president 
“Frankie,” or “Mr. Big”? Shoot 
out your ideas for reorganizing the 
place, or lay low? 

How to make the transition? 
How to get off to a good start in a 
new office? Jack Guarneri, senior 
career counselor at Mercer County 
Community College, offers ad- 
vice. 

“The most common mistake is 
not fitting in’ with the culture,” 
says Guarneri, who has been a ca- 
reercounselor at MCCC for nearly 
20 years. A graduate of Stony 
Brook, where he earned a bache- 
lor’s degree in Spanish literature, 
Guarneri holds a master’s in coun- 
seling from Long Island Univer- 
sity. “You want people to like 
you,” he says of an early impera- 
tive for new employees. “You'll 
need all the allies you can get.” 

This is equally true for supervi- 
sors and for the troops they guide. 
Fitting in encompasses everything 
from putting together a work 
wardrobe with just the right degree 
of formality to identifying — and 
staying away from — the negative 
political animals who lie in wait at 
the water cooler. 


Continued on following page 
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Class A Office for Lease 
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600 ‘Alexander ond: 
at Canal Pointe & Route 1 


i _ BENEFITS * Princeton address 
* Bank & cafe on site 


* Ample parking 


+ 4-Way Interchange at Route 1 
* Walking distance to Hyatt, 
train & retail services 
* Easy access to Routes 195/295 & 206 


CONTACT + William Barish, 609-921-8844 


CPNweb@aol.com 


Visit our website @ www.CPNRealestate.com 


1800 Rt. 33 Hamilton Square Nj 
(very close to Rt. 130, 195, Rt. | 
and Nj turnpike) 


Excellent demographic, booming area 


Doctors, lawyers, accountants, financial 
planning, computer consulting 


Plenty of off-street parking 


* Great highway exposure 
(In Route 33 West) — Forest Glen Plaza 


* 1816 sq. ft. and 1215 sq. ft. — 
two spaces available 


Very reasonable rates 


Call Dogan (owner) at 
732-542-0200 


Dogan Uygur & Associates 
265 Highway 36 
West Long Branch, N| 07764 


NEW LABORATORY 
INCUBATOR BUILDING 


Spring 2002 


Fully furnished to suit laboratory units 1000-10,000 
Sq. Ft. Route 1 Corridor with on site hotel, cafe, 
health club. 


New 60,000 SF Building 


Reservations now being taken 


| Contact Pam Kent: 732-329- 3655) 
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Monroe Commons 
239 Prospect Plains Road, Monroe Twp. NJ 0883 1 


Medical / Professional Office Suites 
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Conveniently located near NJTP Exit 8A 
ADA approved building w/elevator 
Kitchen/Conference Suite Available 
On-site Property Manager 


+ 


7 
% 


o 
%,¢ 


® 
%~9 


For information call: Eileen at The Bowen Group 


609-860-0406 or 732-266-3313 
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Guarneri’s advice for fitting in 
at a new job includes the follow- 
ing: 

Start before you begin. Look 
for clues to your new employer’s 
culture before you even step into 
your first interview, Guarneri ad- 
vises. “Look at the website, the 
annual report,” he says. There you 
are likely to find photos that will 
indicate whether Hawaiian prints 
or pinstripes are the corporate uni- 
form. Big clients, board members, 
corporate officers, and even favor- 
ite charities, will show up too. 
Study these materials and you will 
be better prepared to make small 
talk if you find yourself standing 
next to the CEO as you ride the 
elevator on your first day. You 
may also save yourself from mak- 
ing a joke about a client whose fees 
help fund your paychecks. 

Know where you fit in. “I once 
had an intern,” Guarneri recounts. 
“He was very eager. He wanted to 
reorganize everything the first 
week.” The young man was not 
“conscious of his place in the 
scheme of things,” Guarneri says. 
“He was there to learn, not to be 


mh Your Instant Office is Ready 
ALLER at Office Gallery! 


GALLERY 
The Office Solution 


¢ Instant Telephone Activation «¢ Ready for Business the Day You Move In 


* Short-Term Office Leases ¢ Personalized Answering Service 
* Full Secretarial Support ¢ Individual & Multi-Office Suites 
* Home Office Support * Elegant Conference Rooms 


“Free Use at Over 360 Locations Worldwide” 
Locations in: 


Princeton 609-452-8311 
Bridgewater 908-231-1811 
Meadowlands 201-804-0900 
Springfield 973-921-3000 
Mount Laurel 856-727-5300 
www. officegalleryinc.com 
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the teacher.”’ Had the intern been a 
paid employee, he would not have 
made it through the week at most 
jobs, is Guarneri’s guess. That is 
not to say that new employees 
should remain mute. “There is a 
difference between being pushy, 


it’s like the first 
week of school, but 
trickier. Being the 
new kid in the office 
can be a mine field. 


and responding to an invitation to 
give input,” Guarneri says. “Once 
you have some credibility, people 
will be more willing to listen,” he 
says. “People resent suggestions 
too early on.” 


Don’t stay in your office. 
“Keeping your nose too close to 
the grindstone is not a good idea,” 
Guarneri says. Get out and about, 
meet colleagues and supervisors, 
volunteer for committees, offer to 
help out on projects, look into 
working for the company’s favor- 
ite charity, perhaps even contrib- 
ute to the newsletter. Building up 
a network makes it likely, 
Guarneri says, that you will be 
aware of shifts in company priori- 
ties and will have a group of 
friends ready to help out if prob- 
lems arise. 


Beware of cover-ups. New em- 
ployees, unsure of procedures, 
have a tendency to cover up and try 
to keep going. This is a mistake, 
says Guarneri. Better to ask for 
help right away than to try to hide 
an area of ignorance. “Say ‘I’m 
not sure how to handle it,’” 
Guarneri advises. Approach a su- 
pervisor with two or three solu- 
tions, and ask advice. “Then you 
have allies,” he says. 


Build an accomplishments 
file. Right from day one, start to 
compile thank you letters from 
grateful clients, positive notices 
from supervisors, press clippings, 


ive money, save 
ine environment. 
What's not to 


and a synopsis of the projects on 
which you are working. Then, 
Guarneri says, when the time for 
your first review rolls around, pre- 
sent the file to your supervisor 
ahead of the meeting. Not only 
should the file increase your 
chances for a glowing review, but 
it becomes a tangible record of 
your value to the organization. 


Cut and run?. Sometimes, 
Guarneri says, new employees 
find they are expected to perform 
illegal or unethical acts. When that 
is the case, his advice is to get on 
out of there — fast. “But if the 
problem is boredom,” he says, 
“try to stick it out for a year.” The 
stigma that was attached to job 
switching before the downsizing 
of the 1980s has lost much of its 
bite, but still, Guarneri says, em- 
ployers like to hire those they be- 
lieve will be dependable. 


Overall, Guarneri says, the best 
thing anew employee can do is to 
fit into the existing organizational 
culture. And the worst? “Make 
your boss look bad.” 


8. Keep Your Career 
On Track 


5 or so jobs ago Elaine 
Kamm, a vice president with Man- 
chester Partners International, 
was asked to start up a training and 
development department for the 
Fortune 100 company where she 
worked. “I did all the right 
things,” she says. “It was so good, 
they told me to hire more staff. 
And then more staff. And more.” 
Supervising all those people, and 
managing a budget that just kept 
growing, Kamm had achieved a 
prestigious spot in her company, 
and was making lots of money. 

‘One morning I woke up, and I 
was miserable,” she says. For- 
merly a consultant within the com- 
pany, “an individual contributor,” 
she had discovered she did not like 
administration one bit. What’s 
more, she adds, “the stuff I needed 
to do, I wasn’t even good at.” Sure, 


you are on the road, on vacation, or just too busy to grab a copy 
from your reception desk. The Sneak Preview provides links to the 


love about 
remanufactured 
kstations? 


full text of U.S. 1’s stories, along with links to the home pages of the 
companies covered. And it’s free! 


Get a snapshot view of what’s coming in the next issue of 
U.S. 1. . . E-mailed for free to your electronic mailbox. 


U.S. 7 


In our ten years of business, we're 
proud to have saved nearly 50 million 
pounds of workstations from the scrap 
heap. Which means our good-as-new, 
brand name remanufactured worksta- 
tions (Herman Miller") are great for 
employees, financial officers and even 
Mother Nature. Beautify your office 
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Common Sense At Work 


E-Mail Address (required) 


Fax back this form to 609-452-0033. 
Or E-mail your information to info@princetoninfo.com. 
Or snail mail to U.S. 1 Newspaper, 
12 Roszel Road, Princeton 08540. 
Questions? Call 609-452-7000. 
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she says, she would have done a 
competent job, but “I knew | 
would never be outstanding.” 

Deciding her strength was in 
coming up with ideas, and not in 
managing a large staff and budget, 
Kamm pitched the idea of an ex- 
ecutive development department 
to her bosses. “I designed the func- 
tion for a minimal staff, and a big 
consulting budget,” she says. The 
new position worked out well, she 
says, for her and for the company. 

Kamm offers this advice to ex- 
ecutives who want to keep their 
careers on track: 

Avoid becoming complacent. 
A commonly accepted theory is 
that success is the best predictor of 
more success, Kamm says. But the 
tendency of successful people to 
think they need only keep on doing 
what they’ve been doing can be a 


career killer. That’s because 
change is the new constant, and the 
skills and behaviors that won pro- 
motions in One situation don’t nec- 
essarily work well in another. 
“Every time you get a new boss, 
it’s a new job,” Kamm says. 
Mergers and shifts in company 
priorities also can create new situ- 
ations. So can promotions. The kil- 
ler closing techniques that served 
a star salesman so well in the field 
may hurt him in a sales manage- 
ment role. The in-your-face style 
that won points with one manager 
may backfire with a new manager. 
Scope out your strengths. 
Everyone has skills, and limita- 
tions too. Kamm discovered this 
when an overload of the detail 
work essential in an administrative 
position stripped the joy from her 
work. Switching back to consult- 


ing work allowed her to keep mov- 
ing ahead. Realistic self evaluation 
will clarify career direction. Ignor- 
ing natural skills and accepting 
promotions or new jobs solely be- 
cause they offer more money or 
prestige can knock a career off the 
tracks. Often, Kamm says, “a top 
salesman is promoted to sales 
manager, and everyone asks ‘what 
happened to him?’” Most likely 
the salesman kept doing what he 
was good at — selling — and did 
not develop as a manager. 
Create a feedback frenzy. 
Self-knowledge is a good thing, 
but most people need to turn to 
those around them to get a sense of 
how they’re doing. ‘People who 
are really successful seek feed- 
back,” Kamm says. “They really 
want it. It’s not just that they’re 
looking for someone to say “Great 


job.’” This feedback should come 
in frequently, and from every di- 
rection. Kamm suggests that work 
evaluations should be sought not 
just from supervisors, but also 
from co-workers, and underlings. 


Ask what’s different. When 
there is change at work, perhaps an 
acquisition, “a lot of time is spent 
being angry and holding on to the 
past,” says Kamm. Don’t waste 
time this way. “People need to ask 
‘what’s different?’ They need to 
look at themselves and ask ‘How 
can I made adjustments in my be- 
havior to fit in with the new boss, 
new acquisition, new job?” This is 
not easy, she says, because every- 
one has behaviors that have 
worked well in the past. “It’s a 
natural thing,” she says. “Psy- 
chology tells us we keep doing 
things we get rewarded for.” 


20 NASSAU 
HEART OF PRINCETON 


766 SF 2-Room 
Corner Suite 


with many windows. 
Sunny & bright. 


Elegantly renovated. 


140 SF Office 


Large window over- 
looking Bank Street. 


Realtors Protected 
Call 609-924-7027 
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“OFFICE SPACE AV/ 
WHITEHORSE 


PROFESSIONAL BUILDING 
1675 Whitehorse-Mercerville Rd., Hamilton 
Suites up to 2,275 sq. ft. Available * Brand New Interior Construciton ¢ On Public Bus Route 


WINDSOR BUSINESS PARK 
196 Rt. 571, West Windsor 


Suites up to 6,000 SF Available * Space Available Immediately *» Advanced Fiber Optic 
Internet System Available « 24,500 SF Building Available 1st Qtr. 2002 


RESEARCH PARK/ROUTE 206 - 


Opposite Princeton Airport * Suites up to 3,000 SF Available Immediately 
Princeton Mailing Address & Phone Exchange « Proposed “Brand New” 16,000 SF Building 


State-of-the-Art Fitness Center on Site 


EWING COMMERCE PARK 
Silvia St. Off Sullivan Way 
19,000 SF Available * Space Available Immediately 


Suites Divisible to Approx. 4,000 SF > GREAT ACCESS TO MAJOR HIGHWAYS 


PRINCETON 


¢RETAIL SPACE - 


MONTGOMERY SHOPPING CENTER 


Anchored by Shoprite & Friendly's 


Just North of the intersection of Rts. 206 & 518, Skillman 
High Daily Volume Traffic * 2612 SF Store Available 


KUSER PLAZA - HIGH VISIBILITY 


Whitehorse-Mercerville & Kuser Roads, Hamilton Township 


1,300 and 6,560 SF « Available Immediately 
PRINCETON ARMS CENTER 


Great Opportunity! Rapidly Growing Area 
Old Trenton Road & Dorchester Drive, West Windsor « Up to 8,000 SF Available 


Commercial, Industrial & Land 
194 NASSAU STREET, 
PRINCETON, NEW JERSEY 08542 


CONTACT MARK HILL or JON BRUSH 


609-921-6060 


\ 


BROKER 


COOPERATION 


INVITED 
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COMMERCIAL 
DIVISION 


\ 


Hillsboro Area - 15,600 + SF of lab space with heavy power 
and T-1 service available. Lab stations with air, water, gas 
lines and floor drains. Rural setting along the Raritan River. 
Easy access to Routes 202, 206, 78 and 287. 


Ewing Twp. - 2-story 15,000 SF office bldg. Suites available for 
lease from 620 - 1,148 SF. Easy access to I-95 and US Hwy. 1. 
Hamilton Twp. - 1,300 SF 810 SF and 870 SF avail. for lease 
Close to Interstate 295. , 

Hopewell Twp. - Close to Princeton and Pennington. An 835 SF 
unit available for sale and 5,800 SF unit available for lease. 
Plainsboro - 1,200 SF office suite available for lease. Includes 
reception/waiting area, bullpen area, 2 offices, storage rm., and 
conference rm. Easy access to Route 1 and Princeton market. 
Kingston - lvy League atmosphere at minor league rates. 
Minutes from Princeton. Individual office suites available for lease. 
West Trenton - 2,900 +/- SF commercial bldg. with 5 room 
professional office and large 2 bedroom apt. 


FLEX/INDUSTRIAL OR COMMERCIAL SPACE 


Ewing Twp. - 4,600 SF building available for sale/lease. 


Trenton - 2,630 SF single story masonry building with 3 bays, 
13 foot ceiling, office and storage yard. Available for sale. 


Hopewell Twp. - Two parcels on the Pennington border. Office 
zone available for sale at $175,000. Commercial zone available 
for sale at $285,000. 


Hunterdon County - 80 scenic acres available for sale at 
$825,000. 


BUSINESS OPPORTUNITY 


City of Trenton - Bar with Class C liquor license and real estate, 
one block from Waterfront Park, available for sale. Call today for 
additional information. 

Hunterdon County - Turnkey Pharmacy and Deli. Business 
Only For Sale. 

Montgomery - Italian Restaurant & Pizzeria. Business Only 

For Sale. 2,400 +/- SF unit in strip center. Great 

location. 

Pennington - Specialty Gift Shop in central business 

district. Business Only For Sale. 


Weidel Realtors Commercial Division 


2490 Pennington Road, Suite 201, Pennington 
CCM Eee 609-737-2077 


Certified C cial | 


www.weidelcommercial.com 


U.S. 1 Classifieds 


HOW TO ORDER 


Phone, Fax, E-Mail: That's all it 
takes to order a U.S. 1 Classified. Call 
609-452-7000, or fax your ad to 609- 
452-0033, or use our E-Mail address: 
info@princetoninfo.com. We will 
confirm your insertion and the price. It 
won't be much: Our classifieds are just 
30 cents a word, with a $4.20 minimum. 
Repeats in succeeding issues are just 
25 cents per word, and if your ad runs 
for 16 consecutive issues, it’s only 20 
cents per word. (There is a $3 service 
charge if we send outa bill.) Box service 
is available. Want to run your ad on 
the Internet, as well? It’s free! Your 
U.S. 1 classified will automatically be 
posted on the information highway 
at princetoninfo.com. Questions? 
Call us. 


‘OFFICE RENTALS 


Conference Suite, Monroe Town- 
ship: Conveniently located next to 
Turnpike Exit 8A. Available for 
daily/weekly seminars and private func- 
tions. The meeting room seats 27 and 
connects to a complete kitchen facility 
with full seating capacity. Call The 
Bowen Group at 609-860-0406. 


AREA OFFICE RENTALS 


Princeton, Trenton, Hamilton, Hopewell, Montgomery, 
Ewing, Hightstown, Lawrenceville and other Mercer, 
Somerset & Middlesex Communities. Class A, B and 


C Space Available. 


For details on space and rates, contact 


www. WeidelCommercial.com 


OFFICE RENTALS 


Princeton, Nassau Street Office 
(Restaurant Row): Flexible furnished 
office space: tall windows; great loca- 
tion: parking!!! High speed Web access. 
Large conference Room. Month-to- 
month. 609-279-0777. 


Princeton: (Airport location) One 
and two-room furnished offices for rent. 
Shared office environment. Secretarial 
service available. Short/long term 
lease. Route 206 North (Wall Street). 
609-924-0905. 


Ewing: 400 to 2000 sq. ft. profes- 
sional space. Near College of New Jer- 
sey. One block from Route 31. Starting 
at $12 per square foot. 609-896-0505. 


Princeton: Two small office suites 
available from $375 to $425. Includes 
everything except telephone. Call Judy 
908-281-0488. 


Kingston, NJ: 1000 sq.ft. and 1500 
sq. ft. available in uniquely styled build- 
ing complex. Located on Rt.#27 (on NY 
bus route), minutes from Princeton and 
Rt.#1. Modern layout and facilities. 
Near restaurants and Post Office. 609- 
924-9700. 


Professional Shared Office Space 
Available: First floor approximately 
700 sq. ft. (three separate offices), 
shared conference room and other 
amenities. All utilizes included except 
phone. Furnished or unfurnished. Call 
609-395-1209. 


Lawrence Twp. Office: 750 sq. ft. & 
903 sq. ft. in modern building w/parking 
off route 1, opposite Lawrence Shop- 
ping Center. Contact Punia Co. L.L.C. 
Broker 609-771-9000. 


Medical Office Space Available: 
Flexible lease. Call Roger Barry in con- 
fidence at 609-430-1288, extension 
533. 


Montgomery Knoll-North Prince- 
ton, Rt. 206/518: Beautiful office cam- 
pus. Quiet furnished offices for sublet; 
500 sq. ft. upstairs or 1000 sq ft down- 
Stairs. Shared kitchen and conference 
room. Pay own phone and utilities. We 
pay taxes and condo fees. Call Mick at 
908-689-4060. 


Professional Space: Reasonable. 
Rt. 206, Lawrenceville. Call 609-882- 
0700. : 


Shared Office Space - Mental 
Health Professionals: Prime location 
- Franklin Corner Road off Route One. 
Waiting room plus choice of five fur- 
nished rooms. Perfect for part-time or 
developing practice. Rent reasonable. 
Available immediately. Weekdays, eve- 
nings, and/or weekends. Call Dr. Litch- 
man, 609-896-0303. 


Trenton: Office space. 1100/900 sq. 
ft. available immediately. Great loca- 
tion. Convenient to state house, Mercer 
courthouses and Marriott conference 
center. Call 609-947-0531. 


Pennington/Hopewell: Offices and 
office suites immediately available 
short and long term from 100 square 
feet from $250 per month. Storage 
space, individual signage, fax, copier, 
T1 line, and telephones. Tel: 609-737- 
1308; E-mail: tampropmgm @aol.com; 
www.straube.com 


Princeton - Two Locations Avaii- 
able: 900 sq. ft. in professional park. 
Phone system installed. T-1 internet ac- 
cess installed. 609-452-0707. 


Princeton Address, Professional 
Park: Route 1, Raymond Road. First 
floor office condo. 600 sq. ft. $795 plus 
utilities. Call 732-329-1601 or 609-688- 
0797. 


tail Space for Lease 


Montgomery Township at intersection of 518 & 
1200, 1800 or 3002 sq. ft. next to WaWa 


609-392-0092 


EAGLE GROUP. 
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Susan Malatich-Asack, Broker YX 
928 West State Street, Trenton, NJ 08618 
susan.eagle@prodigy.net 


BUSINESSES FOR SALE 


Businesses for Sale: Delis, bagel, 
liquor stores, restaurants, dry cleaners, 
laundromats, convenience stores, gas 
stations. Call for free list. Ed Newman 
609-219-9596. Executive Business 
Brokers. Selling your business? We 
have qualified buyers ready to close. 


Two Child Care Facilities in Mon- 
mouth County: DYFS licensed. Estab- 
lished client base. Call 609-538-4768. 


REAL ESTATE 


Ravens Crest Two New Listings: 
One bedroom, one bath 1st floor, end 
unit with fireplace. $105,000. Two Bed- 
room, two bath 2nd floor. $119,900. *** 
Hightstown-Centrally located commer- 
cial bldg. including 3 retail units plus 
office space. Call for details. The Adler- 
man Agency Realtors. 609-655-7788. 


Selling? Free Information: on how 
to get more for your home. Buying? Ask 
for current information. Contact Linda 
Feldstein at Weidel Realtors 609-921 - 
2700, ext. 227 or feldsteinlinda- 
@home.com. 


609-452-7000 


Instant Deals: That's what we offer 
with our U.S. 1 Classifieds: Call 609- 
452-7000. Ads cost just 30 cents a 
word, with a $4.20 minimum. ($3 serv- 
ice charge for billing.) Response Box 
service is available at no extra charge 
(you pay only for the sentence telling 
people how to respond). Replies will be 
mailed out to you. Want to repeat your 
ad? The charge will be only 25 cents a 
word. Run your ad 16 times in a row for 
just 20 cents a word. Mail your ad with 
a check payable to U.S. 1 Classifieds, 
12 Roszel Road, Princeton 08540. 


RETAIL SPACE 


Retail or Office : Highly visible Main 
St. Lawrenceville location $400 month. 
732-821-7073. 


COMMERCIAL SPACE 


Day Care Facility - Hamilton: Look- 
ing for business on your own or partner- 
ship with landlord? 2,000 sq. ft. ap- 
proved for 25 to 30 kids completely 
remodeled. Call Jaime 609-586-9831. 


Ridge Industrial Park: 335 New 
Road. In I-3 Zone. 9,000 ft., 6000 ft., 
2500 ft. Also, 30,000 divisible flex and 
outside 5 acres; recycling & truck park- 
ing. Nassau Realty - call Harold. 800- 
631-5656 or 732-329-2311. 


HOUSING FOR RENT 


Plainsboro: Room in luxury home. 
Nonsmoker with washer/dryer, bath. 
$300 per week. 609-897-0654. 


CONDOS FOR RENT 


Need Short Term Housing? Mercer, 
Middlesex, Somerset and Union Coun- 
ties — tastefully furnished one and two 
bedroom condos and apartments avail- 
able. We include all furnishings, linens, 
cookware, etc. to the last detail, includ- 
ing all utilities, telephone, electric, etc. 
under one monthly fee. From $1,400. 
One month minimum stay. Call D&I Re- 
Lo 800-400-6733 or 732-752-7778. di- 
relo.com. 


Pennington Borough: Upscale con- 
dos. 2 bedrooms, 2 baths. New, quiet, 
elevator. Pennington Court 609-730- 
0575. 


RESORTS 


Awesome! Grand Cayman, beach 
front resort, quiet area. Dive shop, res- 
taurant, beach bar and pool. 1 bedroom 
oceanfront. Great place to relax/enjoy 
water sports, weekly rental. Cail Bill at 
609-466-6518. 


WANTED TO RENT 


Professional: Seeking 200 sq. ft. of- 
fice (24/7) for single professional in 
Lawrenceville/W. Windsor. sublet or 
lease. Jan. 2002. Quiet, little traffic 609- 
219-9497 or 609-896-4283. 


INVESTMENT PROPERTY 


Investors: Currently working with 
Off-site owners buying, selling and leas- 
ing properties. For further information 
call Linda Feldstein at Weidel Realtors 
609-921-2700, x227 or 609-443-3342 
evenings. 


CONTRACTING 


Summit Development Corpora- 
tion: Specializing in custom homes. 
Hopewell, Princeton area. Over thirty 
years experience in commercial, resi- 
dential, additions. Call 609-818-1600. 


CLEANING SERVICES 


All Kinds Floors, Carpets, Drapes 
and Upholstery Restored Like New: 
Most work guaranteed full year. Wood 
floors restored without sanding. Free 
evaluations, call 609-586-5833. 
www.alistatecieaning.com. 


Patty’s Cleaning Service: Serving 
Plainsboro, the Windsors, the Brun- 
swicks, and Lawrence since 1978. 
Thorough, honest, and reliable. Free 
estimate. 609-397-2533. 
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BUSINESS SERVICES 


AAA Secretarial Services: Prince- 
ton Airport Area, provides skilled secre- 
tarial services with competitive pricing. 
609-683-1125, E-Mail: aaapat@ bellat- 
lantic.net. 


Administrative Specialist/Book- 
keeper: Versatile and experienced pro- 
fessional will gladly handle your admin- 
istrative and/or bookkeeping needs. 
Many services available. Free yourself 
from the burden of mounting paperwork 
and incomplete tasks. Call Debra at 
609-448-6005 or visit www.v- 
yours.com. 


Are You Satisfied: With your current 
accountant/CPA? If not, or if you would 
like to discuss your options, please call 
609-890-7499. 


Bookkeeper/Task Management: 
Over 40 years GL experience. Looking 
for a mutually lucrative opportunity by 
developing solid relationships that al- 
lows flexibility to complete duties from 
our home office. Knowledgeable in 
many software programs. For more 
info. call 609-584-6223. 


Drowning in Paper? Compile 
20,000 pages on a CD-ROM. No filing. 
Efficient, inexpensive, safe, network- 
able. Saves space, time, $$$$. PDF, 
LaserFiche, other formats. 609-587- 
9961. 


Fast Track Accounting Services: 
Providing services for individuals and 
small businesses. Bookkeeping, pay- 
roll, new business set-ups, training and 
consulting. Member of QuickBooks 
Professional Advisors Program. 215- 
579-1465. 


Finally: Your guide to a successful 
website: Each month Smail Business 
Web Update delivers expert guidance 
on creating and maintaining cost-effec- 
tive business Web sites. See www.sb- 
webupdate.com or write for a free is- 
sue: SBWU, PO Box 1684, Trenton NJ 
08607. 


NLP Coaching: Will help you break 
through obstacles and move in the di- 
rection you want to go. Call: Princeton 
Center for NLP at 609-689-3745. 


OFFICE EQUIPMENT 


Used Office Furniture: Desks, files, 
tables, cabinets, chairs. Great buys, 
good condition. Ready for your pick-up. 
Moving to new location. 609-924-8363. 


COMPUTER SERVICES 


Survey Assistance: From survey 
development through results tabula- 
tion. SAS/SPSS experts. 609-587- 
9961. 


WORD PROCESSING 


Data Entry/Word Processing: Input 


information for research, reports, or 
presentations. Rapid Turnaround. Cod- 
ing and analysis services. 609-587- 
9961. 


PHOTOGRAPHY 


Local Freelance Digital Photogra- 
pher: Internet posting and print publi- 
cation work. Available evenings and 
weekends. Brian Mackey 609-291- 
9182. 


TAX SERVICES 


Are You Satisfied: With your current 
accountant/CPA? If not, or if you would 
like to discuss your options, please call 
609-890-7499. 


Former IRS Agent: Tax, Estate, 
Medicaid, and Financial Planning and 
Certified Quickbooks Advisor. Ray- 
mond M. Nowak, CPA-CFP. 609-587- 
4728. 


Tax Preparation and Accounting 
Services: For individuals and small 
businesses. Notary, computerized tax 
preparation, paralegal services. Your 
place or mine. Fast response, free con- 
sultation, reasonable costs. Gerald 
Hecker, 609-448-4284. 


TAX SERVICES 


Tax Problems? Former IRS Reve- 
nue Officer: Tax preparation, IRS ne- 
gotiation, offer-in-compromise. Free 
consultation. A. Furst 609-275-8050. 


PERSONAL SERVICES 


Frank the Barber Has Moved: to 
Utefey Hairstyling, 863 Route 206, 
Princeton. Call for appointment. Phone 
609-921-1834. 


CHILDCARE 


Childcare At Its Best! Full or part- 
time quality care is only one phone call 
away. Monday Morning, Inc. 908-253- 
9595 or 609-799-5588. 


HEALTH 


A Massage Indulgence!: Long, car- 
ing, creative bodywork tailored to your 
needs. Simply Massage. 609-392- 
5855. 


A Studio Candlelit For Your Mas- 
sage: Restore your sense of personal 
peace and well-being. Near 8A New 
Jersey Turnpike. 732-296-0001... 


Anthrax: Educate immune system. 
866-315-1187 (toll free). 


Attention Deficits: Call for free 
video on non-drug treatment for atten- 
tion and learning disabilities. 609-924- 
0782. 


Centered Health Massage: Nutur- 
ing, effective Massage Therapy to keep 
you healthy, relaxed and sane. Half 
hour, hour and half and two hours. Pur- 
chase a series and receive 15% off total 
price. Professional, experienced, Holis- 
tic Therapist. Located in Princeton 609- 
688-9458. Pamalaz@ yahoo.com. Ref- 
erences Available. 


Find Peace and Tranquility: Learn 
meditation. Call your Guru David 
Gould. $525 fee 732-493-2470. 


Four Hands Massage: Four hands 
(or two) nurturing for you. Body, mind 
and soul - that will be our goal. Call 
Marina at 609-275-1998. 


Herpes-EverCLR: Stops Herpes 
Outbreaks! 96% Success Rate. Free 
Call: 1-877-EVERCLR Info: www.stop- 
myoutbreaks.co.uk 


Massage and Reflexology: Holistic 
practitioner offering Swedish, shiatsu, 
reflexology. Also available for mini-ses- 
sions of on-site (chair) massage at the 
work place and other settings. Experi- 
ence deep relaxation, heightened well- 
being, and improved health. Gift certifi- 
cates; flexible hours. For appointment 
or information, call Marilyn at 609-895- 
1815. 


Personal Training: Weight Loss, 
bodyfat reduction, strength, flexibility, 
endurance, yoga. David Goldberg 
A.C.E-Certified Personal Trainer 609- 
883-5579. 


Princeton Wellness Center: Spe- 
cializing in Acupuncture, Tui Na Mas- 
sage, and Herbology for Pain and 
Stress management, Sports Injuries, 
Fatigue, Insomnia, Headaches, Weight 
loss, Depression, and PMS. Free con- 
sultation. For info/appt. Call 609-279- 
0090. Princetonwelinesscenter.com 


INSTRUCTION 


Brown University Educated 
School Psychologist: Available for tu- 
toring in your home. All subjects and 
SAT prep. Experienced with under- 
achieving, gifted, and learning disabled 
students. Free initial visit. Call Bruce 
609-851-5865. 


Music Lessons: Guitar/bass guitar, 
Princeton, 609-924-8282. Piano, gui- 
tar/oass guitar, drum, voice, all band 
instruments, Hightstown, 609-448- 
7170. $18 per half hour. Farrington's 
Music. 


Science and Math Tutoring: Biol- 
ogy, Chemistry, Arithmetic, Algebra, 
Geometry, Trig, etc. SAT, MCAT, GRE 
exams. Knowledge and skill assess- 


’ 


INSTRUCTION 


ments. Programs for home schooled. 
Specially designed courses. Science 
Concepts. 609-581-5686. 


ENTERTAINMENT 


Flutist and Drummer Sought by 
Progressive Rock Band: Original mu- 
sic and covers. Influences: Yes, Pink 
Floyd, Rush, Jethro Tull, U2, Tangerine 
Dream, Marillion, Genesis, Harry 
Chapin, Camel, Moody Blues, classical 
and world music, Simon and Garfunkel, 
Billy Joel, Elton John, Renaissance. 
Please call Vaughan at 609-259-5768 
or ishi at 856-461-4211. 


Odyssey Music - DJ’s: Memorable 
weddings, corporate parties, etc. 
U.S./international hits. Personalized at- 
tention. Competitive rates. 609-580- 
0054. www.odysseynj.com. 


One Man Band: Keyboardist for your 
wedding or party. Perfect entertain- 
ment. You'll love the variety. Duos avail- 
able. Call Ed at 609-275-6881. 


Princeton Music Connection: Par- 
ties. Rock, rhythm and blues, swing 
bands. Jazz flute/piano. Classical string 
trios/quartets. 609-936-9811. 


MERCHANDISE MART 


Hottest Diet: Of the New Millennium. 
Unbelievaably fast results call 1-888- 
220-9725 or visit www.be- 
healthynow. info. 


Office Furniture: Unbelievable 
35,000 SQ. FT. Selection of new/used 
desks, files, etc. Sacrifice pricing. For 
info. and directions 215-788-3983. We 
buy and sell. 


Tiny Silver Hand Pendant: Gives 
thumbs-up only $6 each. W/leather 
cord $8. Order: Robert DiStefano, Box 
62, Carteret, NJ 07008. E-mail oneboll- 
Bob @ talk21.com. 732-415-0646. 


Wanted - Clean Out Your Garage or 
Driveway: Mechanic buying cars, 
trucks or motorcycles in “as is” condi- 
tion. Not running, high mileage, bad 
motors, body damage no problem. In- 
stant cash and free pick-up. Call Nick at 
732-501-3894 or email at 
NSDME @aol.com. 


ANIMALS 


A Kennel Alternative for Your Pet: 
Whisker Watchers Petsitters. Bonded 
and insured. 10 years experience. 609- 
530-8663 


All Good Dogs Daycare: Happy, 
healthy environment. Beautiful, fenced- 
in, park-like setting. 609-497-1511. 


Simone 


REALTY, INC. 


OFFICE SPACE FOR LEASE 


eat AOL CLEOO LEAS: 
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HOPEWELL TOWNSHIP - Route 31. Just north of I-95. 
We have an office building that consists of 14,000 sq. ft. 
Great visibility. Future light at site. Rental $16.50 Sq. ft. 
Space available from 1,000 to 14,000. sq. ft. 


LAWRENCE TWP - Route 1, 1,465 sq. ft. immediate occu- 
pancy. Private restroom, kitchen, private office with many up- 
grades. Suitable for all professional uses. 


EWING TWP - 1,000 sq. ft. office condominium off N. Olden 
Avenue. Move-in condition. Vacant, security system, ample 
parking, public transportation. 


LAWRENCE TWP - Freestanding office/retail building in pro- 
cess of total renovation. Great visibility. Parking for 11+ cars. 
STILL TIME TO CHOOSE COLORS! 


OFFICE CONDOMINIUMS FOR SALE 


LAWRENCEVILLE - Quakerbridge Rd. Near Route 1 and I- 
95. From 3,000 to 20,000 sq. ft. on a corner location. These 
individually designed commercial units will be available in the 
spring of 2002. Entrance from two roads, ample parking, prime 
signage. 


INDUSTRIAL SPACE FOR LEASE 


EWING TOWNSHIP - Whitehead Road Ext. 5,400 sq. ft. near 
I-95 and Rt. 31. Heated warehouse with loading dock and drive- 
in door. Heavy-capacity cranes. 


ACREAGE 


MANSFIELD TOWNSHIP - Enjoy over 1,000 feet of Route 295 
frontage and visibility at Exit 52 in Mansfield Township. We are 
offering 15 acres in the General Industrial Zone for $300,000. 


JOHN SIMONE, JR. 
John Simone Realty, Inc. 
1018 Whitehead Road Ext., Trenton, New Jersey 08638 
Phone 609-882-1105 « Fax 609-530-1037 
E-mail jsrealty @bellatiantic.net 
MORE PROPERTY INFORMATION ON OUR OUR WEBSITE: 
www.johnsimonerealty.com 


CCI \} Individual Member 


Certified Commercial 


= Realtor 


OPPORTUNITIES 


Attention!! Tired of Driving in Traf- 
fic? Work from home. $1000-$5000 
PT. $5000+ F/T. Log onto www.UR- 
Royal.com or 609-291-0133. 


Earn a Second Income Without a 
Second Job: $1500 - $7,000 P/T-F/T. 
1-888-875-8460. www.homebaseop- 
portunity.com, 


Lucrative Part-time Business: 732- 
390-8668. 


Work From Home: My Children 
come to the office every day! Earn an 
extra $500-$1500 p/t per mo. $2000- 
$4000 f/t. Visit www.armedellin.com or 
call 1-888-231-3161. 


X-Tra Cash Fast: Be your own boss! 
No Sales, no inventory, no telemarket- 
ing. Call Marvin 732-257-3232. 


“What's your Excuse?: Lose up to 
30 pounds in 30 days! Free counseling 
and video! 1-888-211-7199 www.thi- 
nand healthy4life.net 


OFF-THE-WALL OFFERS 


Computer, Internet People 
Wanted: to work on-line! $125- 
175/hour. Training, vacations, bonuses 
and incentives! Free E-Book. 888-215- 
0418 www.cashwithinreach.com. 


Crossroads Corporate Center 


Lawrenceville, NJ 


1,500 SF Corner Unit 

Extensive Window Line 

Immediately Available 

Easy Access to Rts. 1, I-95 and I-295 
Close Proximity to Quakerbridge Mall 
& Other Area Amenities 


et Insignia 


For More InformationC ontact: 
& Busehman Partners Thomas Romano, CCIM 
“smrtoeeens ust (609) 896-1600 


a Information concerning this offering 1s from sources deemed reliable, but no warranty is made to the accuracy theron and 
itis submitted subject to errors omissions. change of prices or other conditions, prior sale or lease or withdraw al without notice 
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U.S. 1 Employment Exchange 


HELP WANTED HELP WANTED 
ERLE AI NR SPT CEPR 6 
Reception 


Energetic, outgoing candidate needed for Ewing area 
Market Research Company. Must be personable, 
articulate and reliable and have accurate data entry 
skills. Call today to schedule an interview! 


Customer Service 

Taking surveys over the phone, 4-10:30 pm with 
alternating Saturdays in Lawrenceville and part-time, 
Sor 6 to 9pm in Ewing. Must have a very clear, up- 
beat speaking voice and be very prompt and reli- 
able. Call today to schedule an interview! 


Telemarketing 

Taking surveys over the phone,4-10:30 pm with al- 
ternating Saturdays in Lawrenceville and part-time, 
5 or 6 to 9pm in Ewing. Must have a very clear, 
upbeat speaking voice and be very prompt and reli- 
able. Call today to schedule an interview! 


La ee AN erase Mite Than we MEE San MP rer ee ee a 
STAFFING Now, INc. 


FORMERLY CORPORATE STAFFING SOLUTIONS 
125 Village Blvd., Suite 330 
Princeton Forrestal Village 
Princeton, NJ 08540 
njtemps@cssit.com 


609-452-0287 Fax 609-452-0289 


www.staffingnow.com 


J&J STAFFING RESOURCES 
Experience the Difference for Yourself! 


¢ Administrative * Clerical 
¢ Office Support * Labor 


NO FEE/EOE 


JOIN THE J&J TEAM 


“Where Quality, Service & Personal Care Meet” 


103 Carnegie Ctr. 
Princeton, NJ 


609-452-2030 


1230 Parkway Ave. 
W. Trenton 
609-530-1100 


HOW TO ORDER 


Phone, Fax, E-Mail: That's 
all it takes to order a U.S. 1 
Classified. Cail 609-452-7000, 
or fax your ad to 609-452-0033, 
or use our E-Mail address: 
info@princetoninfo.com. We 
will confirm your insertion and 
the price. It won’t be much: Our 
classifieds are just 30 cents a 
word, with a $4.20 minimum. 
Repeats in succeeding issues 
are just 25 cents per word, and 
if your ad runs for 16 consecu- 
tive issues, it’s only 20 cents per 
word. (There is a $3 service 
charge if we send out a bill.) Box 
service is available. Want to run 
your ad on the Internet, as 
well? It’s free! Your U.S. 1 
classified will automatically 
be posted on the information 
highway at princeton- 
info.com. Questions? Call us. 


HELP WANTED 


$500-$2500/Mo.P/T: $3,000- 
&7,000/Mo F/T free booklet. 
www.biz4lifestlye.com 800-754- 
6023 ext 2715. 


Advertising Sales: Prince- 
ton weekly newspaper. Estab- 
lished accounts. Salary plus 
benefits. Exp. preferred. Fax re- 
sume to publisher, 609-924- 
2460. 


Attention! Ready to Lose 
Unwanted Pounds and 
Inches? We need 23 more peo- 
ple in the Mercer County area! 
We'll pay you cash to lose up to 
30 Ibs in the next 30 days!!! 
Guaranteed! 1-800-277-5775. 


Copy Editor: Part-time for 
Princeton weekly newspaper. 
Friday, Monday, Tuesday. 9-5. 
Excellent typeset, copy and 
headline skills required. Fax re- 
sume to publisher. 609-924- 
2460. 


HELP WANTED 


PS WAC 
Production 
Artist 


Print production 
experience(three 
years) and some 

basic design skills. 
Start on a project/ 
freelance basis and 
move to full-time if it 
suits you and us. 
Fax or email Trent- 


HELP WANTED 


Free Information: Work in 
your home. Mail-order/internet 
$1,200+/mo pt, $7,200+/mo ft 
1-866-839-1076 www.jl.home- 
business.com 


Hair Cutter Wanted: Make 
your own hours. Great location. 
Great people. Relaxed atmos- 
phere. 609-924-5715 . 


Looking For A Dependable 
Person: with good communica- 
tion skills. Ability to talk on the 
phone and gather product/client 
information is a must. This is a 
20hr/week, $9.00/hr, part time, 
postion, likely to be upgraded to 
full time position. Morning/after- 
noon hrs. are available. Fax re- 
sume: 815-327-1411, e-mail, 
Himalya@ erols.com. Call 1- 
800-600-7990, after 11 a.m. 


Nannies, Housekeepers, 
Nurses’ Aides: Live-in/live-out. 
Top salaries! No job fee. 
Caregivers Maid in Heaven. 
609-730-1555. 


Now Hiring: Companies des- 
perately need employees to as- 
semble products at home. No 
selling, any hours. $500 weekly 
potential info, 1-985-646-1700 
Dept. NJ-1139 


Own a PC? Put It to Work: 
$500-$5K part-time/full-time. 
Will train. www.GetaPCbiz.com 
or 888-217-9590. Earn free va- 
cations. 


Sales/Customer Service: 
Full-time/part-time. Fun envi- 
ronment. Musical knowledge. 
$8/hour plus benefits. Far- 
rington’s Music 609-448-7170. 


- Work at Home!: $1,500 part- 
time/$5,000 full-time. Call for a 
free booklet. Wwww.- 
MyNewJobOnline.com 888- 
232-5493. 


HELP WANTED 


fw “mac & 
HTML 
Production 


Programming and 
page layout experi- 
ence is a must. 
Dreamweaver-based 
projects Flash 
experience a plus. 
Long-term project 
work (6-12 months) 
possibly leading to 
full-time. Fax or 


HELP WANTED 


Work from Homel!: Earn free 
vacations $500-5000 per month 
P/T F/T. Will train. www.Getap- 
cbiz.com. 1-888-217-9590. 


CAREER SERVICES 


Certified Professional Re- 
sume Writer, NJ Licensed Ca- 
reer Counselor: Assess- 
ments/job search/career. Re- 
sumes/cover letters, electronic 
resumes. Day/evening appoint- 
ments. Guarneri Associates. 
Not an employment agency. 
609-771-1669. 


Does Your Career Need a 
Power Boost? Are you seeking 
a better lifestyle or more reward- 
ing job fit? Let Dr. Sandra Grun- 
fest, licensed psychologist and 
certified career counselor, help 
you develop a strategy to move 
your career forward. Call 609- 
921-8401 or 732-873-1212. (Li- 
cense #2855.) 


JOBS WANTED 


Job Hunters: If you are look- 
ing for a full-time position, we 
will run a reasonably worded 
classified ad for you at no 
charge. The U.S. 1 Jobs Wanted 
section has helped people find 
challenging opportunities for 
years now. We reserve the right 
to edit ads and to limit the num- 
ber of times they run. If you re- 
quire confidentiality, send a 
check for $4 with your ad and 
request a Response Box. Re- 
plies will be forwarded at no ex- 
tra charge. Mail or Fax ad to 
U.S. 1 Jobs Wanted, 12 Roszel 
Road, Princeton 08540. Include 
name, address, and phone 
number (for our records only). 


HELP WANTED 


800-999-7912 


Palmer Square and 
the Nassau Inn 
Downtown Princeton 
Call today to find out about exciting 


job opportunities at our 
stores, restaurants and hotel. 


JOBS WANTED 


Full Time/Part Time - Web/- 
Internet Content Systems 
Analyst: is your organization 
using today’s technologies for 
growth? Do you have a focused 
e-Business plan? | have the 
creative ability to take your 
ideas and communicate them 
with your visual and informa- 
tional website to help achieve 
your business goals. Site opti- 
mization is my priority from the 
initial phases of using state-of- 
the-art web design and content 
to develop the best and most 
complete Internet presence for 
your organization. My back- 
ground includes significant ex- 
perience with Information Tech- 
nology, Network and Wireless 
areas. | have developed 
websites for Telecommunica- 
tions companies for both their 
clients and internal employee 
communications. Received a 
Web Master Certificate from 
Fairleigh Dickinson University 
and have successfully com- 
pleted my M.B.A. My technical 
skills include HTML, java-script, 
PaintShop Pro, Desktop Pub- 
lisher, HomeSite, 1S Server, 
SQL, UNIX, VI Editor and Win- 
dows through 2000. Contact me 
at 908-901-9459 or at 
JODIGLIO @msn.com. 


International-Latin Ameri- 
can Business Expert: Please 
contact: dessaan@ yahoo.com 
for more details and resume. 
Over 13 years of experience 
providing project management, 
new business development, 
corporate finance, and consult- 
ing services. Experience in stra- 
tegic alliances, joint ventures, 
privatizations, restructuring, 
and international corporate de- 
velopment. Performed market 


HELP WANTED 


“Serving the Mercer & Middlesex County Jones in Princeton. gy bo SNELLING: 
Areas for Over 25 Years” 609-430-9021 609-430-9021 A HAPPY & SAFE HOLIDAY SEASON TO ALL! 


TO OUR TEMPORARY STAFF WE OFFER: 
DIRECT DEPOSIT, 401K & MANY MORE BENEFITS! 
JOB SHARE-RECEPTION 
Excellent opportunity! Leading Pharmaceutical company located in Princeton NJ 
seeks (2) qualified individuals to job share main reception area. Handling 300 in- 
“ coming calls & directing calls. Meet & greet visitors. Issue ID badges. Direct com- 
munications with all levels within the company. Call or email your resume to Jen- 
nifer today for details. 
jkalogiannis@)snellingeast.com 
ADMINISTRATIVE ASSISTANT TEMP & TEMP-TO PER 
Leading Pharmaceutical firm located in Princeton, NJ. Fabulous opportunities for 
both Temporary & Temp-To-Perm. Must have min. of 2 years exp. (Pharm. bked. 
a plus!) Word, Excel & Power point a must! General office Support required. Ex- 
cellent communication skills. Call or email your resume to Jennifer: 


jkalogiannis‘a@)snelling east.com 


gins Bion ag > vicars ere = 


7 2? Tell us about yourself and why you 
Can You Deli ver °s are free to diver on Wikinedelave: 
Every Wednesday we 
deliver 19,000 copies 
of U.S. 1 newspaper 
to 4,500 business 
locations in the greater 
Princeton area. Every 


other Friday we deliver | 


WEST WINDSOR 
APLAINSBORO 


NEWS 


CLINICAL RESEARCH ASSOC. S62K+ 
Dynamic Pharm./Research Firm! Monitor case report forms & trials, QA reports. 


SAE reports. Assist w/design of Protocol. Travel a must. BS Life Sciences/or nurs- 
ing. Regulatory/ICH-GCP a must. | year exp. a must. Monitor exp. a must. Co 
promotes! Top benefits! Call or email your resume today to LIZ: 

Isardi@) 


9,000 copies of West Windsor & 
Plainsboro News to area homes. 


We welcome people with common 


sense, curiosity, and a reliable car Name PART-TIME ADMIN ASSTORFICE Ie 
> hrs. . Dynamic local market research firm! Proj : 

to help us do the job. pion ments me. mars NSW Excel pret na hates, preatedh dase 

Starting pay: $10 per hour! sphere, Call or email resume to Liz: 

Plus Mileage! Plus Bonuses for PARALEGAL 

information you provide our editors! | Phone 


Mail or fax us a note, or fill out the Mail to U.S. 1 Delivery Team, 12 Roszel Road, 
form at right. We hope to hear from you. é Princeton 08540; or fax to 609-452-0033 
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JOBS WANTED 


and industry research, feasibility 
studies, business plans, and as- 
sessment of political and eco- 
nomic risks. Managed projects 
with.a value of up to US$3 million 
and supervised multidisciptinary 
and multicultural teams up to 20 
people. Bilingual and bicultural - 
fluent in English and Spanish 
with work experience through- 
out the United States, Latin 
America and Europe. 


Project Manager(Pharma- 
ceutical Operations): APICS 
certified professional will help 
you keep a tight rein on your new 
product introductions in a global 
environment. By leading multi- 
functional teams to identify key 
issues, create timelines and 
mitigate risks, your products will 
not only enhance the quality of 
life for your patient population 
but will bring in millions of dollars 
in new revenue. Value chain in- 
tegration issues will be ad- 
dressed (marketing, regulatory, 
import/export, capacity, proc- 
ess/equipment valida- 
tions,warehousing, QC/QA and 
MPS systems integration). For 
positions in central-New Jersey, 
contact Lorie at De- 
haan777@home.com or call 
732-438-8166. 


Senior Marketing & Sales 
Executive: Seeks a challenging 
position in central New Jersey. | 
have established a track record 
as a leader, a visionary, and a 
team player. bring to any com- 
pany extensive and broad- 
based experience in marketing, 
sales, promotion, administration 
and operations. | possess the 
ability to create, develop, and 
execute strategic goals resulting 
in revenues and enhanced 
sales. | have earned a reputa- 
tion for being a decisive, results- 
oriented executive with an apti- 
tude for successfully managing 
a team. have worked in both es- 
tablished and start up compa- 
nies. My experience covers both 
domestic and international mar- 
keting and sales positions. If you 


JOBS WANTED 


are seeking a leader who can 
help your company during diffi- 
cult times please contact Roger 
at roger1234@ren.com or call 
908-359-1680 


Sr. Management Position- 
New Venture: Central Jersey 
area technology professional 
seeking Sr. Management posi- 
tion directly responsible for 
guaranteeing the success of a 
new venture. | have over 10 
years of experience managing 
operations for both product and 
service oriented businesses, 
from start-ups to corporate level 
organizations. If you're looking 
for someone with youth on their 
side, tremendous” en- 
trepreneurial drive, and superior 
organizational skills, we should 
be talking right now! U.S. 1 Re- 
sponse Box 218544, 12 
Roszel Road, Princeton 
08540. 


HELP WANTED 


Customer Service 
~ Representative - 
Fast-growing 
Printing Company 


Energetic, organized, 
pleasant individual 
who can function 

well under pressure 
to assist with order- 

entry, in-house sales 

& customer relations. 

Growth opportunity. 


_ Call Etty at 
609-771-4000 


my SLine*DESION wo PRODUCTION * INC 


i 44 SoutH MAIN STREET 
i PENNINGTON, NJ 08534 
609-737-1123 
Fax: 609-737-6345 


Interactive Media Group, Inc. ‘g 


Wes PRODUCTION 


digital imaging. 


Opportunity offers: 


sick and personal days. 


Slide Design/interactive is a computer graphics company that 
produces dynamic presentation graphics to the corporate 
community. We have a wonderful working environment 
employing 20 skilled individuals whose drive is to produce 
perfection. Our products include websites, interactive media, 
computer animation, slide presentations, brochures, posters and 


We currently have an outstanding opportunity in our Interactive 
Media department. We're looking for an individual who is 
talented in Visual Basic, HTML, Flash, Director, and possesses 
general web programming skills. This individualmust have good 
working habits including working under deadline pressure. 


* Benefits including medical, life, dental, disability, 401 K, 


* Salary commensurate with ability. 


if interested in this opportunity, please forward your resume to 
Rich Van Fleet at rich@slidedesign.com or fax at 609-81 8-9200. 


@F" All services in this listing have the 


CONSUMER 
BUREAU 


REGISTERED 


SEAL OF 
APPROVAL 


gap~ Look for it also on store fronts 
and commercial vehicles and in 
yellow page and newspaper ads! 


To check Consumer Bureau’s 
complete unpublished Register, call 
10 a.m. to 5 p.m. Monday thru 
Friday: 


609-924-0737 


PF oR FREE ASSISTANCE with 

a transaction involving any business 
firm located within 25 miles of 
Princeton call that same number 
any time. 


ad a condition of Registration, 
ALL CONSUMER BUREAU 
REGISTERED BUSINESS FIRMS 
COOPERATE with Consumer 
Bureau’s all-consumer volunteer 
panel in resolving any and all 
consumer problems brought to 

the attention of Consumer Bureau. 


CONSUMER BUREAU 


152 Alexander St., Princeton, NJ 08540 


Accounting; Tax Services: 
AZER, HOWARD & CO., CPA Tax special- 
ists for academics, non-profits, and individu- 
als. 457 N. Harrison, Pm. 609-921-8666. 


LAWRENCEVILLE FUEL Since 1925. 
16 Gordon Av. Lawrenceville. 896-0141 

NASSAU OIL. Sales & Service. 

800 State Road, Princeton. 924-3530. 


DIAMOND ELECTRONICS 24 hr. serv. Bur- 
glar, fire systems; CCTV. Free est. Fully ins. 
609-655-3900 


Auto Body Repair Shops: 
MACK’S CARSTAR repair ctr. 
Rentals, US 130, Htstn. 448-1923. 
Auto Dealers, New/Used: 


ECONOMY MOTORS 609-758-3377. 101 


E~ WHO'S WHO on the UP-TO-DATE 


RECOMMENDED 


Auto Dealers Continued: Chimney Cleaning/Repair: 


HAMILTON Chrysier-Plymouth 1240 Route 
33. Hamilton Sq. 586-2011. 20 min. from Pm. 
MERCEDES-Benz Sales, Service & Leas- 
ing. MILLENNIUM AUTOMOTIVE GROUP, 


1250 Rt. 22 E., Bridgewater. 908-685-0800. 


Auto Repairs & Service: 


FOWLER’S GULF Foreign & Domestic re- 
pairs. VW Specialist, NJ Insp. Ctr. 
271 Nassau St. Pm. 921-9707. 

HAMILTON CHRYSLER-PLYMOUTH 
1240 Rte. 33, Hamilton Sq, 586-2011. 

LARINI’S SERVICE CENTER Road service. 
24-hour towing. Princeton: 272 Alexander St. 
924-8553; Kendall Park: Rtes 27 & 518. 732- 
297-6262. 


Bathrooms: 
GROVE PLUMBING & HEATING Kitchen & 
bathroom remodeling. 55 N. Main, Windsor. 
448-6083. 

Beauty Salons: 
ATTITUDES 7 day full service salon. Hair & 
nail design. Jamesway Shopping Ctr. 

U.S. 130, E. Windsor. 443-4550. 
Building Contractors: 


CONSTRUCTION Inc. Additions, 


BAXTER 
renovations, remodeling. 609-924-9263. 
EDWARD BUCCI BUILDERS Custom home 
builder & remodeler in the Princeton area for 
over 40 yrs. Additions & renovations. Com- 
mercial/residential. 924-0908. 


Building Materials: 


HEATH LUMBER CO. Since 1857. Home 
Building Ctr. Prompt delivery. 1580 N. Olden 
Av. Ewing, 1-800-85HEATH (854-3284). 


Carpentry 
bathrooms; kitchens; decks; 
small jobs. 466-2693. 


Carpet & Upholstery Cleaners: 


CITY RESTORATIONS. 
732-951-8763. 


| Carpet & Rug Shops: 


Alterations; 
basements; 


E & E CHIMNEY SWEEPS Full service in- 
spection & cleaning. Lining & masonry repair, 
& caps. Tullytown, Pa. 215-945-2200 


Computer Internet Services: 


NEW JERSEY INTERNET 921-6800 “Guar- 
anteed best choice for Internet access.” Free 
startup software. Free knowledgeable and 
courteous telephone support. Flat $19.95 
monthly rate. www.NuJl.com. Estab. 1990. 


Electrical Contractors: 


JOHN CIFELL! Electrical contractor. Installa- 
tions; repairs. Residential/comrcl. Lic. #4131. 
Insured/bonded. 921-3238. 

NASSAU ELECTRIC Installation & repairs. 
Residential & commercial, service upgrad- 
ing, trouble shooting, outlets installed. In- 
sured, licensed & bonded. Free estimates. 
924-8823. 


Affordable Fence By SUBURBAN FENCE 
2nd & 3rd generation family business. 100s 
of styles. Visit our largest-in-the-area fence 
display just off U.S.1 by Bruns. Cir. 452-2630 

3000. 


RUTGERS FENCE & CONSTRUCTIONCO. 
All types of commercial/residential fencing. 
Indoor warehouse partitions and dumpster 
enclosures . . . 800-660-9410. 


Floor Refinishing/Installations: 


APPLIED WOOD PRODUCTS, INC. in- 
sured. Free est. 1-800-731-9663 


HAGERTY THE FLORIST Fiower/garden 
center. 79 S. Main, Cranbury. 609-395-0660. 


Furniture Dealers: 


WHITE LOTUS HOME 100% cotton hand- 
made futon mattresses. Ash, maple & cherry 
beds. Convertible couches, tables & dress- 
ers. 202 Nassau St, Princeton. 497-1000. 


Furnitu 

ERNEY’S UNFINISHED FURNITURE One 
of the N.J.'s largest selections of unfinished 
fumiture. “From Country to Contemporary.” 
2807 Alt US 1, Lawrvi. 530-0097. 


delivery, Annuals, nials. Trees, sh 
Alexander Rd. at Canal, Pm, 609-452-2401. 


HELP WANTED 


HELP WANTED 


BAA Ad 
on scientific professionals 
for today’s challenges. 


At Kelly Scientific Resources, we are the first and only staffing service to offer a full range 
of scientific staffing options. To meet the demands of a rapidly growing scientific work envi- 


HELP WANTED 


ronment, scientific employees must continually update their technical skills. Our computer- 
based training allows us to staff cutting-edge businesses with employees who are ahead of 
the curve — and on the right path. We currently have a need for: 


¢ BIOLOGISTS 


* CLINICAL TRIALS PERSONNEL 
* PHARMACEUTICAL CHEMISTS | 
° LAB TECHNICIANS | 


We offer an extremely competitive salary and benefits package. See why everyone is turning to 
Kelly Scientific Resources. Please send your resume/CV to our Princeton office. We will not send 
a client your resume without your approval. 


PRINCETON 

PH: (609) 655-3570 

FAX: (609) 655-1712 
E-MAIL: ksr4195@kellyservices.com 


www. 


SER VICE 


& SUPPLY 


IF. Kelly Scientific 


RESOURCES 
Our solutions are scientifically proven. 
Never An Applicant Fee. Equal Opportunity Employer. 


CONSUMER BUREAU resister o 


FIRMS 


keltyscientific 


THE ANNEX For hearty, moderately priced 
food & drink. 128 1/2 Nassau St (downstairs 
opp. Firestone Library), Pm. 609-921-7555 


Roofing Contractors: 


BRUCE RICHARDS Home improvements, 
Inc. Roofing & siding specialists since 1972 
Mercerville. 609-890-0542. 


Moving & Storage: Septic Systems: 


LAWRENCEVILLE FUEL Since 1925. 
16 Gordon Av, Lawmcevi. 896-0141. 
NASSAU OIL Sales & Service 
800 State Rd., Pm 924-3530. 
PRINCETON FUEL OIL CO. 
220 Alexander St. Pm. 921-1100. 
TINDALL & RANSON Plumbing, Heating & 
Air Conditng. Auth. Trane dealer. 924-3434. 


Home Improvement: 
SOUDERS, RAYMOND L., Jr., inc. 


Repairs, Alterations, Additions, Bathrooms, 
Kitchens, Over 25 years exp. 896-1156. 


Insurance Services: 


MacLEAN AGENCY 609-683-9300. 
138 Nassau Street, 3rd Floor, Princeton 


Interior Designers: 


CAROL BARON “Terror free decorating for 
the budget conscious.”... 609-734-0141 


Janitor Service: 


ACTION MAINTENANCE SERVICE Since 
1977. Complete janitorial service. Fully 
bonded & insured, 452-1120 

M.D.S. COMMERCIAL CLEANING Estab. 
1978. Fully bonded & insured. 609-443-4844. 


Landscaping Contractors: 


DOERLER LANDSCAPES, INC. Estab. 
1962. Certified landscape architects & con- 
tractors. Lawmevile, 609-896-3300. 

JOHN KOCHIS LANDSCAPING Specializ- 
ing in blue stone & brick walks & patios. 
Foundation landscaping. Sprinkler systems. 
Fully insured, 737-3478. 

CHARLIE WAGNER: Lawn & Garden Serv- 
ice. Landscaping. Mulching. Spring clean- 


LAUNDROMAT OF PRINCETON Wash, dry 
& fold or self service. Large capacity washers. 
Open 7 days 6 to 11. Staffed M-F 8-8; Sat/Sun 
8-5. Princeton Shopping Center 924-3304. 


CALIBER LAWN CARE Weekly lawn main- 
tenance. Residential & commercial. 609- 
371-0286 & pager 609-434-3063 


Lawn Mowers, Garden Equip. 


at 518, Pm 924-4177. 


PRINCETON GRAYTOP LIMOUSINE 24 hr 
door-to-door service by appt. Sedans, limou- 
sines, vans & mini buses...921-1122. 


ANCHOR MOVING & STORAGE Mayfiower 
agents. Family owned & operated for over 22 
years. Princeton: 609-921-3223. 

BOHREN’S Moving & Local & long 
distance moving & storage. Full service 
WORLDWIDE relocation company. United 
Van Lines Agt. Robbinsville 609-208-1470. 

PRINCETON VAN SERVICE The Moving 
Experts Full service moving, packing & stor- 
age, Antiques, artwork & pianos. Free esti- 
mates...609-497-9600 Website:www.prince- 
tonmoving.com 


Painting & Decorating: 


GROSS, JULIUS H. interior/Exterior painting; 
paper hanging. Decorating. Owner operated 
for over 30 yrs. in Princeton area. 924-1474. 
Paving Contractors: 

CROSS COUNTY PAVING, Inc. Driveways 
& parking lots. . . 732-329-3025 
Pest Control: 


COOPER PEST CONTROL Graduate ento- 
mologists. Est. 1955. 609-799-1300. 


Plumbing & Heating: 


WRENCEVILLE FUEL Since 1925. Re- 
pairs, remodeling & installations. Hot water 


Lawrenceville. 141. 

MICHAEL J. MESSICK Plumbing & Heat- 
Ing Lic. #8063. All plumbing & htg services. 
24-hr. Insured. 924-0502. 


Printing & Binding: 


AAA REPROGRAPHICS Short run high 
quality 1, 2 & 3-colors. 14 E. 6th Ave, Mer- 
cerville. Pm phone: 924-8100. 

pnnt- 


LDH PRINTING UNLIMITED Complete 
ing service. 417 Wall St, Princeton, 924-4664, 
$& ADUPLICATING rcat 


Pumps & Well Drilling: 
SAMUEL STOTHOFF CO. INC, Since 1886 
— Pump & service on all makes. 
Water treatment. Well drilling. Rt. 31, 
Flemington. 908-782-2116. 


-BANKER SCHLOTT, Real 
tors Pm.: 10 Nassau 921-1411. 
Pm. Jctn: 50 Prm-Hitstn. Ad. 799-8181. 


PRINCETON RECORD EXCHANGE CD's: 
LP’s. New; used; bought: sold. Rock: classi- 
cal; jazz, oldies. Open 7 days. 20 S. Tulane, 
Princeton 921-0881, www.prex.com 


BROWN, AC. Sewer & drain cleaning. New 
septic systems installed. Cesspoois cleaned, 
installed. Excavating; trenching. “Don't Cuss, 
Call Gus? Lawmevi 882-7888 & 799-0260. 


Stone, Natural: 


TRENTON STONE & MARBLE CO. Quar- 
rying since 1870. Marbie, slate, granite, lime- 
stone, bluestone & more. Wilburtha Rd. 

W. Trenton. 882-2449. 


Surgical Supplies: 


AMBEST Rentals; sales; service. Medicaid & 
Medicare consultants. 1600 N. Olden Av, 
Ewing 882-3702. 


FORER PHARMACY Rentals: sales. 2 


blocks from Princeton Hospital. 160 Wither- 


Tile, Ceramic: 


REGENT FLOOR COVERING, INC. Since 
1963. Unsurpassed quality installing ce 
ramic, marble, slate, terra cotta. Arnerican 
Olean & other tiles from around the workd. 
Showroom: 7 Rite. 31 N. Pennington. 737-2466. 


Transmissions 


LEE MYLES Free Check Il, Free Towing. 859 
Rt. 130, E. Windsor 448-0300. 


Travel Agencies: 


AMERICAN EXPRESS Complete sence. 
10 Nassau, Princeton. 921-8600. 


Tree Service: 


U.S. 1 JANUARY 2, 2002 


ee 
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Commercial Real Estate 
Services, Worldwide. 


Palmer Square 
17 & 47 Hulfish Street, Princeton, NJ 


Available SF For Lease: 25,000 ¢ Will Divide to 2,500 
SF e Internal Staircase © Great for Law Firm, 
Venture Capitalist, Investment Bankers ¢ Parking 
Deck © Immed. Avail. ¢ Walk to Train Shuttle ¢ Pas- 
senger Elevators in Both Buildings * Convenient 
Downtown Location 


300 Alexander Park, Princeton, NJ 


8,730 SF e Corner Unit © Perimeter Offices 
Immediately Available ¢ For Lease @ Will Divide 
Parking Under Building * Premier Corporate 
Setting * Minutes to Amenities 


791 Alexander Road 
West Windsor, NJ 
7,190 SF Condo Building * For Sale/Lease 
Walk to Train ¢ Direct Access to Route 1, I-95 and 
295 High Identity Location with Signage * Near 
Carnegie Center * Large Windows Overlook 
Extensive Landscaping ¢ Princeton Mailing Address 


ENA is... Office Space 


The Neuman Building 
3575 Quakerbridge Road, Hamilton, NJ 


58,000 SF Sale/Lease ¢ Aggressively Priced, Call 
for Details © Newly Constructed Ready for Tenant 
Buildout ¢ 4.5 Cars/1000 SF Parking * 1.5 Miles 
from Hamilton Train Station & Rt. 295 ¢ T-1 Lines 
in Building © 7,500 SF Build-out Immediately Avail. 


105 College Road East, Plainsboro, NJ 


6,705 SF Avail. Immediately ¢ Princeton Mailing 
Address ¢ Access to Routes 1, 522, 130 and Princ. 
Jct. Train Station ¢ Campus-like Setting ¢ Ameni- 
ties Nearby ¢ Flexible Sublease Term 


ee : e retin 
MW Pt te + 


821 Alexander Road, West Windsor, NJ 
2,700 SF Sublease © Walk to Train © Class A 


-Princeton Address ¢ Gym in Building ¢ Immed. Avail. 


NAI 


Commercial Real Estate Services, Worldwide. 


609-520-0061 


Visit our website fennelly.com 


